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What’s INSIDE Your Cartons? 
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NEW LAP-LO \e MAKES EVERY DISPLAY CARTON 
A BETTER SALESMAN 


NEW LAP-LOK is a white, odorless, easy-to-handle NEW LAP-LOK easily withstands a shearing strain 
corner lap glue. It dries to a clear transparent film— of 50 psi at 150 F. Food can be packed while hot. 
no unsightly squeeze-out. Summer boxcar temperatures present no problem. 


NEW LAP-LOK holds firm in transit. High bonding NEW LAP-LOK gives a smooth, safer seal—protects 
strength allows no fractional-inch-give to cause housewives and storekeepers when they empty car- 
breakage or label scuffing. tons. Easier handling for everyone. 


Over two years of field testing perfected LAP-LOK. Write for data and a sample. 


ade 


NATIONAL STARCH PRODUCTS INC. (Adhesives Division) 
270 Madison Avenue, New York 16 * 3641 So. Washtenaw Avenue, Chicago 32 * 735 Battery Street, San Francisco 11 





The best graphic design in the world won't 
help a carton much in today’s market unless 
it’s faithfully reproduced in printing — not just 
once, but run after run. And here’s why Gair 
printing will do just that. 

Gair printers specialize in carton printing. 
Thev have the finest equipment money can 
buy including letterpress, flexographic, sheet- 
fed and rotogravure presses. Gair paperboard, 
made in our own plant, is always uniform. 
And our control over the entire process of car 
ton making assures that your carton materials, 


one of the features of Gair’s coordinated packaging service 


graphic design and printing process are per- 
fectly blended 

Ask vour Gair representative to see a sample 
of the gravure-printed carton that took first 
prize in the 1954 Folding Paper Box Associa- 
tion competition. He'll also show you how 
Gair structural design, graphic design, carton 
production from a variety of materials and 
expert help in mechanical packaging combine 
with Gair printing to give vou a better pack- 
age. Ask him for a copy of Cartons by Gair. Or 
write Department 69. FC.4.4 


FOLDING CARTONS 





SHIPPING CONTAINERS * PAPERBOARD 


ROBERT GAIR COMPANY, INC. © 155 EAST 44TH STREET * NEW YORK 17 
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HERE IS HOW Type 27 HANDLES THIS PACK: 

The product is ‘‘Cherry Blossoms," a single-piece con- 
fection made by Walter M. Lowney, Ltd., Montreal. The 
foil-wrapped pieces are belt-fed to the Type 27. The 
intake belt of the machine carries them, upright, to 
the carton magazine, where the REDINGTON feeds 
and expands a carton from the flat stack. The ma- 
chine inserts the foil-wrapped ‘‘Cherry Blossom,"’ then 
closes the carton by tucking in the end flaps. The 
whole operation is carried on at consistently high 
speed. 


% SEND FOR 32-Page illustrated catalog show- 
ing the many machines available in the broad 
REDINGTON line. 


featuring 


ee SIMPLICITY . « « 
oe ECONOMY . «+ 


in Automatic Packaging 


REDINGTON Type 27 AUTOMATIC CARTONING MACHINE 


IF YOU CARTON A PRODUCT WITHOUT ENCLOSURES here is a ma- 
chine which will give your production a real boost—yet which 
has been designed for minimum strain on your budget. You get 
the same high speed—the same sound, solid construction—the 
same practical design principles which you'll find in the 
REDINGTON’s used by the biggest names in packaging for more 
complicated packaging jobs. 


But for such uses as cartoning soaps, special confections, and 
other solid articles which require no other enclosure, the simplified 
design of Type 27 means top performance at lower cost. The 
extract bottling field, for example, has found this machine 


especially practical and economical. 
Type 27 can handle a wide variety of package sizes and types. 


You can profit by knowing more complete details—ask us for 
them. 


F.B. REDINGTON CO. 


110-112 SO. SANGAMON ST., CHICAGO 7 .. HAymarket 1-0680 
342 Madison Ave., Room 828A, New York 17 . . MUrray Hill 2-6959 


CARTONING 
WRAPPING * SPECIAL PACKAGING 
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How good is the deal? 


— “DEAL” PACKAGE—Oflering an extra unit or a related 

product at a bargain price for the combination—has long 
been a favorite shot in the arm. The theory is that it not only 
will give an immediate boost to sales volume, but will win 


new and lasting customers for the brand. 


The results of a recent study by the Nielsen Food-Drug 
Index Service indicate that the first premise is correct, but 
that the second—much to the surprise of some big and im- 


portant packagers probably is not valid. 


The number of deal offers among the six commodities 
most active in this type of promotion—cereals, tea, soluble 
coffee, detergents, cleansers and toilet soaps—has risen from 
26 in 1948 to 64 in 1952 and 151 in 1953. 


Nielsen studied these six commodities and found that at 
the time of a deal’s release, factory sales of the brand almost 
invariably rose as retailers built up their stocks. Measure- 
ments of sales at the consumer level likewise usually showed 
a gain during the period of deal activity, depending upon 
the strength of the promotion behind it. 


But, says Nielsen’s, these promotions seldom changed the 
long-term trends of established, well-known brands. Once 
the deal was ended, the brand’s share of the market usually 
returned to approximately the competitive level that it held 
before. Only in the introduction and promotion of new or 
lesser-known products was lasting benefit found. 


The only other justification for its use, the report con- 
cludes, may be as a defensive measure against an aggressive 


competitor using the same tactics. 


Where two competitive brands are well established and 
give virtually equal satisfaction to consumers, the net result 
of this kind of battling may be the reaping of a whirlwind. 
As Printer’s Ink points out, the aggressive brand only excites 
the established-brand’s management to retaliate and con- 
sumers simply switch from one brand to another on about 
even terms, enjoying the benefits of the competing pack- 


agers profit-cutting ventures. 


‘BD The CLP u 
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Superior printing that rolls up sales 


Dobeckmun printing is precision printing. Illustrations appear in perfect register. Type is easier to read. 
Inks don’t fade. Dobeckmun designs are creative. And Dobeckmun works with modern materials. . . trans- 
parent cellophane and polyethylene that demonstrate your product—foils, papers and plastics that protect 
it Dobeckmun designers have the ideas and technical equipment to give any package the showmanship 
that means salesmanship in this self-service age. If you’re interested in speedier trips to the checkout counter, 
write The Dobeckmun Company. 


kmun Company, Cleveland 1, Ohio + Berkeley 10, Cal. + Wells River & Bennington, Vt. 
Albuquerque « Atlanta « Boston « Charlotte « Chicago « Cincinnati « Dallas « Denver « Detroit « Houston « Indianapolis 
Kansas City « Los Angeles « Milwaukee « New Orleans « New York « Omaha e« Philadelphia « Phoenix « Pittsburgh « Portland 

Richmond « Rochester « Salt Lake City « Seattle « St. Louis « St. Paul « Tampa « Havana « London 
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| AND POLYETHYLENE 
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Just the ticket for the “‘all-show” flexible package! 
CHESLOCKING or “sandwiching” printing between film 


layers of cellophane and polyethylene means a life sentence 


NO PICK-OFF 


of sales appeal for any product. Your printer or converter 
sends us printed cellophane in rolls—we laminate with 
polyethylene. Together with perrmanent product 
identification, you get the multiple advantages of 
CELLOTHENE itself: crystal-clarity, toughness, puncture- 
tear-resistance, long storage and shelf life despite 
temperature extremes. In fact, in CELLOTHENE outstanding 
properties of both films—cellophane and polyethylene— 
are merged and enhanced to produce the first truly 


“workhorse film’’ of the industry. Ask your converter or write: 





NO BLEEDING 
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LUSTROUS, LASTING 
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,CHESLAM CORPORATION 

\~_Division of Chester Packaging Products Corp. 

684 NEPPERHAN AVE.. YONKERS, N. Y " 
YONKERS 8-6500 


Chicago * Philadelphia - Boston * Montreal 











Another new development using 


B. F. Goodrich Chemical 





HERE'S nothing as annoying as 
sie dirty windshield . . . and the 
automatic windshield washing sys- 
tem was designed to take care of this 
unsightly hazard. But the glass bottle 
holding the washing solution often 
breaks from a sudden impact or shat- 
ters from freezing weather. Now, this 
flexible washer reservoir developed 
by The Delman Company and made 
from Geon polyviny! materials elimi- 
nates breakage. 


The plastic container, fabricated 
from vinyl sheet and having a rigid 
vinyl neck, resists the effects of greases, 
oils, acids and other such substances 
found under the hood of an automo- 


bile. The new plastic bag can’t be 


GEON RESINS  « 
GEON polyvinyl! materials e 
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raw materials 


B. F. Goodrich Chemical Company does not make this bag. We supply only the Geon resin for the sheeting 


Haiti windakiold. worker bag stops breakage 


harmed when hit accidentally with 
tools, bounce out and break from 
rough riding, or burst if the cleaning 
solution should freeze. Breakage dur- 
ing shipment to the automobile man- 
ufacturer also is eliminated. 

The liquid level in the reservoir 
can be seen through the Geon vinyl 
panel which also provides a smooth 
surface for printing of instructions 
and other information. 

Many more product improvements 
have come from the use of versatile 
Geon materials, in applications rang- 
ing from upholstery and flooring to 
electrical parts, rigid tubing, filters 
and sheeting. We'll gladly help you 


GOOD-RITE 


chemicals and plasticizers 


select a Geon material to solve a 
tough problem or develop an idea. 
For technical information, 
write Dept. GL-11, B. F. 


Chemical Company, 


please 
Goodrich 
Rose Building, 
Ohio. Cable address: 
Goodchemco. In Canada: Kitchener, 
Ontario. 


Cleveland 15, 


GOOD-RITE PLASTICIZERS ...the ideal team to make products easier, better and more saleable. 
HYCAR American rubber ¢ 


HARMON colors 
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More than 600 Riegel Papers are 
now proving their value for many 
of the nation’s best-selling brands. 
It is the greatest variety of pack- 
aging papers available from any 
one source. 

Somewhere among this wide se- 
lection you may find a better or 
more economical paper to protect 
your product. If we don't have just 
what you want, we can usually 
““tailor-make’’ a new paper to your 
specifications. 

Write us now and tell us what 
you want paper to do for you. 
Riegel Paper Corporation, P. O. Box 
170, Grand Central Station, New 
York 17, N. Y. 


Tailor-made Packaging Papers 


GLASSINES AND GREASEPROOFS 
Plain e Waxed e Printed e Lacquer-Coated e Laminated 
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..it could be your home town 
—Main & Market Streets... 


Broadway...or any of a thou- 


sand crossroads! They all would 
have this one thing in common 
— products packaged in cons 
made by National Can would 
MYta be in every store—on every 
a jE: corner—on every street. This 
\ 4 is due—to a very great de- 
¥ gree—to the research and 
package development 
done by our team of pro- 
lama duction expert, research 
mmm chemist, agronomist and 
merchcndising counsel. 
Call or wire today —for 


specific information! 


NATIONAL CAN 


maw RPGR AT 4 


Plants At: BALTIMORE, MD. + CHICAGO, ILL. - pi a 
CLEVELAND, OHIO + HAMILTON, OHIO and WARREN, OHIO 
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In these self-service days, labels must do almost 
the entire job of attracting attention, stimulating 
appetite and closing the consumer sale. Because 

Ww h y a p ro d uc t Oxford Papers enhance the finest package design 
by capturing freshness and appeal of line and 
must color, these quality grades are fit foundation for 
spea k labels that sell. Ask your Oxford merchant to 

show you samples. 


for itself 


xford Papers 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. « OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, Ill. 


Mills at Rumford, Maine and West Carrollton, Ohio 
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<A c Fo, five years now, Elsie, the famous Borden cow has been parading her marvelous Gruyere 
in Tri-State crystal-clear rigid plastic. Display-minded Elsie loves the way the Borden label shines through 
one side, cheese wedges through the other. These shatter-proof, air-tight, snug-lid containers safeguard 
the delicate Gruyere bouquet from moisture, dust, fingering. And pur- 

chasers love the re-usable bonus box! 


Whether your product be fish or fowl or fragile, Tri-State rigid plastic 
can give it a new look . . . give your customers a better look! There's a 
“show window package” to fit your product, suit your sales medium, 
shave your packaging costs ... Look into it! 


TriState No. 52 Diam: 4%. x "e” deep. a LOOK INTO TRISTATE “SHOW WINDOW PACKAGING,” 
One of a huge variety of stock sizes Fa 


or shapes; or we will mold large quan- the world’s greatest assortment of rigid plastics. 
tities to your specifications. 


The best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING CO., Inc. 


HENDERSON 6, KENTUCKY 


NEW YORK: 12 E. 4]st St., MUrray Hill 3-8743 CHICAGO: 176 W. Adams St., FRanklin 2-5367 
DETROIT: 18401 E. Warren Ave., TUxedo 5-5500 KANSAS CITY: 502 Merchandise Mart, BAltimore 1800 
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Ocoma Foods Company of Omaha realizes that in the 
booming business of precooked frozen meat pies the customer 
looks for assurance of Protected Quality. 


She can find that assurance in the colorful gleam of aluminum 


packaging...more and more shoppers’ eyes are keyed to this 


bright signal. But she also knows the Seal that positively 


identifies the best product protection. ..the 
Reynolds Wrap Aluminum Packaging Seal. QUALITY 
PROTECTED WITH 


To her, Reynolds Wrap is the name that tells most quickly the 
aluminum story...the story of scientific packaging. No other 


material maintains moisture content so perfectly, retains 


volatile flavor elements, excludes damaging light rays! ALUMINUM 
It may well pay you to mind these P’s and Q's for your product. PACKAGING 


Get the facts on Reynolds Wrap Aluminum Packaging and 
the Seal you can display. Call the nearest Reynolds Sales Office 
or write to Reynolds Metals Company, 

General Sales Office, Louisville 1, Kentucky. 


©& Maar 


Big-Time Advertising Builds Consumer Insistence! 


Full-color, full-page magazine advertising every month plus 
powerful weekly TV promotion on “MR. PEEPERS” . . . plus 
rural radio . . . that’s how Reynolds teaches the shopping 
public. That’s why consumers are becoming more and more 
insistent on the Seal that identifies the best product pro- 
tection . . . the Reynolds Wrap Aluminum Packaging Seal. 


Pioneers in Aluminum Foil Packaging. 


REYNOLDS && ALUMINU 


SEE “MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network. 
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KEEP SOLIDLY FROZEN 


CHICKEN PIE 
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8 miles up and everything okay! 


Hairflex Packaging, used by Jack & Heintz, plays an 
important role in keeping these B-47’s in the air! 


The aircraft motor generator, shown upper left, is a critical mechanism 
designed to operate up to 50,000 feet under all conditions. To insure its 
safe arrival at aircraft assembly plants, Jack & Heintz, Inc., Cleveland, 
Ohio, manufacturers of Rotomotive equipment, prepares this unit for ship- 
ment by surrounding it with a protective cushion of HAIRFLEX. This cush- 
ion of springy curled hairs locked in rubber is strong, resilient, and can 
endure the repeated shocks of rough handling. 

Jack & Heintz uses HAIRFLEX because of the cushioned protection it 
affords, and also because of its great flexibility of use. They like the fact 
that wrap-around pads of HAIRFLEX are readily adaptabte in packing sev 
eral of their products. This solved the problem of storing great amounts 
of specialized packaging material, and actually cut company packaging 
costs up to 25%! 

HAIRFLEX, which conforms to military packaging specifications, comes 
in sheet forms of varied density and thickness. Let our engineers hel; 
decide which is best for you. If you wish, we will die-cut it specially for 
your product. Use HAIRFLEX and be sure that your shipments reach your 
customers in perfect condition, 


SOOO SE SSE EEE SEES EEE ETEEEEE SEES ESHEETS EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEES 


. ° | ARMOUR AND COMPANY 
Mail this coupon today . North Benton Road, Alliance, Ohio 


Please send me 


cm 


() A Free Sample of Hairflex CL) Booklet —“Pillowed Packaging” 


(1) Pack specifications and cost estimate for my product (description enclosed 


Name Title 
Firm 


Address 


City Zone State 


M-11 
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ARMOUR Cutled Share North Benton Road, Alliance, Ohio 
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THEY STAND ALONE IN GLOSS AND BRILLIANCE WITHOUT 


OVERLAY VARNISH... 
POLYETHYLENE . 


New IPI Gemglo inks set new standards of high 
gloss and super brilliance on polyethylene bags— 
unmatched by any other polyethylene ink. 

\ series of comparative tests was run on treated 


polyethylene. These stocks vary widely in their abil- 


ity to accept ink and—while moist—to hold an ink 
film that can stand up under continuous rubbing. 
The results prove the Gemglo inks print consistently 
sharper, cleaner... 


and can take rougher handling without losing sparkle. 


Gemglo inks are 100% pigmented. And because they 


have superior adhesive power... 


THEY ADHERE BETTER TO TREATED 
.. MORE RESISTANT TO BLOCKING, MOISTURE. 


dry on polyethylene at a relatively low temperature, 
the danger of stretch and loss of register is lessened. 

These great new inks have been proved commer- 
cially on bags of potatoes, oranges, Carrots, radishes, 
onions, popcorn, textiles and many other products 
whose weight and irregular shape challenges the 
toughness of Gemglo. 

For more details about Gemglo, contact your IPI 
salesman .. . or write to IPI Executive Offices in 


New York. 


printing job on Polyethylene—use Gemglo inks! 


Give your customers the best possible 


IPI, IC and Gemglo are trademarks of Interchemical Corporation 
] 


Interchemical Corporation 


PRINTING INK DIVISION © 67 W. 44th ST., 


RELY ON IPI 
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NEW YORK 36, N. Y. 


FOR LEADERSHIP IN 


INTERCHEMICAL 
PRINTING INKS 


INK RESEARCH 
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for the Best in Moisture Protection 


These five products differ widely, yet all are 


laminated to paper, foils, other films, to itself, 


packaged in bags with the same inner lining— or used as a single film. It takes color printing 


for protection against moisture! beautifully, handles easily in automatic 


The lining? PLIOFILM, of course—and for the packaging machinery. 


very best of reasons. Could your product use the protection of a 


PLIOFILM lining? The Goodyear Packaging 


Engineer will help you in selecting the kind 


PLIOFILM is highly moisture-resistant. It’s fine 
for moisture-sensitive items like coffee, dessert 
mixes, drugs. Its positive heat-seal provides a that’s best for you. Write him at Goodyear, 
strong, durable, airtight weld. It can be Pliofilm Dept. W-6418, Akron 16, Ohio. 


\ . 
\ coousvtan 


' : Fe; 
PACKAGING 
FILM 


Good things 


are better in 


Pliofilm, a rubber hydrochloride—T. M. The Goodyear Tire & Rubber Company, Akron, Obie 
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craft” 


You're going to see this trademark more and more. 
You'll find it on Eastex pulp, board and paper— 

new products crafted by new and improved methods. 
Using a revolutionary chlorine dioxide bleaching 
process Eastex market pulp achieves a combination of 
“high brightness” and strength not attainable 

by conventional methods. 


An exclusive Eastex technique of blending short-fibered 
hardwood and long-fibered softwood to specification, 
gives board and paper customers a product 

tailored to their exact needs. 


And finally, use of a remarkable new machine coating 
system provides Eastex customers the 
finest printing surface available in the industry. 


The Eastex seal assures you: 

® pulp, board and paper of highest craftsmanship 

© delivery on promised dates 

® fair, consistent treatment to all customers all the time. 


THEasT TEXAS 


reo tcET =: PA RPE R CO. Evadale, Texas 
Telephone Silsbee, Texas, Evergreen 53711 


or 
Eastern Sales Office, 122 East 42nd St., New York City 
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White, Wine or Phone W-B-C "masa nacunt con 
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Ste. Pierre Smirnoff F's Inc. of 













Hartford, manufacturers of world-famous 
Smirnoff Vodka, puts ‘em on the 
Bee-Line for better labeling. 
The labels on this handsome and 
distinctive ‘Smirnoff’? Vodka bottle are 
cleanly, firmly, precisely affixed, two per second. 
No detours, no collisions, no traffic jams. 


Quality labeling at minimum operating cost, day 





after day, year after year, on the Bee-Line. 
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ECONOMIC 


World Automatic Bee-Line Labelers are available in five 


MACHINERY COMPA: 'Y ° 
P models, one of which meets your exact needs. For recom- 


mendations and estimates, send us samples of your con- 


48 Fremont St., Worcester 3, Mas 


Division of tainers and labels. 
Geo. J. Meyer Manufacturing Co. . a 
Cudahy, Wisconsin, U. S. A. } ' 
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A 
SOmplete Service fo, 


"Our business is childs la. 











Vee 


Ppe 


and Window Box packaging 
makes IDEAL toys look like more fun’ 


Since its famous Teddy Bear of 1903, the name 

Ideal has meant fine toys as well as intelligent, 

aggressive merchandising. Ideal’s energetic 
} chairman, Ben F. Michtom, is an advocate of 
4 smart packaging. He particularly favors the win- 
dow box—believing it to be the most effective 
method of achieving product visibility, economi- 
cally. 


Whenever you want to move merchandise faster, 
use the selling power of the window box to help 
you do it. But, remember this one important fact, 
any window box will do a better job with a spar- 
kling Celanese* Acetate window. Celanese Ace- 
tate actually lies flatter, resists wrinkles better, 
and stays beautifully fresh and transparent 
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throughout a long shelf life. In other words, the 
Celanese Acetate window is more effective—and 
just as economical. 


Celanese Corporation of America, Plastics Divi- 
sion, Dept. 108-K, 290 Ferry Street, Newark 5, N. J. 
Canadian affiliate, Canadian Chemical Com- 
pany, Ltd., Montreal and Toronto. 


Coelanese 


PACKAGING 
FILMS 


ff 
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The Container That Helped Make 


OVER 5 MILLION SALES 




































Dress Up Your Product with These Exclusive It takes a quality product PLUS a 
Features quality-engineered container, to 
@ Controlled Power Pressure . . . Sprays ring up over 5 million bug-duster 


at any angle. Upside down or sideways j 
sales. 


@ Countersunk Nozzle Vent... Uniform 


spray...no “puffs” or “blasts”. Many garden and insect dust packers 


@ Sturdy Bellows Diaphragm... 
Built for roughest usage 

@ Rapid, Non-Binding Bellows 
Action . . . Free-working at 


realized this when they brought their 
products to R.C. engineers to be 
‘dressed up" in an efficient package. 
all times, moisture-resisting The R.C. SPRA-CAN was the answer— 


stock for all climotes. aie 
a specific answer to the strong con- 


sumer resistance to past inferior, 


MOLILE WEmT 


Amo C.@sune make-shift dusters. 


The result is a winning combination: 
a sturdy container that provides the 
favorable first impression ...a fool- 


proof, dependable design that assures 


BREATHER 


Tae — | , lasting satisfaction (and profit -build- 


ing resales)! 

iMmER vaeve 

M@ PERHAPS THERE'S A SALES-SUCCESS STORY HERE FOR YOU! 
WHY NOT CALL IN OUR EXPERIENCED PACKAGE ENGINEERS TODAY? 


el Ae a 


MAIN OFFICE 9430 Page Bivd., St. Louis 14, Mo. 


and Factory i - ; 
Branch Factories: Arlington, Texas; Rittman, Ohio; Turner, Kan. 
SALES OFFICES: 


C. E. DOBSON, 1003 Carondelet Bldg., New Orleans 12, La. * R. C. CAN CO., 225 West 34th St., New York, N. Y. © L. C. MORRIS CO., 1125 
Spring St., N. W. Atlanta, Ga. * S. W. SCOTT, 608 McCall Bldg., Memphis 3, Tenn. * W. L. BENNETT, 126 S. Third St., Minneapolis 1, Minn. *° 
CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles, Calif 
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PUSH-BUTTON PACKAGING 


FOR FREE-FLOWING PRODUCTS 


wih Simplex-O-Matic 


——' 












Reduce Your Labor 
and Bag Costs! 


One operator makes 
bags, fills, seals, check 
weighs and cases at 
speeds to 35 packages 
per minute. 


HANDLES 


Macaroni 





Rice » Beans 
Candy - Nuts 
Poultry Stuffing 
Etc. 


Simplex-O-Matic automatically packages lima beans at the Oxnard, California 
plont of the California Lima Bean Growers’ Association. 


Simplex-O- Matic is the only completely automatic 
packaging machine for flat or gusset folded bottom 
) bags! It will reduce your labor costs, since only one 
operator is required. Cost of bags can be cut up to 
i 25%. Accurate bulk and dribble net weigher cuts 
product “giveaway”! From roll stock to packaged 
product, you save with Simplex-O-Matic. 





Check with Simplex for your bag and packaging needs...Other Simplex 





models for polyethylene bags...scrim and barrier bags and pouches 
cellophane bags. For descriptive bulletins write to Simplex Packaging 
. Machinery, Department M-11 





SIMPLEX PACKAGING MACHINERY, INC. 


534 23rd AVENUE, OAKLAND 6, CALIFORNIA 


REPRESENTATIVES IN ALL PRINCIPAL CITIES We 


FOO macwnnetey 
anNO CHtMC a 
ARY OF F MACHINERY AND CHEMICAL CORPORATION Sete R 
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For All Packaging and Production Needs = 


Sly PAMARGY 


sround finished 


=precision made by experts 
to the most exacting specifications 


FVENHLO Engraved surface meters ink auto- 


matically, makes time-consuming 


FLEXOGRAPHIC adjustments unnecessary. Save 
F ne time, ink and rejects. Also recom- 
INKING mended for applying all types of 


coatings by rotogravure 


Can't flex or whip, assure perfect 


FLEXOGRAPHIC impressions on every run. Tubular 


construction reduces weight, tests 


PLATE ; stronger than solid steel. Ground 


finish to exact specifications 


PAMARCO f Accurate core or base cylinders tor 


rotogravure process reproduction. 


ROTO- Fe Recommended for long service in 
GRAVURE a continuous printing production. 
Each roll carefully inspected prior 


to shipment. 


PAMARCO . Cores by Pamarco for rubber cov- 


ered rolls are supplied for every 


RUBBER industrial application. All cores are 
machined from the finest grade 
COVERED : shafting and ground finished by 


expert mechanics 


All Pamarco rol re manufactured to the . 

highest ela: s10Nn Continuo ; 
heck d a Precision ground plain steel rolls by 

necking during manufactufe an 

0 7 eae xy. Pamarco can be supplied for every 
‘ h ft ol 7 val > ‘ Ta) Paet. tell titel ' 
PL IN 4 a ‘ . industrial purpose. All sizes and 
A guarantee abso! niricit na ad shapes are made by Pamarco to 


STEEL ieciined tx the mek det catior exact specifications including finish- 


ROLLS — 


PAMARCO ROLLS ARE AVAILABLE FOR EVERY ROLLS 
PRODUCTION AND PROCESSING PURPOSE INCLUDING Depend oo BUILDERS USE: 


LIGHT DUTY ROLLS — ENGRAVED ROLLS presses are STNE Flex. Rolls 


da at the 


TUBULAR ROLLS | HEAVY DUTY ROLLS Most moth EVENFLO amg Ocdability 08 
CHILL ROLLS WARM SURFACE ROLLS i . resses. Your press +. lis. 

ine P n Evenflo #° 
IDLER ROLLS CHROME PLATED ROLLS y° ae data © 


RUBBER COVERED ROLLS Ack for t day' 


PAPER MACHINERY & RESEARCH, INC. 
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1 powerful salesman. It 
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through the 
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advertising, merchandising, and selling tool 
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{/so available in clear glass 








every product for which an EKCO-FOIL CONTAINER-PACKAGE 


has been designed is earning increased sales and profits! 


YOU CAN BE THE NEXT 











Ekeo has been designing and making 
for More than 67 years. This long experience. comb 
with skill and ingenuity, makes Eke hed 
to help you sell more, make more 
rigid alumin foil packaging 


Ekco has 105 sizes and owe of rigid 
aluminum foik containers for to cho 
from, and only I kc lake 
quantity. Ekco “A the industry's 
and complete facilities to serve you 


At no cost to you, an Ekco packaging 
engineer will point out the possibilitie 
or, quite frankly, the limitations of 
aluminum foil packaging for your 
product. Let him show \ou 
Ekeo-Foil can do for your business! 


sell on sight with ekco-foil! 


Ek f 
I 


EKCO-FOIL CONTAINER DIVISION 


Ekco Products Co., 1949 Cicero Ave., Chicago 39, Ill. © Also available from Ekco Products Co. (Canada Ltd., Torente 
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YIARYLAND SaLASS SARPURATION, DGILITOTe OL VIG Vdd, 


LONY CLUUCCUUEe tft ClOUr 


YLUSs 


Time stands still inside your package ... 


Joes every tick of the clock rob you 


product of a fractional share of its original 
goodness? 


It youl product iS painstakingly pertect 


the day you pack and ship it, will oxida- 


tion, moisture or light steal some of that 


goodness before it reaches the consumer? 


Such loss need not occur... not in this age 


of scientific pac kaging. 


Te day ’s pac kag- 
ACMEFLEX 


ing engineer has dozens of flexible mate 


rials to choose from. Each has its own 
SAMPLE 


unique protective characteristics. By com- 


SEND FOR THE ACMEFLEX CATALOGUE today 
It contains sample s of typical Acmetlex com 
binations together with their protective 
spec ifications 

ACME BACKING CORPORATION 
Meadow and Bogart Streets, Brooklyn 6, N. ¥ 
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bining several layers of these materials 


into a single sheet, Acmeflex allows you to 


handpick the protective qualities you need. 


Acmeflex is available in an almost unlim- 
ited range of combinations... transparent 
films, metallic foils, plastic-coated papers, 
combinations of all three! You specify the 
protective and visual goals of your pack- 
aging, we do the rest. Acmeflex can be 
printed to your specifications and is de- 
livered on webs for high speed packaging 


equipment. 


CMEFLEX 


harrier pac kaging that defies the elements. 
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WHEATON 
GLASS-LINED PLASTIC BOTTLES 


\ few months ago the news first went around: 
W heaton has developed glass-lined plastic bot- 
tles strong enough to use as aerosol containers! 

Packagers saw in them new beauty, new 
safety, exciting new sales appeal. The carnival 
of colorful bottles already on the market is 
evidence of their immediate success. 

Here are design possibilities irresistible 
to the sales-minded packaging engineer. For 
these bottles can be custom-molded, and the 
color range is as wide as that of plastic and 
glass together. And there’s a choice among 
clear, translucent or opaque coatings. 

Here is real safety, too. For if the glass 
is broken, the tough plastic skin prevents 
the escape of glass splinters. 

Wheaton glass-lined plastic bottles are 
the ideal packaging for superb cosmetics (and 
scores of other products). Actually, these 
bottles have so many useful applications we 
don’t profess to know them all ourselves. Let 
us explore with you the full advantages they 


can offer to your products. 


HEATON PLASTICS CO. 


MAYS LANDING, N. J. 


Wheaton has made fine glass bottles since 1888 
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REALLY PALLETIZES—Resists horizontal 
shifting, but pops clean on vertical lift 








ECONOMICAL—Good mileage, an average 
of one gallon per carload 


WNY  teefgleck. 


PERFORMANCE—Ready to use, gives quick bond 


with machine or brush easy to clean up 


Another of Swift's 
Products for Industry 
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p STORAGE: 


Palletize with SWIFT'S 


PALLETITE 


® Palletizing or unit loading of bag or case shipments 
is your best insurance these days for safe, sound arrival of your 
merchandise. It speeds up the loading and unloading of goods... 
reduces handling and demurrage costs 
PALLETITE, Swift's new non-skid moisture resistant adhesive, 
is the star performer on this insurance team. It is a ready to 
use adhesive that bonds quickly. It’s economical too . . . only 
one gallon to palletize a full carload. Easily applied by brush 
or glue rollers. 


It's fully tested too . . . rnany thousands of pounds were 


used in 1953 to help shippers realize the maximum 
benefits from mechanical freight handling equipment, 
conserve warehouse space and reduce freight damage. 
Several outstanding features of this new Swift Adhesive 
are illustrated at left . and remember, Swift has 
a versatile team of palletizing adhesives with special 
setting characteristics — one for any combination 

of requirements 
Write for the new information bulletin of 
PALLETITE today! See how this versatile 
product can help you save real money in 

your shipping department 


ONE DEMONSTRATION IS BETTER 
THAN A THOUSAND CLAIMS 


USE THIS COUPON FOR FURTHER INFORMATION 


Swift & Company 
Adhesive Products Dept. 
4115 Packers Avenue 
Chicago 9, Illinois 


Please send us your booklet on PALLETITE together with prices and 
shipping information 


Firm Name 
ADDRESS 


ZONI STATE 





... THERE’S THE 124, 126, 128 and 132 (left) 
MULTIPLE LIQUID FILLER with 

ROTARY INDEXING TABLE; runs all sizes 
containers up to 4 fl. oz.; round, oval, rec- 
tangular, plastic or glass. Adapts to any standard 
conveyor belt. Fully automatic. Single rev. 
clutch for no-container-no-fill: no overfill, no 
waste, no drip. Quick, easy cleaning. Four 

to twelve nozzles; 32 to 480 fills per minute. 


... THERE’S THE 113 (above) COMBINA- 
TION LIQUID and PASTE FILLER, CLOSER 
and CRIMPER with EJECTOR; the first 

FINE QUALITY, LOW-PRICED machine with 
extreme versatility in filling liquids, 

creams, pastes. Traditional Colton accuracy 

of fill and dependability of operation. 

Fills liquids automatically at 40 tubes and pastes 
semi-automatically at 20-30 tubes a minute. 
Furnished with angle nozzle for filling 

heavy creams and pastes without trapping air. 


| 


ARTHUR COLTON COMPANY 


DIVISION SNYDER TOOL & ENGINEERING COMPANY 
3497 €: LAFAYETTE e DETROIT 7, MICHIGAN 


PLANT NO. 2—S00 BELLEVUE, DETROIT + PLANT NO. 3—MANCELONA, MICHIGAN 
eile ae! Sales and Service Engineers Coast-to-Coast 
... THERE’S THE 180 (above) AUTOMATIC Export Office—13 E. 40th St., New York City 


TUBE FILLER, CLOSER AND SEALER Offices in Principal Cities Throughout the World 

with the new HEAT SEALING HEAD Specialists in Pharmaceutical and Packaging Machinery for Nearly 70 Years 
which means that this famous high-production, 

high versatility machine now handles both viet] > a 
collapsible metal and plastic tubes. Single, aoe bn) _ | 1a 
55 tubes, Twin, 100 tubes a minute. |! | Be! 
Many accessories available. | \ — >| 


, 7p 
or 


4 TABLET COATING GRANULATORS MIXERS OVENS TABLET 
Write for complete details on these neu COUNTERS STANDS PRESSES 
Colton machines. Find out why “THE NEW 


INSTALLATIONS are COLTON", 
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FOOD REVOLUTION-THROUGH ALUMINUM 


ry 
[Hanks TO a unique type of aluminum 
packaging, housewives are preparing 
complete piping hot meals for their 
families in minutes instead of hours. 
An exciting example is the revolution- 
ary Fried Chicken TV Dinner—a feast 
that’s been pre-cooked to a turn, then 
quick-frozen, ready to heat and serve. 


The aluminum foil cover seals in 
flavor, keeps out damaging moisture, 
air and light, protects the dinner so it 
can be shipped great distances. 

The aluminum tray heats quickly and 
evenly. It’s light and strong. And you 
can save it for dozens of other uses. 


We worked closely with our custom- 
ers in the development of this and many 
other low-cost aluminum packages and 
containers. 

These include sealed foil food pack- 
ets; wraps for dried fruits, bakery goods, 
frozen foods, candies, butter, margarine, 
cheese; case liners for produce; bags 
and pouches for dry foods. 


As a basic producer of aluminum, we 
will continue to work with the packag- 
ing industry to help bring new con- 
venience to you. Kaiser Aluminum & 
Chemical Corporation, Oakland 12, 
California. 


Kaiser Aluminum 


Setting the pace—in growth, quality and service 
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ex FOIL NTAINERS BY EK PR 


Aluminum containers like these simplify 
menus for millions of people by providing 
such no-work treats as roast turkey: swiss 
steak; beef pot roast; enchiladas: casse- 
roles; beef, chicken, tuna, turkey and des- 
Sert pies. 


















NOBODY HAS AS MUCH EXPERIENCE 
AT MOLDING POLYETHYLENE AS 


| Tupper Seals are air and 

ER a @ ) liquid-tight flexible covers. 
. The famous Pour All and 

aii ~ Por Top covers are designed 

for easy dispensing. They 


are made in sizes to fit all 

Tupperware containers. 
The logical molder for you to consult regarding that 
product or package of yours which is to be made of 
polyethylene is Tupper. Tupper has done more than . . 
any other molder to make molded polyethylene a f 
practical reality. 


Aside from having designed, patented, and pro- 
moted successful seals, closures, and dispensers for 
polyethylene containers, the Tupper Corporation 
has vast experience in every phase of polyethylene 
packaging and polyethylene injection molding. This 
experience will be of major importance in improving 
your product, in reducing your costs, when Tupper 


goes to work for you. When equipped with Tup- 
Tupper’s combination of experience, technical a 


: : ‘ . Sauce Dishes, Wonder 
ingenuity, and the most modern equipment is at 

; Bowls, Cereal Bowls and 
your service for the custom molding of your product Sesenalis tev nalts wietnaiaad 
in polyethylene. You can do no better than the best . the most versatile reusable 


...and the best at molding polyethylene is Tupper! ‘ containers you have ever 


[UPPER / 





| About 150 . for 
UPPER CORPORATION pawns ti ue 8 rrp 
? 4 ther 
copyrights. do att covered by 
Manufacturers of — CONSUMER, INDUSTRIAL, yorious types © secution. 


i ro 
PACKAGING AND SCIENTIFIC PRODUCTS : , infringers to P 


Factories, Laboratories and Sales Offices 
Farnumsville, Mass., Blackstone, Mass 
Orlando, Fia., Montreal, P.Q. 
Showrooms: 225 Fifth Ave., N. Y. C 








Address all communications to: Dept. MP-11  —— 
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A revolutionary new board product, just perfected after years of 
careful research and development, will be available soon to 
corrugated box manufacturers. The new product is Westvaco ISL, 


an unbleached linerboard with amazing characteristics. 


ISL stands for Improved Surface Linerboard. But that tells only part 


of the story. Along with its extraordinary surface smoothness, 

ISL has a brightness and uniformity of formation unmatched in the 
market today. These qualities add up to more attractive, 

better boxes through superior printing. To top it off, ISL is as 
tough as they come, thanks to our exclusive hydrothermic 


injection pulping process —a patented product of Westvaco research. 





Impr OV e d Manufactured . i 
West Virginia 


Surface Pulp and Paper 
Company 


Li nerboa rd 230 Park Avenue, New York 17 





More than 800 cans of baby food a minute are filled 
at H. J. Heinz Co., Leamington, Ontario, with this new 
Pfaudler 35 station filler. Filler, world's fastest, was 
developed at Heinz's request by The Pfaudler Co. 
with cooperation of Continental Can Co. 
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Filling action is illustrated above. The diagrams show 
position of operating parts on opposite sides of the 
machine. 
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World’s fastest 
filling machine 


guarantees 800 cans per minute 
New Pfaudler 35 Station Piston Filler! 


On a single machine, you can fill 
a container of your product for 
every man, woman and child in 
a city the size of Riverside, Cali- 
fornia (population 46,764) —in 
less than 1 hour! 

That gives you some idea of 
the production advantages of the 
new Pfaudler 35 piston filler. It’s 
the world’s fastest. We guarantec 
it will fill 800 cans per minute, 
in all sizes up to 16 oz. And we've 
seen it go higher than 1000! 

Breath-taking production 
speeds on the new Pfaudler 35 
are easily regulated with these 
special features: 


Magnetic brake stops the filler 
within .2 second after you apply 
it, and is synchronized with a 
similar high-speed brake on the 
closing machine. 

Electrically controlled no-can-no- 
fill mechanism is activated pneu- 


matically for split-second spill 
prevention. 

Adjustable tilt—Cans ride on a 
track which tilts them for filling. 
Angle of tilt adjusts to speed of 
filling and product. 

Precise filling—In most cases, we 
can guarantee an accurate fill 
within +1/10 oz. 

Maintenance of the machine is 
simple. You have only 3 points 
on the entire filler to lubricate by 
hand. Bearings in the base and 
all gears are automatically lubri- 
cated. Cleaning is also easy, be- 
cause Only the valves and pistons 
need be removed, and you don’t 
need any tools to do the job. 

Challenge us 
Make us prove to you that the 
Pfaudler 35 will actually pay for 
itself in lower production costs, 
higher production. Mail the cou- 
pon below for full details. 


THE PFAUDLER CO., Dept. MP-11, Rochester, N. Y. 


Tell me more about your “Pfaudler 35" piston filler 


Name 
Title 
Company 
Address 


City 


Zone 


THE PFAUDLER CO., ROCHESTER 3, N.Y. 
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for YOU 


WITH THE 
INTERNATIONAL CC-B 
WINDOW APPLYING 

MACHINE 

















WE CLAIM 350 PIECES PER MINUTE 
—CUSTOMER ACTUALLY SECURES 
425 PIECES PER MINUTE! BLANK RANGE 
These box blanks, average 5%” long by 5%” 3%" long x 4%" wide, min. 


wide were run two up on the Model CC-B at ee ee 
the amazing speed of 425 pieces per minute. 8 . . 


You, too, can depend on the Model CC-B WINDOW RANGE 
medium sized window applying machine for " Vit 

: rae : 1%" long x 14" wide, min. 
quick change-over, high speed, minimum spoil- 


“ 15” id 
age, uniform placement of window material. 10° long x wide, max. 


THE CC-B PAYS YOU A BONUS! ! 


Write for 
complete information 


NOW! PAPER BOX MACHINE COMPANY 
315 MAIN STREET, NASHUA, NEW HAMPSHIRE 
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now all together, boys... 


// 


This “BARber Shop Quartet” sometimes ended 
up as a trio. That’s because each of the molded 
figures was fastened to the card by an individual, 
metal barbed elastic. And the same elastics had 
a way of working loose. 


wed be lost without Bostiteh /’ 


Now a single elastic, holding all four, is firmly 
secured by Bostitch staples. Stapling one elastic 
is much faster than inserting four by hand. And 
the manufacturer figures he saves $20 per thou- 
sand on materials alone. 


How much can you save by switching to Bostitch stapling? 


Here’s how to find out. Send the coupon below. Or write or call! 


the Bostitch office in your phone book. The Bostitch Economy Man 


will be glad to give you cost-cutting 


details without obligation 


Fasten it better and faster with 
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BOSTITCH, Inc., 491 Mechanic St., Westerly, R. | 


I’m interested ir itting my carding costs. Send me the details 


Bostitch cost-cutting methods 
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Fine Equipment for the Packaging Industry 


The Bartelt Packaging Machine, now in use packaging many of the nations 
best known brands, was Bartelt’s first introduction of machine tool precision 
to the packaging industry. This packager (1) makes a bag from a roll of paper, 
film, or foil; (2) fills the bag accurately; (3) heat seals safely. Now Bartelt 
has added a precision cartoner which sets up the carton, inserts the 
desired number of bags, and glues or tucks the ends of the carton. 

Bartelt also is making additional equipment illustrated below. 

All are fast, automatic, and designed for long years of 

operation and low maintenance. Let us help you 

speed your packaging production. Write today. 
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(1) Bartelt automatic filler. (2) New “small” packeger. 
(3) Accurate “Check-weigher” 


Jef , FA oT VE; ENGINEERING CO. Machinery fot 


Cuailive Packaging” 


1900 HARRISON AVENUE 
ROCKFORD, ILLINOIS 
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. .. INDUSTRY'S 
MOST RELIABLE 9 "2 2sus2~ 
ELECTRONIC COUNTER 


Model D2144 
Double Decitron with 12 place tubes, 
counts gross lots as one unit on totalizer. 


Model P2 
Counts in any desired total 1-100, 
Other models 1-1,000,000 


Model P4W 
Desired counts by units 1-10,000 
and wired-in warning system. 


New, highly perfected Decitron elec- 
tronic counters cover every counting 
need ... from pills to case lots — in 
any quantity — at amazing speeds (up 
to 6000 units per second.) 

Preset counters afford desired total 
counts i.e. dozens, fiftys, gross lots, etc. 
Lineal footage counters totalize pro- 
duction of paper, cloth, ete. Warning 
systems and other circuits can be ener- 
gized by these counters if desired. 

Write today — we want your count- 
ing problem, 





ELECTRONIC PRODUCTS DIVISION 
POST MACHINERY COMPANY 
Beverly, Massachusetts 
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with Paper Converting’s 
NEW 6-color Flexographic 


You'll stretch printing profit— instead of the with a minimum of money-wasting down- 
web—with Paper Converting’s new 6-color time or re-runs. Your register problems are 
Flexographic at work in your press room now a thing of the past! 

The web can’t stretch or weave between 
colors—there’s no register problem. Why? 


Because all 6 colors print around a single 


& 


You'll want to know all about the many 
new features on this unusual Flexograph 
press. Just write, wire, or phone collect for 
impression cylinder Powered guide rolls . 
prompt information about Paper Convert- 
support and drive not drag—the web ; ye 
ing’s latest ‘problem-solving’? machine 
through the overhead section 
Take on polyethylene, Pliofilm, or Saran 
multi-color jobs with confidence as well 
as foil, glassine, or any paper. Print as 


many as 6 colors with pin point precision 


PAPER CONVERTING 


| Machine Company GREEN BAY WISCONSIN | 
——__—___ § _) “PROBLEM-SOLVING” 


CONVERTING MACHINES 
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CLEVELAND CONTAINERS 


are made in unusual designs to command in- 
stant attention. The novel or unusual ap- 
proach is often an advantage in a particular 


market. 


The unique design of the container shown on 
the left is instantly apparent. This container 
is used to package the well known Fire- 


cracker Pantie Girdle. 


Any product can be enhanced when packaged 


in such a distinctive style. 


This is one of many unusual style containers 
that can be developed from conventional 


ty pes. 


CLEVELAND CONTAINERS 


EFFICIENT ECONOMICAL ATTRACTIVE 
The conventional style container shown on 
the left is more suitable for packaging the 


majority of products. 


Both containers are made of fibre with a 


curled and disced paper cover. 


Attractive labels. as shown on the containers. 


preprinted or decorative wrappers, add ap- 


peal as well as providing identification. 


Cleveland Containers may be furnished with 


special liners for additional protection. 


Let our designers and engineers sug- 
gest what can be done to improve 


the packaging of your products 


Why pay more? For Good Quality 
call CLEVELAND! 


6201 BARBERTON AVE. CLEVELAND 2, CHIO 


@ All-Fibre Cans © Combination Metal and Paper Cans 
Che Cleveland Container ® Spirally Wound Tubes and Cores for all Purposes 
* * * 
plant nearest vou for PLANTS AND SALES OFFICES: Cleveland, Chicago, Detroit, Memphis, Plymouth, Wisc., 
Ogdensburg, N. Y., Jomesburg, N. J, Los Angeles + ABRASIVE DIVISION at Cleveland 
> z . SALES OFFICES: Grand Central Terminal Bidg., New York City; Washington 
our new I ick ig Fol ler Gas Light Bidg, Washington, D.C; West Hartford, Conn; Rochester, N.Y. 
Cleveland Container Canada, itd: PLANTS AND SALES OFFICES: Toronto and 
Prescott, Ont. « SALES OFFICE: Montreal 
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il pays 
to be 
unusual! 























I; PAYS TO HAVE the capacity for more than one specialty . . . 
especially at the point of sale! It pays to be unusual with 
all the sales helps—to plot a strategy that 
combines labels, packaging and displays into one triumphant sales appeal! 


For over 43 years we have been executing such programs 


for a wide variety of clients. 
Our 220,000 square feet of new plant encloses LONSOLIDA TED 


the most advanced lithographic and finishing equipment Lithographing Corporation 
in America—and men who think your problem through! EMBER OF THE POINT OF PURCHASE ADVERTISING INSTITUTE 
May we show you our brand of hard-selling? Main Office and Plant at Carle Place, L. 1., N. Y 


’ . . Sales Offices in Philadelphia, Chicago, Lovisville, Tampa 
There's no obligation. Just call .. . 


Window, Counter or Merchandising Displays in Light, Motion or Dimension 


LABELS © BROCHURES © CALENDARS © ANNUAL REPORTS 
WRAPS @ BOOKLETS @ FOLDERS @ POSTERS @ TEXTURE FOLDERS 


MODERN PACKAGING 








HIGH GLOSS 
COATINGS 


for PAPER 
BOXBOARD 
“FOIL 


Eastman half-second butyrate is a new lacquer material that 


produces durable protective and decorative coatings for paper, 
boxboard and foil. , ‘ , 
sii lins Decorative and protective coatings 

One of its outstanding characteristics is the high gloss it im- made with HALF-SECOND BUTYRATE 
parts to all surfaces. On an ideal stock, butyrate coatings have give you all these desirable properties 
given glossmeter readings as high as 95%, while remarkably HIGH GLOSS 

HIGH COVERAGE 
t h h f 

good gloss can be given even to such rough surfaces as NON-YELLOWING 
GOOD ADHESION 
GOOD MAR RESISTANCE 
HEAT SEALABILITY 
butyrate suggests an economical way to enhance the appear- NON-BLOCKING 
ance of corrugated cartons without need for an expensive WATES Tareas ae 
EASY TO APPLY (hot melt or solution) 
INEXPENSIVE SOLVENTS 


kraft paper. 


Applied either as a solvent solution or a hot melt, half-second 


overwrap of decorative paper. 


Coverage is high. In an experimental run on production 
equipment, standard and butyrate coatings were compared for 
gloss while decreasing film thickness. The butyrate gloss held up 
without noticeable decrease until the coating was about 2 


pounds per ream. The standard coating could not be reduced 


below 4 pounds per ream without serious loss of gloss. E astman 


Eastman will be glad to help you, your lacquer manufacturer CHEMICAL PRODUCTS » INC. 
or your packaging materials supplier explore the use of half- KINGSPORT, TENNESSEE, 
second butyrate. For recommended formulations and further 
information, write to Eastman Chemical Products, Inc., Kings- 
port, Tennessee. 


subsidiary of EASTMAN KODAK COMPANY 


SALES OFFICES: Eastman Chemical Products, Inc., Kingsport, Tenn.; New York—260 Madison Ave.; Framingham, Mass.—65 Concord St.; Cincinnati— 


Carew Tower; Cleveland—Terminal Tower Bldg.; Chicago—360 N. Michigan Ave.; Houston—412 Main St.; St. Lovis—Continental Bldg. West Coast: 
Wilson Meyer Co., San Francisco—333 Montgomery St.; Los Angeles— 4800 District Bivd.; Portland—520 S. W. Sixth Ave.; Salt Lake City—73 S. Main St.; 
Seattle—821 Second Ave 
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How roll feeding 


cuts packaging costs 





for Lipton Tea 





pepetetageer 


Photos Courtesy MODERN PACKAGING 


One of the unique features of packaging individual servings of 
Lipton’s Tea is a high speed machine operation that seals each in- 
dividual bag in a protective, easy-opening, printed paper envelope 
with an integral string and tag. 

Originally, printed and die-cut envelope stock was fed into the 
machine from a magazine. A search continued, however, for im- 
proved machine ‘feeding’? methods which would lower costs and 
eliminate such troubles as “‘missed”’ or ‘“‘double’’ feeds and time- 
consuming reloading of magazines 

Marathon’s General Packaging Department suggested feeding 
the envelope stock into machines from rotogravure-printed ROLLS, 
punched for index feeding at high speeds. And Marathon research 
engineers produced the correct grade and weight of paper to perform 

smoothly on machines and crimp securely in making the 
envelope, resulting in substantial savings in time, labor and 
envelope costs! 

Solving such “‘out of the ordinary’’ problems is the job of 
Marathon’s General Packaging Department. Why not use their 
specialized resources to help your business? Write Marathon 
Corporation, Dept. 706, Menasha, Wisconsin 


san sane —_ Whatever your packaging problem, Marathon's General Packaging 

ng AN Department offers you the same packaging research, engineering 

Wh \"y\aedd bs Ws development and printing know-how that have made Marathon an 

-* outstanding leader in food packaging. Paper, paperboard, foils, films, 

special coatings—and combinations of these materials—are used to 
produce the right package for each job. 


A 
MARATHON 


PACKAGES 


MODERN PACKAGING 





impulse 
appeal { ’ 


Spectrum-wide choice 


of colors to spur sales at 


point-of-sale. 


ue 
bal 
Ease of squeeze dispensing 


to increase consumption 


at point-of-use. 


repeat 
appeal 7 


Use convenience and 


shelf-impact combine 


to foster brand loyalty. 
{9 ' 
. “ " for your Pro 
ttle fights 
The Plaxpet pe f-sale, re-sells it at the 
uct 


Pp int- »f-u gs customers back 
; . < c >, 1 e 
m<¢ re Piax h as unequalled expe! enc 
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Efficient 

Very economical 
Safest in distribution 
Simplest, most convenient 
Attractive, Displays the product , 
Lightest, easiest to pack, Unbreakable - \ 


ALL the advantages of Unit Packaging We will pack YOUR product in packages 
are embodied in Packs produced by the of YOUR own design, decoratively em- 
RADO SYSTEM—based on the RADO boss them to YOUR wishes, print them 
patents—the only fast, efficient way of attractively to YOUR requirements. 
producing such packages. Further inter- Almost ANY kind of liquid, semi-liquid 
esting developments pending; ask for or pastelike product can be successfully 
details NOW! packaged by the RADO SYSTEM. 


PACKAGING SERVICE STATIONS IN MANY COUNTRIES 


7 A f 0 TECHNOPOL LABORATORIES LTD. 


453 212 St. John Street, LONDON, E.C.1, England 


British Potent N 9 4 599.183 and 675.07 A. Patent Nos. 2,530,400 and 2,517,027 
PACKAGING SYSTEM PATENTS IN 36 OTHER COUNTRIES AND FURTHER PATENTS PENDING 

















So Simple..Yit So Safe 


DISPENSERS PRECISION MADE BY J. L. CLARK 


Minnesota Mining and Manufacturing Co. had 
developed a special kind of transparent tape, smooth 
on one side and adhesive on the other, which they 


believed might serve a wide variety of uses. But to 


, 02 market their new product, metal packaging devices 
‘ ei? ot i i 


ae / c@llO PO ne LJ “/ 


s 
ae 


were needed — to serve the multiple purpose of 
simplified dispensing, product protection, and instant 
identification of brand. 3M developed a design and 
brought the problem of producing it to J. L. Clark, 
where the challenge of making these highly specialized 
packages was welcomed. Intricate new dies were 
designed .. . machinery re-built . . . special methods of 
decorating and fabricating developed. High-speed, 
precision equipment insured strict economy of operation. 
That Clark met and mastered this production problem 
is seen in the variety of brilliantly lithographed plaid 
Scotch (brand) Cellophane Tape dispensers used today 
in millions of homes and offices — dispensers that 


literally sell themselves. 


Time and time again, this experience has been repeated 
— with other manufacturers and other product lines 
from Baby Powder to Batteries, from Ointment to 
Water Color Paints. If this story suggests how Clark 
Creative Packaging service might solve a problem for 
you, write today for information on packaging tailored 


to your specific needs. 


GRAPHED METAL CONTAINERS 








J. L. CLARK MANUFACTURING CO. © ROCKFORD, ILL. 


NEW YORK OFFICE: 903 CHRYSLER BUILDING, NEW YORK 17, N. Y. 
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SCIENTIFIC 


DLINS ADHEST YE F service 


wat 1S wRaPring? 


How To Improve Your Wrapping and Bundling Operations 


your free copy of the new 
seud For Technical Service Bulletin 
No. 25 ..“WRAPPING 
AND BUNDLING”. This informative Bulletin is 
crammed with interesting facts . . up-to-date data 
about the various machines available, speeds, oper- 
ations performed, best Adhesives to use, etc. A few 
subjects covered are: “Classification of Wrapping 
Methods”, “Types of Materials”, “Machines for 
Wrapping and Bundling”, “Selecting the Right Ma- 
chine’, ‘Methods in Various Industries’, “The Most 
Popular Wrapping and Bundling Adhesives”. 


Here, then, is your opportunity which may point the 
way toward improved wrapping and bundling oper- 


PAISLEY 


ations for your plant! Technical Service Bulletins are 
one of the many Scientific Adhesive Services per- 
formed by Paisley. Will you use company stationery 
when you write for Bulletin No. 25, please? 


FREE ADHESIVE CONSULTING SERVICE 


Write for our “Adhesive Operation Data Sheet”’. 
Return it promptly with all information requested. 
This Data Sheet is your guide to getting the ONE 
best, most efficient Adhesive for the specific opera- 
tion you describe. Trial shipment will be sent ON 
APPROVAL, if desired. This skilled consulting 
service does not obligate you. It’s the SURE .. the 
MODERN way to buy Adhesives! 


PRODUCTS INCORPORATED 


Division of MORNINGSTAR, NICOL, INC. 





630 WEST 5ist STREET, NEW YORK 19, N.Y. e¢ 
1770 CANALPORT AVENUE, CHICAGO 16, ILLINOIS ¢ 


Manufacturers of Gives 


PHONE COLUMBUS 5-2860 
PHONE CANAL 6-2219 


Pastes, Resin Adhesives, Cements and Related Chemical Products 
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THOMAS ERSKINE oF the pavantages of Free Speech 


when men can preely communicate their thoughts 


their sufferings» real or j;maginery> their 
passions gpend themselves in ail; 1ike gunpowder 
scattered upon the surface; put pent uP by terrors, 
they work unseen, purst forth in 8 moment , 


and 


ana destroy everything in their course. 


(Rex V paine,1792) 
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IMPROVE YOUR SALES 
WITHOUT INCREASING YOUR COSTS 

















. Powders and creams especially demand brilliant, hard-hitting 

: merchandising. Consumer preference hangs on a thread . . . attractiveness, 

: convenience and package size can spell out the difference. 

. You can provide your products with these vital sales aids through the use 
of the Ivers-Lee packaging facilities. For then you will be giving them the uniqui 
advantages of exclusive I-L. features—I-L Super-Sealtite* with Feather-Lite 
Tear and Double Diamond Tear Notches* 
You need buy no packaging machinery for this—you don’t have to expand 
your plant—you make no capital investment. 

: \t Ivers-Lee complete unit-packaging services are at your disposal. Your 

, package can be designed to fit your product. The quantity can be large or small, 

. from 5,000 to 500,000,000—for sampling or standard sale use. You 

: send us your product in bulk, we return it to you packaged 

; and ready for shipment. 

° Get your I-L Super-Sealtite samples and details of the complete I-L Service. 


You will receive them promptly and without obligation. 


‘Simeem j-L SUPER-SEALTITE—The Package That Never Stops Selling 


WEWARK Btw JERSEY 
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A Glimpse from the last Hanover Fair 


Our fully automatic cartoning and heatsealing-machine PDHJ |! a—capacity 
up to 80 p.m. with multiple conveyor aroused tremendous interest. 





MACHINE BUILDERS A.G. 
STUTTGART-BAD CANNSTATT GERMANY 


FR.HESSER 


Represented in USA by Messrs. 


GEVEKE & COMPANY, INC. 


25 Broadway New York 4, N.Y.— USA 


Represented in CANADA by Messrs. 
PACKAGING EQUIPMENT Service 


Limited —-124 Willowdale Street Willowdale, Ontario 


Represented in MEXICO Agencia Comercial 
ANAHUAC, S.A. 


Mexico 1, D.F., Avenida Madero 6 


Represented in SOUTH AFRICA H.J.G. HOLLAENDER & CO. 


P.O. Box 1966 Johannesburg South Africa 


Represented in BRAZIL J.G.MALIK avy. Franklin Roosevelt 137 


Rio de Janeiro Brazil 
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put your pro@ 


Join the proud packagers 
who have Rowell create 
square and round set-up boxes 
that put their products 


on a pedestal. 


Manufacturers of Fine Paper 
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Hore’s the combination that means 
fetter results for flexographic printers 





FLEXOGRAPHIC INKS 


“tailor-made” by flexographic ink specialists 


No matter what you print — on any type of flexographic 
press — you'll do better with BBD INKS in the fountain. 
Formulated by flexographic ink specialists to meet your 
own individual requirements, BBD INKS are the key to 
more mileage ... faster running speeds... fewer stops for 
washup. And they'll give you better print quality too 

clean, sharp reproduction of fine lines and type... 
smooth, level coverage of solids... extra-strong opaque 
colors. BBD INKS are available in a wide range of stand- 





ard or special match colors to print with glossy, regular 
or matte finishes. 





Bensing Bros.and Deeney 


Get more information about both these a a 
pe nh spon spr nD fice Flexographic Ink Specialists 

les, by contacting your nearest office 4 - 
aes ey te direct to BENSING BROS. & PHILADELPHIA - CHICAGO - LOS ANGELES 
Sa a CAMBRIDGE, MASS. - MONROE, LA. 


DEENEY, 3301 Hunting Park Avenue, Exports McLAURIN-JONES CO., New York 
Philadelphia 29, Pa. Conada: MANTON BROS., Toronto 
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Mothers by the thousands know that 
HIP-O-LITE,* the original marsh- 
mallow creme, is a mighty valuable 
helper in the kitchen. They use it to add 
to the attractiveness and deliciousness 
of their pies, puddings, meringues, cake 
icings, candies. And the children are 
wild about HIP-O-LITE as a spread 
on graham crackers and mixed with 
jam, preserves, raisins, etc. as a 


“different” filling for sandwiches. 


The Hip-O-Lite Company seals this fine product with 
Crown Lug Caps... and uses the Cem Lug Capper to apply them. 
With this system they get dependable, automatic sealing at 
high speeds. At the same time, they offer their customers a closure that’s 


easy to remove and that makes a perfect re-seal. 


The advantages of this system make Crown Lug Caps the 
ideal seal for a wide variety of products. Ask your Crown Representative to 
give you full information on sealing with the Crown Lug Cap and the Cem Lug 
Capper machine .. . with or without vacuum sealing attachment. It can be worth 


a lot more to you than the few minutes it takes to get the story. Crown 


Cork & Seal Company, Inc., Closure Sales, Baltimore 3, Md. Cao 


poop ro col by peer Ll tot Y PaaS. ee 
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Boxes manufactured by Old Dominion have 


an appeal which lures consumers into reaching and buying. 


The trade calls it “reach magnetism.” Put it to work 


on your next packaging requirement. 


¢ 


omy 


OLD’+ DOMINION 


BOX COMPANY, INC. 
CHARLOTTE, NORTH CAROLINA 


THE SOUTHERN BOX MAKER WITH A NATIONAL REPUTATION 
59 
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For different types of products, 


Gaylord supplies Drumpaks in 
hexagonal and octagonal shapes. 


T ough 


to pack it?... DRUMPAK IT! 


Because of its unusual adaptability in size and shape, 


a wide range of products are being profitably shipped 


in Drumpak. Water heaters, air conditioners, furnaces, 
forgings, carpets and bulk chemicals are just a few. 
The Gaylord-originated Drumpak design cuts pack 


ing costs, speeds product handling, gives greater pro- 


tection and is easier for the customer to open. 


You'd be interested in some of our Drumpak cost-saving 


case histories. Call your nearby Gaylord sales of fice. 


CORRUGATED AND SOLID FIBRE BOXES» FOLDING CARTONS + KRAFT PAPER AND SPECIALTIES « KRAFT BAGS AND SACKS 


SALES OFFICES FROM COAST TO COAST CONSULT YOUR LOCAL PHONE BOOK 
60 
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Perfect reproduction of your art workon every tube, when you 


package your product in Sun Tubes! 
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SUN TUBE CORPORATION, HILLSIDE, 


$t. Louis 1, Missouri: Marvin Yates Co., Arcade Building 
Cincinnati 8, Ohio: Ralph H. Auch, 3449 Custer Road 
New Orleans 19, Louisiana: R. P. Anderson (o., 

925 WM. Solomon Pi. : 
Houston 19, Texas: R. P. Anderson Co., 5643 Overbrook Lane 


Tube 


CORPORATION 


NEW JERSEY, Waverly 3-0400 


Dallas 2, Texas: R. P. Anderson Co., 1122 Texas Bank Building 
West Coast: Wm. J. Stoepker, 301 E. Colorado, Arcadia, California 
Canada: Sun Tube Corp., 145 Spruce Street, Ottawa, Ontario 
Mexico: Tubes de Estano, S.A. dC. Vi, 

174 Oriente No. 267, Colonia 





NIBROC WHITE PAPER 


gives you a whole bag of selling tricks! 


Bags made with Nibroc White 


sell like magic because they're... 


EYE CATCHING! The product 
in a Nibroc White bag is the 
one that catches the eye of the 
housewife in the modern super- 


market. 


BRIGHTER! It’s easier for your 
customer to sell the merchant his 


flour, rice, coffee, meal, dog-food 
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in a bag printed on high-bright- 
ness Nibroc White. 


STRONGER! Exceptionally 
tough and highly flexible, 
Nibroc White gives the product 
greater protection... guarantees 


its safe-and-sound delivery. 


Use Nibroc White. Pass on these 
selling tricks to your customer— 


and to Ais customer. Write our 


Technical Service Division, 
Dept. DR-11, Boston. 


COMPANY, Berlin, New Hampshire 
CORPORATION, La Tuque, Quebec 
General Sales Offices: 


150 Causeway Street, Boston 14, Mass 


Dominion Square Bldg., Montreal, Quebe 


SOLKA AND CELLATE PULPS « SOLKA-FLOC 
NIBROC KOWTOWLS 


+ NIBROC 
PAPERS « NIBROC TOWELS + 
NIBROC TOILET TISSUE * BERMICO SEW PIPE 


AND CONDUIT + ONCO INSOLES CHEMICALS 
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whatever the job... 


Permacet Tares 
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Mean Business 


THE OUTSIDE It’s a truism that attractive THE INSIDE Because not all products can 


ickages tor your products ittract business. In tubes use the same tube material. the inside of a tube is as 

ittractive pac kages means Tubes by Wheeling. Wheel important tor product protection as the outside is for 

irtists create tube designs with an eve for busi customer attraction. Through continuing laboratory 

ss, that tairly sing for sales Wheeling craftsme: tests. Wheeling Tube technicians make sure that your 

ike your business their business by skillful, meticr product can live in happy harmony with the correct 

Hawless reprodu tion of the tube design. Result tube material that the tube material remains con- 

The outside of a Wheeling Tube has customer appea stantly at the same accepted formula that the in 

b nes business for yu! side of the package will protect your product your 
ustomers ind your business 


ITS GOOD BUSINESS TO PACKAGE YOUR PRODUCTS IN 


Wheeling Tuber 


WHEELIN G (\W STAMPING CO. 














WHEELING WEST VIRGINIA 
1, CPTI lin and Lead ( LLAPSIVDLE Tui é3 \ ded 7 Mt be and Bottle ( aps Plastu Spectaltt j 
Consult Your Classified "Phone Directory for Sales and Service in These Leading Cities: 
New York — Boston — Philadelphia — Chicago — Cleveland — Cincinnati — St. Louis — St. Paul — Los Angeles 
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UNIKRAFT 


ANEW pyroxylin coated paper 


in every jeather pattern and color 


THIN —- STRONG -~\ECOHOMICAL - CLIEEANABLE 


for boxes that IMPRESS 


for. products that SELL 


UNI-MARK makes 
UNIKRAFT, not boxes 
However, we will 

be pleased to co-operate 


on your specific needs. 


UI MUS WIN Rk 5 OBKS 5 


© 113-121 Albany Street, Boston 11, Mass. 
New York Office: 23 East 26th. Street 


KRAFT is only one of the many UNI-MARK coated papers 
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Sealed faster on center seams only 


with rayon-reinforced Snake Lape 
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have Marled 


heretrre=new wheels wel-etert turning in the huge 
‘ aap * £ 
new kraft mill shown above—and you #Hehave another depend 


able source of supply for all your paperboard needs. 


ales. . 





You, a fabricator of corrugated containers, webeappreciate, we’re 
sure, the Lisbaseeadvantage to you of this additional source of 
paperboard supply. For the past ten years paperboard consump- 
tion (exclusive of building board) has been increasing at an 
average rate of almost half a million tons annually. And no 
demand letup is in sight. 


The brand-new plant, modern in every respect, will enable us 
to more than double our production of Mead Kraft Liner. 
Fabricators who want strength and rigidity with light weight and 
economical cest find Mead Kraft Liner and Mead .009 Chestnut 
Corrugating Medium combine well to suit their needs. 
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Mead Board is a standard product of 


THE MEAD CORPORATION 
and is sold direct by 
Mead Board Sales, Inc. 
3347 Madison Road, Cincinnati 9, Ohio 
6124 No. Milwaukee Ave., Chicago 30, Ill. » 10 Commerce 
Court, Newark 2, NJ. « 18045 James Couzens Highway 
Detroit 35, Mich. . 43 Leon Street, Boston 10, Mass 
River Road, Lynchburg, Va. 
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Hallmark 


converting 
equipment... 


Rotogravure 
High-speed precision-register printing on 
practically any stock in any practical multiple 


of colors. Meet the ever-increasing demand for more 


of the finest printing and 


and better wrappers, labels, and cartons for packaged goods 
with Champlain inline rotogravure. “Speedry” ink fountain insures true 
reproduction of color and instantaneous drying. Print from roll stock 8” to 44” wide. 


To complete a CHAMPLAIN rotogravure press—a CHAMPLAIN 
inline precision delivery unit: 












7 Cutting and Creasing Press 








In one pass — only once through the press — it cuts, 
creases, and automatically yet thoroughly strips 
7,500 to 10,500 cartons per hour from a continuous 
web. Platen press quality at betir than cylinder 
press speeds. 








Sheet Delivery . 


Delivers from 8,500 to 12,500 square cut sheets per 
hour with 1/64 accuracy. Faster than any other 
standard sheeter. Positive sheet handling eliminates 
damage. No waste trim 


“®W” Rewind Press 


Hydraulically - actuated constant-tension roll unit 
rewinds from 400 to 800 ft. per min. Positively syn- 
chronized to press for balanced speed, tension, and 


control. Single, multiple, and staggered-roll models 























































Write today for catalog of Champlain equipment. Champlain Company, Inc. 
88 Llewellyn Avenue, Bloomfield, N. J. Chicago Office: 520 N. Michigan Avenue, Chicago 11, Ill. 


—a complete line of other equipment 
for all printing and converting needs. 









LETTERPRESS PRESSES, FLEXOGRAPHIC PRESSES, 
SPECIALTY PRESSES—for Tag, Chart Paper, End and Bakery 
Seals, Die Cut Labels 


CUTTING AND CREASING EQUIPMENT—Roll Fed Swing-Type 
Reciprocal and Stationary Die Cutting Presses — Vertical 
Extruding and Eccentric Punches and Perforators—Rotary 
Blankers. 


SPECIALTY CONVERTING EQUIPMENT FOR INLINE USE—Rotary 
Embossers — Perforators and Score Units — Slitting Equip- 
ment — Hot Melt Thermoplastic Applicators — Special 
Delivery Equipment. 


AUXILIARY EQUIPMENT — Automatic Electronic Register 
Controls (for multicolor and fabrication register on roll- 
fed equipment ) — Automatic Web Splicers 












...and for special engineered equipment: 


Champlain’s ability to design and build special units is 
based on years of experience in developing inline printing, 
fabricating, and delivery equipment. 


GD 3308 
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Crinkled paper (one or 
two walls) firmly ce 
mented to burlap or 
cotton with a water 
proof barrier formed 
into bags with firmly 





A 


| 
|| @ 


MAILING © 


Wide variety of sizes 
and shapes. Made of 
quality cotton with 
quick closing draw 
cords. For shipping 
or storing small parts 












































cemented seams. Give es » Write on tags — 
complete protection : into bottom assure 
against moisture pene safe arrival of ship- 
tration and outside ments. Envelopes at- 
contamination. tached to drawstring 
bags eliminates ‘‘un 
der separate cover.” 
Flexible Multiwall 
Paper Bag! Every ply <_ —, 
of paper fully = Neoprene treated kraft 
to give maximum elas- i - er or waterproof 
OF unwaxed ticity to each of the (was Available in 2 to 5 paper lined berian or 
oo 2-3-4-5 walls meaning wai) | plies for every indus cotton with or without 
boxe trial use. A low cost stole 
he mig durability under the “fp adbaghhe Be flanges. Cords or elas- 
ores roughest handling. A } fast filling, safe ship tic for anchoring these 
every require Polytex Liner can be f ping bag highly protective cov- 
inserted in this open Som) ff ers to drums, barrels, 
mouth Multiwall Bag Titaay etc. Chase heavy 
to give added mois- i creped duplex barrel 
ture protection to 7 covers also available. 
your product. 
. Every kind and type 
Ji ‘ for bag closing — cot- 
CHASE DUPLEX ] Clear, odorless, mois- Available in various ton, jute, flax and 
smooth or crinkled BA ture-proof Polyethy- sizes and colors—for knotless “‘Hispeed 
laminated kraft in r } lene. Non-toxic and air- all types of fresh , sewing machine 
rolls, sheets, or die- fa) tight. Available with fruits and vegetables ge thread. Designed to 
cut for every indus- as §or without printing The new Jet-Knot clo make hand sewing or 
trial use caRnors {i sure speeds up pack- tying of bags an effi- 
‘ ing. Pure white band cient operation—sew- 
label, printed with ing machine bag 
gloss inks makes your closing a continuous 
brand stand out operation 
Lined and combined 
bags incorporating the 
o 4 — , use of latex as a 
Bias sewn burlap or 3 4 ee Cotton bags for every CHASE TOPMILL bur barrier and com 
cotton tubing with ; & product looking for lap bags are famous pletely sealing the 
two-way stretch for } -@ & housewife __ appeal for strength, uniform crinkled paper to 
wrapping all hard to & Chase Pretty-Print ity and good looks burlap or cotton 
wrap items. One size b 4 came Snes See Made of India Jute “Parasax” provides 
fits several packaging ae bags with removable an ideal bag for food 
circumferences. . £ ¢ band label comes in products, chemicals 
many patterns. Dress and other products 
& & 4 up your products with requiring complete 
: Chase Pretty-Print protection from the 
bags elements 





Call any Chase Bag office for additional information or current prices 









General Sales Offices: 309 W. Jackson Bivd., Chicago 6, Illinois 
30 BRANCHES AND SALES OFFICES STRATEGICALLY LOCATED 








solve your special gluing or 


) Porber 


e ) 


coating problems _ gg 








HUNDREDS OF MACHINES AVAILABLE THAT WERE 
DESIGNED FOR SPECIAL !"IDUSTRY APPLICATIONS 


If your problem is high speed coating of 

paint, varnish, resins, lacquer, glue, latex, 

etc POTDEVIN’S sixty years of spe- 

cialization in coating equipment can 

quickly help you solve it ... guaranteeing 

initial low cost and top efficiency. wie WEB and SHEET 
Let us know your problem. We'll be happy : ' LAMINATOR 

to submit our recommendation. 


Combines sheets or webs of 
materials such as cork, fiber- 
board, etc 


AUTOMATIC FEED 
CONVEYOR GLUER ASPHALT LAMINATOR 
CONVEYOR GLUER ' age 


Feeds up to 40 sheets per minute Laminates asphalt paper to bur- 
For high speed coating produc- of practically any type of : lap, paper to paper or paper to 
tion. Equipped with drying oven. material. | fabric 


\ . 
d q oy 


TOPSIDE or UNDERSIDE ya HIGH SPEED 


COATER WEB LAMINATOR CYLINDRICAL 
Sictien: Wih-de tite tele HEAVY DUTY WEB COATER TUBE LABELER 


on traveling webs (vertical or Automatically labels cylindri- 
horizontal). cal paper tubes. 


0, POTDEVIN MACHINE CO. 


244 North Street . Teterboro, N. J. 











Laminates rolls of materials 
Applies overall coating to a up to 20 feet wide at speeds 
continuous web of material. up to 50 feet per minute. 











WED 
~~ 'n 


POTDEVIN Designers and manufacturers of equipment for Bag Making, 
Printing, Coating, Laminating, Gluing and Labeling. 
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RHEEM Announces a Complete Line of 
Fibre Drums to Provide an All-Inclusive 
Shipping Container Service 

To supplement its line of steel shipping and custom 
equipment containers, Rheem has added a complete 
line of Fibre and Fibre-Metal drums. These strong, 


light weight, inexpensive drums come in four types 
and in a wide variety of sizes. 


Choose the Drum that Fits Your Needs RHEEM STEEL CONTAINERS ARE MADE 
IN SEVEN STRATEGIC LOCATIONS 


ae —— 


LE, WASH. (WAREMOUSE) 





cnrcasé, iL 


Rhee 


. E 4 - . me — ~ } : 
Choose the type that best fits your needs — All-Fibre drums, or Sour gare. cau. / MOUSTON, TEXAS. mew ORLLAN 
Fibre-Metal drums with steel bottoms with either slip or 
friction covers or with the new, easy to install and remove 
Rheem-Lox ring. Only Rheem offers all these types of low 


cost containers 











Rheem Fibre Drums are being manufactured in four of these 
plants. Production lines are scheduled for installation in other 
Choose the Size plants soon. 


. ‘ » : is °) 

1- 00 32-gallons in capacity; / Rheem can furnish on Fibre drums the 

4 same type of decorative service it pro- 

Fibre-Metal drums from 5- to 

vides users of Rheemcote lithographed 
steel drums. Any design or 
trade mark can be reproduced 


60-gallons. There is virtually a 
size for every possible require- 


ment. on an all-over label for Fibre 


drums in any number of colors 


that Fits Your Needs 
Choose the size that best fits : : “FAMILY” IDENTIFICATION 
your needs. Fibre drums from 


to provide “family” identifica- 
tion for your products. 


j / 
30 gal. Rheem 55 gal. Rheemcote 
Fibre-Metal Drum Steel Drum 


RHEEM MANUFACTURING COMPANY 
Chicago 29, Illinois New Orleans 20, La. Seattle, Washington 


(Mail to Nearest Sales Office, Listed ot Left) 
Houston 20, Texas New York 22, New York South Gate, California 
Linden, New Jersey Richmond 4, California Sparrows Point 19, Md. 
Export Sales, 477 Madison Avenue, New York 22, New York 


[) We would like to have your packaging engineers come to our 
plant and study our shipping container problems. 


C) Please send additional information. 
NAME OF COMPANY 
STREET 


Foreign Affiliates and Associates: Argentina — Buenos Aires + 
Australia — Adelaide, Brisbane, Fremantie, Melbourne and Syd- 
ney + Brazil—Rio de Janeiro - Canada—Hamilton + Italy—Milan « 
Peru—Lima + Philippine islands —Manila * Singapore + Spain 
— Madrid + United Kingdom — Bristol. 


NOW, More than ever before, You Can Rely On 
for all your shipping container requirements 





OS a 
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It’s Tasteless! 


Ome Moist foods reach the consumer with their 


original flavor when they’re wrapped in West Car- 
rollton Genuine Vegetable Parchment. It’s tasteless 
—just one of its many important features. 


Protect your product with this pure vegetable 
parchment that is Odorless, Tasteless, Insoluble, 
Grease-resistant and Strong (wet or dry). We're 
ready to design and print exactly the wrapper you 


need, in attractive colors, using special inks. Write us. 


West Carrollton 


GENUINE VEGETABLE 


eyaedabaatsjals 


WEST CARROLLTON PARCHMENT COMPANY 
WEST CARROLLTON, OHIO 


SALES OFFICES: New York, 99 Hudson St. @ Chicago, 400 West Madison St. 


DRY WAXED 
PARCHMENT 


BUTTER WRAPPERS 


BUTTER TUB LINERS 
& CIRCLES 


BUTTER BOX LINERS 


BAKERY PAN LINERS 


MILK & ICE CREAM 
CAN TOPS 


SLICED BACON 
WRAPPERS 


VEGETABLE 
SHORTENING 
CARTON LINERS 
LARD CARTON LINERS 


FRESH FILLET WRAPPERS 
& INSERTS 


CELERY WRAPPERS 


MEAT WRAPPERS 


LINERS FOR MEAT TINS 


POULTRY WRAPPERS 


z 


ae SAV RES Ss ae 


CHEESE WRAPPERS 


TAMALE WRAPPERS 


RELEASE PARCHMENT 


TRI-3-WRAP FOR 
SMOKED MEATS 


MARGARINE WRAPPERS 


MANY OTHERS 
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" had a Packaging Problem, too 








Cearsle solved it for him... 


..- they can solve it for you 


oiis| has to protect his Lainers 





and youll put them on the 
Vhats part of his path to greater sales. They compli- 
= to merchandise them ment and protect your products. Any 
elluplastic transparent containers lettering. design or trade mark can be 


permane nthy printed in colors right on 


TRANSPARENT 





| both problems simultaneously 


r him. They ll do tl 


w same for you the contaimer Phey're feather-light. 
ouvre selling pills or drill 


. + 
wether \ 0 r drills moisture-tight. priced right. Available Me’ 
lish OOkKS OT lipstac ks praae have them in many sizes and adaptable to a wide 
in Clearsite lransparent plastic eon variety of closures, —_ 


VRITE rODAY FOR DESCRIPTIVE LITERATURE 


PLASTIC CONTAINERS 
CELLUPLASTIC CORPORATION ) that Sell 


* REGISTERED TRADE MARK 











How the Baht flufomatic Color 


Register Control keeps colors in register 
at all operating speeds. Here are the three principal operational factors 


which combine to provide instantaneous, accurate multi-color register for the printing 


of light and heavy papers, foils, plastic sheet, cellophane and other packaging materials. 


RR A 


] This is the scan- 


ning device, or ‘“‘out 

of-register detector.”’ 

One or more of these is 

mounted after each 

color cylinder. On the 

job every instant 

keeping an eagle eye 

on the speeding web as 

one color registers on 

another ... a Hur- 

letron scanner will de- 

tect even a thousandth of an inch out of register. When 

corrective action is indicated, it acts instantly 

transmits its message to the compensating mechanism 
. and returns-the press to absolute register before the 

error is visible to the human eye. This sensitive, 

microscopically accurate scanner is not affected by 

ink mist and requires no cleaning. 


3... Master Con- 


trol Panel is conve- 
niently located at the 
delivery of the press. 
Meters provide the 
pressman with a con- 
tinuous visual indica- 
tion of running regis- 
ter. Colors are first 
brought into register 
by manual push button 
controls, the correc- 
tions being shown on the meters in known increments. 
As soon as each color has been brought into register, its 
control is switched to “‘automatic.’’ All further correc- 
tions are made automatically and register is main- 
tained to an accuracy of a few thousandths of an inch. 








2 Shown here is one 


of the selector switches 

and a portion of the 

hydraulic compensator 

assembly. Impulses re- 

ceived from the scan- 

ner are integrated to 

obtain information as 

to the trend of register. 

The device then trans- 

lates this into small in- 

cremental corrections, 

moving only the required distance to bring color back 
into register. Thus, at low or high speed, close register 
is held with a minimum of compensator movement. The 
circuit is designed also to make instantaneous correc- 
tions of large deviations such as occur at splices, result- 
ing in minimum waste of printed copies. 


Simple . . . easy to operate ... automatic... and fully 
dependable . . . this equipment is providing the utmost 
accuracy of register in the finest color printing plants in 
the country. It is saving time 
. . Increasing production... 
reducing costs ... cutting 
waste . . . and insuring top 
~~ quality printing. Let us tell 
J you more about this 
-f remarkable equipment. Write 
a > today. There’s no obligation. 
: 
is 


ELECTRIC EYE EQUIPMENT COMPANY 


1934 East Fairchild Street, Danville, Illinois 


Manufacturers of Hurletron Automatic Controls of Caliper and Weight on Paper and 


Board; Center Line and Side Web Guide Controls; Cut-Off and Back-Up Controls; 
Slitter Controls; Continuous Nephelometer for detecting suspended solids in liquids, 
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ROTO BAG MODEL PO-2 MAKES 
Ss x 32 x 16 PRODUCE BAGS 
FROM coors POLYETHYLENE 
SHEETING AT THE RATE OF 930 
BAGS PER MINUTE 


COHRLASTIC 


TRANSWRAP MODEL B DOUBLE 
HEAD AUTOMATIC FROM FILM 
ROLL, FORMS, FILLS .... 


SEALS, COUNTS AND DELIVERS 
BAGS AT RATE OF 65 A MINUTE 


PHOTOS TAKEN AT OLIN FILM 
DIVISION RESEARCH AND DEVEL- 
OPMENT LABORATORIES 


MAKES 
GOOD 
FILM 
RUN 
BETTER 


The unique advantages of 
Temp-R-Tape T, an unsupported 
Teflont pressure-sensitive 
tape, were first studied and 
evaluated in the packaging field 


by the research and 
development laboratories of Olin 
cellophane and polyethylene. 
Temp-R-Tape T is now used as 

a facing material on the 

gusset fins and forming plates 
of Roto Bag units. It is also 

used as a cover on the platen 
seals and serrated jaws that 
make the crimp-type end seals 
on Transwrap machines. 

The application of Temp-R-Tape T 
prevents any film from sticking 
to these and other packaging 
machines. It is easily 

applied by the operator at any 
point where sticking might 
occur, without removing any part 
of the machine and without 

loss of production time. 


Outline your problem and test samples 
will be supplied FREE. 


*CHR TM REG. {DUPONT TM REG. 


PRODUCT OF THE 


HARO RUBBER COMPANY 


416 EAST ST. * NEW HAVEN, CONN. 


1954 





ANOTHER TRIUMPH OF GEORGE 3 MOTTER’S SONS 


new rotogravure 


FOR FAST, ACCURATE, QUALITY PRINTING 





This versatile new George F. Motter’s 
Sons rotogravure packaging press pro- 
duces fast, accurate, high-quality print- 
ing on board, film, foil, or papers. 
And—its surprisingly low initial cost 
and long-range operating economy — 
on both long and short runs—will 
help you meet today’s competitive 
conditions. 

This press incorporates outstanding 
technical advances in both design and 
performance. It is the culmination of 


long experience in the rotogravure 
field by designers and engineers in the 
George F. Motter’s Sons organization. 
Its clean, modern appearance, sturdy 
construction and mechanical depend- 
ability reflect the pride of craftsman- 
ship that has been traditional with 
George F. Motter’s Sons for over 100 
years. 

Our engineers will be glad to discuss 
application of this new packaging press 
to your requirements. 





FEATURES YOU HAVE ALWAYS 

















ENGINEERING — 


packaging press 


— AT LOW COST 














F. MOTTER’S SONS | 

















ret perfectly embossed 


automatically. Even the 
1 are formed cleanly 

same operation bec: 

sive two-foil feed 


improvement is the jam- 


This practically elim- 
| 


tion delays which result 
ho ol ite s| 1gs And the 
lly built to take real pro 
ent yet produce the finest 


ibossed cho olate COINS 


1 chocolate pellets are 


round in-take plate and 


illy to the foiling station 


t-outs of foil ar 


1 bottom of the pel 
i shapes may be embossed as well, and 


tightly covered . 
necessary parts for new shapes are avail- 


es are then carried via able at any time. The machine, with only 


to the stamping station me operator, will produce 80-100 per- 
top and bottom, as well eces per minute. 
on the rim, are 
1utomatic operation. And 
lirty uneven milled edges 
ns are carried to a point 


| re leased automatic ally 


machine's unique fea 
d push-button operated 
which permits « hange 
size Or shape to another 


w minutes. Any other flat 
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Another 





famous 


product 


"packaged 


by 


National’ 


S.S. Pierce Company, which 
enjoys a world-wide reputation for 
fine foods, expects similar 
standards of quality and service 
from its own suppliers. This 
functional, inexpensive, yet rich- 
looking box is made for Pierce 

by National Folding Box. 


Write for information about 


National’s unique method NAT I © NAT. 


of analyzing packages which may 
prove helpful in improving the paar <c Box 


sales performance of your packages. =. ©: ? fF 1 N 


— jorany oF 


FEDERAL PAPER BOARD COMPANY Nc 
SALES OFFICES: CHRYSLER BUILDING, NEW YORK 17; BOSTON AND PALMER, MASSACHUSETTS: BOGOTA, NEW JERSEY 
PHILADELPHIA. PENNSYLVANIA: NEW HAVEN AND VERSAILLES, CONNECTICUT: STEUBENVILLE, OHIO 


FOLDING BOK PLANTS: BOGOTA. NEW JERSEY: NEW HAVEN AND VERSAILLES. CONNECTICUT: PALMER, MASSACHUGETTS: STEUBENVILLE, OHIO 


PAPER BOARD MILLS: BOGOTA. N. J NEW HAVEN, MONTVILLE ANDO VERSAILLES, CONN READING. PA STEUBENVILLE, OHIO: WHITE HALL, MD 








ann TOgaced co. 
yicseT™ ew - 


Chesterfield’s famous slogan also 
explains why Liggett & Myers Tobacco Co. 
uses Union corrugated shipping containers. 
They satisfy. Union corrugated boxes are uniformly dependable. 
They strengthen dealer relations, reduce complaints from retailers 
and distributors. Less home office paper work, fewer adjustment 
hours for route men. Less write-off of merchandise. 


Ask your Union representative to give you the facts. 


MEM. NION BAG & PAPER iach hahaph etal 


prooverow 1 CORRUGATED CONTAINER DIVISION * Box Plants: 


Eastern Division Sales Offices: 1400 E. State St., Trenton 9, N. J 


Savannah, Ga., Trenton, N. J., Chicago, | 


* Southern Division Sales Offices: P.O. Box 570, Savannah, Ga 
Western Division Sales Offices: 4545 West Palmer, Chicago 39, Ill. © Executive Offices: Woolworth Bldg., New York 7, N. Y. 
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VENESTA FOUL 


A product of the Packaging Division 





PAINT Thru the Air With the 
GREATEST OF EASE/ 


16 Enamel Colors to choose from. Also Clear Plastic an! 
\ppliance White... as well as Black, White and Clear 


Lacquers. No brushes, no thinning or mixing. Just press 


the button and spray. 


SHEFFIELD QUIK v SPRAY in its full range of 
decorator colors comes to you in Crown’s pressurized 
SPRA-TAINER first and leading lightweight. low-cost 
propulsion package. With its seamless construction. 
SPRA-TAINER meets Government “2P” specifications for © 


ereater pressure tolerance ... hence it’s per fect for lacquers J / 2 ; 
and enamels. With its “Modern Design” and colorful | ( ROWS) 
| ithography, SPRA-TAINER sells your product! \ b 

(rou ns ( omplete Line ol Cans embrace esa far-reaching vartiely 


of finest quality metal pac kage s for a wide range of products 


CROWN CORK & SEAL COMPANY, INC. 
CROWN CAN DIVISION 


Vay we send you our cat 


? 4 a. - 
me o Cimtuiad Largile Cin Mdanifadtitbe PHILADELPHIA, Chicago, Orlando, Baltimore, New York, Boston, St. Loui 
é 7, d 


$2 
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IN THE STORE — 


IN THE HOME — 


Bemis Flip-Close Bags sell 
your product...and keep selling 
it weeks and months afterward 


A few of the Many Other 
Benefits of Flip-Close... 


Customers can see and touch 
the merchandise without 
disarranging it or affecting 
the closure. 


Dealers can put price tags 
on the merchandise without 
damaging the package. 


Merchandise is protected 
from dust, dirt, shopwear; 
markdowns are minimized. 


No special closing equip- 
ment or materials needed. 


Shipping weight saved. 
And... they are economical. 


NOVEMBER 1954 


Other Sales-Builders in 
the Bemis Poly Family... 


Bemis Tie-Top Bag—For 
baby shoes; combinations of 
booties, mittens, cap, etc. 


Bemis Flap Bag—For 
spreads, blankets, bed pads, 
pillows, drapes. 


Bemis Double Pocket Bag— 
For related-item selling . .. 
handkerchief and tie; gloves 
and socks; sport shirt and 
swim suit. A real sales 
builder! 


if 





AUGER+VACUUM=CLEAN ACCURATE FILL 


SST. with Stokes & Smith 
Fillers 





Vacuum is drawn 
On container 
through this hose 
assembly. 


Desired fill is de- 
livered by Auger 
Feed while vacuum 
is on. 


Container fits 
tightly against 
sealing gasket. 





One-pound cans of ® Dextri-Maltose are filled at a speed of 120 per 
minute with this Stokes & Smith Four-Station Automatic Filling 
Machine, at Mead Johnson Company, Evansville, Indiana 


Stokes & Smith modern Auger-Vac filling equipment protects profits by 
maintaining a clean, accurate fill, and reducing dusting loss to 
an absolute minimum 


Powdered coffee, cocoa, powdered milk, dehydrated foods and other products 
are tightly packed by Auger-Vac heads which can be individually 

adjusted while machine is running. Vacuum is first drawn on container and 
the desired fill then delivered by auger, accurately, without dusting. 

Stokes & Smith Model HG 86-87 will take containers up to one pound. 

For larger cans, up to five pounds, the single unit Universal Filling 

Machine is used. Write today for details on the complete line of 

Stokes & Smith Filling Equipment 


) STOKES € SMITH CoO. 


4904-N SUMMERDALE AVE., PHILADELPHIA 24, PA. h 


Pacific Coast: SIMPLEX PACKAGING MACHINERY, INC 534 23rd AVE OAKLAND 6, CALIF 
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YNNZIA HINDUS 





















































































































































PACKAGING MATERIALS 
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You'll find them 


only in 


the PONY EXPRESS” 


. Handles oval, square, round 
and tapered shapes. 
7 
. Applies glue from edge to 
edge for elimination of 
blisters. 
+ 
. Uses vacuum principle of la- 
bel handling to assure perfect 
register and minimum glue 
attention. 
> 
. Effective circulating glue sys- 
tem, - with micro glue control 
to prevent glue smears on 
containers. 
a 


. Requires NO OPERATOR. 
a 


. Petty-Cash Change-parts. 
* 


. Clamps containers into posi- 
tion prior to moving container 
toward labeling station, to 
avoid faulty label register. 


The PONY EXPRESS is a logical development incorporating all the ° 


precision features which have made an unprecedented reputation , 
. Change-over almost as quick- 
for the Pony Labelrite. Being fully automatic, the FULL rated capa- ly and simply as the Pony 


‘ , : : ; . Labelrite. 
city (70 per minute) is available for sustained production. 


Here, for the first time, is an automatic which is not ‘‘single-purpose”’, . No label-feeding unless incom- 
ing containers signal their 


or restricted to a greatly limited range of work,—wusually the case approach. 


with ordinary automatic machinery. 


7 
We'll gladly arrange a demonstration! M10. Self-cleaning glue system, y, 
Send in sample containers with labels for accurate details! 


NEW JEHSEY MACHINE 
a, Corporation 


/ \ 
AUTOMATIC LABELING - PACKAGING Fi’ M))é PAPER BOX MACHINERY + MAKERS OF THE PONY LABELRITE 
Wy 


FACTORY SALES AND SERVICE BRANCHES Se 
Pk th ee et MAIN OFFICE & FACTORY: 1510 WILLOW AVENUE, HOBOKEN, N. J. 
2500 W. 6™ ST. LOS ANGELES 5, CAI 
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yATEL- 8:00 A.M. 11:00 A.M. 


Dad's gone.” Shopping. Let’s see what | need.” 
School lunches 


to bo fans.” *Your product packed in 


‘3 ’ 
*Was Dad’s shaving — 4 re onion give 
lotion and mouth wash ne - show window display 
your product in a ZB : - on dealers’ shelves. 
H-A container? ~~ J & ' Eye sampling, that 
“Is that your peanut “il , ( ara he means sales. 
butter and jelly in 
H-A glass packages =, ~. 
or re-use tumblers? e 


3:15 P.M. out with the girls.” 








‘Are those ash trays and tumblers “Do these cosmetic packages with dressing 
your H-A Premiums? table appeal contain your product? 


7:00 P.M. Friends in for dinner.* 





The Time Table speaks for itself. 
Every H-A product is a sales 


tool and what’s more important, 


H-A means home approved. 


HAZEL-ATLAS GLASS COMPANY 


WHEELING, WEST VIRGINIA 


“Is that your wine in a glistening 


H-A container? JAN 





3 roy . 
tefl Le | ) 


: 









The first step in a planned expansion program was taken recently with 
the opening of the new magnificent CELLU-CRAFT plant, designed to service 
the many customers whose nationally known brand names are famous in 
almost every American household. 


The second step was to combine experienced manpower and efficient modern 
production methods to deliver a perfect product at lowest cost. 


In the new CELLU-CRAFT plani, encompassing an area of 93,000 square 
feet, this, too, was accomplished with blueprint accuracy. 


CELLU-CRAFT IS ALWAYS READY TO SERVE YOU. 


“CREATORS AND PRODUCERS OF PERFECT PACKAGING AT LOWEST COST” 


CELLU-cRAFT 


TRANSPARENT PACKAGING SPECIALISTS 


General Offices & Plant: 1401 4th Ave., New Hyde Park, N.Y., PRimrose 5-8000 
Branch Plant: Addison, Wl. Sales Offices in principal cities. 


Designers, Converters, and Color Printers of Flexible Packaging Materials 
CELLOPHANE - POLYETHELENE - PLIOFILM + FOILS + ACETATE + PLASTIC FILMS + GLASSINE 
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packages 


for make-up 


all made up to sell! 


2 Aa ho Rit 14 cr - A . 
a way the Ritchie designers who 


cre these etic 
packages are a K AKe-UDP 
artists. They shape, the r, they 
t ta < t Cy ¢ al at eapa Kage 





program. Lady Esther required just such 
thinking and skill in the creation 
yes you see here. Give 


. daz vy 
Ritchie a try at your next packaging probleay” A 


<Z Ritchie | 





SS a 
if? W. C. Ritchie and Company 
8843 Baltimore Avenue + Chicago 17, Illinois 
New York + Detroit + Dallas « St. Louis + Cin¢innati - Memphis 


Rochester » Cleveland - Jacksonville - Los Angeles - Denver 


. 




















re. 
fract 


4...5 





Du Pont's merchandising studies...complete 


Whatever your packaging problem... 
whether it’s a question of getting the right 
film .. . the most efficient package construc- 
tion .. . or the maximum appeal to the mod- 
ern shopper . . . Du Pont’s experienced pack- 
aging specialists can help you find the answer. 


Among the varieties of films made by 
Du Pont are films that are moistureproof, or 
that permit graduated moisture loss. Films 
that are dimensionally stable, or durable 
90 


enough for irregularly shaped objects. Films 
that provide brilliant luster, or stay tough 
and flexible at sub-zero temperatures. 


And you can make use of Du Pont’s con- 
tinuing studies of buying habits in your field 
to keep up to date on consumer likes and dis- 
likes. Get in touch with your Du Pont repre- 
sentative today. E. I. du Pont de Nemours 
& Co. (Inc.), Film Dept., Wilmington 98, 
Delaware. 
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packaging service can 


Film, for example, 





key to more 
f Oe Peat Poly- 
shows apples 
It also gives heavy 
“uh, flexible protec” 
‘ats loss of fresh- 


This bag © 


preven 


help you 













Only Du Pont gives you all these 
packaging aids: 
1. WIDE VARIETY OF PACKAGING FILMS scientifi- 


cally tailored to meet the needs of varied products and 
packages. 


2... TECHNICAL assistance to help you plan the most prac- 


tical and efficient construction of your package. 


3. MERCHANDISING help through continuing nationwide 
surveys of buying habits, to keep your package up to date. 


4.NATIONAL ADVERTISING to continually strengthen 
consumer preference for your packaged products. 





DU PONT 
PACKAGING FILMS 


CELLOPHANE - POLYETHYLENE 
ACETATE 


RES. U. 5. PaT.OFF 
Better Things for Better Living . . . through Chemistry 











NOVEMBER 1954 


91 





1. #90 ULTRAGLOSS 
2. #75 BRUSH FINISH 
_» 3. CUSTOM COATED 


and now) A NEW CLAY COATED MADE BY ioe 
a THE LATEST MACHINE METHOD 


| he newest in the Ridgelo line of coated boxboards is ready for you! 


This latest grade of Clay Coated sets a new high standard in its field. It is 
perfect for volume printing because of its uniform high quality, designed 
for every reproduction process and for varnish or lacquer. It is tops in 
whiteness and finish. It gives the independent boxmaker a matchless 
standard for this popular type of boxboard. 


Ask for samples and ask your boxmaker for quotations. 


MADE IN RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 


H. B. Royce, Detroit 

e RKefivesentalives Philip Rudolph & Son, Inc., Philadelphia 
A. E. Kellogg, St. Louis 
Norman A, Buist, Los Angeles 


MODERN PACKAGING 








it 


Soft plastic bottles work hard for sales 











Eye-appeal is always a big selling 
advantage of bottles made with 
BAKELITE Polyethylene. They are 
molded into an almost endless vari- 
ety of attractive shapes. Translucent 
or opaque, they can be given any 
color, Their surfaces can be glossy, 
satiny, or molded with interesting 
design effects. 

Functionalism is another inherent 
feature of squeeze bottles molded 
from Bake.itEe Polyethylene. They 
can dispense their contents in a fine 
mist or drop by drop — hygienically 
for medicines, accurately for sham- 
poos, neatly for lotions and powders. 
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Safety is also a factor with bottles 


molded from BAKELITE Polyethylene, 


Drop them and they won't break. 
That’s why even big 13-gallon car- 
boys are molded from this material. 
They carry corrosive chemicals with- 
out danger. Their light weight lowers 
shipping costs and makes handling 
easier. Because BAKELITE Polyethy]l- 
ene is so highly inert, there’s no con- 
tamination of contents or container. 
Your bottle stays flexible, clean, and 
fresh-looking, resistant to aging. 
Now is the time to modernize your 
package design with these extra 
sales advantages. For the names of 


suppliers of bottles and other pack- 
aging materials made from BAKELITE 
Polyethylene, write Dept. XF-30. 


BAKELITE 


Polvethrvilene 
a 


TRADE \CO Janne 








A Division of 
Union Carbide and Carbon Corporation 


UCC) 
30 East 42nd Street, New York 17, N.Y. 
In Canada: Bakelite Company 
Division of Union Carbide Canada Limited 
Belleville, Ontario 





How Many Chimneys Will You Go Down in’55? 


It is not too early to lay your plans for next have created many of America’s best known 
year’s holiday packaging. A logical first step packages. 

is a “briefing session” with your Gardner rep- Whether for holiday or everyday you will 
resentative. Give him the facts, tell him your find it advantageous to work with an organ- 
own ideas, and he will carry on from there, ization whose sole business has been paper- 


aided by the designers and craftsmen who board and packaging for more than fifty years. 


Many of America’s greatest products go to market in “Cartons by Gardner” 


GENERAL OFFICES: Middletown, Ohio—PLANTS: Middletown, Ohio: Lockland (Cincinnati), Ohio 
SALES OFFICES in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis, Greensboro, N. C. 


THE GARDNER BOARD AND CARTON Co. [i 
A. Vanufacturers of Folding Cartons and Boxboards 


ARONER 











Bring out the tlavor 


of your candy 


~NASHUA ©% 


PRINTED PACKAGES % t 


You can see the results — on the package 
and at the point of-sale — when you put 
your packaging problem in the hands of 
Nashua packaging specialists. 

Notice, for example, how expertly this 
saleswrap has been designed to bring out the 
mouth-watering flavor of the peppermints. 
One of the “family” of package designs for 
Peco candies developed and printed by 
Nashua in cooperation with Pecheur 
Lozenge Co., the package sparks impulse 
sales and repeat sales through sheer 
appetite-appeal. 

If you'd like to capture a bigger share of the 
candy business in these competitive times, 
capture the flavor of your product with 
Nashua packaging designs on sparkling 


printed cellophane. 


Send for samples. ngebya 


NASHUA CORPORATION 


Dept. A-13, 44 Franklin Street, Nashua, New Hampshire 
Every Service in Flexible Packaging that Sells 
DESIGN / PRODUCTION 
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Our survey of 4,000 of them 


finds no easy. universal answer. but poses 


for packaging suppliers a multitude of unsatisfied desires 


\W hat do packagers like or dislike 
ibout their present packages ol 
What 


int trends in packaging are 
about by 


packaging materials? signifi 

be Ing 
brought squeeze bottles, 
1erosols. the new types ot pac kaging 
films, new plastic materials? 

Are these new developments mak 
ing appreciable inroads into the use 
of the more traditional types of con 
tainers? 


Are there any significant switches 
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from one type ol pack ige or material 
to another? 

rhese are vital questions confront 
Ing package suppliers and packags rs 
in every field today. 

The period of the last two years 
has been the first since 1941 in which 
pac kagers have had reativ free choice 
in the selection of all pac kaging mate 
rials and equipment, after more than 
12 years of shortages and inbalances 


of one kind or another due to war, 


postwal adjustments or threats of new 
wars. 

What, then, is happening now that 
there is a semblance of what might be 


called 


when the purchaser has the opportu 


normal buying conditions 
nity to pick and choose among the 
whole array of packaging materials 
now on the market? 

To Mopern PAckacinc the time 
seemed ripe, early this year, for an 


all-out attempt to assess the degree 
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of satisfaction or dissatisfaction with 
present packages, to uncover! possible 
basic trends and to find out what fur 


ther developments packagers are look- 


ing tor. 


We sent a six page questionnaire to 
a list of executives in 4,000 different 


package using companies all readers 


ot Mopern PACKAGING 


The list was 


carefully selected to eliminate dupli 


cation of companies and to give a 


balanced cross-section of all industries 


that make 
field 
It was 


naire 


up the broad packaging 


a tough, prying question 


Although we pledged anonym- 


ity and pointed out that we ourselves 


had no way of identifying returns by 


ompames, many 


undoubtedly 


felt 


L psvi hological block at putting inne1 


= 


DRUGS 
COSMETICS 
FOODS 


% %o 
25.7 28.2 
10.6 30.8 


Tl 


ii.) 


wh ts eats mh 


eel 
on: os 7 | 
me 27 35.9 
boxe 71.8 
41.0 


76.9 
23.1 


2.6 


7.7 


12.8 
15.4 
53.8 
43.6 
10.3 











% 
17.5 
6.3 


3.2 
71.4 
47.6 

9.5 


48 


9.5 


6.3 


12.7 


14.3 


12.7 
4.8 
4.8 
3.2 
1.6 


> 


most company secrets on paper. It 
took a lot of time, thought and re 
search to prepare a complete answer; 
we were delighted and impressed that 
more than 400 did so. 

The task of analyzing the returns 
was equally formidable. It has taken 
months to arrive at conclusions which 
we feel are sound and worthwhile. 

Only 


gave 


those questionnaires which 


reasonably complete answers 
were considered in our tabulations 
the others 
these people really bared their souls. 
We feel that 


comments are 


were disregarded. And 
when their voluntary 
weighed in connection 
with the statistical material, the re 
sults are sufficient to change the sales 
strategy of many a package-supplving 


company and to start the midnight oil 


ACCEPTANCE OF CONTAINERS AND MATERIALS BY INDUSTRIES" 


x 


INTC 
, PAINTS 


TOILETRIES | HARDWARE | STATIONERY | TEXTILES | & OILS 


% %o % 
8.3 ° 54.3 
8.3 ° 31.4 


8.3 5.7 
50.0 40.0 
50.0 8.6 

8.3 51.4 


2.9 














“Indicated are basic containers and closures—not adjuncts such as overwraps and labels. 
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burning in many a package-develop- 
ment laboratory. 

It was immediately apparent as the 
questionnaires began coming in that 
the greatest interest was among re- 
spondents in areas of packaging 
where there is widest opportunity tor 
a choice of different materials to do 
the same packaging job—perhaps a 
choice between flexible films, paper, 
paperboard, aluminum foil and plas- 
tics—and where differences in package 
performance are more debatable and 
production problems more ticklish. 

One general conclusion that may 
be drawn is that product protection 
is less of a problem today than stimu- 
lating sales and cutting costs. 

The most often mentioned “primary 


reason” for a package change was 


r . 
Sai 


DOG WINES & 
FOOD | BEVERAGES | LIQUORS 
% %o % 
75.0 ° ° 
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greater sales appeal.’ Further em 


phasis on sales appeal was indicated 


by the large number of checks relat 


ing to “consumer convenience” and 
better visibility.” Next in prominence 
was the number of checks after items 
relating to changes to accomplish 
lower container costs” and “lowe1 


shipping costs Third in ordet of im 


portance as a reason for changing 
pac kage materials was “better prod 
uct protection 

\ review of all the questionnaires 
indicates verv high interest in the di 


rection ol plastics Comments _ re 


vealed that packagers ire hoping 
perhaps wistfully—for everything in 
plastics from rigid transparent plastic 
containers and closures that can be 
used tor \ icuum-packed processed 
foods to the perfect properties in on¢ 
single material. And they want thes« 
plastics at less cost! Over and over 


high 


containers and mat 


gain packagers mentioned the 


cost yt plastic 
a deterrent 
indicated too that i 


substantial number of small users are 


rials tS 
Comments 
dissatisfied with the treatment they 
receive from large suppliers. One re 
pondent summed it up as follows 
We would find it very helpful to 
have a list of manufacturers of pack 
iging materials who would supply 
their products in small amounts, say 
1,000 units, for there is 
i market for 


LOO, 500 on 


small-amount users 


Large packaging companies overlook 


the small user because they figure 
they are losing money by se lling small 
but they 


mounts 


it is the 


are also forgetting 
small business that in time 
sometimes becomes the largest buver.’ 

Said 


another small user You 


should see some of the cool answers 
we have received in the past year to 


You would find 


it instructive to set up a dummy com 


our letter of inquiry 
pany and send out some inquiries to 
manufacturers vourselves 

Across the 


ot DUSINESS 


a gene ral fee ling 


ré Hected 


board 


optimism was 


Phe reat preponderance of pack 
gers expect to use more, rather than 
less, containers and packaging mate 
rials the near future. In the case of 
the food group, 79.5% said they ex 
pected to increase rather than de 
crease use. More than 82.1% of the 
drug firms, 88.9% of the stationery 


firms, 86.3% of the paint and oil firms 
inswering said they expec ted to use 
more packaging supplies in the com 
ing year. In every category, those who 
expected to use more containers and 
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MYLAR IS COMING 















































the wonder film packagers are waiting for. Mil! 


rolls are placed in storage racks by elevator in the Du Pont Co.’s new 


plant at Circleville, Ohio, for the manufacture of this material. 


materials were in the ma 


packaging 
jority, except in the case of the bev 


erage group, where the percentage 


was evenly divided—50% “increase’ 


ind 50% “decrease.” 

The folding box, in this study 
stood out as the most universally used 
type ot container, being reported as 
used in all classifications 


Widest use of 


found in the drug and hardware in 


product 

the folding box was 
dustries, with more than 70% of the 
companies replying from those two in 
dustries, indicating that they use at 
least some folding boxes. Set up 
boxe Ss metal cans and glass also ap 


pear to be used by most of the firms 


Cautions 


The table entitled “Ac 
ceptance of Containers and Materials 


herewith 


by Industries” needs explanation. De 





spite the more than 400 replies tabu 
lated, the distribution by industries 
was somewhat spotty, accounting for 
certain anomalies. It should not be 
concluded, for example, that no one 
in the beverage or wines-and liquors 
fields uses plastic closures; it just hap 
pened that among the replies received 
from those industries there was non 
reporting the use of plastic closures 
Question marks indicate other spots in 
the table where the lack of reports ob 
viously does not mean total lack of 
use 


On the 


figures in this 


hand, many of the 
table 


would normally be expected in certain 


other 
confirm what 
fields, due to physical characteristics 
of the products. It is not surprising, 
for example, that the textile industry 
uses no collapsible tubes, nor that 


every company in the beverages and 
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wines-and liquors fields uses bottles 
More the indicated 
use of some of the newer containers. 


significant is 


The tabulation may help to show 
vhere there is the greatest acceptance 
far for such things as aerosol con 


rs squeeze bottles and rigid 


boxes 


drugs - toiletries cosmetics 

iowed the highest number of 

yf pol ethylene bottles and jars. 

the companies reporting from 

rroup, 23.1% said the y made use 
: 


vethvlene 
in hardware and 2.9% 


oils. ( ellophane bags 


ourse very 


containers, as 


companmes 

50% in textiles 
ind 17.9% in drugs. 
note that there are more 
transparent boxes in the 
fields than 


ri ide nce ot LISé€ he 


tahonery 
| 
>A respective 


xt | ighe st heure 


ng to indicat 
industry-wide switches fror 
| package to another. vet 
ere were revealed some une xpec ted 
from such standby 


cello 


boxes 


iwovements away 


set-up boxes, glass, metal 


from folding 


which some respondents said were be- 
ing replaced by plastic materials and 
film packaging. 

Generally speaking, increases pre- 
dicted for squeeze bottles and aero- 
sols were not at the expense of con- 
ventional types of packages; the im- 
plication was that an over-all increase 
in business was expected where these 
lines were involved. 

Despite the absence of any distinct 
pattern of shifts, there is much food 
for thought for package suppliers, in 
practi ally all categories, in the ex 
pressions ol dissatisfaction with cur 
rent packages (including some of th 
basic ind the voluntary 


most types 


| 


comments—discussed in detail later in 


this article—which indicate that man 
package users still see plenty of roor 


tor improvement. 


The questions 
Oui 


12 S¢ 


The purpose of the first thre 


juestionnaire included 
tions 


is (] 


to establish what percentage 
of each company s total productior 


of consumer goods (using 1953 as a 


b iS 


was packaged in a total of 16 


different types of the most widel) 


used packages; (2) to find out if ther 


was to be an increase or decrease in 


the use of any of these types of con 


tainers or materials in 1954 and ) 


INTENSE INTEREST of packagers in proving their packaging materials 


and methods is indicated by growing attendance at packaging seminars. 


SN 


PHOTO COURTESY AMERICAN MANAGEMENT AS 


to determine whether expansion, if 
any, in any of these packages would 
have to do primarily with an old 
product or a new product. 

The fourth question asked which of 
these 16 forms of packag s was most 
in need of improvement, with an op 
portunity later, in Question 5, to com- 


ment on how this packaging item Or 


its handling could be improved. 
Question 5 sought to ascertain any 


degree ot anticipated shift from one 
packaging material to another and 
shift. 


Oue stions 6 and 7 asked whether 


reason for the 
inv of the 16 major material classifi 
cations considered in the stud 
ited any packaging-line probl 
storage pr blems in the users plant 
Questions 9 and 10 sought to un 
cover any unsatisfied desires for pack 
questi n 
isked the respondent to identify 
existing materials that he would like 


» ot 
ind the reasons 


second 


kinds 


of pac kages or materials, not prese ntly 


materials. The first 


iges OI! 
any 
to use but couldn't 


why couldn't: while th 


invited suggestions as to new 
ivailable, that he would like to have 
ind why. 


The final 


were used ne rely 


ll and 12 
to identify the re 


questions, 


spondent’s prin ipal product field and 
to establish the 


his company. An entire pag 


approximate size ot 
was left 
for general comments. 

Product fields were divided in the 


tabulation into 11 categories. Cosme 
tics and toiletries were gr uped with 


ot pa k 


quite al 


drugs because of similarity 
There 


long list of “miscellaneous” 


aging materials. 


Was 
covering 
candles, fertilizers 


everything from 


and shrubbery to such oddities as 


magic supplies too specialized for 
group « lassification. 

The average annual gross sales of 
all the reporting 


slightly ove! $5.000.000 The 


companies was 
large st 
group about 33%, of the r plies came 
from companies who specified annual 


$1,000,000 and 


between 
Slightly over 19 


fied themselves 


sales 


$10.000.000 


gross 
classi 
as being in the over 
$10.000.000 group. A substantial 179 
however, re ported annual sales under 
$150,000 

In the balance of this article, the 

light of 
ittempted 


returns are analyzed in the 


the various areas we have 


to explore. 
The results 


I. Using 1953 as a base ipproxi- 


mately what percentage of your pro- 


MODERN PACKAGING 





duction of consumer goods was pack- 
aged in the 16 materials listed? 

The most deduction 
from answers to this question was the 
extremely wide diversity of contain- 


ers and 


impressive 


used 
within nearly every industry group. In 


container materials 


instance after instance, the greatest 
number of mentions of the various 
materials fell into the “10% or less” 
bracket. This, of course, reflects the 
fact that a company which concen- 
trated the bulk of its production in 
one type of package also used small 
quantities of various others, and the 
number of small uses, in total, out- 
weighed the number of large uses. 
Examination of individual question- 
naires showed concentrations on basic 
containers about as would be expected 
according to the product packaged 
pharmaceuticals largely in _ glass 
paints largely in metal, ete. 

Some of the figures, however, are 
revealing in pointing up where some 
of the newer types ot packaging mate- 
rials are going. In the drug-toiletries- 
cosmetics group, 75% of the aerosol 
users pat kage 10% or less of total pro 
duction in this type of package, but 


the other 25% said they are packag 


ing 41 to 50% of their production in 


aeros( Is 


And while 66% of the drug 
firms using polyethylene bottles and 
jars reported that these packages COV 
ered 10% or less of their production 
nother 22% said they were packaging 


from 11 to 30% of their production 


in polve thvl me 
ui planning in 1954 to in 
lecrease your use of any of 
ners or materials listed? 
onse to this question in 


healthy outlook for the stat 


The vote for increased use 
of packages vs. decrease 


Foods 4tol 


Drugs 4tol 


Hardware 32 to 1 


Stationery 8 tol 


Textiles 4% to 1 
Paints & oils 6tol 
Adhesives 3 to 2 
Dog & cat food 22 to 1 


Beverages Even 


Wines & liquors 2to 1 
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of business in general and a continued 
high level of demand for packaging 
materials and containers. With one ex- 
ception, the majority in every product 
classification predicted an increased 
over-all use of packages. The bever- 
ages replies were split evenly as to in- 
crease vs. decrease. 

Breakdowns by product fields and 
package categories became too com- 
plicated to report fully. But here are 
some figures from the more important 
product fields: 

In the food field, there were four 
packagers planning increased use of 
metal cans for every one expecting a 
decrease. Increases were predicted for 
folding boxes by a majority of 8 to 1; 
set-up boxes by 4 to 1; glass contain 
ers, 3 to 1; cellophane bags or wraps, 
5 to 1; flexible plastic bags or wraps, 
5 to l, 
2to ] 

In the 


field, aerosol users expecting an in 


and aluminum foil increases 
drugs-toiletries-cosmetics 


creased consumption were in the ma 
jority by 4 to 1. In this field, 20 users 
of folding boxes said they were going 
to use more boxes this year for every- 
one who estimated a decrease. The 
vote for more glass was 4 to 1 and fo 
more polye thylene bottles it was 
Sto l. 

Hardware companies predicting an 
increase outnumbered those expecting 
. decrease by 5 to 1 on metal cans, 
} to 1 on both folding boxes and set- 
up boxes, and 6 to 1 on flexible plastic 
bags and wraps 

3. If expansion is indicated in any 
type of package, to do 
aja product or prod 
ucts already established, or (b) a prod 


does it have 
primarily with 


uct or products now in the develop 
ment stager 

showed that indi 
cated expansion was more frequently 


connected with established products 


Re sponses here 


than with new ones. Only in adhesives 
2 to 1) and dog- and cat food fields 
} to 2) did new product considera 
tions outweigh the old. “Established 


product” outweighed “new 


reasons 
product” by 2 to 1 in the drugs 
toiletries-cosmetics field, and by 3 to 1] 
in paints-and-oils and  wines-and 
liquors 

In the drug, hardware and station- 
ery fields, the fairly 


evenly split, but in each case with a 


reasons were 


indicated for “estab- 


lished products.” 


slight majority 


Most interesting was the fact that 
better than 9 out of 10 who foresaw 
expansion in the textile field expected 


What package supplies are most 
in need of improvement? 








Metal cans 

Fibre cans 

Aerosol containers 
Collapsible tubes 

Folding paper boxes 

Set-up paper boxes 

Glass containers 
Polyethylene bottles & jars 
Rigid plastic boxes 

Rigid plastic jars & vials 
Cellophane bags and wraps 
Flexible plastic bags or wraps 
Paper bags and wraps 
Aluminum foil 

Metal closures 


Plastic closures 


it to come in established products, 
showing the great current emphasis 
on packaging in this industry, which 
only a few years ago was considered 
one of the last strongholds of bulk 
merchandising. 

1. Considering all kinds of packag 
ing, which one do you consider most 
in need of improvement? 

The classification of containers most 
frequently checked as “most in need 
ot improvement” was the folding pa- 
per box, checked by 18% of the re- 
spondents answering this question. 
Second was glass containers, receiving 
more than 13% of the answers to this 
question. Cellophane was third and 
set-up boxes fourth. Metal cans and 
paper bags and wraps were also high 
on the list—-with percentages around 
Q% respectively, 

It should be noted that the answers 
to this question coincided closely with 
the percentage-of-use figures by in- 
dustries in the various classifications, 
showing, possibly, that packagers are 
most aware of material and containe1 
problems in the package forms they 
use most 

Perhaps more significant is that fact 
that of those who took the opportu 
nity to write in, in Question 8, spec ific 
suggestions for improvement of the 
item checked off in Question 4, the 
mentioned  cello- 


greatest number 
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phan ind \ rlo ty) ot 


packages 


5 If your 


pl ist 


answers to 


ite im any de res a shift from 


VUuestion 
me packaging material to another 
what is this shift (from what to what 
ind what reasons prompt the chang 

More than 105 different switches 
trom one material to another wer 
mentioned. And although the men 
tions do not fall into any kind of con 
clusive pattern once again they point 
up a trend away from some of the 
more traditional package forns to 
containers and materials 


More than 13% 


lated to switches from set up boxes to 


newetl type 
of the mentions re 
folding boxes. Surprisingly, however 
nearly 20% of the reported mentions 
related to switches from folding boxes 
to something else plastic packages 
ot various kinds cf llophane and other 
Che in 
would be that 


while set up boxes appear to be losing 


types of films. fibre cans. et< 


teresting deduction 


ground mostly to folding boxes, ther 
may be some stiff competition ahead 
between folding boxes plastic con 
tainers and packaging films. The 114% 
who reported shifts from glass to 
something else also showed a strong 
preference for plastics and films, as 
did the 7% who reported shifts from 
metal to something els« 

Slightly more than 16% of the re 


ported shifts indicated a change from 
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QUALITY standards, 
insisted upon by 
packagers today, de- 
mand constant test- 
ing to improve con- 
tainer production 
techniques. Here bev- 
erage bottles are 
being tested at in- 
ternal pressures con- 
siderably in excess 
of those required to 


stand commercial use. 


cellophane to something else 
films foil 


et 


plastic 


set up and folding boxes 


Nearly a fourth of those reporting a 
shift from one material to another 
gave as the reason “greater sales ap 
yx il.” When the checks to “consumer 
onvenience and written-in com 
ments, such as “better visibility both 
i which, after all, relate to the s¢ lling 
factor—were added to the above, the 


sales-appeal angle apparently influ 
enced a good third of the shifts from 
one material to another that were 
Another fourth of thos« 


reporting gave “lower container cost” 


mentioned 


or “lower shipping cost” among the 
reasons for a change. Only about one 
sixth mentioned “better product pro 
tection” as one of the reasons for a 
change, indicating that the majority 
of packagers apparently feel they 
have solved protection problems Satis 
factorily The 


more 


balance mentioned 


economk production” and 
taster production” as reasons, or spe 
cific reasons too diverse to classify 
The reasons given for shifts was in 
teresting by industries. “Greater sales 
appeal” was mentioned almost twice 
as often as “lower costs” in the food 
group, whereas the drug group was 


ilmost evenly divided between these 


two reasons with “better product pro 
high on the list 


tection” Hardware 


packagers gave “lower container cost’ 


the highest number of mentions, put 
ting “greater sales appeal second 


6. Do any of the 


in this questionnaire create any pac k 


materials listed 


aging-line problem in your plant? 

More than two-thirds of those who 
inswered apparently have no pack 
aging line problem relative to the 16 
types of packaging materials listed 
as indicated by the percentages ot 
ves” and “no” checks In the various 
product fields as tabulated below 

[he trouble 


those who replied “ves” 


spots indicated by 
to Question 
6, and identified the type of material 
giving trouble, show where help is 
needed 

Most frequently identifications of 
line problems with metal cans were 
expressed in comments like the fol 
lowing Closing problems Large 
variety of cans make line imp ich 


bulky and 


Labeling of 1-gal. ‘ft’ type cans must 


( il ‘Cans are Hoy, 


iS ho machine 
Want to find 
i more suitable top—easy to remove 
Need 
wutomatic method of imprinting on 
lithographed cans,” “Difficulty of steel 
because of IC( 


still be done manually 


has vet been devised 


ind replace and fit securely 


containers restr 
tions 

Users of aerosols mentioned the 
problem of handling and measuring 
gas. One criticized the non-uniformity 
of bottles and spray plugs both in 
dimensions and chemical composition. 
Another said his potential use will 
not justify line-installation cost, so 
that he must plan to have the pack 
iging done outside 

Packagers mentioned “too much 
waste” in setting up folding paper 
boxes and criticized rub-off of ink as 
causing frequent machine shut-down 
some reported that 


board variation causes an adhesive 


for cleaning 





DO YOU HAVE PACKAGING-LINE PROBLEMS? 


Yes (%) 





No (%) 





Foods 38.9 61.1 
Drugs 38.2 61.8 
Hardware 33.3 66.6 
Stationery 100.0 
Textile 40.0 60.0 
Adhesives 25.0 75.0 
Dog & cat food 33.3 66.7 


Miscellaneous 33.3 66.7 
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problem. One packager said his line 
problems were caused by cartons ot 
poor quality, mentioning a 27% re 
Packagers often think 


set-up time for folding cartons is too 


jection rate. 


great. They occasionally receive cat 
tons with improper scores giving diffi 
culty on mechanized assemblers 
while slight size variations in making 
cartons causes trouble on glue-sealing 


machines. Small-volume 


packagers 


want easier methods of 


setting up 
folding cartons by hand or some in 
expensive kind of mechanical set-up 

Some glass containers were said to 
give excess breakage on the line du 
to non-uniformity of wall thickness 
ind outer dimensions. 

Users of polyethylene bottles and 
jars do not like the amount of hard 
labor re quired throughout the process 
of assembly and closing: some report 
i need for automatic packaging-line 
machinery to handle very thin-walled 
polyethylene bottles filled with liquid 

Packagers don't like sharp edges on 
the bases of some rigid plastic boxes 
that make them difficult to pack with 
out cutting fingers. Automatic filling, 
capping and labeling of rigid plasti 
tubes was described as difficult. 

The drying out and embrittlement 
bother a 


packagers in their line operations 


of cellophan number of 
rrouble with heat-sealing coatings on 
moistureproot cellophane was men 
tioned and bags made of saran-coated 
cellophane were criticized as having 
i tendency to stick at the bottom seal 
ind also to split at creases. 

Difficulty of handling is the princi 
pal complaint against polyethyle me 
films We must use heavier gauge 
than actually needed because of dif 
ficulty in handling film in 0.015 and 
0.002 in.,” was one typical comment 
Some spoke of slow-down in produc 
tion due to difficulty of opening bags 
ind placing them under a filler spout 
ind difficulty with sealing and coding 
was cited. 

Do any of these pac kaging mate 
rials create any handling or storage 
proble min your plant? 

The majority of those who indi 
cated they had no problems in con 
nection with handling and storage of 
packaging materials in their plant was 
substantially the same as those who 
said they had no packaging-line prob- 
lems—about two-thirds. 

But it is evident from the table be 
low, in comparison with the tabula 
tion of answers to Question 6, that 
the drugs-toiletries-cosmetics group 
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DO YOU HAVE 
HANDLING-STORAGE PROBLEMS? 








Foods 
Drugs 
Hardware 
Stationery 
Textiles 
Adhesives 


Dog & cat food 





Miscellaneous 





has its storage problems relatively 
better in hand; that nearly half the 
stationery firms do have storage prob 
lems (probably reflecting their heavy 
use of set-up boxes) and that adhe- 
sives producers, surprisingly, have 
no storage or handling problems at all. 

The storage problem is the princi- 
pal complaint ot se t-up box users, ex- 
pressed in comments like this: “Boxes 
have to be delivered at exact time of 


consumption or there is no place to 


store them,” “Require Hoot space for 


in-process storage. 

Bulk and variety of sizes of metal 
cans was frequently cited as causing 
storage and handling problems. The 
matter of rust, where manufacturers 
do not use non-corrodible soldering 
fluxes, was mentioned. 

Fibre cans evidently present a 
troublesome storage probl m because 
of their bulk and variety. 

There is complaint about folding 
boxes gathering moisture or, con- 
versely, that they get hard and brittle 
over long storage periods, all of which 
is aggravated by large buying to get 
price. 

Almost all of the criticism of set 
up paper boxes involved the problem 
of storage space. Humid atmosphere 
that causes dimensional change re- 
sulting in improper fit of base and 
cover was mentioned. 

Breakage during storage and han- 
dling was reported in connection with 
class containers. 

In addition to the problem of dry- 
ing out and crinkling, which was ex- 
pressed almost generally, cellophane 
would be more acceptable to some 
users if not so many master cases 
were required for handling the pack 
Lack of facilities for proper storing 
of flexible plastic bags and wraps was 


reported several times as a problem. 


\ mold problem in connection with 
the storage of paper bags and wraps 
was mentioned in several instances 

8. After checking the one kind of 
packaging they considered in need of 
improvement (Question 4) respond 
ents were asked: How in your opinion, 
could this packaging item or its han 
dling be improved? 

[he 177 suggestions for improve 
ments (the largest number, 72, in the 
food field) provide some of the most 
practical ideas as well as some of the 
most useful guides to what packagers 
want. 

Comments on metal cans strongly 
pointed up a desire for cans with 
better opening and closing features by 
penciled notations such as these: “Im 
proved opening, closing and dispens 
“Better 


closing to make drums airtight to meet 


ing features,” opening and 
AN spec ifications,” etc. One packager 
would like greater leeway in buying 
sizes and another would like more 
durable liners for cans and drums. 
Likewise requested were better 
opening devices for fibre cans. One 
ré spondent suggests that stock points 
be arranged for bulk deliveries of 
standard fibre-can sizes to alleviate 
storage problems and that simpler fill 
ing equipment be devised for short 
Some 


think fibre cans are too high priced 


and varied runs. packagers 
Another suggests that fibre cans be 
developed which would be more re 
sistant to the effects of moisture. 

Principal aerosol improvement re 
quested was “better-functioning 
valves.” 


With folding paper 


boxes, packagers want improved ma 


respect to 


chines for set up, filling and sealing 
They want rubproof inks and better 
printing. They want better statistical 
control of quality and would like to 
see the use of better stock. They are 
looking for improved designs more 
frequently than for improved con 
structions. One reply suggested stand- 
ardization of sizes of folding boxes in 
the same manner as metal cans to cut 
the expense of special ordering. An- 
other suggests that carton makers sub 
sidize and work with the machinery 
manufacturer, or set up their own ma 
chine-servicing facilities. 

In regard to glass, opinion would 
indicate that still lighter 


weights would be preferable if such 


seem to 


made without sacri 
ficing strength. ACL labeling is en- 
dorsed, but some feel that it is too 


glass could be 


This article continued on page 226) 
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AND UTILITY are combined in new visibility gift con- 
8 Blue Dot flashbulbs. Cover is a complete 
flash computer and flash table for box 
bottom disk lifts bulbs up for use. 


EYE APPEAIT 
tainer for 12 Bantam 


flash guide with removable 


cameras. Fingertip pressure on 


] } 
national ¢ euide, including 


uld a gift packa prompt co vinced ia that a l ca isl 

\\ umers to ir¢ mo! pho | iv rol ) [ I Gilt Pak it is vhich is re movable ind can 
phic flashbulbs c S n cH ror Bantam 8 Blue mg atte: the bulbs are gore 
ish itt sal ilso. carries flash table 


y 


{ 2% million ull 1954 umeras that takes all the mvstery 
selected—a com if flash photography for the beginne1 
Che under side ot the flash Puide Cal 


put up uner mace 


I 
| I cetate plastic combinec 


10% of the indus ries guide numbers and picture taking 


) uvgyee stions. 


Components ot the packag 


paperboard was chosen not only fe 


maximum eye appeal, but also for its 
the photographer Top of the ircular 
he ided top and bottom whi h 


month of Decem 


million bulbs 
gift purchases utility to transparent icetate 
I further con ontaine! features l complete flas] 


ire 
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flashbulbs 


Sylvania aims to more than double the industry s gift sales 






with attractive new acetate flash-guide package 


the sick I the through 


which the 
round bottom disk of paperboard; a 
circular foil-laminated, die-cut disk fo 
holding the flashbulbs in upright posi- 


coll il 


printed with product and brand name 


containe! 


bulbs are cle arly visible: a 


tion; a circular paperboard 
and the t p flash-guide cover, 


All units are bulk packed when dé 


livered to Sylvania. Assembly is as fol 


lows: The printed collar and bottom 
disk are inserted in the acetate band 
The bul are placed in special jigs 
prior to being inserted, by hand, in 
the flat foil-laminated, die-cut disk 
After the insertion, the disk holding 


the flashbulbs is set into the container 
and the tor 
into place. 


To use the 


flash-guide cover is put 


bulbs, the consumer 


noves the flash guide cove! 


by pressing the bottom disk with his 
fingertiy 

[welve Bantam 8 flashbulbs are 
packaged n the Gift Pak. Retail sales 
price t the unit is $1.79—designed to 
uppe il to the “less-than-$2” gift mar- 
ket. While the package is aimed speci- 
fically at the Christmas-season trad 
its de suitable for year-round gift 
iving 

Sylvania research was conducted to 
obtain reaction to (1 the idea of a 
flashbulb gift package, (2) Sylvania’s 
propose 1 oift package and (3) the re 
tail sales price. The major portion of 
the stu vered 232 retail flash out 
lets located in ipproximat ly 40 areas 
icross the country. In addition, the 
ompa interviewed 249 consumers 
\ large number of the dealers con- 
tacted and all the consumer interviews 
vere concentrated in major phot 
graphic centers—New York, Philadel 
phia Chicago, Atlanta, New Orleans 
nd | Angeles. The dealer study 
was based on a statistically plann d 
sample obtain representative na 


tional retailer opinion, 
A low incidence of flashbulb pur 
chases as gifts was revealed. The fact 
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that gift giving showed up in the first 
part of the study as an unimportant 
factor affecting flashbulb sales, the 
company re isoned, probably explaine d 
why dealers’ initial reaction to the 
idea of a gift pack was unfavorable. 
First retailer response to the concep’ 
of a gift pack was split 63% against 
and 37% for. However, when dealers 
were shown the proposed new gift 
opinion reversed itself—57% 
that a gilt pac kage was desir 


package 


greed 


able . 
Dealer 


itself was even more 


reaction to the packag 
favorable, 76% 
igreeing that the package was a good 
one to attract the consumer. Of the 
consumers interviewed, 91% liked the 
pac kage and 71% 
gift pac kaging for flashbulbs. 

\ high percentage of dealers (4] 


favored the idea of 


is not willing to suggest an estimated 
] pack When 
isked about their willingness to stocl 


the gift pack, 16% of the retailers an 


vered in the affirmative and 58% of 
those who said they would stock th 


elling price for the 


pack recommended a premium price 
$1.65 or higher 

While the gift market for flashbulbs 
was revealed to be low 


dealers of 


al port by 


consumer gift purchases 
























COMPONENTS of 
package: a circular 
acetate band, bottom 
paperboard disk, die- 
eut disk for holding 
flashbulbs, 


paperboard 


printed 
collar, 
top flash-guide cover. 


showed that 92% of all gift buying in 
the photographic field was concen 
trated in the Christmas and New Yea1 
period. The new package has thus 
been introduced initially as a special 
December Sylvania will 
launch the Gift Pak for the Christmas 


season with an advertising program in 


promotion. 


such national-distribution magazines 
as Photography, U. 8. Camera, Mod- 
ern Photography, Life, Parents, Boys 
Life, American Girl and Senior Schol 
astic. Ads will also appear in more 
than 12 million consumer gift catalogs 
Sylvania’s television show “Beat th« 
Clock,” will frequently feature th 
pac kage on more than 80 CBS chan 


nels during the forthcomin ift-buy 


gg 
ing season. : 

Dealers are being supplied with 
point-of-sale counter cards—one with a 
Christmas selling theme and the other 
theme—for 


10 Gitt 


with a non-seasonal gift 
building mass displays of the 


Paks in each shipping cas 


Crepits; Container designed and pr 
duced by Case-Hoyt Corp., Rochester 
N. Y. Plastic supplied by 
Everett Transparent Container Corp., 251 
Third Ave New York, using I 
Kodak ¢ Kodapak acetat 


components 


astman 


VN 


Hs Oh 


\ new thin-gauge extruded vinyl plastic, 


answer to packaging problems of this industry 


l-mil, colorfully printed extruded 

A vinyl film wrap tor sheets and pil 
ww cases 

full-scale commercial basis by Dan 
River Mills, Danville, Va., and under 


test by several other large 


ilre idy being used On 1 


textil 
firms, may well be one of the most 
significant de elopm« nts toward larg: 
volume use of vinyl resins for pack 
iging 
For years the packaging field has 
been searching for uses of the vinyls® 
one of the largest families of plas 
materials—with littl 


success eX 


M 


cepl is coatings laminati ms ana 
heavy-gauge sheetings for re-use kits 

The household-textiles industry has 
been constantly on the look-out for an 
improved packaging film that is com 
plete ly 


transparent reasonable — in 
cost vet at the same time will elim 
inate the troublesome problem experi 
enced with certain other packaging 
films due to brittleness on aging and 
shattering in cold and extremely dry 
Vinyl inher 


itmospher ic conditions 


ently has good strength, aging and 
temperature-resistance qualities but 
its acceptance In packaging has been 


held back by other problems such 


FLORAL DESIGNS in pleasing colors are important factor in Dan River's 


package presentations. New vinyl wrap had to be capable of printing 


these designs in clear colors that would not rub or wear off. 


resi 


as used by Dan River Mills. may be the long-awaited 


is its printability and machinability. 

Che new vinyl film Was deve loped 
especially for textile wraps and_ is 
produced by modern tec hniques ‘ t ex 
trusion which permit a tough material 
in economical thin gauges. Collateral 
developments have given it excellen 


printability and machine handling 
despite its thin gauge 


market 


vinyl film packages 


Dan River is first on the 
with the new 
rhe project represents a long period 
of development by the supplier of the 
film, the printer of the wraps ind sup 
plic rs of Wrapping machiner\ 
on the 
market only a few months, but Dan 


The new wraps have been 
River reports excellent retailer and 
consumer reactions. There have been 
no returns due to damaged packages 
Retailers are already beginning to 
specify that they want merchandise 
packaged in the new packaging mate 
rial because of its superior protection 
rhe transpare ney of the film is a de 
cided selling feature in that it shows 
tactor 
to fullest ad 


prin ipal objec tion to 


colored sheets—an important 
in textile stvling today 
vantage. The 
polvethyl ne for household-textile 
packaging has been its lack of clarity 
and difficulty of machine handling. 

It was clarity, in addition to the 
prospect ot good strength and aging 
properties, that first attracted Dan 
River to the new vinyl film. The 1-mil 
film is supplied in rolls that have a 
J-in. outside diameter, weighing ap 


proximately 50 Ibs. The vield is ap 


» 


FLEXOGRAPHIC PROCESS is 
used for printing most of Dan 
River wraps made of 1-mil vinyl 
film specially developed with 


plasticizers for the textile field. 


COURTESY PACKAGE PRODUCTS Co 


AND COODYEAR TIRE 4 RIL BBER CO 
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DAN RIVER 


Shenurttouts 
® 


TYPE 128 
MUSLIN 





21.500 sa il per pound 


mpar ible to that of other 
ivier gauges due to differ 
In tact, it is 
} 


to use extruded vinyl filn 


cific gravity 
thickness that permits this 
compet favorably on 
s with other films 
ver was among the first in 
to liSé 
designs on 
demanded 
packagin Im be « 
i printing the Sarmme pleasing 
lors and trade identification 
that would not rub or wear 
of the first problems was to 
whether _ the 


de termine 


vinyl film 
would take these colors. It was found 
that the film could be printed at a 
cept ible speeds by both flexog iphic 
ind rotogravure processes, but the 


best results at first 


} 


were obtained 
with fle xographic printing and most 
of the wraps Dan River is currently 
using are printed by that process. 
Vinyl inks are now being supplied 


bv the leading ink manufacturers. The 


necialized te 


chniques necessary for 


printing the 1-mil vinyl textile film 
include 


careful control of tension to 
minimize stretch of the film and th 
ise of air at 100 to 110 deg. F. for 

ying 

Ordinary rubber plates may be 
used for the solvent systems on the 
flexographic inks and the inks may be 
diluted with “cellusolve” to adjust 
viscosity. The unwind brake tension 
must be adjusted to the absolute mini- 
mum and a constant tension must be 
idjusted to the absolute minimum and 
1 constant tension device installed on 
the wind-up to maintain tension from 
start to finish of a roll. At the present 
time an overprint varnish must be ap- 
plied to give the desired gloss and 
scuff resistance necessary for most 
packaging requirements. Generally the 
overprint varnish consists of a poly- 
umid-type resin incorporated in an 
ilcohol solvent system At present 
speeds average 150 to 175 ft. per 
minute, but increased speeds are ex 
pected as techniques are improved 


The problem of maintaining regis 


MECHANICAL wrap- 
ping required only a 
few adjustments for 
change-over from Plio- 
film wraps to new 
vinyl wraps on com- 
pany’s wrapping ma- 
chines: a change in 
film feed, side folders 
and elevator plates, 
plus resetting of the 
heating elements. 


! 
ier O XO 


ter 1S much Sun] raphi 
presses which have a central impres 
sion cylinder, since there is very little 
possibility of stretch between stations 
m the press 


The same general techniques ire 


employed with rotogravure printing, 
the supplier of the material reports, 
except that a supporting slip sheet 
is usually necessary to prevent undue 
stretching of the film after applica- 
tion of the vinyl inks. An overprint 
varnish is usually applied to promote 
better gloss and to prevent offset of 
the printing in tightly wound rolls. 
It is sometimes desirable to make 
oversized cylinders so that any stret« h 
of the film during printing will not 
distort the repeat pattern. 

Practically all Dan River products 
ire machine wrapped. It was essen- 
tial, therefore, that the new viny] 
film be capable of machine handling 
The new wraps are performing suc 
cessfully on present wrapping ma 
chines and, with the contemplated 
iddition of new machines in the near 


future, the company anticipates an 
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even more efficient wrapping opera 
tion. The company also reports that 
no major machine changes were nec 
essary in view of the fact that Dan 
Rivers wrapping machines had al 
ready been adapted to handling Plio- 
film, the company’s previously used 
packaging material Principal adjust 
ments necessitated a change in film 
eed, the side folders and the elevator 


lates. Heat settings, of course, had 
to be adjusted to correct temperature 
for the new film, which seals at ap 
roximately 325 to 350 deg. F. Dan 
reports that the l-mil 


film does not involve as critical heat 


River viny] 
ealing temperature as some films. 

Che supplier of the wraps sent a 
technical representative to the Dan 
River pl int to assist with the conver 
on, which reportedly was made at 
very little loss of machine time. 

Dan River is particularly pleased 
vith the permanence of the heat seal 
f the new vinyl film. It gives a strong 
film-to-film seal that will not come 
ipart and that is not affected by high 


vr low moisture conditions. Actually 


1 
th 


ie seal on the vinyl film becomes a 
veld as strong or stronge1 than any 
irt of the packages. 

According to the supplier, the vinyl 
textile film is now being used on a 
number of package overwrap ma 
which have been, in some 
cases, altered to facilitate the handling 
of this film 


signs are available for improved film 


( hine Ss 


Standard conversion de 


feed, streamline folders and articu 


lated sealing platens where necessary 


ON DISPLAY at Bloomingdale’s, packages provide colorful 


In a number of cases standard ma- 
chines designed specifically for han 
dling the film can be purchased. 

Positive seals can be made on these 
machines at top speeds at a tempera- 
ture of 325 to 350 deg. F., depending 
on the dwell time and pressure of 
the heat-sealing platens. 

lo assure positive heat seals on 
automatic overwrap machines, it is 
desirable to pull a package out of the 
line to test the strength of the seals 
ifter they have cooled completely to 
room temperature, Any lack of posi 
tive welded seals indicates that th 
sealing temperature should be raised 
Although freshly made seals are not 
tacky, it is difficult to evaluate th: 
positive nature of the seals while th 
film is still warm. 

Initial results with laminations of 
the film also show distinct promise for 
applications which require chemical 
resistance coupled with reliable posi 
tive heat seals, it is r ported. 

To determine the protective effici 
ency of the new wraps, test ship 
ments were made by Dan River from 
the East to the West Coast and back 
vain simulating as nearly as possible 
every condition of normal handling 
[he packages were reported to have 
survived the tests without any sign 
breakage or failure of the seal. 

Dan River is at present packaging 
in vinyl film all sheets and pillow 
cases, its gift sets ot finest-quality 
sheets and pillow cases double and 
rolled goods, and on spec ial orde1 
dressmaking 


its “handi-cuts,” home 


lengths of yardage sold where volume 
does not warrant carrying a wide vari- 
ety of yardage by the bolt. 

Four-color-printed wraps are used 
for Dancale combed percale and Dan 
River Shenandoah muslin sheets and 
pillow cases. Wraps for the Dream 
House line and boxed gift packages 
are used unprinted at present with 
show-through paper labels to give 
trade and product identity. 

rhe company is featuring its new 
packaging widely to the retail trade, 
pointing up the better protection that 
eliminates damaged packages ind re 
sultant soiled merchandise that must 
either be sent to the mill for repack 
wing or be sold as markdowns 

A big 


thin-gauge vinyl film is its ability to 


idvantage in favor of this 


be handled mechanically, as shown 
by the 
tion. It is 
Pacihi 


its use. All 


successful Dan Rivet opera 
reported that Cannon 
Utica and others are testing 
present indications ar 
that this may be the best answer vet 
to the textile industry's speci il need 
in a packaging film. 

Crepits: “Vitafilm” vinyl film devel pe 
and produced by The Goodyear Tire 
Rubber ( 1144 E. Market St Akron 
16, Ohio. Flexographic printing « 

by Package Products Co In . I 
Camden Rd Charlotte, N ( R 
gravure printing by Milprint, In Mi 
waukee 1, Wis. W rapping ma¢ hines by 
Hayssen Mfg. Co., 1305 St. Clair Ave 
Sheboygan, Wis., and Package Machinery 
Co. East Longmeadow P. O., Springfield 
\la 


FAMILY of Dan River packages now on market in new 


array. Retailers like the sturdiness of the new vinyl film vinyl film. Two lines use wraps printed in four colors. 


that eliminates returns and markdowns—and elarity that Boxed gift-wrapped sheets and “Dream House” quality 
’ 1 


permits the shopper to see product colors through wrap. 


on Ry 
a 


percale use unprinted film with show-through paper labels. 


a" 


us lity 
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Ad-format cartons 


Splashy, newsy GClamorene packages—like 


newspaper ads 


PRODUCT USE is 
conveyed quickly by 
outline drawings of 
chairs and sofas that 
distinguish the up- 
holstery cleaner pack- 
age from the now- 
popular Glamorene 
rug-cleaner package 

yet capitalize on 
the now well-estab- 


lished trade name. 


2 markets, package desig 
4 I oS 
today must be something more than 


just 


) strong and ple asing presentation 


Pa kage rs 


re beginning to adopt more and mor 


of trade and product name 


of the successtul devices of magazine 
and newspaper advertising techniques 
to tell the selling story right on the 
package. Thess 


packages ire news 
nd splashy to command attention and 
to create the necessary excitement f 


] | 
pecial promotion in mass display 


Intere ting examples are 


package 
new Glamorens products 
in upholstery cleanet 


cle LneT ind l 


a paint brus! 
new applicator for the 
now-famous rug cleaner 

Withir i. few vears the nam 
moremne h is Won an enviable pla ‘ 
household chemicals. Ob 
the company wanted to « ipl 


talize to the fullest on its already well 


mong 


viously 


known trade name for its new prod 


ucts. However, Glamorene to most 


112 


are selling the goods 





FOAM= 
UPHOLSTER” 
CLEANER 


people signified a rug cleaner. Pack 
age design to introduce this name for 
three other products therefore pre 
sented an interesting problem. 

The new packages had to be de 
signed in such a manner that they 
would not be confused with the popu 
lar rug cleaner—yet be associated with 
the Glamorene name, They had to te I] 
it a quick glance the uses for the new 


products. And they had to be drama 


tic in color and illustrative treatment 
to win favorablk display spots in ce 
partment stores supermarke ts and 
hardware stores 

In the hands of an ¢ xperienced de 
igner the packages have been mad 
into veritable advertisements for the 
products on the store shelf 

Stylized outline drawings of chairs 
and a sofa on a bottle label and the 
front panel of a carton immediately 
suggest the use of the upholstery 


clean r Che se colorful devices also 


serve as design motifs to carry the 
trade name, “Glamorene’; the produ t 
name, “loam upholstery cleaner,” and 
the selling copy, “It's new, effective 
easy to use.” The foaming idea is con 
veved further by outline drawings of 
bubbles on the white background, giv 
ing movement to the design. A sketch 
of a housewife holding the package 
adds human interest and suggests 
household use, The back panel Int 
easy numbered steps—gives complete 
directions for use—plus an illustrated 
cross sell for the rug cleaner. Side 
panels feature use of the product tor 
automobile upholstery, showing a 
drawing of a man using the product 
on a car seat 

The upholstery-cleaner carton is 
printed in four colors. The three il- 
lustrative devices are in red, blue and 
black with reverse lettering and over- 
printing in vellow and blue to provide 


a panorama of colors in mass display. 
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half 


shouts 


BRUSH 


paint, 


ILLUSTRATION, 
half boldly» 


Glamorene 


] 


ttl brusl Cle 


to te l] the 


ine! 
onsciously bus 
Che eve 
ie product name 


| the 


ind to 


is first at 
“Miracl 


Glamore The 


story 


, +} 


ne, A large background draw 
iS though half 


I brush ippears 
he brush were dripping with paint 
other Che 

ins paint brushes like magi 

al d ritise 


catch 
read about it 


cle an 


messade 


\ newsy 
the 


tving in with 


in wate! 
line at toy 
You ve 


er advertising program. A bot 
color block points out additional 
“Quickly r 
varnish, enamel and oil 

The bottle label is th 
ice of the Direc 
rried on the back panel 


product 


carton, 


LD COLORS create 


dripping 
use of 


Brush Bath that cleans “like magic.” 


dramatic effect for mass display 


WHOLE STORY is told 


illustrating 


with 


toon strip illustrates “how 


rem 


iin with cross sell tor the Glame 


ug cleaner Side 
torially 
| he 


vith lettering and illustrations in black 


panels show pi 


how easy the 


product is to 
background color 1S qua 
ind red 


Phe 


print d in 


cart 


black 


] 
ippil itor 


brilliant orang 


Glamorene 
and 
n white, shows ata g] ince what prod 


uct is in the package. The brand and 


product name are featured promine ntly 


n one panel with an illustration of the 
full length 
two-piece handle. An illustration of a 


brush and its convenient 


r of Glamorene rug cleaner is in 
brush must b 
The back 

Che sé 


of pictures shows (1) a 


looking at 


cluded to show that the 
used with the rug cleaner 

panel carries a cartoon strip 
dis 


que nee 


ted house wite dirty 


that commands attention 





pictorially 
full-length, 


simple to 


on redesigned Glamorene appli- 


two-piece handle of brush. Car- 


use” in five-frame sequence. 


) 


rug yA the Same 


footprints on a 


housewite sprinkling on Glamorene 


}) brushing it in with the applic itor 


ind 5 finally happ.] 


f) vacuuming 
| 


displaying the results of the clean ru 
obtained with the package of Glamo 
and she 1S holdin 


ipplic ator 


proudly inh her hands 


! 
The SC 


shoppe1 needs to know about the prod 


pac k iges te ll eve rvthing 


use them—all in 
that 
like for today’s quick selling 


ucts and how to 


lively staccato manner retailer 


Crepits: Design by Gerald Stahl, 12 1 

46 St., New York 17. Cartons by Alfor 

Cartons, Industrial Ave., Ridgefield Park 

NV. J. Labels by Muirson Label Co., Inc 

435 Stockton Ave., San Jose, Calif. Bottl 

ind closures by Hazel-Atlas Glass ¢ 15 
Jacob St Wheeling, W. Va 


when arranged for store promotions, 


“0 


fe 
> Gu 


Good H 
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SELF-SELECTION SELLING places new demands on today’s baked- 
goods packages. Standardization of package sizes to insure adequate 
and orderly display of baked goods is a_ still-unsolved problem. 
PHOTO COURTESY SHELL MAR-BET NER 
have been both the 


— d goods 


symbol and the measure of pack 
iging’s progress in the last 50 years 

Just as the cracker barrel has be 
come the common emblem of the era 


Betore Packaging, so the Uneeda 
Biscuit pac kage of 1899 is now recog 
nized as the turning point from bulk 
merchandising to protective unit pac k 
iging. 

In recent years the bakery industry 
as shown the 


entire packaging 


world how most effectively to use such 





£ 
BIG peciciows wome sTre 


<TOWN 
OR IES 


modern developments as cellophane 


greaseproof board folding trays 


automat overwrapping machinery 
and thermoplastic labels. It has con 


tributed much to scientific conquest 





SUPERB PRINTING on 


phane is characteristic of cookie- 


cello- of such once-formidable packaging 
problems as moisture equilibrium and 
earton wraps. Six-color gravure odor control. It has been a leader in 
these Burry’s - 


printed, wraps 


See Ur 


. vceda Biscuits Packaging’s Hall 
earry a powerful sales impact. Fame, Mopern Packacinc, Feb., 1949, p. 82 





BAKED 


the development ot effecti color 
printing of transparent films 

No field of packaging—not even 
canning has done more to emanci 
pate the housewife from thx slavery 
of the kitchen 

Along with the pot-bellied stove 
dangling strips ot fly paper 1 other 
trappings of the not-so-good old days, 


the cracker barrel has been relegated 


to limbo. In its stead are the yunters 
ind display racks of the modern food 
supermarket, loaded ni ly with 
crac kers but also the cor ete array 
of wraps, bags and cartons which now 
bring the housewife a greater variety 
of cookies, cakes pies doughnuts 
pretzels and other baked goods than 
her mother (who probably did most 
ot het own baking could | C imag 
ined 

Constantly improved pac kaging ma 


terials and methods have been a major 


factor in the transition from hom« 
baking to the 


of baked goods which may be pu 


almost endless variety 
chased t day through retail bakeries, 
food stores or door-to-door routemen 
Although the modern homemaker may 
out a cake, 


pre or batch ot cookies in 


occasionally elect to turn 
most in 
making use of 


stances, to be sure 


packaged mixes she depends pri 
marily upon the retail bakery or food 
store for her day-to-day supplies rf 
rolls 
other baked produc ts. Today's housé 
wife values her time and she knows 
that pac kaged baked goods await het 


bread crackers, cookies und 


selection in vast variety, reasonabl 


in cost, convenient to choose and 
carry, and adequately protected to in 
sure peak flavor and freshness 

In 1953 the total 
baked 
$5,193,920,000, representing slightly 
more than 8% of total food expendi 
tures. Of this total, bread 


iccounted for more than $2 billion 


domestic con 


sumption of goods reached 


sale s ot 


while approximately $800.000.000 
were represented by biscuits and 
crackers. 


Some idea of the magnitude of the 
baking industry—and its importance 
is a user of packaging materials and 
equipment—may be gained from the 
fact that approximately 40 million 


loaves of bread are produc ed daily in 
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New merchandising techniques 


made within the store. Total 


a ee ie ne a — 


Sion 





GOODS 


The cat no longer sleeps in the cracker barrel 


and all packaging benefits from the bakers’ progress 


Vast quantities ol papel 
ard, waxed paper cellophane glass 


rie tlhuminum foil, label stock and 


ther packaging materials find their 


vay into this important segment of 
the food industry. All play their part 
in the continuing efttort to reduce dis 


tribution costs promote better mer 


handising of baked goods ind 
provide lmpre ved sanitation ind pro 
tection 

Baked goods present many special 


zed packaging problems due to the 
nature of the 
With 


trrozen ples ind similar 


products themselves 
certain exceptions such as 
items, most 
vaked coods have i relativels short 
shelf lite 
baked daily 

lets. In addition, many types ot baked 


lam 


Bread and rolls must bs 


ind rushed to retail out- 


goods are highly sus ptibl to « 


ive in s| pment ind normal store 


h indling 
Adequat packa 
nM 1Z¢ these 


ging must help to 
problems and must 
ilso. in this dav of selt-selection mer 
ittract the 
} 


her to buv. At the same 


customer and 


handising 
encourade 
time packaging costs must be ke pt 
reas mable level. According tO 

recent survev conducted by Moprern 
PACKAGIN¢E packaging costs for 


baked 


the manufacturer s 


goods average around 8% of 
S¢ lling price 
indicate for 1953, a 


ot close to half 


vhic h would 
packaging expe nditure 


billion dollars 


Importance of visibility 

Crackers are one of the tew types 
baked goods in which transparent 
packaging has not become an impor 
tant tactor Che situation is entirely 
different with cakes, cookies and the 
array of other 


seemingly — limitless 


S What Doe Packagin ( t Marcl 
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which — the 


bakers turn out daily to suit every 


sweet goods nation s 
taste and budget. Here the customer 
is interested in knowing the exact 
shape and size of the product type 


* filling or icing, number of units 
within the package and other things 
which help her decide whether or not 
to buy it 

Extensive surveys have shown that 
i very high percentage ot purchases 
in this product category are made on 
impulse—based on quick examination 


f the package at the point of sal 
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e. 


INDUSTRY SURVEY 


According to the latest Du Pont “im 
pulse buying survey on cookies crt 


biscuits covering 5,338 shoppers 1! 


250 representative supermarkets lo 
cated in 35 cities, only 10.2% of the 
shoppers interviewed specifically 
planned to purchase a definite brand 
of cookies or biscuits before entering 
the store; 68.1% of these items were 
purchased without any previous plan 
while 0.8% were purchased as a sub 
stitute and 20.9% represented pul 
which were 


with the 


chases planned 1th 


general way ultimate deci 


ACME OF CONVENIENCE is foil-lined paperboard tray which serves 





‘THON 


MAK 


RTESY 


115 








shipment and in self-service displays 
Ce Bintan Bee eniindaln wie sane. 


buy a box. Youll be convinced 


ee ae ae ee 


as bakery pan, package, reheating pan and even as a serving tray. 


















New merchandising techniques 
help to sell forty 
million loaves of 


bread a day 


FREE SAMPLE in a 


bag, with printed reminder of the 


cellophane 


full-size package. is widely ac- 
cepted for church and club dinners. 
This bag is winning new customers 


for the Cottage Baking Co. 








ROUND LOAVES, pre- 
sliced, are  automat- 
ically wrapped in cel- 
lophane by new machine 
that seals the wrap 


neatly on the bottom. 
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COURTESY MARATHON 


TREND TO SIMPLICITY in waxed-paper 
wraps is evident in this bold and simple 
design for Claussen’s. Bright yellow backs 
up maroon name with big white letter *“S.” 


Comp, 


sion made within the 


Total 
“store decisions,” therefore, accounted 


for 89.8% of all the cookie and biscuit 


purchases covered by the survey. This 


store. 


compares with a corresponding figure 
ot 70.8% for all grocery items. 
Visibility packaging, in cellophane 
and other transpare nt materials, gives 
tree rein to appetite appeal as a sales 
stimulant. The product itself is on 
display to spe ak for itself, as it were 
For easily damaged bakery prod 
ucts, however, visibility pac kaging is 


not without its limitations. In 


most 


instances, some torm of inner protec 


I 


ke ep the baked 


goods separated to torm a structure 


tion Is required to 


or framework to support the outer 
wrapper and to permit automatic or 
semi-automatic wrapping This ma\ 
take the form of a grease prool tray 
U-board or flat backing 


locking 


one-piece paperboard structure which 


board, inter 


partitions or some form of 


mav be set up at high speed on auto 
matic equipment, filled with cookies 
ind cellophane overwrapped. 

The us a transparent bag or 
wrapper adopted for iximum prod 
uct visibility renders strong brand 
identity more difficult. The more 


nearly the package approaches 100 
visibility, by cutting printed matter 
difficult 


brand identity be 


to a minimum, the more 
maintenance ol 
comes, This inverse relationship be 
tween product visibility and brand 
identity has posed a serious problem 
for some major producers of baked 
blind 


packages to others in which cookies 


goods in changing over from 
and other sweet goods could be seen 
by the prospective buyer. 
Merchandising executives of such 
companies have pointed out that un 
less visibility packages incorporate a 
other identits 
svmbol in the form of a label, printing 


strong trademark o1 
on the sides of the tray or overwrap 
itself, the product sinks to anonymity 
im mass displays of baked goods. This 
works to the disadvantage of larg 
manufacturers who have spent many 
years building up confidence in and 
acceptance of their trademark 

Many baked goods 


which product visibility plays an im 


pa kages in 


portant part make use of grease 


resistant trays of pay erboard or 
molded pulp, used in conjunction with 
a cellophane overwrap. Such _ trays 
not only simplify the overwrapping of 
such products as doughnuts, cookies 


cup cakes, etc.., but also provide addi 


} 


tional protection against amave in 
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shipment and in self-service displays 

Self-loc king trays, which are deliv 
ered to the baked-goods manufacture 
lat and require little storage space 
are wide ly used for products ot this 
type, as are “automatic” trays having 
glued corners, so designed that the 
sides open outward upon slight pres 


sure and are ready for filling and 


Verwrapping. 


Many variations of the basic tray 
idea are vailable to baked-goods pro 
ducers rl} may either be set up 
quickly by | | or, Where volume jus 
tihes y I set up semi-automat 
cally or automatically by means of 


nment located beside the 


and 


special equ 
ahead of the 
Others, hav 


tape red side walls, nest for ship 


| ] 
packing line 


just 
overwra] ’ operation 
Ing 


ment and 1 quu 


tion 


no setting-up opera 


The trays used to contain the 


] } 


product iv be printed or unprinted 


freque ntly product identity, price and 


f 


related information are confined to a 


printed label w hich is applied directly 
to the outer transparent wrapper 01 
in the 


placed tray with the product 


prior to ipplication of the overwrap 
\ specialized version of tray 
widely used for the relatively new 


brown-and-serve’ type of rolls and 


similar products, which are already 


partially baked when they leave the 


plant is the foil-laminated type, in 
which th ner surface of the tray 
consist laver of aluminum foil 
These pans are cellophan over 
wrapp maximum product visi 
bility and sales appeal. The fact that 


the rolls ar processed directly in the 
pans—including both the preliminary 
baking in the plant and the final 
bake off” in the consumer’s kitchen 
elimina panning and repackag 
ing, decreasing loss of moisture, pro 
longing shelf _ life and reducing 
i ile s 

Visibility packaging lends _ itself 
ideally to the sampling of baked 


goods, a technique which is finding 


increasing use as a means of acquaint 
ing pot il customers with crackers 
bread nd other products. Schulze & 
Burch Biscuit Co., Chicago, for ex 


ample, utilizes sampling to acquaint 


purchasers of its regular Flavor-Kist 
saltine « kers with the Honey 
Frosted graham crackers made_ by 
this organization. Cellophane-over- 
wrapped samples of the graham 


crackers are manually inserted in each 


carton of the regular-style crackers. 


Copy on the transparent bag urges 
the taste test 


the purchaser to “try 
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CONVITIC ed 


a box. You'll be 


this is the best graham you ever ate!” 


buy 


Use of the Flavor-Kist logotype on the 
cellophane overwrap ties in closely 
with its appearance on other prod 
ucts in the large Schulze & Burch line 
of baked goods. 

Cottage Baking Piqua, Ohio, 
had the 
sampling technique for slices of bread 


According to V. R. 


dent of the company, sampling bags 


Co., 


has excellent success with 


Osborne, presi- 


have received entrance in places 


where advertising would never have 


been accepted. [wo slices ot Betsy 


Ross bread are heat sealed inside 
each cellophane bag to retain oven 
freshness. The lettering “Free Sam 


ple” and company name are subordi 
nate to a red, white and blue repro 
duction of the company’s full-size 
bakery loaf. Cottage Baking Co. offers 
these church 


samples tor suppers 


civic-organization luncheons and in 


dustrial picnics. 
Carton packaging 


Although 


trays and other forms of packages 


cellophane Ove rwrapped 


featuring product visibility are widely 
used for baked goods of various kinds, 
they by no means monopolize the 
field of bakery packaging. Many of 
the most attractive and serviceablk 
packages in current use are printed 
cartons, usually of folding construc 
tion, carrying 


appetizing product 


illustrations directly on the paper 
board or on a cellophane or alumi 
Many of 


packages do not limit their illustra 


num-foil overwrap. thes 
tive treatment to reproductions of the 
actual product within the box, but 


ilso carry pictorial menu suggestions 


COOKIE 
child 


appeal. 


color gravure-printed cellophane. 


PHOTO 


BUCKET 
Body 


wound paper, surfaced with seven- 


INC 


MILPRINT, 
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has 


18 


strong 
spiral- 
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ie sn 
CML itu. 


OVERWRAP, 


beautifully 
for 
ies and wafers where long shelf 


life 


finds favor cook- 


and high-quality appeal 


are essential. Line drawing of 
a Paris scene here is done on 


green-gold foil and accented with 


metallic cerise and blue. 


RTESY MILPRINT, ING 


FROZEN SPECIALTIES are 
broadening the baked-goods mar- 
ket. 


window bag, lettered in red and 


White-opaqued cellophane 


yellow, makes a popular package 
for Mrs. Burke’s pancakes. 








el helptul information for the 


musewlls 


An interesting variation on the cus 


mary | iperboard packages used Tor 
raked goods such is cookies 1S the 
Twin Pack 


+] 
recently 


adopted by 


Weston Biscuit Co., Passaic, N |., tor 
its Chocolate Bon Bons previously 
nerchandised in a conventional box 
vith i papel verwrap The Twin 
Pack consists of two boxes in i single 
init enclos« within in attractive 


ellophane verwrap Rotogravure 


| 
rinting beautifies the new wrapper 


vhich features an ippetizing illustra 
on of the bon bons with their rich 
hocolate coating set off strongly 


iainst a white background. The new 
louble pack ive ice i has been well 
msumers, since halt of 


» be kept fresh tor later 


received by c¢ 
tne ¢ okies « 


ise even after the other portion has 
een opened 

\ somewhat different ipproach to 
the problem is followed by a Chicago 


bakery whicl 


cell phane bags of cookies within a 


encloses two sealed 


folding box ecarrving an appropriate 


surtace design lo date however! the 
ney bag 
cle 1 1s much less frequently used for 


ol multiple inner package 


ookies than for soda crackers where 


this practice has become ilmost uni 
ersal 

Chere s no. universal practice 
vithin the baked-goods industrv_ re 


COURTESY 





SHELL MAR-BET 


garding the use of printed cartons as 


igainst plain cartons with 
Both 


widely used although it 


printed 


VeTWTAps approaches are 


should be 
pointed out that for those containers 


showing the finest illustration detail 


ind color work, the printing is usually 


qaone on celloy hane waxed pape! ol 


foil wray 
One argument 


ot printing directly on the 


pers 

idvanced in tavor 
carton 1s 
the fact that in this mannet packag 
identity cannot be destroved as it is 
in tearing off and discarding a wrap 
per. With the directly imprinted pack 
ige, the manufacturer's name remains 
before the purchaser until the entire 
packag has been discarded 


Window-stvl cartons combining 


| 
bilitv, are 


excellent protection and product visi 
inother form of package 
which lends itself ideally 
nuts, cakes, small individual pies ind 
other baked 
Such packages, usually of folding con 


to dough 


many types ol goods 
struction, offer convenience of open 
ing and reclosure for storage of un 
used portions and have excellent dis 
play versatility. The window portion 
of the packag permits the buver te 
see exactly what she is getting without 
opening it or disturbing the contents 
while the side walls and other paper 
board areas may be utilized for prod 
uct identity, price 
] 


wm 


serving suggestions 


other information 


APPETITE APPEAL in 
the printing of pack- 
ages for unappetizing 
buns is a 
These 
are stock designs avail- 
able to any baker: (left) 
multicolor-printed — cel- 


rolls and 


big new trend. 


lophane wraps and 
(right) end labels for 


hamburger buns. 





Clear cellulose acetate film is widely 
used for the window portion of these 
packages due to its excellent trans 
parency, strength and non-fogging 
window 


breathe off 


unwanted water vapor, prevents icings 


characteristics. The acetate 


because of its ability to 


and sugar coatings from sweating and 
becoming sott 
some types of window cartons for 


baked 


integral lift-up handle which requires 


goods are designed with an 


no additional paperboard ind makes 


it easy to carry the pac kage in an up 
right posit mn 

Small retail bakeries make extensive 
use of folding boxes in a range of 
stock sizes using a singh color im 


print to carry the company name 


stvles 


of cartons which provide rapid as 


Particularly useful to them ar 


sembly, adequate streneth to prevent 
product damage and eftective use of 
Where storage 
is limited, the fact that the 


sales messages space 
folding 
cartons are supplied to the user in 
flat, knocked-down style permits even 
the small bakery to keep sufficient 
supplies of containers on hand for its 
entire line of cakes, pies and other 


baked items 


Bread 
Bread is still far and away the 
largest-volume product turned out by 


the baking industry. Here the coming 
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t fewer, larger retail food outlets and 
the stepped up pace ot competition 
have led to changing concepts ol 
Wrapper design and the development 
of improved 


Better 


protec tive 
pape I 
with the 


additives 


wrappers 
basic stocks and im 
proved waxes 
polyethylene 


adoption ol 
provide i 
harder” wax surtace, better moisture 


resistance and increased keeping 
qualities in bread wrapping materials. 


High-gloss 


eve ippeal in the 


finishes provide greatel 
Wrappers 

Code dating and clos« 
of stocks help to 
bread at the 


bakers 


supervision 
treshne ss ot 
Many 
of end labels which 


Wistire 
point oft sale 


make LIN 


serve not only to strengthen the wrap 


per at this critical sealing point but 


ilso to provide immediate brand iden 
tity or plug the sale of related items 
NI iny 


emphasis on end-of-loat identity duc 


| 


baker ire laying increased 


to the fact that, in mass store displays 


ften the only part of the loaf 


hi 
this 1s | 


visible to shoppe rs 
Survey motion-picture films taken 
me major supplier of bread wraps 
ind othe 
the concealed-camera technique have 


revealed the 


r packaging materials, using 


unbelievable amount of 
handling and abuse to which loaves 
f bread are subjected in modern self 
These films 
things the 


mer h indising 


other 


selection 
highlight, among 
tact that consumers may pick up ex 
LITLITMN ind squeeZe several loaves ol 


bread before making l final selecti On 


nl to return, In many instances 
to the first loaf which came to hand 
The clearly indicate that today’s 
bread wrapper must not only attract 


the cust Minin ind supply him with all 

ibout the prod 
ilso be able to stand uy 
rough ind-tumble treat 


cesired intormation 
uct, but must 
under the 
ment prevailing at the self-service 
countel 


The chief 


paper as a bread wrappel material is 


compet titor to waxed 


cellopl ine which now finds wide 


usage for this product 
vrappel for bread adds the 


\ transparent 


factor ot 


eve ipp il particularly for spe ial 
varieties such as raisin bread rye 
bread. ete where consumer buying 


ittitudes mav be influenced by color 


ippearance of crust 01 the number of 
raisins visible 
Like waxed paper cellophane lends 
itself well to high speed application 
wtomatic 


Ce llophane 


ire customarily 


by means of wrapping 


equipment bread wraps 
used in conjunction 
with an inner band type label which 
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rere 





THE 


today 


PIE STORY 


with 


is better told 


printed cellophane 











wrap that helps identify flavor. 





COOKIE 


SANDWICHES — for 


time or  between-meal 
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carries the trade name type ot bread 


ind other printed matter: in other in 


stances, a section of the otherwis« 


transparent wrapper is printed with 
End labels may also 


bi ind id 


this information 


be used for stronget entity 
For a new product known as “Frij 
bread 
kept in the 

better retention of 
flavor Baking 


( hic igo employs a cello 


Rye a long, narrow loaf of 


especially made to be 
retrigerator tor 
freshness and Torino 
Co.. In 
phane wrapper printed in harmoniz 
ing colors of cream, red and brown 
\ smiling Eskimo holding a rye loat 
throughout the 


is repeated wrappel 


design to emphasize the “frigid” fea 
ture. An unprinted cellophane win 
length of the 


» allow the con 


dow extends the full 


loaf on each side t 


sumer full product visibility 
Installation of a machine that wraps 
round loaves of specialty bread auto 
has enabled Modern Baker 
Culver City, Calif., to adopt 


matically 
1e$ Inc 
a new printed cellophane wrapper! 
applied from roll stock Previously 
the loaves of pumpernickel, rye and 
Soul dough French bread made by 
this company were packaged by hand 
in a bag with a label. The new wrap 


pers emphasizing the Country Club 


snacks represents a big market 
for bakers. New idea is printed 
cellophane in repeat design that 
eliminates the need for a sepa- 
label. 


rate printed paper end 


rand name as indicative 


utilize the 


| ot product 


quality same cde sign and 


basic colors of brown and white but 
third color 
bread The 


tionally drawn off toward the side of 


vary the to identify eacl 


type of design is inten 
the loaf so the attractive crust is fully 
visible creating its own appetite ap 


slicer and 


peal The combination 
wrapping mac hine used by this bakery 
handles all round loaves from 6 to 9 
in. in diameter and will wrap without 
adjustment a loaf variation of 1% in 
at speeds up to 30 loaves per minute 
Che wraps are particularly neat in ap 
since all seals are made it 
the bottom 
One of the 


trends in the 


pearance 


most significant current 
bread-and-rolls industry 
is toward the use of appetizing color 
photo reproduction of the ready-to 


eat end product on film Wraps of such 


items as hamburger and wiener buns 


Frozen specialties 

In recent years, frozen baked spe 
cialties ranging from fruit pies and 
meat pies to pizza have joined other 
types of frozen foods in retail outlets 


These products which add an impor 


Se Picture Pack Moprens ACKA 


IN¢ 


MILPRINT, 


COURTESY 
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PAN PACKAGE of semi-rigid pressed foil has built a $5- 


million, Ll-state business for Sara Lee of Chicago in cheese 


SPECIAL 


cakes and coffee cakes. Cake can be warmed in the home in 


the same pan in which it is baked and shipped to retailer. 


i vast amount ol addi 


nperature storage cabinet 
i 
indled mh Atl volume 


rhe foil pan package 
Ne discussion yt baked-goods pack 
wing would be ( mplete without 


reference to the 


package 


iluminum foil pan 


mcerns are now 


which has come to the fore 


cherrv. blueberry . pidly within the past two or three 


I 


| truit These pacl g now being 
used successtulls 


merchandise al 
varietv of products. such 


} | iS bake and 
in retail food erve rolls cake and Danish 


tten \ ist which go trom the 


me retrigeratol 
finally to the 
d from their 
riginal pac 


] 


lasteless odorlk Ss the se sem 


gid il pan | ges, noW ay iilable 

ym a number of suppliers in a Va 
riety of shape s and sizes, cannot affect 
the flavor of the most delicately sea 
soned baked goods 
heat conduc tion promotes quick and 
unitorm baking ind 


os 
product Prelim 


Their high rate of 


heating of the 


mary pan greasing 1S 


1 ] 
eliminated 


premium-price since the products do not 
sé ot Arm ld Baker: (i I STITT) ith foil W ills ( on 
N. ¥ have been sold \ o the 


success thre 1 


consumer:r 1m lude Ss le Ss 


iii If 


tween home ind store 
ta 


many 
hread on ] 


periods 1n their h 


persons 


containers offer excellent 


st crushing and leak 


] 


{ ve stored in the 


ms have been he il hi mie 


75% of the breac 
will be sold in frozen torm. However 
} ] 


reat IS 


that within 10 vears ) pre long product life 


i very bulky product and 
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MACHINE 
window lids on Sara Lee cakes by crimping over the rim 
of the foil pan. The lid lends rigidity to the package 
and the seal gives the product long shelf life. 


at x" 
ttlutkere 


Rare 
Five . 


te 


seals the laminated paperboard 


Covers, mace I san 


ire tightly applied by me 


tively simple equipment 
cessed for firm unit stacl 
product fill 


Tapered w 


} 


tainers permit nestin or economical 


shipment to the 1 plant. They 
may be used i desire In conjunction 


with vreaseproot! covers 
r lids having ati inspa 
ot cellophane O1 tat 
nits a direct \ 

\ pioneer in th 
iuminum foil packaging i 

the Kitch 

Le¢ In Chica: M 
launched its ¢ im ( 


All Butter Coffee Cake 


goods tie ld was 


met-type cakes were pre 


ible only in specialty bak« shops 


better restaurants. In making them 
ivailable through retail foo 

Charles W 
need for 
which 


product 


Lubin recog! 
i functional typ 
] 


would provid 
protection 
quality appearance ! 
that of the baked goods 

Working In cooperation with i 
major supplier of baking | 


pans ind 
related 


I 
equipment this ce 
originated the 


npany 
round Sara Lee alu 
minum foil pan with laminated win 
dow-stvle cover. Baked directly in the 

distributed and 


sold in the same container after th 


pan the cakes are 


cover has been applied. In the home 
the user has only to remove the covet 
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ind place the pan directly in the oven 
tor quick heating. After 
tl the foil 


washed out and 


convenient 
ie cake has been consumed 
in Can be re idily 
re-used for storage of leftovers. as a 
varming pan tor baked goods, etc. 
Less than two years after the intro 
duction of its coffee cake in the form- 
fitting package, Sara Lee was selling 
100,000 of the cakes a 
veek at 79 cents each 


more than 
at a time when 
verage prices for coffee cake in gro 
cery stores ranged from 29 to 49 cents 


ind 


ily declining The 


grocery cake business was stead 
foil container has 
been given an important share of the 


1] 
redit for this sales record. since it 


m immediate retailer 


acceptance 


received better and more extensive 
ace ind helped to create 
impulse sales 

At present the Sara Lee cakes are 


lelivered fresh 


idius of the 


within a 300 mil 
bakery and 


ther parts of the country 


( hic ago 


All reach the consumer in the same 
iluminum foil pans in which they are 
baked 


rom $400,000 in 1951 to $1.000.000 


The Col ipany S volume leaped 


} 


n 1952 and over $3,000,000 last vear 


Gross sales during 1954 are expected 
Sara Lee 
cake and other 


ow sold by more thar 


$5.000.000 


ipproximate 


che ese 


' oftec ( ike 
roducts ire 


25,000 chain and independent food 


tores ind supermarkets in 11 states 


nd are served in many top restau 


1 ] 


nts and hotels. This 


? 
Classik 


example of what packaging can do to 
broaden baking from a local industry 


to virtually a nationwide business 


Unsolved problems 


Despite steady progress in materials 
and techniques, baked-goods packag- 
ing is not without its industry-wide 
problems. One of the biggest is lack 
of package standardization. Many in 
dustry leaders feel that the multiplic 
ity of package types shapes and sizes 
used for these products creates un 
sightly, disorganized store displays 
which may confuse the consumer and 
result in lost sales. 

Patsy d Agostino, past president of 
the National Assn. of 


recently pointed out that, “The ave 


Retail Grocers 


ige food-store operator can estimate 
in advance how much space is going 
to be required for sO many cases of 
d tte rent 


ex imple 


canned goods et oI toy 
how much freeze! space will 
many ftrozen-food 


packages. With bakery products, how 


ever, it is an impossibility to do much 


be needed tor SO 


ol inything but pile the stuff in what 


} 


evel space we have i\ iilable ana 


trust to luck that it will move before it 
because 


oes stale o1 unsalable 


gets 
i damage from stacking, store han 
lling custome! handling et 
According to the May, 1954, Bulle- 
tin of the National Assn. of Retail 
Grocers, “an increasing number of 
food retailers are refusing to buy from 


baker 


ore than one unless there is 





standardization of sizes in order to 


insure against ‘messy’ displays of 
baked goods.” 

The lengths to which non-standard 
unchecked is 


ization may go if left 


illustrated by the example of one 


package manufacturer, who reported 
in 1953 that he was making 732 dif 
ferent sizes of packages for hamburge1 
and wiener rolls alone, to satisty the 
requirements ot various accounts 
Bakery officials who have given clos« 
attention to this situation point out 
that a net space saving of perhaps as 
much as 20% could be achieved in 


bakery 


consolidation — of 


retail store 
effective 
sizes. elimination of odd special pack 


displays through 
package 
age shape s, ete., and that such a pro 
gram would enable customers to s¢ lect 
baked goods more conveniently and 
rapidly with less handling and dam 
age to the merchandise. 

At the recent French Lick meeting 
of the Lake Michigan States Bakers 
Conference, the Chicago Inter-Indus 
try Bakery Committec reported agret 
ment among retailers packags makers 
manufacturers that 
about this 


stores 1n 


and machinery 
something must be done 


problem \ 


90 state Ss 


survey of 15] 
that 91% of 


standardized sizes 


showed store 
managers wanted 
Ninety-one | 
improve the appearance of the baked 
stackability 


yf packages would be improved and 


ver cent thought it would 


goods display 94% said 


) 


This article continued on page - sd ) 


Nitrogen-packed cheese in laminated cellophane-polyethylene 


S sliced I} 


vhich seals the product in an 

place f the vacuu previoush us¢ 
ty ft th duct 

In this type of packaging, air is 


minated cellophane-polyethylene enveloy 


th pure nitrogen. In the absence 
rioration and 
nitrogen the Sam 
traction which, in the 


the film tightly 


I 
around the cheese 


holes of the swiss cheese, and compressed the slices so 
hard to separate, Ce llophane forms the 


* +} ] 
hat thev bec im¢e | 


uter surface of the envelope and is attractively reversé 


pac k ige 


blue 


long-life advantages of 


printed in red and The new 


all the 


with non 


7 nave 
ot its disadvantage Ss 
luethylene envel 


, } 
is packaging by Standard Pa ting 
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} 
ura SWISS cheese 


fare ewan Ss it 
the market in a new type of transparent filn 


inert itmosphere of nitrogen 


vithdrawn from th 
xvgen the 


' 
1s normal atmosphe ré 


previous vacuum 
























Is now on 


1 pac kage 


shelt 


tol longer 


ye and replaced 
cheese 
pressure of th 
voids the con 
ickage 
] 


( 


} drew 


» the 


appears to 
| 


UN) pa 


ind ¢ juipment for 


r} 105 Lexington 





Mix it in the package 


Triple film envelope with rupturable membrane permits mixing 


and pouring of tricky plastic insulation right on the job 





nal rite 


with its squeeze color 


demonstrated that the 


product iif neces 


deterred to the point ot use 


d be conducted right in the pack 


essing otf a 


Phe San principle has now been 
Py lied te 


] L.] 
electrical cable connections 


1 plastic splicing material 


Difficulties 


1 
previously, issociated 


THE PACKAGE that is 
revolutionizing electri- 
cians’ cable-splicing tech- 
niques. Iwo inner = en- 
velopes, with a rupturable 
membrane between, con- 
tain epoxy-type casting resin 
and its activator; squeezing 
the outer envelope mixes 
the two at moment of use. 
Envelope film is polyethyl- 


ene-coated cellophane. 
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with the he ld S| licing ot lead New 


prene or other sheathed electrical 
signal and control cable have been 
overcome through the development of 
i multi-functional film bag for mixing 
and applying the epoxy type casting 
resins inv¢ lve d By me ans ot the new 


Minnesota 


the splice is em 


method, worked out by 
Mining & Mtg. Co 
bedded in the liquid resin, which sub 
seque ntly hardens into a hermetically 
sealed casting without ipplving heat 
Phe material vhich makes the 


package possible 1S polyethyle rie 


coated cellophane Che | nipak” con 
sists of a thin rupturable envelope 
within a larger, non ruptur ible en 


levope, both of which are inside a 


third “safety” enve lope on which the 
label and instructions are printed \l] 
components are heat sealed 
The basis of the new method is the 
3-M company s Scotcheast” electri 
cal embedment resin No. 4, now avail 
™ nipak triple cel 


lophane polye thvlene enve lope Used 


in convenient kit form, the self-hard 


ible in the unique 


ening resin enables the workman in 
the field to produce i tough plastic 
jacketed splice in a matter of minutes 


completely insulated 


prot ( ted and 
corrosion ind ele 


tri il leakage Applic itions to date 


| 


igainst morssture 


iave included street and urport light 
ny ¢ ible 


communications cable and 


splices nal insulated conductors ibove 


yround and underground, as well as 
omy letely subme rged In watel 
Previous] industry s use of the 

CPOX\ tvpe resins with their high 


dielectric excellent idhe 


properties 


resistance to moisture has 


| 


1O1 inn 
peel limited to < iretully controlled 


mation vithin the manuf icturer s 


lant. for 


SOT EEZE ll to break inner 
membrane (lower left) and 
bring resin and activator to 
gether. Knead it (below) until 
contents are mixed thoroughly, 


indicated by merging of colors. 





RIGHT TO THE JOB goes the kit, containing all components for splice, 


including molded vinyl! fittings at ends, into which epoxy resin is poured. 


omponents for critical 


VW ith the 
Scotchcast 
vhich the 
kept separated within the 
Unipak bag 


splices cast Ili 


introduction of 
splicing kit No 
resin and its hard 
Tie cellophan 

ror use 


nt invwhere 
equipment Accord 

kits are expected to find 
ge throughout the electrical 


ld wherever critical ipplications Ol 


¢ mace 


ficult conditions demand an easil 


splice offering maximum protes 


speci il construction, the 


only t 


ope serves not 


} 
} 


iccurately measured 


resin and hardener re 


ma pertect splice but 


mixing vessel for 
ngredients and pre vides i con 
introducing the 


od of 


into the mold or form 


und the splice ti 


tcheast kit 
complete splice 


I the resiti mid hardens 


thre 
] i 


plasti Ingie-use mold 


] 
Special ¢ 


ontaime! i 


tr elec 


Scotchlok 


connectors a 


o ditterent-sized 
trical spring 


cloth for 


ind 


strip ot 
ib iS! Vé 


lia tor 


cleaning the con 
in instruction sheet 

In use, the mold pieces ar slipped 
m the ends of the wire to be spliced 
the the re 


a sufficient 


insulation removed for 


| distance 
length of 


necto1 


quire to expose 
I 

ind the 
turned on 


Next, the pl istic 


wire spring con 


the 


mold units are pulle d 


with fingers 


it each end of the 


tion, forming 


into place connec 


i comple te enclosure 


iround the 


connection within 


which 
the plastic casting compound can be 
poured to harden Phe 
end components of the vinyl plastic 
mold 


through which the 


and allowed 
are designed with integral spouts 
resin may be con 
eniently 
vund the splice 
After the mold 


pulled into position over the 


poured to reach and sur 


be emi 
splice 


units have 


the electrician is ready to and 


mix 
ipply the casting resin With the Uni 
ik enve lope , this operation is quic kly 
wccomplished by 
tion with the 
idditional 


exterior manipula 


hands requiring no 


utensils oO! measuring 


equipme nt 


Within the plastic hag the Scotch 


POUR IT into vinyl molds at each end of splice (left), 


snipping off one corne 
removal of temporary 


sets up immediately 


cast resin and its hardener or catalyst 
thin 
rupturable membrane. | ntil these in 
mixed, the kit 


can be stored or carried for extensive 


are separated by means of a 


gredients have been 
periods once catalyzed, however, the 
epoxy resin must be used at once. 

Che separating 
the package 


to pe rmit 


membrane within 


while sufficiently sturdy 


rough handling, can _ be 
ruptured by squeezing one end of the 


After the has 


been broken MmIXIng 1S accomplished 


envelope membrane 
by alternately squeezing opposite ends 
of the package until a uniform color 
is obtained When this point is reached 
a few 


i process only 


requiring 


seconds—a corner of the envelope is 


snipped off and the activated resin is 
poured into one of the spouts of the 
mold, which is first elevated slightly 
as shown in an accompanying photo 
graph. The resin sets up within 5 t 
15 minutes, depending upon tempera 
and customarily the 


ture conditions 


plastic mold is left in place since it 
provides added protection. The entirs 
operation requires only from 10 to 20 
minutes and backfilling of the splicé 
may begin immediately after pouring 

Minnesota Mining engineers point 
out that the new | nipak container ot 
electrical has 


other ind cable splic 


insulating resin man 


th inh Wire 


ses 
ng? It 1S ilso useful for example in 
the field enc ipsulation of many type 


I 
of electrical compone nts, where igaln 


it 1S 


necessary to combine 


| 


measurea 


accurately 


umounts of resin und 


catalyst immediately prior to use 


Scores of non-insulating uses als¢ 


exist for the versatile 


mixe! dis 


which makes field as 


factorv use oft ¢ 


new 
pense! pac k ive 


well as isting resins 


conveniently possible 


J 
Crepirs: | 


lyethylene-coated cellophane 

am Corp. Div., Chester 
ing Products Cor) 284 Nep 

n Ave., Yonker N. Y., and The 

kmun ( 301 Monroe Ave ( 


by Kap 


— 
lied by Che 


Folding carton 


St. Paul, Minn 


after 
after 
resin 


r of envelope. Completed splice 
vinyl molds 


(below). Epoxy 


back filled at 


can be once. 





Automatic cellulose 


One of the last hand operations in bottling has been removed: 


Stanley's roll-fed machines can band 300 bottles a minute 


velopment of automatic ma 
iinery to apply shrink-type cellu 
lose seals to bottle tops has been one 
{ the toughest problems packaging 
rn ichine ry engineers have been called 
upon to solve in recent vears. Yet it 
had to be solved, because the applica 
tion of bands was in many cases the 
last hand operation remaining in 
thoroughly modern, high speed, auto 
natic bottling lines and the competi 
tive pinch on profits made the con 
tinuance of hand labor intolerabl 
Twe types ot 


ive Ce 


1utomatic banders 
developed and are now 
bottling 
plants One feeds the bands from 


n daily operation at 


i continuous roll ind cuts them oft as 


OVER-ALL VIEW of twin bottling lines 


Easthampton, Mass., 


units (left foreground and right center). 
operation will soon make these lines 100% 


Pua 


they are ipplied the other uses pre 
cut bands fed from a magazine. 
The origina] impetus for these cde 


ve lopm« nts came from the liquor field 


at Stanley Home Products, Ine.. 
each ending with twin automatic cellulose banding 


Mechanization of the casing 
automatic. 


"ype 
rigs | 


TYPICAL PRODUCTS and 
bottle shapes handled on 
Sianley’s automatic band- 
ers. Ready adaptability is a 


feature of new machines. 


but recent applic ations indicate that 
automatic banding will find important 
fields of 


bottled products, such as drugs, toilet 


usefulness in many other 


ries and chemicals—wherever cellu 
lose sealing is important either for 
merchandising or product-protection 
reasons and where there is continuous 
production at the rate of 100 to 150 
per minute to justify it 

In fact, the roll-tvype machine was 
wiginally deve lope d and first used by 
Smith, Kline & French, the Phila 
cle Iphia pharmaceutical house.* It was 
designed specifically to provide the 
ready adaptability to different sizes 
ind shape s of bottles which is needed 
in the pharmaceutical industry. Now 
taken over and placed in commere ial 
production by an old-line manufac 
turer of labeling machines, it is find 


i place in toiletry, chemical and 


ther bottling operations, as well as 
for pharmaceuticals and liquors 

[he very modern packaging plant 
t Stanley Home 


I isthampton Mass 


Products, Inc., at 
provides an ex- 
ellent example of the use of this 

versatile machine 
Stanley purchased and installed the 

first commercial models of the ma- 

August, 1953, as the final 

stage in a new, completely automatic, 

straight-line bottling layout. Testify- 
ing to its success is the fact that the 
company has now completed a dupli 
cate of this line, 
with it, with a 


chine in 


running side-by-side 
second and identical 
automatic-banding set-up. 

Since each unit of this twin-unit 


See Moper~ Packacrm Oct 5 p. 144 
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HEART OF THE OPERATION is this twin-unit automatic ma- 
chine which straddles each line where it splits into two parallel 
lines following the labeling operation (off to the left). Band stock 
in continuous tube form is fed from a large roll in a tank of 
liquid located at the right of each unit and is automatically cut 


off, opened and applied to each bottle top. 


CUT-OFF is com- 
pleted by horizontal 
knife and the band 
is gripped between 

' ~~ 
two vacuum heads 


which move it back 


+ Ju” 
to bottle position. aa > 


LD 





4 LOOK INSIDE at the cut-off point shows band 
stock feeding downward (upper center), ready for 
cut-off between the two vacuum heads. The previous 
band is just being applied to a bottle in center, 


while a completed bottle moves off to the right. 


PLUNGER of fluted metal moves down inside as 
band is pulled open by two vacuum heads moving 
apart. Plunger will move on down to bottle cap 
and U-shaped stripper (now at the top of plunger ) 
will slide band down and off onto bottle top. 
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STARTING 


through high-s 


giving 


ie stan 
ipacit ot 


minute For 


1S limited to ibout 


minute he« 
t the filler 
H Ine 
operators in 
elling and 


liict yt 


prod I 


alse 


Product 


includ hye 
Lrlous pharn 
household 


the except 

bottled ite 
natically banded 
Pint 


and 
und 16-02 privat 


lines 
nd 8 
of varvine shapes ind dir 
handled with equal { 
Si complete; 
| } 


| inding machine that it 
tended by the 
handles the 


labor cost tor 


same OF} 
labeler. Th 
banding 
volving several girls In 
wn to 


vund the 


tions, h gone dé 
Kline & French fe 
equivalent of three to six 

The eff 


icieney of the ba 


126 


ENDS of 


und I 


ceutica 
( he Trike il 


i glue produ t jars 


Joston rounds 


icility rie 


1utom: 


Se Fe 





i A 


rm 


the 


fillers 


two Bottles or 


Empty 


Stanley lines. jars are 


peed and cappers. cartons move 


understood in its re 


150 lation to the comple te bottling line 


lev now Each of the lines starts with the un- 
300 banded lo unscrambling 
glass to the cl 


} mpty ( | 


iding and feeding of 
ind fillers 
mtainers go by 
belt sti ight down 


md the banders to be 


the present 


| empty aners 


orrugated ¢ 
that 1S the verhe id convevor 


ibeler the line bey 


S 18 one ot used 


the field of 
its broad cal 


as Te shippe rs 
Although the 


In most 


two lines are identi 


respects, there ar 


| 
differences in filling 
ke 


certain 


interest t ind capping 
suitable for 
more-V1Iscous products 


pac ke d in wide 


other 


ittles 


some equipment to 
toiletry | indling the 
including those 


while the 


ma one 


items 


mouth 


line concentrates 


m liquids. In each case, however, fill- 


of these two rs are supplied by pipelines trom 


' 
product vats and product changes ire 
nold bott simply by cle and 


I 
nensions a;re Ing the fillers ind switching pipe con 


les made ining idjust 
ctions 
itie 5 Bottles ire filled by 1 29 spout 


can immedi 


rotary liquid filler and 
itely through a rotarv four-head cap 


1 on to the labeler. The labeler 


formerly in is of the straight-line 


pass 
erator who 
us Stanley per am 
versatile 


label 


p ids for firm 


type 
hand opera wit} 
Smith ot 


two and a 


stations series 


ZOCTO pressure precision 


machine the ipplic ition of almost anv size o1 shape 


glass surface 


labeler the 


workers f label to any 


nding opt ra 


Leaving the bottles 


unscrambled, cleaned and started 
overhead to far end for repacking. 


vhich 


units 


split into two lines 

passes through one ot 

of the 
The 


tubing which provide the bands are 


twin 


| 


automat banding equipme nt 


rolls of continuous cellulose 


received wet in polyethylene bags, 


fed to the 


projec ting 


from a 
side of the 
bath 


mate rial 


ind ire machine 


tank 


rae hine 


trom one 
which contains a liquid 
for keeping the banding 
moist. The tubing passes over a r¢ ller 
into the through 
through and 
through a cuide to the 
off point 

The 


is entirely 


machine cuides, 
down 


cut- 


two feed rollers 


vertical 


whi h 
inter- 
of the 


action of the machine 


mechanical, is most 
esting. It depends upon timing 
most precise order 


The bottle 


band by a 


receive the 
; feed. As the 
downward-protruding end of the tube 
reaches the length at it is to 
be cut off (adjustable, of 
cording to the length of 

it 1s caught and held between 
vacuum blocks which 
from the back of the 
come together 
cut off by 

The vacuum heads, holding the cut 
off band them, then 


s indexed to 


star-wheel 


which 
COUTSE i( 
band dé 
sired 
two move in 
machine and 
and simultaneously is 
a horizontally sliding knife 


between move 
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bottle to be 


sealed. Vacuum is drawn and the two 


into position over the 
heads move apart, opening the band 
just as a fluted metal plunger comes 
down through it and moves on down 
to seat itself on the bottle top The 
the band 
a strippet head strips the seal off the 


vacuum heads release and 


position on the 


plunger and int 
| 


rottle 
All this takes place in the 
second that the bottle is in exact posi 


split 


rhe stripper 
bottle 
moves on to discharge, the twin lines 
finally 
where ¢ ising takes place 


two Stanley 


tion to receive the seal 


withdraws ind the banded 


merging into one at the point 


Casing on the lines at 
present is done by hand, but is soon 
to be mechanized 

\ safety feature of the banding ma 
chines is a spring release in the bottle 
guide which releases pressure in case 
ota pile up, to avoid breakage. 

Splitting the banding on each line 
into two units, which are independe nt 
of each other, makes it possible to 
half rate should 


closed down 


continue the line at 
of the 


for servicing 


either one units be 


Important to Stanley, which oper 
ites on an incentive plan, is the fact 
that change-over time of the 


short The 


banding 
rolls ot 


in various widths 


Trice hine S is very 


sto k 


according to the 


which come 
diameter of the bot 
tle closure, can be changed in just a 
few minutes Simpl machine adjust 
cut-off length and 


bottle or jal 


ments change the 
accommodate 


hi ights 


Stanle lso finds it 


Various 


CAPPING MACHINE applies and tightens either plastic or metal 


closures, with four heads operating 


Cs 
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economical to 


during the 


PUSH-BUTTON con- 


trol panel, which 


regulates the entire 
line, is situated next 
to the 22-head rotary 


filling mechanism. 


buy the banding material in 


con 
form 


28-mm 


tinuous roll 
§.600 of the 


Approximately 
bands can be 
obtained from a single stock roll of 
banding material. 

All of Stanley s bands are plain but 
for those who might wish to use 
printed stock, which also is availabl 


Ith roll 
for the 


control 
is available. It should 
that from the 
that Stanley 


machines can be employed Ith 


form. an electric-eve 
cut-off 
be noted 


also aside 


twin set-up uses, the 
Sallie 
single o1 triple arrangement depend- 
ing upon the volume of production 


handled 


Speaking of its entire new labeling 


to be 


banding set-up, Stanley Home Prod 
that “The 


terms of increased output 


ucts comments results, in 


uniformly 


rotary eyele. 


’ 


high quality labeling and 
and reduced operating expense 


been very gratifying 


Crepits: “World Twin” automatic 


b inding 


Pha Ve 


ellu 


lose banding mac hine § and Mode l ] 5 \ G 


World Bee-Line 
Machinery Co., Div. of ¢ 
Mfg. Co 60 
Mass. Model NA 22 
by U.S. Bottlers 
Rockwell St 


automatu 
Economic 
J. Meyer 
Worcester 3 
liquid filles 

( 1015 N 
Model C-4-F “Capem 
dated Packaging Machinery Corp 
West Ave., Buffalo 13, N. 
Seale four-head capper 
Scale ( orp Ltd., Quincy 71 


and 


capper by ( 


ramblers conveyors by 


Equipment Corp., 27 Ol Bridge Pla 
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DUAL LABELERS pick up, glue and apply labels as 
bottles pass through in a single straight line. 





Toothbrush fleet 





a mode! né 


ship with each } 


tooth 
brush! wee 


Polvstvrene foam shipper 


\ solid block of polystyrene foam with a transparent 
acetate sheet window provides a striking visibility 
package for this “Push Button” weaver, a gun-typé 
hand instrument for weaving rugs, marketed by the 
Klug Engineering Service. The oblong block of ey 
panded polystyrene foam is tooled out to the shape 
of the instrument so that it rests flat with the surface 
of the plastic block. The 0.060-thick acetate window 
just slightly smaller in dimensions than the block of 
icetate, fits snugly into the face of the package DD 
spit the fragile appearance of the container, the 
manufacturer reports that it provides good protection 
for the instrument 

Evidence of its efficiency is the fact that shipment 
made via Pan American Clipper to the company’s affi 


ite in Australia arrived in perfect condition 


invades the bathroom 


Pro-phy-lac-tic Brush Co.’s “toothbrush armada” in 
cludes three miniature model navy ships—an aircraft 
carrier, a transport and a submarine—each containing 
a child’s size “Tufted” toothbrush. Thes« “ship con 
tainers, quickly and inexpensively vacuum formed of 
acetate sheeting in the company s plant are aimed at 
ippeal to the young market. The complete “fleet,” a1 
ranged on a colorful display card, may be sold as ; 
unit, or individual “ships” may be purchased sepa 
rately. Top of the acetate containers are formed in 
bright solid colors. The under portions or hulls of the 
ships are of transparent acetate to allow full view of 
the toothbrushes. The ships may be used as toys bi 
the junior mariner, Copy on the display card points 
out “A model navy ship with each toothbrush,” “Have 
fun with your own bathtub fleet.” 


epits: Acetate by Celanese Corp. of America, Neu York. Di 


lay card by Sample Durick Co., hic opee, Mass 
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Histories 


Self-dispensing rope 


Both merchandising and shipping advantages are of 
fered by these colorfully printed shipping containers 
that double as dispensing display packages for manila 
rope produced by the Wall Rope Works, Inc. The car- 
ton has a center “punch-out” disk on the top that per 
mits the user to reach in, cut the lashings that hold the 
coil together and feed the rope through the perforated 
opening on the front face of the box. The box is rein 
forced inside with a folded corrugated-board filler 
which also serves to keep the coil from shifting in 
shipment. Use of the new light-weight containers is 
re porte 1 to have reduced shipping costs considerably 
[he containers can be pyramided for point-of-sale dis 

can be compactly stacked upright to occupy 

sq. in. of floor space. Yellow and brown print 


ears on all container surtaces 


Grand City Container Cor) North Ber 


Hooded water svstem offers five advantages 


Five improvements are reported for the new patented 
shipping container adopted by the Dayton Pump & 
Mig. Co. for its “package” jet water system. The new 
container weighs 20 to 25 lbs. less than the formerly 
le 


}] 
used Woods 


n crate; 1t is more attractive In appearance 
it is easier to identify, easier to handle and more com 
pact in shipping. The container is actually a corru 
gated “over-carton” or hood placed over the top of the 
company s Rapidayton water system composed of a 
pump and a tank mounted on a wooden skid which 
forms the base of the container. The two horizontal 
ends of the water tank are exposed, projecting through 
die-cut openings in the two end pane ls of the con 
tainer. The “over-carton” is fastened in place by flat 
metal strapping 

rhe container was developed by the company's 
own research and engineering department 


Cri Container by Container Corp. of America Chicag: 








SHADOWBOX effect is achieved 
by die-cut folding 
holds doll 


within box. 


insert of 
construction which 


securely in place 


OPEN FOR 
like a stage, Curtain slic 
doll 


removal 


may be « 


fro 


up so 


without 


IDENTITY and style of doll is 
assured by printed card which 
fits under top flap of box. By 
this device same box may be used 
for whole line of dolls. Box also 
shows Ideal’s 


new trademark. 


1 tepped-up packaging t hnig 
s the toy field are becomir 
creasingly apparent 


i 
ittention toy packagers are now @I\ 


is a result 


ing to refinements in constructi 
re-use features aimed to simpli 
retailer's job and hasten the sale 

The Ideal 


leading toymakers, is parti ular] 


Poy one ( 


Corp 
this 
é mplovye d an inde pe ndent pac ka 


he Ip 


GTeSslV« in 


respect in¢ 
signet to solve some 
probl ms 

One 


ot the hi rest problems 
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DISPLAY, 


box is 
le pushes 
*Xamined 
m box. 


ues In 
iv in 
ot the 
nh and 


fy the 


of the 
\ pro 
1 has 


ve ae 


ot its 


ilw iVs 


has been the pac kaging of dolls Shop 
dolls 


ope ni display 


want to 


but 
] 


wma 


pers naturally inspect 


before purchase 
damage d me! 


Taking dolls in and out of 


means shi pweal 
chandise 
traditional boxes for customer demon 
stration requires a salesperson’s time 
ind also means a certain percentage 
of soiled or damaged dolls 

Ideal’s objec tive was a pac kage that 
would discourage handling yet permit 
full inspection Che company believes 
it has that kind of a pac kage this vear 


in what it calls its “curtain doll box 


This pac k ive CONMSISES rf che-cut 


vind W box ot tolding construction 


nto which iS placed 
made like i 
doll se 


revealed by 


in msert plat 
that 
Che 


sliding 


form 
holds the 
doll is 
paperboard panel that may be raised 
like a theater 


cut 


shad »wwbox 
ure ly Ith | lace 


raising a 


curtain in 
The 


raising 


iT lowered 


the die window. slide, 


tab tor 


side 
travels 


] 


scored 


with a 
track 
tolds on the edges of the shadowbox 


and the along the 


nace 


na formed between 


nsert outer box 


sides of the window 


rhe 


Raise 


slide 
the curtain on an 
Ideal Doll creation 
completely for displaying the doll on 
the raised 

part way for salesperson and shopper 
to see the The doll is drama 
dark blue back 
ground of the shadowbox as though 


Che re 1s St arcely ny 


doll ompletels 


the box and eat h doll 1S he | Cr 


on which is printed 
exclusive 
may be removed 


counter, or may be only 


contents 


tized against the 


on a stage need 
to remove the from 
ure ly 
by means of a die-cut strip in the plat 
iround = the doll by 


form tastened 
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New carton strategy shows how to keep shoppers from handling dolls 


and to add new sales appeal through re-use features 


g slots. On request, Ideal sup 
plies retailers with a transparent 
icetate slide to be substituted for the 
paper slide as a dust cover when the 
doll is on display 

Another neat trick is the use of the 
die-cut top Hap of the box under 
which may be slipped a printed card 
viving complete description of the 
doll This method of identification 
permits the use of a standard box for 
in entire line of dolls, thereby effect 
ing the economies of increased box 
runs. The label inserts are printed on 
the waste from the box-window die 
cutting 

The package is assembled in the 


following manner: The doll is placed CARRYING CASE for Ramar jungle gun is a 40-in.-long tapered folding 


in the shadowbox insert platform and carton dramatically printed in orange and black to simulate leopard skin 


secured by the die-cut strip that fas and leather bindings. It is equipped with actual luggage hardware. 
tens around it. The shadowbox, com 
plete with doll, is then placed in the 
pre opened carton. Last steps are the ana — a nrcear emata g 
placing of the “curtain slide” and the a 
identification label on the top flap d 
of the box. For added protection, the 
boxes are placed window to window 
in shipping cases, so that little pres MOLDED polvyethy!l- 
sure is exerted on the face of the car ene makes toy doctor 
tons and nurse kits. La- 

Growing importance of a_ trade bel provides young 
name in the toy industry is reflected “physician” with of- 
in Ideal’s new trademark design. It fice “shingle,” “dl- 


a . ploma”™ and doctor’s 
consists of the name, “Ideal,” lettered 


ale insignia for toy car. 
in an oval with the slogan, “It’s a won 


derful toy, it’s Ideal.” The symbol is 
used alone or 18 worked into an all 
over repeat design for carton surfaces 
as shown on the doll boxes. Color 
combinations are varied as desired 
but the same identitv is there, im 
mediately recognizable. 

Ideal has also found that toy pack 


ages have added sales appeal if they 


PAPERBOARD con- 


can be integrated with the tov for re struction is used for 


use play value. How much more in less-expensive kits. 
teresting and dramatic, for instance, is Opening is by means 
Ideal’s Ramar Jungle Gun in its 40-in of a tabbed slide. 
long, tapered folding carton colorfully 
printed to simulate leopard skin and 
hand-stitched leather bindings, and 


Chis article continued on page 228 
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This package sings! 


Wheaties’ novel premium is an actual phonograph record on film. 


glued right to the carton face. which can be cut out and plaved 


} 


on re 

Intriguing 

neral Mills has 
Wheaties pack 
roduced this month, ac 
| plays a tune 


rue 


i¢ 


his Wheaties 


out pertor ited 


of the carton fac 


JUST LIKE 


record that can be played on any 


THAT, the box provides 


start his scissors, cuts the record disk 
iround the dotted line right through 
the carton board and pune hes a pen | 
through a center hole in the plastic 
ind through the board. Made firm by 
its backing of 18 pt. carton board, the 


record will play on any 


78-rpm 
phonograph that can be manually op 
erated, with remarkable volume and 
fidelity, many times over 

Junior, of course, is impe lled to eat 
lots of Wheaties to empty the carton 
quickh 


ill eight titles in the series 


And he wont stop till he’s got 
Take Me 
Out to the Ball Game Pony Boy 

Three Littl “Music Goes 
Round and Round ‘On lop of Old 
Smokey Dixie Sparrow in the 
Yankee Doodle 


Kach | plavs for ipproximately 


| ishic S 


lree { ) ind 


) seconds 


The special icetate film that makes 
the music is so thin that it would take 
100 copies to make a stack | in. high 
Yet it is se 


durable that vou can toss 


an acetate-surfaced 


78-rpm. phonograph. 


it on the Hoor stamp on it rub it with 


the soles of your shoes—and it still 
plays 

Secret of the low cost that make 
this unique promotion possible is ai 
entirely new method of record manu 
facture developed by the supplier 
after three vears of research. Conven 
tional pressed records start with a 
biscuit” of plastic which is heate: 
to make it viscous, then pl iced man 
ually in a press where it is molde 
cooled and trimmed in a 's-min. cevck 


The new process uses a specially ci 


signed press which simply prints 


musical microgrooves—400_ lines to 
the inch—simultaneously into two 
moving strips of the thin acetate film 
at the incredible rate of 40,000 im 
pressions pet day—some 13. times 
faster than conventional record pr 
duction. Cost per copy Is a fraction 
of a cent 

Che press incorporates two thermo 
heated dies which stamp the film 
strips from above and below 

Master rolls of acetate film 42 in 
wide are slit down to eight rolls of 
the 5%-in. size during the process 

The only ink imprint on the film is 
the application of the song title, in 
the center circle, and an electric-evye 
guide mark at the lower right-hand 
corner of the square to regulate sub 
cutting An electrically 


heated printing die hits a tape that 


sequent 


inks both marks in blue on the moving 
film. The electric-eve target Is essen 


tial to later cutting of the strip 


) 
THE RECORD is) simply a 
square of 3-mil acetate film. 
printed with music-producing 
cireular grooves like any record. 
It is glued in place automati- 
eally during carton manufacture 
and is cut out with the carton- 
board backing for use. Printing. 
except for song title, is done 
directly on the carton. 


OURTESY FIBREBOARD PRODUCT 


AND WALDORF PAPER PRODL CTS 
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PENCIL 


THRU HOLE 
IN 
PLASTIC 


iF USED ON AUTOMATIC 
PLAYER, ENLARGE 
HOLE SLIGHTLY 


RECORD 


ai ~ 


7 

/ puncH our * 
START 

1 scissoRS 
HERE 


~— 
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—_ — a 
—_ oo 
-_— 
_— — =. 


= yA LONG DOTTED LINE Se ee 
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INGREDIENTS — WHOLE WHEAT, SUGAR, SALT, MALT SYRUP, THREE WHOLE WHEAT FLAKES 


B VITAMINS (NIACIN , THIAMINE AND RIBOFLAVIN) AND IRON, 


Play 
manually 
on 
automatic 
record 
player. 


GET 
DIFFERENT 
RECORDS 
ON OTHER 
WHEATIES 
PKGS. 


GMI MFD. BY General Mills, Inc, 
GENERAL OFFICES, MINNEAPOLIS, MINN. 











rHE MUSIC GOES ROUND and 
round. In fact, that’s one of 
the eight song titles distributed 


in every case of Wheaties. 


nt ndividual record squares ul 
operation which is automatically pel 
formed it the carton plants by a 
knife activated by a scanning beam 
target mark 

The printed rolls of  film—each 
weighing 15 lbs. and containing 3,000 


records 


hitting the 


ire shipped from the record 


manufacturing plant directly to the 
] 


I 
IETS 
} I 


where the 


su plants 


| 
additional operation required is 
to stamp the carton face with an 


accurately p sitioned pattern of sol 


lie and ipplhs the cut film 


And. this package gives away 


] 


Printed carton blanks are passe d by 
belt through the glue-stamping ma 
chine. There is a square pattern of ad 
hesive which comes close to the edge 
of the film square all around, and 
another thin circular line which co 
incides with the inner circle of the 
record. These lines are all that are re 
quired to hold the square of film to 
the carton 

\ suction device picks up the record 
square after it is cut from the roll and 
places it precisely on the glued area 
of the carton. 

Precision in cutting and placement 
is essential. An inaccuracy of a meré 
0.001 in. in cutting the record from 
the roll would multiply to an error of 
| in. in the ruaning of 1,000 blanks 
Any error in registering the blank on 
the carton panel would throw the 
record off center and spoil its playing 
Despite these exacting requirements 
speed of the operation 1s said to be 
iround 5,000 cartons per hour at one 
of the plants 

The cartons then are stacked and 
collated to assure uniform distribution 
of the eight song titles. No spec ial 
procedure is necessary in the filling 
sealing and casing of the cartons at 
General Mills’ plant Che initial col 
lating by the suppliers assures uni 
form distribution of titles in every 
case of Wheaties 

In addition to the free film record 
supplied on every package the cur 
rent Wheaties promotion includes a 


box-top coupon which, with 25 cents 


ntly with its Wheaties record-carton promotion 


General Mills has another startler in its idea of pass 


nit bills ranging from $1 to $1,000 denomination in 


box of Cheerios 


of Confederate currencv—not 


ilectors since 1865 


nly hitch is that the bills happen to be realistic 
worth a nickel ex 


tors this month have the opp rtunity to secure a 


if 


K mail in otter The 


ilbum 


bat bills Ina souvent ilbum through a spe ial 


containing bills 


>. $10. $20. $50. $100 and $1.000 denomina 


be sent by Gene ral Mills to each customer! who 


25 cents and a Cheerio box top 


vas received from the United States Treasury 


nufacture and 

none 

ns by \ lie 
f Minn 
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distribution of 


the copies of the 


250 Wabash 
America os S 


1200 S. Crawford 


ADDITIONAL OFFER of four 
albums of regular-weight 7-in. 
records for box top and a 
quarter is advertised on back and 


side panels of Wheaties carton. 


will bring one of four albums each 
containing two regular-weight 7-in 
records of old-time popular favorites 
Che back panel and 


one side panel of the orange-and-blue 


and folk songs 


carton promote the album offer The 
other side panel carries the standard 
Betty Crocker silver coupon. 

It was ¢ xpec ted that the new pack 
ages would be in good national distri 


bution by the early part of this month 


Crepits: Acetate-film records produced 
by Rainbo Records, Inc., 4335 W. 14 
St Lawndal Calif using Eastman 
Kodak Co Kodapak” acetate. Carton 
printed embled and supplied by Wal 
dorf Paper Products Co., 2250 Wabash 
Ave., St. Paul 4, Minn., and Fibreboard 
Products, In 1789 Montgomery St., San 
Francisco 1! 


money 


} »* 
a% 
bar) 


Cheerios 





COMPACT MACHINE, mounted on casters, can feed 


and package individually 


, in heat-sealed polyethylene- 
kraft envelopes, up to 6,500 “O” 


rings per hour. 


VIBRATING HOPPER feeds rings 
single file into aligning and tim- 
ing device which releases rings 
one al a time to moving web of 
paper which forms bottom half of 
pouch. Excess supply drops down 


into by-pass at right of the unit. 


ions of pouches 


\ new automatic machine with precision feed and timing meets 


Covernment requirement that ‘O rings be individually sealed 


Y ealing svnthetic-rubber “O” rings 
SS individual in paper pouches 
seems a simple packaging job. But 
when these rings, used for hydraulic 
and oil seals in military equipment 
ire produced by the millions for the 
Army, Air Force and Navy 


from % to 6% in. in diameter and must 


In sizes 


be packaged according to exacting 
specifications, the job calls for an un 
usual type of mechanization 

The Stillman Rubber Co. 


City, Calif., a large producer of these 


Culver 
©” rings, is the first to use a new 
compact, automatic packaging ma 
chine, designed specifically for this 


job, which appears to have wide pos 


136 


sibilities for the automatic counting 
and unit packaging of many other 
small parts. 

The compact machine teeds the 
rings trom a hopper down a vibratory 
chute which aligns them single file; 
deposits them one at a time on a mov- 
ing web of polyethylene-coated kraft; 
spaces them so that, regardless of size, 
each will be placed individually in 
the exact center of a pouch; prints 
and applies a second web of poly- 
ethylene-coated kraft; seals the edges 
between heated rollers, and seals and 
cuts off the individual pouches. 

It does 


6,500 per hour for the small rings 


all this at a speed up to 


and 3,500 an hour for the larger-sized 
sealing rings. 

The “brain” of the robot-like cde 
vice is the timing pin, which stops the 
vibrating, descending line of rings and 
permits only one at a time to drop, at 
a pre-determined distance from the 
previous ring, on the moving web of 
paper. 

With the smaller rings, as many 
as four are backed up at a time, wait 
ing for release; any excess supply is 
by-passed and dropped into a box to 
be returned to the starting hopper of 
the machine. 

The heated rollers between which 


the two webs and the rings pass are 
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engraved in the size and shape of the 
square pouch enclosure, so that all 
four edges of the pouch are heat 
sealed at one time. 

A self-sharpening guillotine knif 
chops and individual 


drops the 
pouches down a discharge chute to 
the shipping carton. 

No attention is required, other than 
to fill the hopper with rings, keep the 
wo rolls of coated paper supplied 
ind take away the filled shipping 
cases 

The machine is equipped with two 
automatic counters: one a pre-deter 
mining idjustable counter for any 
desired run, the other a_ total-count 
register—like the two dials on an auto 
mobile speedometer 

The web which forms the top sur 
tace of the pouch is printed as it 
enters the machine by passing over a 
roller with i simple rubber plate [his 
provides in a single impression all of 
the information required by military 
specifications, in luding the name of 
the manufacturer and the cure dat 
of the rubber 

Each of the rubber printing plate s is 
good for many thousands of impres 


if it 1s necessary to change 


SPOTIS il 


only a part number between runs, this 
can be done simply by cutting out the 
old number and gluing in a new one 
in its place 

Drive is chain-and-sprocket through 
out, so that it is impossible for the 
machine to get out of timing; there 
ire no belts to slip Speed is adjust 
able through a vari-drive 

The cutting knife is said to have 
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FEEDER-TIMER holds back 


until they are spaced exactly to hit individual 


finger ring + 


envelope sections. Printed top web meets 
rings just as they pass into heat-sealing 
rollers. Variable-speed drive is chain and 
sprocket. Machine adjusts to handle rings 


ranging from '4 to 6» in. in diameter. 








SELF-SHARPENING knife 
chops off the completed 





pouches and drops them 











into shipping carton. Note 











two automatic counters at 





left—one for total count, 





the other for run count. 

































































RUBBER PLATES on self- 


inking roller imprint top 











web as it passes into ma- 








chine. Incidental data such 











as part number can _ be 





changed very easily just by 





cutting out and replacing a 





part of the rubber plate. 























run a million parts before gger model being 


requiring A new and bi 












resharpening. Four million parts alto built for Stillman will have a larger 














gether have been run on this pilot bowl-type hopper with a_ positive 











machine in five months’ time and the spiral vibratory feed. The new ma 








pac kage has the approval ot Picatinny chine will also have an automatic re 








Arsenal 
Advantages of the machine, as 
listed by Stillman Rubber, are l 


ease of changing rollers, (2) cam de 


ject for empty pouches 











Model FH-100 “Pak-O-Mat 
machine by Fox Hills Tool & Die, 5747 
Marilyn Ave., Culver City, Calif. Count 
ing devices by Veeder-Root, In 70 
Sargeant St., Hartford 2, Conn Vibratory 
feeder by Syntron Co., 251 Lexington 
cut-off of the individual pouches Ave., Homer City, Pa 


CREDIT 
































sign which makes possible quick ad 





justment of timing for size of ring 





3) automatic feed and (4) automatic 













1 A cellophane-window carton for 10 individual-serving 
packages of cereals is being introduced by General 
Mills, Inc. The new Betty Crocker “Pick-A-Pack,” measur- 
ing 9% by 7% by 3% in., allows the consumer to see the 
four different varieties of cereals inside-—Wheaties, 
Cheerios, Kix and Sugar Jets. Individual packages are 
transparent film bags—except for “Sugar Jets,” which are 
in aluminum foil. Carton, Waldorf Paper Products Co., St. 
Paul, Minn. Cellophane bags, Milprint, Inc., Milwaukee. 
Foil bags, The Dobeckmun Co., Cleveland. 


? A specially designed paperboard tray overwrapped with 
cellophane has been selected for Triple-M Packing 
Corp.’s Salinas lettuce. The trays are planned to accommo- 
date the various lettuce-head sizes without making the 
package appear either over-full or too scant. Lettuce is 
placed in the tray and fed into a wrapping machine which 
has a self-adjusting cut-off for variations in size of the 
lettuce heads and seals the package sides and bottom. 
Chartreuse and purple coloring of the trays was selected to 
complement the green lettuce. Tray, Standard Folding Trays 
Corp., Brooklyn. Cellophane (300 DSB), Sylvania Div., 
American Viscose Corp., Philadelphia. Wrapping machine, 
Package Machinery Co., East Longmeadow, Mass. 


 G ] 
Glenmore 
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RI Rolled-on aluminum closures, long used on the com- 
pany’s Kentucky Tavern brand, are now used by Glen- 
more Distilleries for its Glenmore and Old Thompson 
brands, which formerly had the conventional cork and band 
combination closure. These pilferproof closures are used 
for miniature, half-pint, pint, fifth and quart bottles. 
Aluminum closures, Aluminum Co. of America, Pittsburgh. 


4 A self-hinged stock polystyrene plastic box provides the 
watch repairman with a convenient re-use container for 
the Hamilton Watch Co.'s Crown Assortment No. 200. 
Lettering on the inner lid is silk screened. Insert holding 
the bottles is vacuum formed from acetate sheet. Container, 
Bradley Associates, Inc., Chicago. 


A A new idea in component packaging is used by Fisher 
Flouring Mills Co. for its new product, Scone Mix. In 
the carton with the bag of scone mix is a can of raspberry 
jam. A square patch on the appetite-appeal carton wrap 
calls attention to the can inside. Wrap, Ridgway Lithograph 
Co., Seattle, Wash. Glassine bag, Continental Can Co., 
Shellmar-Betner Flexible Packaging Div., Mt. Vernon, Ohio. 
Can, Continental Can Co., New York. 








Pet Milk Co.’s Instant Pet Nonfat Dry Milk Solids is 

believed to be the first nationally distributed product in 
the dry-milk field to appear in glass—the type of container 
that consumer research has shown to be preferred three to 
one over the next most popular package for this type of 
product. Jar and lithographed metal closure, Owens-Illinois 
Glass Co., Toledo. Printed paper label, Muirson Label Co., 
Inc., Peoria, Il. 


7 Johnson & Johnson’s new “elevator” package for as- 
sorted Band-Aid Patch, Spot and Strip flesh-colored 
plastic bandages features a patented “lift”—a die-cut and 
seored piece of paperboard that fits under the bandages 
in the metal container to raise them into view for easy 
selection. Design consultant, Nowland & Schladermundt, 
New York. Container, J. L. Clark Mfg. Co., Rockford, Il. 


a Unified merchandising impact is given these carions 
for swim equipment—flippers, goggles, masks, ete.— 


by Adolph Kiefer & Co., with a design capitalizing on the 
reputation of Adolph Kiefer, famous Olympic swimmer, in 
photo and trademark. Design, Norbert F. Schwarz Studio, 


Chicago. Cartons, W. C. Ritchie & Co., Chicago. 
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Q A unique easy-opening, flip-top box shaped like a regu- 
lar pack of cigarettes has been selected by Philip Morris 
& Co., Lid., Ine., as the package for its two new styles of 
Marlboro cigarettes—filter tip and ivory tip in king size. 
The striking design is printed in red, white and blue. Box, 
U. S. Printing & Lithograph Co., Cincinnati. Design, Frank 
Gianninoto & Associates, New York. 


10 Three good shots in a 16-0z. glass is the way Mac- 
Gregor Golf Co. describes the gift pack for MT brand 
golf balls. In their regular corrugated tube packs the golf 
balls are put in specially decorated 16-0z. beverage glasses, 
boxed in a plaid-designed gift carton, A cardboard “neck 
insert” holds tube in the glass. Gift box, S. H. Davis Paper 
Box Co., Toledo. Glasses, Libbey Glass, Div. of Owens-Il- 


linois, Toledo. 


1] Four-color lithographed and varnished cartons with 
food illustrations have been adopted for the new line 
of E-Z Jell flavored gelatine introduced by the Enzo Jel Co. 
Basic design elements of the carton are arranged so the 
packages can be easily adapted for distributor’s private 
brands, also packed by the company. Cartons, U. S. Print- 
ing & Lithograph Co., Cincinnati. 
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points up empl itically that general 
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smoking toda means < 


irums to the contrar 


look prett 
\-fashioned 

success of one 
nufacturer, the DWG 
Mich ind 
inv mdi ion ra 
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Irie ining SS Tri dal 


Detroit 


the gingerbread 
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iS tridi 


going to disapp ir. At long 


. a 7a 
ues a much needed 


gar industry S whole has 


een painfully slow to take idvantage 
modern merch indising cle sign tec h 
Design-wise, it is generally 

the cigar-store-Indian era. The 


traditional packa es not only make it 


difficult to distinguish one brand from 
inother, but also suggest that cigars 


Although de 


ire strictly for vy indpa 





sign alone is seldom fully responsibl 


for increased volume in any business 
sales curves take a gratifving upward 
turn when manufacturers realize that 
good design is a tool for sales 

Despite reasonable sales Gains the 
DWG Cigar Corp. (one of the na 
tions leading cigar manufacturers and 
makers of the R. G 


convinced that improved package cle 


Dun brand) was 


sign could produce more and, two 
retained the services of a 
top-1 ink New York pac kage designer 


Che first of the company s extensive 


years ago 


line of packages to be redesigned was 


the 70O-vear-old San Felice brand 
Basically, it had ke pt its ISSO identity 
The decision was courageous. The 
easy way would have been to clean 
old design 


up the then proceed on 


the “wait-and-see” theory. However 
the designer was given a free hand 
to redesign not only the 25- and 50 
cigar boxes 


display 


but also five packs and 
dispense rs In any recom 
nie nae d form based upon his findings 
ind de sign experience 

The new San Felice design features 
trademark in 


in eagle a simplified 


though bold in 


Eve catc hing ( olors 


steel-engraving style 
color treatment 
a distinctive yellow wood-grain back 
ground and the handsome maroon 
oval for the brand name all reflect fine 
tobacco and smoking pleasure 

When the new designs were seen 


DWG’s sales 


force, the reaction was cause for cele 


tor the first time by 
bration. Although associated with tra 
ditional design and thinking during 
their many vears of sales experience 
the salesmen sounded like new fathers 
eager to tell the trade about the new 
arrivals. Soon after the packages hit 
the retail sales counters, San Felice 
sales showed a better-than average in 
crease Over past performance and in 
dustry averages, and for a while th 
company's production had difficulty in 
keeping up with the demand. Smokers 
simply proved to be the same people 
whose impulse reactions to eye-catch 
Ing, sales-effective pac kages are sell 
ing tons of foods, hardware and toilet 
goods. 

As a result, DWG was anxious to 
get another one of its famous line of 


cigars, Ben Bey, redesigned. Now this 
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keting techniques are reported to be 


farewell to the Indian? 


DWB’s bold break with tradition indicates cigar 


packaging may be 


ill dresse l up ind new boxes 


hve-packs ind 


I 
voIng p! ices, too, in all six of the Ben 


Be Vv varieties 


display dis pe nsers aie 


The new design for Ben Bey ex 


ploits an equity which existed in the 


old design, namely, an Arabian horse 
man. This motif has been redesigned 
is an eye-catching trademark device 
in uncluttered and improved pictorial 
svmbol that has strong association and 
retention value for the product. The 
design is printed in rich, warm colors 


The 


color S¢ heme was planned ot course 


suggesting smoking pleasure. 
to appeal principally to men. It is also 
calculated to be attractive to women 

seriously 


whom the cigar industry 


conside TS a possible new potential A] 
though the packages have been on the 


DWG re 


retailers 


market only a short time 
ports that distributors and 
have received them enthusiastically 
ind the latest sales curves show that 
igar smokers like them, too 

with Ben Bey, DWG 


that new 


Concurrently 
lecided designs be cde 
veloped for its number one line of 
the R. G On the 
present packages, essentially, the illus 
tration of R. G. Dun is the package 
much like the “Smith Broth 
ers” signify cough drops The hub of 
present “Mi 
attractive 


Dun brand 


cigars 


design 


this problem was to 


Dun in a more setting 
both in design and color background 
ind in a packaging form that has been 
fast growing in popularity and sales 
the five-packs in counter display dis 
pensers 

Even though San Felice and Ben 
Bey packages had been completely 
redesigned ind successfully intro 
it was decided that for R. G 
Dun, the “top 


design changes would bs 


duced 
cigar brand in sales 
confined to 
hve packs and displays and to the 
fifty” metal container 


This approat h 
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ready for significant chan 


would permit a natural interim 


change over for the boxes at a 
later date. Although it is too early for 


sales reporting, DWG states the new 


cigal 


pac kages were readily 


the retail trade 


accept d by 


Iwo important new ways of selling 
Cigars are changing the marketing of 
cigars and increasing cigar smoking in 
a big wavy for the first time: five packs 


of regular cigars and the 


iu 


five -packs 
for “cigarillos,” small cigars. The mul 
tiple sales idea exploited sO success 
fully by 
ened the cigar industry to its natural 


potential. New “built-in” customer ad 


the food industry has awak 


» 


vantages include 


por ket 


product protection tor 


packaging 
cCOnVeTNENCE 
freshness and economy of pur hasing 
and—on the other 


higher 


side of the coin 


product consumption in 
creased sales and profits for the re 
tailer and manufacturer alike. 
Cigarillos, promoted as offering the 
Salne fine tobacco and smoking pleas 


ure but keved to cigarette-size smok 


TOP BRAND is R. G. Dun. Redesigning of this line began with five-packs 


and display cartons as a natural interim change-over for cigar boxes at a 


later date. The problem here was to present 


“Mr. Dun” 


in a more attrac- 


tive package setting, both in design and in color background. 











SEASONAL package promotion to capture gift-sales market is a new trend 


in cigar packaging. This amusing Father’s Day pack for 


Admirals contains five 5-packs—a total of 25 cigars. 


yg habits i shorter smoke ind less Bla packs yay 
xpensive ire considered to have colortul packages for 
reat possibilities, due to the current Christmas, Thanksgiving 
health agitation with regard to ciga gift occasions 
ette smoking pletely uncony 
Current sales statistics already show gift appe al to women as well as men 
in increasing number of “new” cigar New sales records 
okers in the cigarillo fie ld ire being made by such contemporary 
Another trend being watched is the packaging 
larger multiple sale special holiday All of these forward steps in mat 


STARTING POINT of redesign program was San Felice box, 


first basic design change in 70 years. Eagle trademark 


featured and the maroon oval emphasizes brand name. 


FAMILY IDENTITY is carried over to smart 5-pack and 
colorful display carton. Bright red box ends command 
attention. New lettering replaces Victorian curlicues. 





























keting techniques are reported to be 
establishing greater turn-over in all 
types of retail stores, including the 
supermarkets. 

Interesting packages the designer 
tor DWG believes, will he Ip dispel the 
idea that cigars are for old rogeys 
and also help the manufacturer to g¢ 
after the big new market of vounger 
men 

Norman Schwartz president of 
DWG happily reports that sales have 
jumped since the new pa kages hit 
the counters. Reaction from retailers 
as well as his cigar salesmen has been 
very enthusiastic 

Savs Mr. Schwartz. “My decision to 
take this forward st p in packaging is 
justified and my personal conviction 
is that a new era in sales growth for 


the « 


gar industry is here 


CREDITS Design program |! Frank 
Gianninoto & Associates, 250 Park Ave 
New York 17. San Felice wraps printed 
by Consolidated Lithographing Corp 
Glen Cove & Voice Rds., Carle Pl., Long 
Island, N. Y., and Progress Lithographing 
Co., Amberly Village, Cincinnati 27, 
Ohio. Ben Bey u raps printed by Progress 
Lithographing Co. Boxes by Autokraft 
Box Co., Minster, Ohio. Five-pack cartons 
and display cartons by Crowell Carton 
Co Marshall Mic h Ce llophane by I ] 
du Pont de Nemours & Co., Inc., Wil- 
mington, Del., and Sylvania Dit Ameri 
an Viscose Corp., 1617 Pennsylvania 


Bled., Philade Iphia 2. Pa 


MODERN PACKAGING 








Industrial packaging show 


6.000 attend 9th annual SIPMHE event featuring 





100 exhibits. an educational short course and annual competition 


| he le tr protective packaging 
ind efficient materials handling as 
major industrial functions meriting 
both engineering and executive atten 
tion was highlighted at the 9th an 
National Packaging 
ind Materials Handling Exposition 
staged at the 
Sept 28, 29 and 30. 

Sponsored by the Soc ety ot Indus 
trial Materials Han 


the event featured a 


nual Industrial 


Chicago Coliseum on 


Packaging and 
dling Engineers 
large exhibit of packaging and mate 
rials-handling products and equip 
ment, a protective-packaging competi 
tion and another in the continuing 
series of short-course educational pro 
grams covering various phases of in 
dustrial packaging and _ materials 
handling. The 18 short-course sessions 
were conducted this year under aus 
pices of the Mechanical Engineering 
Dept., University of Illinois, Extension 
Division, with Walter ]. Byrd, Stand- 
ard Brands, Inc. serving as chairman 
of the short-course program. 


Total attendance at the 9th annual 


SIPMHE event was approximately 
6,000, including a short-course regis 
tration of around 500, about 25% 
greater than last vear’s enrollment 


for the first time, the short 


sessions were separated from 


This vear 
COUTTS 
the exhibits—an arrangement which 
proved highly popular. Fundamentals 
of packaging, materials handling and 
i special management section wer 
three general topics covered. Spec ial 
held for the 


and automotive industry, the electrical 
and the 


meetings were aircraft 


and electronics industry 
power! machinery industry. 

rhe approximately 100 commercial 
exhibits shown at the Coliseum pre 
sented a complete range of shipping 
containers; manual and 
ated trucks 


equipment; container closing, sealing 


power! -Ope I 


and materials-handling 


ind marking equipment; conveyors 


interior packaging and cushioning 


materials; corrosion, rust preventive 


and inhibiting materials; equipment 


ind methods, and packaging and 


wrapping materials and equipment 
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ee 


Chairman of the show was Jack I 
Ware, American Excelsior Corp 
Sper ial educational exhibits in 
National Protec 
Materials Han 
dling Competition, a joint exhibit by 
the [ S. Navy and Air 
exhibit by the | Ss 
ind Development Laboratory, and a 
U. S. 
exhibit prepared by the Food and 
Institute for the Armed 


cluded entries in the 
tive Packaging and 
Force, an 
Armv Research 


Army Quartermaster packaging 


Container 
Forces 

\ teature 
meeting was the National Protective 
Materials 


conducted 


event of the annual 


Packaging and Handling 


Competition, each 
1947, 


basic 


veal 
since with entries submitted in 


seven classifications. Supple 
menting the individual classifications 
were the Irving J]. Stoller award, sig 
nifying the outstanding award winne1 
of the current competition, and the 
Harold Jackson trophy for the best 
interior packaging. 
This year’s “best of show” honors 
for the Irving |. Stoller trophy went 
to Earl K. 


Div., Bendix Aviation Corp., for an 


Gustin, Bendix Products 
aircraft brake package which also car 
ried off top honors in Group 6—Ex 
port Packages. This package having 
outside dimensions of 26 by 26 by 
17 in., is used in transporting aircraft 
brakes as spares Or In overseas ship 
ment, as designated by the services. 
Weighing a total of 325 Ibs 


tainer carries a product weighing 250 


the con 


lbs. More economical than othe pac k 


aging methods previously used for 


this item, it also eliminates possibility 
of disassembly. 


1 he Harold Jac kson 


won by Russell ]. Price of Pan Amer- 


award was 
Airways, Inc., for a package used 
A-12 Gyrosyn Amplifier. This 


delicate instrument is warehoused and 


ican 


tor an 


shipped inter-plant and direct to 


users, via both export and domestic 
carriers. Dimensions of the package 
third 


which also received 


prize In 
Group 5—General, are 28 in. long 
15 in. wide and 15 in. high. The 


weight of the instrument shipped in 


this package is 34% lbs. and the total 
filled 


Ibs. This package features a floating 


weight of the container, 70% 


type 


duces costs and helps to insure sate 


interior of protection which re 


shipment for a very expensive and 
sensitive 
Other 


Group l 


type of instrument 
first 
( orrugated OI 
James H. 
Brass Co., Port 
2—Nailed Wood and Crates 
S. L. Rowley, General Electric C: 
Pittsfield, Mass. Group 3—Wirebound 
Boxes and Crates: |. C. Hvdrich 
Delta Star Electric Div., Chicago 
Group {—Cleated Panel Boxes: Robert 
Salembier, Ji 


neering Corp., 


awards ar 
Solid Fibre 
Mueller 
Group 


winners of 


Greene, 


Mich 


30xes 
Huron, 


Boxes 


Spec ification Engi 
Burbank, Calif 
Robert Ginke, Dunplhiy 
Boat Corp., Oshkosh, Wis. Group 6 


Materials Han 


Group 


5—General 


see above Group 7 


dling: Roman Parij, Dearborn Ma 
chinery Movers Co., Inc. 
BEST OF SHOW trophy, the 
Irving J. Stoller award, was 
given for this aireraft’ brake 


package, also first-award winner 
in Group 6 for export packages. 
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Three-sided deal package 


Charles Antell’s three-sided merchandiser serves a 
dual purpose. It is not only a counter display unit 
but the sales package for a special combination-deal 
offer of a bottle of Charles Antell Shampoo with 
Super-Lanolin together with a jar of the company’s 
Formula No. 9 hair cream. The display, made of 
paperboard, is die cut, scored and folded to form a 
three-sided unit. The die cuts are shaped to the form 
of the bottle and the jar so that the two packages fit 
snugly into position in the display unit. At any angle 
in which the display 1S placed on the counter. the 
shopper gets a full view of the display surface of 
the unit and of the two containers. All three sides 
of the display are identical in design. Copy is kept to 
a minimum. The Charles Antell name appears at the 
top, together with the words, “special combination,” 
and a circular price spot. At the bottom attention is 
called to the “Complete hair treatment” offer. 

Crepits: Display by Maryland Paper Box Co., Baltimore, Md 
Bottle by Oil City Glass Co., Oil City, Pa. Bottle cap by 
Standard Cap & Molding Co., Baltimore. Jar by Carr-Lowrey 
Glass Co., Baltimore. Jar cap by Crown Cork & Seal Co., In 


Baltimore 


light up intermittently 


\ flasher centerpiece is the attraction of this new 
three-dimensional display for the Jack Daniel Distil- 
lery. Intermittently, the words “charcoal-mellowed” 
and the three drops of whiskey light up. Alongside the 
three vertically arranged drops, which are made of 
acetate, are the three words, “Drop by Drop.” Directly 
below is a reproduction of a wooden barrel for aging 
liquor. The drops light up alternately—first the top 
one, then the center one and finally the bottom one 

so that the drops appear to be going into the barrel. 
The two scored wings on either side of the printed 
paperboard display carry full-color, realistic reproduc- 
tions of bottles of two brands of the company's 
liquors: Black Label and Green Label. At the top of 
the unit the Jack Daniel name and the slogan, “Old 
Time Tennessee Whiskey .” are reproduced on a fac- 
simile of aged paper, carrying out the theme of aged 
whiskey. Five gold medals won by the firm’s liquor are 


reproduced at the center bottom of the display. 


Crepit: Display by Schmidt Lithograph Co., Chicago 
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‘Roses in the Snow’ are dramatized r ~alistically 


\ long-stemmed, red velvet rose placed in a base of 
white polystyrene foam makes a dramatic display 
piece for Julius Kayser & Co.'s new “Roses in the 
Snow” handkerchief-and-glove-set promotion for the 
coming holiday season. The rose appears to be grow- 
ing right out of the “snow,” carrying out the theme of 
the new promotion. Spotlighting the display is an ac- 
tual gift-set box resting in the center of the polystyrene 
foam. The box holds a pair of shortie gloves featuring 


= 


a rose-embroidered band at the wrist and a matching 
rose-embroidered white linen handkerchief tucked in 
side the wrist band of the glove. The hinged set-up 
box has a new lengthwise center opening and is cov- 
ered with metallic paper in either two-toned rose o1 
two-toned green. Imprinted on the pastel inside cover 
paper is a gift card carrying the message: “Hope you 
enjoy your lovely gloves by Kayser.” \ separate gold- 
colored card is printed with the words, “Kayser Hank ‘n 
Glove,” and a long-stemmed red rose rests in a corner 


of the polystyrene-foam base. 


Crepits: Display by Ad Color Display Co., Philadelphia. Poly- 
fyrene foam by Dow Chemical Co., Midland Mic h 


Sturdy extender of corrugated for supermarket shelves 


One of the first users of a new type of shelf extender 
made of corrugated board is the Nebraska Consoli- 
dated Mills, maker of Duncan Hines Devil's Food 
Cake Mix. Advantages of the use of corrugated are its 
low cost, its ability to be knocked down flat for ship- 
ping, handling and stor: ige, and its value as a back- 
ground for advertising and sales messages. Of two- 
piece construction, the shelf extender fastens to the 
retailer's shelf by a cantilever-braced clamping §slot. 
Despite its light weight, the display is reported to sup- 
= at least 35 lbs. Eighteen cartons of the cake mix 

» held in the display illustrated—some horizontally 
a a dozen placed upright so that the carton face is 
in full view of the shopper. Copy on the display is con- 
fined to the Duncan Hines name against a clean, white 
background. These shelf extenders may be used for 
special merchandising displays, for holding sample 
packages and introducing new products. 


Crepir: Shelf-extender display by Container Corp. of America 
Chicago 
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New bonnets for 


~~ the long popular ice 
[ cream one continues to cae light 
millions of 


uvenile palates its pre 


eminence is a confection has been 


reduced by a 


manutac tured 


steadily number of 


spec! ilty items based 


| 


creams anid Ices 
of the reason for this Swing 


clifke rence 


manufactured 


lies in the basi between 


cones and the items 
W here iS the 


one must be pre pared and served at 


traditional ice-cream 


the fountain or refreshment counter 


] 
e ice-cream bar, stick or sandwicl 


comes packaged ind ready to serve 
with no time or labor at the point 
of sale 

Thus the packaged confection is 


popular with retailers. It’s 


popular 
with we-cream manutacturers be 
VIVES the 


Cause it 


bi ind 


opportunity for 
promotion And _ it's popular 
with local health authorities, who like 
ispects of the package 
health 


dem inding S¢ aled pro 


the sanitary 


Inere singly however 


iuthorities are 


tection for ice eam specialties The 


slip- Ve! tvine 


ot package tor bars 


] ' ] 


indi STICKS IS rie onger 


icceptabl in 


] 


I 
manv localities. This has placed new 


strains on the ice-cream specialty 


manufacturers who must package 
mechanic illy to keep costs down and 
now must idapt their machinery to do 


difficult 


shaped prod 


1 Sé ling operation mn these 
ind often awkwardh 
ucts 


Ingenious wrapping and_ sealing 
machinerv has been devised for some 
t the more col ventional ice-cream 


item including the stick product.® 


SANITARY WRAP is required 
only on top portion of “push- 
up’ —ice cream or sherbet in 
paperboard tube with push-up 
stick. Its now done automati- 
cally on a machine that fills the 
product and brings two webs of 
cohesive paper together, pressing 
their self-sealing surfaces to- 
gether to form a tight-fitting cap. 


One side of the web is printed. 


\ relatively new and unsolved prob 
lem, however, was tound in a nov 
elty item called 


The push up consists ol l stick 


push ups 


mounted rigid paper tube containing 
a 34-oz, portion of ice-cream or sher 
bet. The bottom of the 3%-in. tube is 
formed by a fixed paperboard disk 
with a center slot through which the 
wood handle passes a second disk 
within the tube and fixed to the 
upper end of the stick pushes the 
product steadily upw ird as it is eaten 
from the open top of the tubs 

Central Ice Cream Co., Chicago, is 
one of the nation’s major producers 
ot push-ups Until recently, this or 


ganization emploved conventional 
methods for filling the pre fabricated 
tubes and packaged the finished items 
by means of printed glassine bags 
which were manually slipped over the 
top of ea h push up before they were 
boxed in cartons holding two dozen 


units for hardening and shipm« nt 


OPERATION STARTS with load- 
ing of empty stick-tubes 24 at 
a time on U-shaped intake con- 
veyor of machine, using special 
rack, With left hand, the opera- 
tor presses down on a_ lever 
which swings the guard rail out 


of the way during loading. 








full row of 12 


tubes when the device 


push-ups 










































ecognizing that the profit margin chine is one of the first to apply and suggests that it might be readily 
on ice-cream novelties puts a prem seal this material fully automatically adapted to automatic pac kaging of 
um on efficient produ tion and pack with an effectiveness that approaches many additional items, such as lolli 
ving thcials of Central Ice Cream heat sealing without heat pops and other confections as well as 
have now developed a new type ol The basic simplicity of the equip various other food and _ non-food 
itutomatic rotary machine which ac ment, involving a method of drawing products The wrap is applied with 
curately fills the tubes and applies a two webs of the material around the out product pressure which might 
tight-fitting cohesive-sealed papel product and bringing them together distort or damage delicate items and 
hood at the top, eliminating th under pressure at the top and sides the equipment can be easily modified 
former manual method 

Phe new automatic equipment 


how In ope ration at the Central plant 
ind a number of othe plants produc 


g push-ups, not only makes possibl 


: import int Savings in produc tion costs 
but also results in a much more sani 


tary and effective wrapper With 
minor iodifications, the filling and 
WI tipping machine may also be 
idapted to the handling of other ic 
cream specialty products 


Broad significance 

The ade velopment is noteworthy 
because it represents one of the first 
full-scale commercial packaging uses 
of the remarkable new cohesive pa 
pers with the one-side vinyl coating 
which sticks only to itself and nothing 
else, with the ipplication of pressure 


only.t The Central Ice Cream ma 





Mo 





PACK 


VIEW FROM ABOVE shows tubes moving 


counter-clockwise—under filling nozzle at 















left foreground, through the wrapping 
unit which brings webs from two rolls 
of paper together around the top of each 
tube and to discharge. Speed of synehro- 


nized compact machine is 90 a minute. 








HEART OF THE UNIT is unique pres- 
sure-sealing device, utilizing properties 


of cohesive paper which will stick only 





to itself on coated side. Note how each 









tube is positioned between rotary dies 
with pockets and serrations which shape 


seal and cut off wrap. No heat is used. 
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mating horizontal grooves on the iti nachine the second opel ito! ation. By popular demand the item 








strip 
the purcl isel Che ibsence ot he iter 


] 


elements simp ihe s the pa k iging 
eraton ind makes for reduced opera 
tion and maintenance costs 

The previous hand ipplied glassine 
bags left much to be desired from a 
Ss 


prot tion 


which fit 


standpoint The bag 
rather 


merely twisted at the bottom to help 


loosely and were 


hold them in place did not pro le a 
satistactory seal and were by no 


means tamperproof—an important 
consideration in view of the increas 
ing use of self-service cases for prod 
ucts of this tvpe 

The Over! all envelope Was more 
over, in this case a waste of material 
itself 


protected the 


since the tube with its sealed 


bottom contents at 
every point except the top Could the 
top alone be effectively covered and 


sealed? The 


affirmatively with the cohesive paper 


question was answered 


ind the new rotary machine which 
accomplishes both filling and sealing 
iutomatically and is a remarkably 


compact and versatile machine 
mounted on casters so that it may be 
quickly moved from line to line 
Under the method previously used 
by Central, six operators were cus 
tomarily required in addition to the 
freezer operator, Four of these em 
ployee s were stationed at a long table 
adjacent to four filling spouts through 
which the ice cream or sherbet was 


delivered from the freezer 


Fac h Op 


erator manually filled the push-up 
tubes at the nozzles, then inserted 
them. top side down, in the printed 


glassine bags, twisting the bag at the 
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OVER-ALI VIEW of 
operation at Central 
ice Cream Co. Only two 
operators are required, 
one to feed empty 
tubes in and the other 
to remove finished pack- 
ages and load them into 
chipboard cartons in 


two-dozen lots. 


im of Six ope rators could 


iround 60 push-ups pel 


I 
With the new automatic filling and 
machines two ot 


whic h 


Central's 


vrapping 
ire now im operation mn 
plant only three 


tion to the 


operators in addi 
freezer man are required 
for a production ot °0 or more push 
ups per minute One operator loads 
the papel tubes in the intake con 


vevor of the machine, while the sec- 
ond packs the finished products in 
one-piece folding chipboard cartons 
and the third seals the boxes with 
All actual filling and 


operations are 


gummed tape 
wrapping pertormed 
by the machine, which is fully ad- 
justable for volume of fill and speed 
ot operation 

In comparison with the former 
hand filling and packaging method 
the new automatic svstem has cut 
snoilage down almost to the point ot 
elimination The earlier system in 
olved a certain incidence of over 


fills, faulty application of bags, et« 


The new method 


Che basic tubular containers, meas 
uring 3% in. long and slightly over 
\% in. in diameter, are of virgin pulp 
chipboard, with a sulphite lining and 
t printed exterior wrap of dairy pa 
per. They are delivered to the plant 
in corrugated shipping boxes holding 
1,008 tubes, layer packed horizontally 
in rows 12 units across. To tacilitate 
removal of the tubes from the ship 
ping container, a special holder or 
gun” is used equipped with a com- 
fortable molded plastic _finger-grip 
handle and a series of spring. steel 


fingers which slip over and grasp a 
| 


full row of 12 tubes when the device 
is pushed down against them. Using 
this holder, the 
the | shaped intake convevor of the 


loaded tor constant 


first operator kee ps 


filling machine 

operation. 
This belt-driven | shaped conveyol 

guard 


Is SO designed that the outer 


swings out of the way wher lever 


is pressed down permitting 


tubes, with their projecting wood 


] i } 


handles to be placed on the con 
simultaneously The NVEVOI 


holds a_ total 


veyor 
ot 24 push-up tubes 
lowing imple time tor loading 
operations 

As the tubes enter the rotary filling 
machine, they move individually int 
slots around the periphery toa ci 
cular table which conducts the 


vertical position through the entire 
filling and wrapping operation. Pass 
ing beneath the filling nozzle, whicl 
is operated by ait pressure and elec 
trically interlocked with the rotary 
table through solenoid switches, each 
tube pauses for a fraction of a second 
while the 34-oz charge of ice cream 
or sherbet is filled automatically into 
the containe 4 short distance be 
vond the filling nozzle, the tubes are 
brought one at a time between the 
two webs of cohesive paper, sealed 
cut apart and carried out of the ma 
chine on a short discharge COnveyoO! 
ready for boxing 

The paper is fed into the machin 
from two large continuous rolls in 


webs 3% in. 


wide. The outer web is 
imprinted with the flavor, net con 
tents and distributor's name, whil 
the inner roll is unprinted. Both are 
coated on one side only with the 
cohesive vinyl material which sticks 
only to itself and thus forms a secure 
wrap when the two strips ot pape 
are brought together around the tube 
without undesirable sticking to the 
product or tube. 

As shown in the accompanying de 
tail illustrations, the 
after leaving the filling nozzle, are 
carried by the slotted turntable be 


tween two successive pairs ot rollers 


paper tubes 


which accomplish the actual wrap 


ping operation Feeding through 


vertical ouide sleeves, the two webs 
of treated paper are carried directly 
between the sets of rollers along with 
the chipboard tubes. The first two 
rollers have semi-cylindrical grooves 
at the edge which surround the tubes 
as they pass through, pressing the 
paper smoothly around them 


Between the successive tube pock 
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ets, mating horizontal grooves on the 
the 
together 
Phe 


pt rmiuts 


rollers squeeze two sheets of 


material 


ontact 


Wrapping forming 
absence ol 
the tubes 

heat shock 

ing Ol melting the ice cream 
The se 
have domed 
the 


through and 


a strong ¢ seal 


he ating ¢ lements 


to be wrapped without 


roller 


ACCOM 


ond and final set of 


cavities which 


modate tubes as they pass 
the 
top which press the top section of the 
the 


roller is 


mating grooves at 


wrapper together final 
Phe 
equipped with a series of vertical cut 
the 
the 
sherbet is 


ettecting 


closure outel also 


which cut 


the 


ting blades wrapped 


tubes apart at closure 


the ic 


time 
covering 


made 


cream OT}! 


This top crimp seal, which projects 
l short the actual 


convenient 


distance above 


product provides a 


? 
means of @1 isping and removing the 


Vrapp - 
As the filled wrapped and sepa 


rated push up tubes leave the auto 


machine, the second operator 


them trom the convevor tou 


T two in each hand facing 


stic ks 
the 


rojecting inward to con 


pace Ith 


t} 


they ire 


folding carton in 


pac ked mn counts ol 


ntilating holes in these cartons 


free circulation of air within 
thie ickage so that the we cream will 


Ireeze Quit kly in the hardening room 


The filled 
third operator who seals them closed 


cummed 


cartons ire passed to a 


with which 
comple tely 
both dire 


Ot 


strips ot tape 


encircle thi 


pin kage in 


tions 


stainless steel and aluminum 
construction, the automatic filling and 


be hosed 


minutes o1 


Wrapping machines Way 


lown for cleaning in 15 
le 

Na 
the push 
| prior to World 
War II and had gained considerable 
the papel 
led to its 


Ly veloped and patented by 
| Pectin Products Clo 


up was introduced 


ypularity before shortage 


i 1 the Wal discontinu 


ation. By popular demand, the item 
was later reinstated and is now being 
produced under various names by ap 
proximate ly 125 manutacturers of ic¢ 
cream and related products. National 
distribution of the product is under 
the control of a company appropri 
Chi 


supplies and 


ately Ine 


named Jolly Gulp 


cago, through which 
equipment for manufacture ind pack 
the by 
participating producers 

the first 
1954, approximate ly 39 million * push 
sold and it is believed that 
with wider adoption of the automatic 
total 


ume mav eventually reach 100 million 


aging ol item are obtained 


During seven months of 


ups” were 


equipment now available, vol 


units per year. 


Model 112 automatic 
ind wrapping attachment by C. P. 
S. Mfe. ( 1801 S. Western Blvud., Chi- 

Printed tubes and cohesive 
by 


Barberton 


CrebITS filling ma- 


] 
iittlé 


u rdp- 
Cle v¢ land 
Ave 


manufac ture d 
6201 


ping paper 
Container Co 


Cleveland 11 


New tear-strip convenience for Vat 69 


strips are now 


D is pening teal 
4 : 
4 being ipplied to Sanderson’s \ it 


69 Scotch 
The \ it olters the 
me handy method of opening that 


has become 


I 


whiskey bottles 


69 tear strip 


standard cigarette 
different 
the conventional cc llophane tear strips 
with the 
his made of 


off with 


on 
pac ks. However, it is from 
which familiar 
foil. It IS 


pull cutting through 


smoker IS 
one 1S torn 
i single 
the revenue tax stamp and the alumi 
seal that cork 


cap and down the neck of the bottle 


num-foil fits over the 
This new convenience feature is par 
ticularly helpful to barmen, who may 
now open the bottle with split second 
al knife or 


and it is 


speed without the use of 
other 


equ lly handy for the consumer to use. 


sharp implement 
This new tear strip-opening bottle 
the 


1 cork cap and an aluminum foil seal 


is closed in usual manner—with 
covering the cap and continuing down 
the neck of the bottle. The tear strip 
band of foil—of the 
foil seal, but colored red 
with the black seal. The 
tear-strip band is formed with narrow 
tabs at each end. It is affixed to the 
seal closure, encircling the bottle neck 

below the lip of the bottl 
] 


Che revenue tax stamp Is then ipplied 


S a harrow same 


gauge as the 


to contrast 


ibout in 


NOVEMBER 1954 


er the closure assembly, with a nar 


strip ot transparent cellophane 
cling the bottle neck bene ith 
teal strip 


Phe 


ear Strip are 
I 


abs of the red foil 
left free, so that eithe 

lifted to start the 
pull With a single pull the tear tape 
through the foil the 


revenue stamp le iving a clean 


narrow 


; 


end may be easily 


cuts seal and 
tax 
pouring surface on the lip when the 
rk plug is lifted out 
\ccompanying each of these new 
stwle 


tions illustrating the improved closure 
the 


containers is a leaflet of instruc 


ind instructing consumer to 
simply pull off red band and a clean 
surface will be left the 


pouring 
lip 

Park & Tilford Distillers Corp., im- 
porter of Vat 69, re ports that this new 


pe ning cle vice 


on 


used only on the 
qt bottles, will be adopted for all 
the 


now 
near future. 
made in 
ill bottling of 


losure S 


it Britain 


Course 


FOIL TEAR TAPE is pulled 
open foil seal and cut throu 


the tax 


pouring surface on bottle 


to 
igh 


stamp, leaving a clean 





Don’t buy closures 
by quesswork— 


when it’s so easy to have our technicians help you 
select one that’s exactly right for your product 


Cost RES play in Important rok inthe s 
ot vou product Thev must be efficient 
be convenient to us« .. they must be 


SO vou must s¢ lect yours W ith Care 


Finding new and better lining materials for your product 
lls for evaluation under rigidly controlled storage conditions 


Another control test with the pr 


er liner materials for closures matching 


a 


issures 


Packaging as a sales tool is more import 
trometer measures the hardness r Waxes 1d ( ip de Signs can ictually help a product’s sale 


ot inks 


you bright, « 
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NOVEMBER 


METAL 


1954 


Careful and rigid inspection «f | 
3) | tah to pi 


I I 


AND PLASTIC CLOSURES 


AN (i) PRODUCT 


catching 


it knee 


mart, colorful eve 


vt flag attention 


Owens-ILLINoIs 


TOLEDO 1, OHIO 


GENERAL OFFICES + 


151 





DESIGN ELEMENTS give family identity to all packages for new “American Industry” 


educational hobby 


kits. Note in this close-up of set-up box for Rock Detective Kit No. 1 the incorporation of Encyclopaedia 
Britannica and Museum of Science and Industry seals, which lend prestige to sets, build buyer confidence. 


m@ fobby is his business 


\n enterprising packager shows leading science industries 


how to join in promoting kits that stimulate youthful interest 


he que program ol cooperative 
[ packaging involving the idoption 
f a unified basic packags design by 
major manufacturers whose 
normally reach entirely dif 

ent markets, is among the interest 

; 


ispects oO 


new type of educa 
tional hobby kit merchandising cam 
ugn developed by Industrial Amer 
Ire Chic igo 
Under this program, a group of 
pecial kits produced by such organ 
zations as RCA 


O Taylor 


American Optical 
Instrument Companies, 


& Black Div. of The Kendall 


Co. and the Gemological Institute of 
America are distributed as a coordi 


nated group by leading department 


stores throughout the country. Since 


the kits themselves are totally dis 
similar in content—although all work 
toward the same goal of learning by 
doing—the standardized package de 
sign makes it possible to give each 


kit family relationship as well as in- 


dividual identity and unify the entire 


merchandising campaign. 
Designed to stimulate juvenile in 
terest and action by providing instruc- 


tional projects and experiments which 


youngsters can carry out themselves at 
home, the hew kits go far beyond the 
usual conception of this class of mer 
chandise. Pre pared by experts inh their 
respective scientific fields with the 
collaboration of the Museum of 
Science and Industry, Chicago, they 
contain a wide selection of working 
materials, along with complete in 
structions and authentic information 
of a background nature. Instruction 
manuals accompanying each set were 
prepared under the guidance of En 
cyclopaedia Britannica. Currently, 
there are five of the kits on the 
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trom $14.95 





ranging in 


price 


to $29.95 with others in process ol 
Eventually 


Deutsch 


ace ording t 


of the 


prepa! ition 


Millard B 


originator 


project ind president of Industrial 
America, the kits will cover every 
Major hie ld ot science 

Mr. Deutsch’s organization func 


tions as 
ror the 


ictivities of the 


spark plug” and coordinator 


entire program integrating the 


industrial concerns 
which produce the kit materials and 
h indling distribution of the kits to re 
tail outlets. It is also responsible for 
the unified packaging which identifies 
] 


the sets and makes possible coordl 
nated promotion and merchandising 
despite the fact that each participating 
company or organization handles th 
actual production and packaging of 
its own type of set 

The family-design treatment of the 
through in 


various kits is achieved 


identifying layout and color combina 


tion—red and white—and use _ of 
standardized design elements on the 
left side of each par kage, along with 


a series of stripes and a group of six 
stars which provide a further unifying 
Rock 


alte rnating w hite 


element. For example, on th 
Detective Kit No. | 
ilong the left side of the 
feature the seal of the 
America, the 


symbol 


s juare Ss 
package top 
Gemological Institute of 
Industrial 
which ippears on all of the kits, and 
the seals of the Encyc lopaedia Britan 
nica and the Museum of Science 
Industry, all of which he Ip to establish 
the fact that the kit has been approve d 


America’ eagle 


and 


by recognized educational organiza 


tions 
cover of this 


Prim ipal cops on the 


I 
package is on ¢ ich of the 
sists of the 


Educational 


others, con 
word “American Industry 


Hobby Kit.” In a 


lara 












=% 


te panel appears the specific cle 
Rock Detective 


for example 


scription of the set 
Kit No. 1 
several statements intended to stimu 
‘Identify 
rocks and miner 


rock col 


format, with 


along with 


late buyer interest, such as 
Nature's wealth of 
il “Start 


lection! Phe 


s!” and your own 
same basic 
necessary modifications to suit differ 
ent package shapes and sizes, is fol 
lowed for the 
hobby kits 


series As 


other four educational 


comprising the present 
closely 
tact 


suppliers are involved colors used on 


aS possible 


that 


con 
sidering the several box 
the packages are matched for uni 
tormity in store displays All the boxes 
ire designed to be used as self-mailers 
when desired. 
Because of the 
pac ked in the different kits and con 
siderations of siz and dit 


ferent degrees of protection required 


variety ot items 


weight 


the packages vary considerably in 
construction and interior arrangement 


The rock detective kit 


S¢ If hinge d COVeC! whose 


makes use of 
inside sur 
face carries photographs and diagrams 
illustrating origins of different types 
i rocks and minerals. This construc 
tion makes it ideally suited for carry 
ing on field trips without loss of con 
tents \ 


formed by partitions in the right side 


honeycomb arrangement 
of the box forms 24 compartments for 
numbered rock 
die-cut platform on the left side holds 
pick 
imple 


specimens while al 


i small hammer geologist’s 


magnifying glass and other 
ments useful in collecting and iden 


Additional 


items, including the 70-page instruc 


tifving rocks and minerals 


tion manual, are placed in the center 

section of the box 
Optical Kit No. | 

(American Optic il Co 


produced by 


contains Sse\ 


ed 















































4 
TRADEMARKS are 


with 


COMPANY 
incorporated standard de- 
both 


and family identity, 


sign to obtain individual 
as illustrated 
by set-up boxes for American 
Optical Co.’s Optical Kit No. | 


and RCA Electronics Kit. No. 1. 


Vowoeccan So 
& 
DUCATIONAL HOBBY KIT 
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& re 











CORRUGATED of 
set-up box for Taylor Instrument 
Weather Kit was 


selected for adequate rigidity and 


construction 
Companies’ 


protection of contents. 


















NEAT STORAGE for 
variety of items in the Bauer & 
Black Medical 


die-cut 





the wide 
Training Kit is 
provided by inner trays 
and platforms. Each participat- 
ing company packages its own 
kit as of the 
merchandising 


part cooperative 





program, 





CROW 
of 


fine 


154 


ct ra Ww ith SOCKE 
other compone nts 


2)! 


Decorative packa 


puitil 
we ithe rt 


ind somewhat 


reca 


tainel! us n 
ne idoption 
construe 


+" ithst md 


rie hors 
ponents 


channels alon 


} 
materials are 


the Baue 
It ining 


] 
wudes su h ite 


rubber 


SCISSOTS 


cing 
A & 


FIGURINE 


decanter 


Is 


i issemmbied ta 


Ol meteorologists tor 
called tor a long 


stvle if 


sting 


narrow con 


eed was met through 
fa set up box of corru 
| 


tion idequately rigid 
, , 
irds mcodent to 


A dic 
platform within the 


| 
tid 


h indling 


t the smaller 


nid ilso ere ites 


side in which 
placed 
Black ¢ 


No ] 


re 
Kit 


Med 


which Ith 


urity 


mis t funnel 


murror 


tubing ind test tubes 
ictual 


packages if ib 
id strip bandages 
burn 


ointment 


1 qu intifies 
otch in 
jug now 


distribution by 


oti tight \ hiske \ 


till rs 


these 


ce iler 


\ecal 


; 


the 


et inner ci used to 
the kit in 
Also pro 
ilong with two in 
i. jointed skel 
ton and a unique patient known as 


X Ray Eddi The 


ible vinyl model ce Sigrie d 


cut trays are 
keep the many elements of 
neat and convenient ordet 
vided in this kit 


struction manuals, are 


latter is an in‘at 
to show the 


human digestive, circulatory and res 


piratory systems 
Bauer Black Me 
ntainer ( ’ f 


R¢ 


(CREDITS 
Ait by ¢ 
Dearborn St., Chicago 3 
Kit and Taylor Instrument We 
Hinde Dauch Paper ¢ 

St.. Sandusky. Ohio. B 
Institute Rock Detect 

Pacific Paper Box 


(mer 
\/ 


trend continues in the liquor field 


Dist 


THe 


) marke Hill “x Hill 
ind Blend star 


shelf, Nation 
Products Corp . pach 


m the retailer's 


} 


bi nds in metal-end 


distinctive sha 


company re ports rece 
I 


commen 
These evlindris 
both alike except that 
straight whiskey the package 
ill white background and 


— 


whel 
1! ] 
IN shaped 


wuners are 


nm ovel 


he blend 


I ill 


cround « Nor 1s 





Roval Doulton chinaware. 


CYLINDRICAI 


isters are used 


metal-end 


fibre can- 


CERAMIC 


JUG, 


as gift containers, 


specially 


designed 


for King’s Ransom Scotch. 


MODERN PACKAGING 








Set-up Boxes, Folding Cartofis and Transparent Containers 
500-540 Seneca Street, Buffalo 4, New York 

Offices in Principal Cities Or Write Direct 

Canadian Division: 

Dominion Paper Box Co. Ltd., 

469-483 King St. W., Toronto, Canada 


Mie icles Folding Cartons 
made for Whitney Seed Co., Inc. 
Buffalo, New York 


adel i 








FOR THE LATEST IN PACKAGING 
ok to Packuge 


SUPER MARKETS 


are installing this new “Package” machine to wrap 
all kinds of prepackaged meat and luncheon items 
in trays or on cards. Saves labor and enables them 
to wrap meat as needed—not days in advance. The 


meat looks fresher—sells faster 


FROZEN FOOD manufacturers can now wrap up to 160 
packages a minute on this fast machine, built to tie in with 
their high-speed filling machines. Its advanced design re- 
sults in neater, more attractive packages and a machine that 


is easier to adjust and clean. 


TEXTILES 
variety are being wrapped 
hine. Accommodates 
» 16” long, 2” 
to 544” high 


ijustments set if 


New developments constantly coming off our drawing boards offer real op- 
portunities for increasing the sales appeal of your package and for cutting 
costs. Whether you wrap, bag or carton your product, get the benefit of our 


i0 years of experience in serving leading package-goods manufacturers. 


Write for descriptive folder on our machines $$ 


PACKAGE MACHINERY COMPANY e Springfield, Massachusetts 


I OST N I LAD CHICA 


TORONTO 
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Evaluating multiwall bags’ 


QM research offers new criteria for predicting performance 


of shipping sacks. 
4 


rh Quartermaster Food and Con 

| tainer Institute, working with Con 
tainer Laboratories, In¢ has 
making 
tor the purpose of establishing criteria 
for the evaluation of performance 


been 


studies and laboratory tests 


multiwall shipping sacks and to de 
velop data for the design of multiwall 
shipping sacks to resist specih trans 


portation ind stor ioe hazard 


It should be possibl to predict pel 
formance of a multiwall shipping sack 
from physic il tests performed on the 


sacks are 


previously had 


materials from which the 
There 


een very littl recorded information 


constructed 


} 


correlating tests on sack 


iSS¢ mble d ind fille d 


components 
with tests on the 
sacks 
not inticipated that more 
ch outline of the 


obt Line d 


inswers 
would be from this initial 
investigation 

Existing literature bearing on the 
subject of th 


Included in this 


proj ct was studied 


material 


carefully 
were the 
listed in the 
this article 


A test plan was cl veloped throug! 


publications ind reports 


References at the end of 


consultation with personnel of Con 


NOVEMBER 1954 


Lr ind the 

ind Container 

» formulated were 

ssed with the Committee on 

Packaging and Preservation 

rv Board on Quartermastet1 Re 

ch and Deve lopme nt, National Re 

cl Council ind the Technical 

Committee of the Paper Shipping Sacl 

Murs. Assn 

The work reso | itself into tf 


included the 


neral parts. One 
leve lopme nt of test data on it variety 


tvpes completely issembled, 


I 
properly closed and subjected 
conditioning fol 


icvcle « handling tests The 


art encom] issed development 
ita on the phy ical properties 
iponent materials used in the 
nstruction 
ot mate il that may be 
| multiwall 
nust be able to 


ing during military ti insportation 


papel shipping 


‘' ithstand rough 


torage under various climatic 


Hazards that are likely to be en 


{ 
countered in such shipments appeal 


to fall into about tw groups 
| | xposure to we ithe ot \y irving 


(vy namely cl 


| lemperate b 


By ert dl Rainfall ( 
Water flood 


conditions), (f) Varying degrees of sub 


lropic 


lnmersion imulating 


ot transportation ind 


By JOHN O. YOUNGER 


and JAMES A. SARGEANT 


handling t Che usual lifting ot bags 


by end or at the center b Rubbing 


igainst rough surface, (¢ Compres 
sion, as at the bottom of a stack or on 
pallets d 
ybstacles 


Several 


Dropping, flat or on 


experimental test cycles 


re tried, utilizing various combina 


yf handling vibr ition ind drop 


. ARMY PHOTOS BY CHARLES ROTROF 





1. RAIN 


chamber. 


SPRAY 


Approximately 2'% 


conditioning 


gal. of water per hour at 70 deg. 
F. are sprayed on each square 
foot of exposed bag surface for 


24 hrs. to simulate rain exposure. 
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e 


2. WATER IMMERSION conditioning. Water at a tempera- 
ture of 70 deg. F. completely covers the bags for 24 hrs. 


he the 


h indling 
testing 


le } 


Frade 


LLLSE 


ror in 


the 


eans Wel 


Havs 


Inne 
selected f 


Us 


il 


or sack. Ac 
P-137, “P 
Oversea 


S were 


JAN 
rol 
Sacks 


S 
ix xtile 


fence certa 


met bv the 


The di 


shal 


Osé 


| ) 


ites 


Materials tested 
It 


iri 


h 


TABLE I—CONSTRUCTION DETAILS OF 


Drv 


In all of the 


ind P tpe I 


3. VIBRATION TEST. Each surface of the bag is rubbed 


3.750 times on the screen-back side of a composition board. 


width and a ratio idth 


during ot 


No. |] to 


VY are most p! ictical 


between 1.5 ad » | In order 


be 


were 


laboratory 
| S 


the 


juirements 


t ike Ih 


‘i 


white sure that 
e used met, several 7 ol igs 
IS series 


Vit 
fille d 
on their tac 


The onl 


quirements 


groups of from sizes used in pre 


ordered with 50 Ibs 
S¢ wed laid 


w testing except ome tests) were 


he ld Ith 


ording to 


] 
mG 


rhe 


Ti 


t beans eS 


i textile inne 


spe ne 


| Packing 


na 


measured carefully 
which met the 
28%, 
1 4 
filled, and 

Hat 
Size 


ition samy 


ickaging re iS 


Shipment 14% in 


ill thick 

1! 
Phi 
split 


16 


Bags and measuring in. in lengtl 
For 
i requirements 
bag Par I 
mensions the 
1 be such that 
d. it shall « 


roduct without 


in width an in 


Subsis In Ove! 


must when 


I< 
50-lb bag 


ness 


S 2 insick when empt 


4035) 
Osn iburg 


ifter made 


Its 


IS de s¢ ribed 


is 
95 vd 


M 
RK. 7 


when trom 36 in 


\ 


both sely iges 


ontain 50 by 30% in 


be mg 
ts oz 


| when laid Was 


KS 


Outer shipping 
1 of Appendix | 


uniform 
than 304% 


ive i 


N-P 


JA 


if 


t more 


MULTIWALL SHIPPING SACKS USED IN TESTS 
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The relative size of the 50-lb. inner 
bag ind its shipping sack o1 bag shall 
be such that the inner bag will assum« 
its full size and shape without placing 
undue strain on the outer sack o1 bag 
This shall be accomplish d by m iking 
the shipping sack or bag at least 2 in 
greater in circumference and 2% in 
longer than the inner bag.” In order 
to be sure that these requirements 
would be met, several sizes of outer 
shipping sacks were ordered and they 
were tried out with the filled selected 
inner textile bag he one which 


satistacton open-mouth 


I 
IS by 33 


selected 


thre i¢ 

Lis d 

itter filli v i! manne! 

the \ ) | h bottom by 
i. 


ind dippu 


ordere¢ 

chosen so that. the 
tTlOUS changes 
uuld be evaluated 


h id t mii 


940) 


1 
observation 


sistance 


1X pli S 


strength ¢ moisture res stance 


s 


Pype 


otherwise 
l ! 
the il I ( sinh the Sallie 


number lies, but increasing the 


; 


weig] 
was determined by tl results on Pvp 
E. which six plies 
been some questio 
effect of the SIZE of the 


hipping sack on its du ibility 


i group like Type with 
| | 


its girth reduced 1 in that is. bag 


iS ype AS which | 


effect of ch iInging 


\é plies The 


from a plain tube to one with 
ve ted edges Was the Object ot intro 
ducing Type AG. which 


same as Tvpe A with five 


otherwis 


perimental tvpes ot hag 


distinguished by the lamination 


ivlene film onto some of the 


NOVEMBER 1954 


Iti el ments 


ul kraft pape! plies 


dimensions 17% by 33 i was trie 


plies and, in one instance, by re 
placing the inner textile bag with a 
multiwall paper sack, Type F intro 
duced one ply containing polyethyl- 
ene. It had five plies. Type G had an 
extra ply and, in addition, the pols 
ethylene film was laminated to wet 
streneth paper It had six plies In 
Pype H there were only five plies 
but two of them were polyethyl ri 


laminates The final type selected 


\l Was composed ot two multiwall 


one inside the other. The inner 


rvpe MI 


I 
uter bag 


had five plies whil 
ype MO, was made 
VE plies in the same way, the 
difference being in the bag size 


I shows details of sack con 


lest procedure 
Preparation of sacks The contents 
ill sacks were 50 Ibs.. net weight 
! ied beans which, with the singk 
exception of the ype M sack (se 


bl | were loaded into a_ textile 


by stitching with 6/12 


inner textile bags pape sacks 
ype M) were then en 
ipel multiwall shipping 
were closed using crepe 
{ ) 
I os lh 


ord and 6°12 cotton thread 


width, cotton 


closure was then dipped i) 
olten wax to a depth of at least 's 
bevond the kraft tape on the sack 
hody. The wax used was of a micro 
ervstalline type having a melting point 
ft 140 deg. F. or more, and giving 


l 


itable pe rformance at minus 20 deg 


The 11 sack types used in this test 
program (see Table I) were prepared 
in lots of 30 bags for each type 
those lots were then split into groups 
f six bags each for testing afte 

mditioning under the five varieties 
t weathering conditions selected for 
these tests 

Conditioning prior to testing. The 
tests were performed on filled sacks 
ind sack component materials both 
of which were conditioned prior to 
testing, by exposure to atmospheric 


conditions controlled to simulate 


veathering hazards encountered in 
ty unsportation and storage in various 
climates, The climatic and exposurt 
conditions simulated for this work 
vere as follows 

TEMPERATE. (Standard or normal 
s deg. | 


temperature and 50% rela 


e humidity for seven days 


rropic. (Hot, humid conditions) 100 


1. DROP TESTER consists of 
table formed by two horizontal 
leaves which can be released si- 


multaneously from any height. 


5. DROP-TEST HAZARDS spe- 
1-by-8-in. 


timber and semi-circular disk. 


cified on some drops: 


6. EXAMPLE of dropping on a 
hazard. The bag lands on its 
back over the 4-by-8-in. timber. 
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7. Horizontal tear. 8. Combination seam and horizontal tear. 


PTABLE I1L—RELATIVE STANDING OF SACKS BASED ON VARIOUS TEST RESULTS AND PHYSICAL PROPERTIES 
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9. Vertical tear. 


deg. | temperature and 90% relative 
humidity for seven days 
140 deg. F. tem 


sprayed uniformly on each 


DESERT. (Hot, dry 
pel iture 


control 


1 


RAIN SPRAY 2% gal 


Approximately 
of wate pel hour at 70 deg. F. tem 
perature sprayed uniformly on each 
square foot ol exposed sack surface 
for 24 hours 

WATEI 


deg } 


ering the sack for 24 hours. 


Water at 70 


te mpe rature compl tely cov 


IMMERSION 


The temperate, tropic and desert 
conditions were achieved in labora 
tory conditioning rooms in which the 
atmosph« re was constantly controlled 
The sacks were so arranged in the 
rooms as to effect even and thorough 
conditioning. The rain spray was ap 
plied in a spray booth constructed 
and operated in accordance with 
ASTM Standard Method D951-51 
rTAPPI, TS0O5 sm-45) with 
nozzles applying the water uniformly 
at the 


spray 


required temperature and at 


the rate of 2% plus or minus 3, gal 


lons of water per hour to each square 


foot of exposed sack surface. The 
sacks were placed flat with the fact 
of each sack exposed to the falling 
Spray see Fig ] 

Water immersion was accomplish d 
in a tank so arranged that the sacks 
were held flat, horizontally, with the 

surface 1 in. below the surface 

the water (see Fig. 2 

Rough handling (to simulate haz 
irds of ti insportation and storage 

| Phe filled sacks were removed 
from the conditioning room and im 
mediately placed on an L, A. B. vi 
bration tester. The sacks were placed 
flat, against the rough surface of a sheet 
hardboard 


the table of the vibration tester (se¢ 


ot composition covering 


Fig. 3). The sacks were subjected to 
250 evcles per minute of simple har- 
monic motion for 15 min. with a 4-in 
amplitude of stroke, total throw of |] 
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10. Vertical tear along tube seam. 


in. The sacks were then turned over 
placed flat, and were vibrated again 
for 15 min. at 250 cyc les per minute 
Thus, each of the large flat surfaces 
ot ¢ ich bag Was rubbed back and 
forth 3,750 times against the rough 
surface of the composition board Dur 
ing the vibration the sacks were coy 
ered with a polyethylene sheet to 


preserve thei pre test conditioning 


a long as possible 
Immediately following the vi 
bration test, the sacks were subjected 
to a series of free-fall drops from a 
drop leaf tester (Fig. 4 is follows 
Cycle! 
1) On top end 
2) On bottom end 
}) On right edge 
1) On left edge 
>) On tace 
6) On back 
On face, centered over a 4-by 
S-in. timber on edge with upper edges 
rounded on a }-in. radius 


8S) On back. over timber lig 


9) On face, over a semi-circular 


urface with seam 
narrow edges 
sack is placed 

is looking at the 


ow edge opposite 


which 


whicl 


rABLE HI—NUMBER! OF FAILURES Ol 
IN DROP TESTS ON MULTIWALI 


11. Sewn closure failure. 


disk 12 in. in diameter, 6 in. high and 


t in. wide with upper curved edges 
rounded on a }-in, radius 
10) On back, over 
disk sect Fig 5 
Phe drop tests were started from 


a height® of 4 ft. When failure did 


not occur, the height was increased 


semi-cCir¢ ul il 


| ft. upon completion of each cycle 
until the 8-ft 
If bags had not failed on completion 
of the cycle at 8 ft., tests were con 
tinued at this height. 


Failure was considered to have oc 


he ight was reached 


curred as soon as the outer shipping 
sack ruptured sufficiently to expose 
the inner textile bag or, in the case 
ot the Pype M bags 
ping sack 


ra | papel ship 
within a paper shipping 
sack). when the contents (beans) wert 


With the ype M bags the 


inner bag usually failed first, so that 


exposed 


by the time the outer bag was rup 
tured there was a spillage of contents 
Samples ol 


the components of each of the sack 


Tests of components 


types wer taken. The sample Ss wer 
subje cted to the identical atmosphe ric 
conditions and for the same duration 
is the filled sacks for the two 
conditions evaluated namely Stand- 


ard, 73 deg. I and 50% r. h. for 


of time 


For the right edge, left edge, face and back 

rol the he ht of drop was measured from 

the lowest part of the sack to the floor, For the 
top-end and bottom-end drop the height of 
drop wa neasured tr the ppermost part of 


INDICATED TYPES EXPERIENCED 


BAGS PRE-CONDITIONED BEFORE 


rEST UNDER MEDIA SHOWN 


Standard 


Type of failure 


Horizontal tear 29 


Vertical tear ) 


Tear ilong seam closure 2 


With exception of water immersion, 66 
iilures may be 66 or more per media due t 

Summation of standard, tropic, desert and 
mation value because of small number of tes 


Conditioning media 
Rain Water Sum 


spray immersion mation 


A | 


onditioning media. Number 
it time of failure 


was eliminated fr 





the test load ontents be ins caus 
closure t Ing them t well and produce in 
number o ternal pressure ufficient to burst the 


each tvpe is shown in Table III sacks. Due to this pressure, most of 


I he specif drop within the test the sacks burst Liong the longitudinal 


evel it which the failure occurred seam. In onl Ww instances were 
S shown Ith | ible L\ the sacks suthe ienth intact iter the 


Sacks conditioned O} vater submersion to be put through 


the handling test evcle. Of these few 
i somewhat I ‘ manne the best per! rmance which was ob 
to the type ( | Fe tained witl 


nortior 


lest results 


irison j ) i { rt ( 1} Ol ( litioning 


\ rious Sacks hours 


<pected te n ou Wil ( | than 20) falls 
plies increases ndicating a hd f resistance 
ven arte 
100 deg 


relative 


pertormal 
measured y the « - test Types ¢ 
D and |} ill having six plies wel 
next best and all about 
The worst of the six-ply sacks idd 
ype H which, nevertheless, \ idd ar isp] It-lami 1 ply. This 
juires 
prool 
immersion liti wa g th lies of lb. kraf pel 
liscontinued before comp Oo vt the ; id ¢ ()-] ky pay r did have 
planned progr 
that water leakage, through t sewn icks: rough-handling resistance was 
seams at the ends of t cks, soake mproved There was enough differ 
in performance between com 
rABLE IV—NUMBER': OF FAILURES OCCURRING AT INDICATED PHASI » » flat-tube and gusseted bags 
OF DROP-TEST CYCLE FOR MULTIWALL BAGS 
PRE-CONDITIONED AS SHOWN 


Conclusions 


Fron i study of the data and the 


nformation and experience obtained 


in progress of the investigation, it is 


concluded that 

a) A multiwall paper shipping sack 
of any of the types included in the 
study which has been conditioned in 
i te mperate itmosphere ot 
ind 50% relative humidity 
days and submitted to | 


! } 
Thi artu li continued oO 
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Steel-container treatments-| 


Phosphating a scale-free sheet gives optimum durability 


to exterior enamels. 


shipping CO 
metal cleaning an 
it. From work 
manufacturers own 
! t research pro 
the Steel Shipping 
Ini SSCI), at 
Memorial Institute 
] 


nh mace ith 


ntamel Institute 


ittel le important 
corrTro 
steel 
metal 


pre treatment 


organk linings tor 
well as in the 


ind surface 


ch conducted at Battell 
primarily toward the im 
the lined container. The 
to develop containers 
ganic coatings for ship 


ick ive 


hich 


-p products that 
\ previously could 
in steel bec Luise 
container or con 


of the product with iro 


rk resulted in the develop 
Of epoxy phenolic type coatings 
marketed 
hetasine t 


considerab! 


under the name ot 


importan in the 


, 
med contamers 


is the 


contamers, W 


ining ana 


The type 


surtac 
ot surtace pre 
container exteriors had 
ith Government specifi a 
re juired phosphating 
requirements of Federal 

on RR-D-729a and JAN-( 
ning to pre treatment ol 
ontainers under 


were revision 


ising the Importance of the re 


d by the SS( | 


sponsor 
nt questions faced the con 
Should the in 
exterior of the 
Phen 
done on 


drums? In 


ufacturel 
is the 


rated? should 
civilian as 
addition 
hac to know 


best we ight and 


Ompante S 


type 
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phosphate coating to meet thei 


rticular requirements Phe 


prob 


lems tacing the container manutac 


studied 


turer were nd a list of ques 


TES Was 


prepared Phe researcl 


desig ed to 


program 


I 


these 


Was wumswel 
questions 
Phree conditions had to he 


ered 1th the 


| 


consid 
research program | 
the phosphate treatment of the con 


; 


tainer exterior, 2 the phosphate 
of the 
and 3 the 


itment for the 


treatment of the inside unlined 


ontainer phosphat 
inside of the con 
r as preparat.on fon lining with 
mn-resistant organic coatings 
questions to be resolved were 


1. What is the 


1K phosphate tvpe coating to use Tor 


best weight ot the 


mitainer interiors and exteriors? 
) 


How does the performance ot the 


on-phi sphate pre treatments com 


ire with zine phosphate types? 


How does the phosphate tv pe 


cate remoy 
phosphate tre 
1. What 


frormances 


t 


m ordinal ind desealed 
steel? 

5 What is t] ct of th 
i id rinses? 

6. How tive are the 
coatings inhibiting 
unlined ntainers until 
filled? 

7. How 
coating 


Verse 


S H l¢ 
iffect the re 


] 
tainer tnings 


Exterior pre-treatments 


The list I the tvpes 
reatments ey ilu ited 


they 


t 


ver which 


sphate ( 


By L. J. NOWACKI, E. R. MUELLER and R. H. DENT 


Omparathve pel 


oatings 
hot-rolled 


i¢ chi TTL 


phos} hate 


OTTrOSsIOnN 


the 


1. WHITE ENAMEL panels, with various metal pre-treatments as identi- 


fied in Table I, after 130 hrs. of exposure to sait spray. 

























































































rapidly than the black and olive-drab 
enamels. Therefore, greater differences 
were shown with it than with the 
darker enamels 

Outstanding among the results of 
the outdoor exposure tests was the 
poor condition of the hot-rolled steel 
panels (D, I, K, L, N, O and S), re 


gvardless of whether they were phos 





phated or not. It appeared that phos- 
phating was wasted on the hot-rolled 
steel, even though the scale on the 
hot-rolled steel was “tight.” However, 
it must be borne in mind that even 
the controls were carefully alkali 
cleaned and rinsed. Differences might 
have been noted if the phosphated 
hot-rolled steel had been compared 
with uncleaned hot-rolled steel. The 
phosphating treatment was at least a 


good cleaner for these panels, 





Phosphating cold-rolled or descaled 
hot-rolled steel improved the perform- 


a : T v ince of the white coating in compar- 


2. RESULTS of outdoor weathering for 11% years at Columbus, ison with the cold-rolled-steel control 

Ohio, of white-enameled steel-container panels having various pre- rhe zine phosphate types seemed to 

treatments. (See Table I for identification of the treatments. ) be slightly better with this white coat 
ing than the iron phosphate types. 


Phosphating produced a noticeable 


rhe test panels were condition of the black and olive-drab improvement in the performance of 
Sé veral suppliers I painted panels which had been ex the black enamels on both the hot- and 


Ipe unds \ posed utdoors, is difficult to show in cold-rolled steel. There seemed to be 
) 


s included as a matter pictures they are not include The little difference between the results 
its effect will not | vhite enamel deteriorates much more obtained with zinc- or iron-phosphate 
| in this review of the result 


tror thie nhosnhate treat 


: TABLE I—DESCRIPTION OF METAL PRE-TREATMENTS 


th pre-treatments I 
exteriors, white black 
lrum enamels wer 
the pre treated _ test 
Painted panels were exposer 
it Columbus, Ohio, subject 
spray and immersed in water 
mel on ea h pane ] was upplic a 
irefully controlled conditions 
film thickness of very near] 
The black and white enamel 
typi il alkyd type drum enamels 
| drab enamel conformed t 
'T-E-485B. 
or exposure. Conditions of the 
panels exposed outdoors 
lin Table Il. This table shows the 
of rust creepage from th 
cratches in the coatings after variou 
exposure times The scratches were 
purposely made in the coatings to 
observe the effect of the phosphat« 
treatments on preventing rust creep 
Te 
\ picture of the condition of som 
of the white-painted panels after on 
ind one-half years of outdoor exposurt 


ils shown in Fig 9 Since the 
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types except that the lighter weights 
of zine phosphate coatings gave bette: 
results than any of the others, which 
was surprising 

With the olive-drab enamel, it ap 
peared that phosphating the hot-rolled 
steel was of little value, ex« ept to clean 
it Phosphating added little to the pre- 
vention of the rust creepage from the 
scratches in the coating. 

It also appt ared that the phosphate 
treatment gave only a little improve 
ment to the performance of the olive 
cold-rolled — steel 


no difference was evident 


drab coating on 
Essentially 
between the performance of zine- and 
Iron phosphate types 

The olive-drab enamel is different 
from the black and white enamels in 
that it contains corrosion-inhibitive 
pigments. It is probably because of 
these corrosion-inhibitive pigments 
that the phosphating seemed to add 
so. littl 


olive di ib namel. 


to the performance of the 


Reviewing briefly the over-all re 
sults of the outdoor-exposure studies 
the following results were noted: 

1. The metal treatment must be con 
sidered along with the coating system 
The effects of phosphating were more 
pronounced with a coating that de 
teriorated rapidly than with one that 
inhibitive 


contained pigments and 


weathered well 

2 Phe presence o1 absence of scale 
had a pronounced effect on the pel 
formance of the organic coatings. Re 
moval of this scale seems to be a much 
more important metal pre-treatment 


than phosphating. In this connection 


the phosphoric i id ple kle showed up 


well in the outdoor exposure tests as a 
pre treatment for hot-rolled steel 

3 Phosphating the steel did im 
prove the performance of the organic 
coatings, at least to some degree, de 
pendent upon the nature of the o1 
ganic coating and also upon the type 
of steel. 

1. The difference in results obtained 
with the zinc- and iron-phosphate 
types of pre-treatments seemed very 
slight, with the zine phosphate type 
holding a slight edge in some in 
stances 

5. The chromic-acid rinse seemed 
to have little effect on the pe rformance 
of these coating systems 

6. All comparisons were made on 
carefully cleaned panels. Greater dif 
ferences probably would have been 
observed if the phosphated panels had 
been compared with dirty, untreated 
treatments 


panels If the phosphate 
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3. SALT-SPRAY TEST, after 250 hrs. Panels are olive-drab enameled, 
Specification TTE-485B, with various metal pre-treatments (see Table 1). 


serve ho other purpose under certain 
conditions, they provide at least a 
good method for cleaning the metal 
Salt-spray exposures. Salt-spray tests 
were also made on the black, white 
ind olive drab enamels applied ovel 
the various surface treatments. There 
was littl positive correlation between 
the salt spray tests and outdoor-weath 
ering tests 


Although salt spray tests 


may be of little value, except possibly 


for quality-control purposes, their re 
sults will be described as a matter of 
interest and also since they are re 
quired in many specifications 

Four sets of panels were tested with 
each enamel. The duplicate panels 
were separate d from each other in the 
salt-spray cabinets. Two cabinets of 
the same kind were used and desig 
nated C, and (¢ 

Considerable 


time could be spent 


rABLE IIL—OUTDOOR WEATHERING OF DRUM ENAMELS AT 
COLUMBUS, OHTO 


White enamel 
Rust creepage 
Pre along scratch 
treated Vis4 in 
panel S8months 1% yrs 


de exposure exposure 


Over-all 


evaluation 


\ 
B 
( 
D 
I 
H 
I 
| 


3 
10 


These measurements are 


Blac k enamne l 
Rust-cree page Spec TT-E-485 
along scrat h 


( live drab 


Rust creepage 
liq in along scratch Vig in. 


yrs l yr 1% yrs 2% yrs 


} 5 
1 4 
{ { 
13 

6 

6 

4 


rages trom two panels 


Ave 
These panels wer raded from 0 to 10, 10 being best and 0 worst 


These panels were placed on 


outdoor exposure ir 


an earlier study 





1. BLACK ENAMEL panels, with various metal pre-treatments as identi- 


fied in Table 1, 


rhe results I 


Vel only ifew o 


r¢ sults W ill be 


in the two 
ilthough 
p the 


suits r exposure 


' I 
ts differed somewhat 


ts the 

itter nei A ilso 
between duplic ite 
cabinet 

( ynsider ible 


rour sets 


f 
J 

* Saiiie enamel 
condition of on 

drab enamels over the 
itments after 250 hrs 
These 
| ’ 
een given a tape test to hel; 
how much of the coating 


That 
vas applied along part 


spray exposure pane ls 


sened ilong the scratch 
is. Scot h t ipe 
pulled away 

From the 
ill anne 
of the hosph ited pane Is gave better 
result than the hot rolled ind cold 
rolled steel controls, S and T. The best 


the SE 


scratch in the coating and then 


st indpoints of both over 


rrance and the tape test, many 


olive-drab-coated panels were 
which passed the 950 hr. salt spray 

of JAN-C-490. They were 
Pre-treatments H, K, N and P. Pre 
treatments H and K are zinc-phos 
phate types 150 to 500 mg./ft on 


requirement 


cold- and hot-rolled steel, r spec tive ly. 
Pre-treatments N and P are iron phos- 
descaled hot-rolled 


pane ls were those 


phate types on 


steel. The worst 
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after 130 hrs. of exposure to salt spray, 


with Pre-treatments M, T and A. Pre 
treatment M is a phosphate type scale 
remover, Pre-treatment T is the cold 
rolled steel control 
A is a zine phosphate type treatment 
120 t 3 g./ft on cold-rolled 
steel 

One set of the black painted panels 
These panels were 


ind Pre-treatment 


is shown in Fig. 4 
exposed to salt spray for 130 hours 
All four sets of the black painte d pan 
els appeare d about the same as the set 
pi tured. There is little blistering and 
rusting visible on the panels. However, 
the loss in the adhesion of the enamel 
that occurred along the scratches on 
several of th panels is shown by the 
tape test. 

One set of the white painted pane ls 
is shown in Fig. 1. Thess panels wert 
ilso exposed to salt spray for 130 
hours. The pane Is in this set appears d 
about the three 


sets of white enamels. 


same as the other 


Che pan ls painted with the white 
1amel, as well as those painted black 
in be evaluated better by the results 

of the tape test than by the amount of 
blistering and corrosion. The same 
the best results 
with the olive-drab coating also gave 
the best results with the black and 


white enamels except Pre-treatment P 


treatments that gave 


in iron phosphate type which showed 
some loss In adhe sion 
scratches in the black and white en 
ame ls. 

Pre-treatment J], one of the zinc- 


phosphate types, was ilso among the 


along the 


rABLE HI—WATER-IMMERSION 


rEST 


Blister rating 
Metal 


at 


p 
tre 
m 


re 


nt 


\ 
B 
( 
) 
I 


hest with the 


although i id gy only 
termediate resul 
enamel 

The worst black and pane] 
were those with Pre-treatments M, S 
ind T—M being one of th phosphate 
latter two 
hate treatment of 


] 
imMets 


olive-d 


vhite 


scale removers ind the 
being without phi S] 
iny kind 

lo check the effect of the chromi 
| 


Cu 


made 
f Pre-treatments B and C which ar 
like except for the 
rinse for C only, and 


ind | which ire ilike 


chromic-acid treatment for 


rinse comparison may be 


chromic ac id 
Treatments I 
except for the 
Treatment 
| only. The differences between these 
treatments were most pronounced in 
the tape tests on the black- and white 
enameled panels. On these panels, the 
chromic-acid rinse gave improved re 
sults. 

On an over-all basis with all three 
coatings the best treatments included 
iron phosphate types as well as zinc- 
phosphate types. However, not all the 
ZINK phosphate treatments nor all the 
Iron phosphate treatments passed the 
250-hr. requirement that 
was specified by JAN-C-490 for the 


olive-drab coating 


salt spray 


[his article continued on page 246 
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Don River sheets 


Famous FILM” 
Product: rinted of VITA 
Four-color wrapper P and green: 
— wn 
ription: : ‘ ellow, bro sealed. 
Desc P in pink, gone ond heat-se 
Machine : xcellent 
\i clear film get sesh 
n 
sus: sparkli A shelf life. A maxi 


Sales Sto 


strength on” 


jon. 
\ appeo! and protect! 
of sales 
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A ster Package... tirss printed Vitafilm> 


Pioneered by Package Products Co., 


the first to print on Vitafilm*. 








An intensive research 
program plus a strong desire to 
meet the needs of our 


customers led to this outstanding 













development. Our versatile 
facilities and ability to 
serve can help you 


in your packaging requirements. 








*VITAFILM, Reg. Trade Mark of Goodyear Tire & Rubber Co. 





Package Products Company 





CHARLOTTE, 





NORTH CAROLINA 


This consultation service on packaging subjects is at your com 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer 


Gas-permeable films 
QUESTION: We ha 


ation for transparent film in tubular 


ve a unique appli 


] 

material which is 
under moist 
onditic TLS and one wu hic h u ill have a 


f permeability to 


? ? 
and durabli 


LAaSses 

y interes ted in thre 
re of polyethy 
although there 

materials that 


this purpose We 


} 
Iny suggestions you 


suitable film fi 


ANSWER 


tictilal 
in general 


the high I 


u to have 


perme ibility to 
trength and other 
t that vou tr some 
films on the 


I y 
ha 


would 


sé iling 
lastic fils 
he perme 
tion of g wough their films of dif 
ferent thickness ind under iTlOUS 


conditions of te mperature ind humic 


the Gases that 


should state g 

in the svstem be 

there large differences in 

permeability f specific film for a 

specific gas. Also some plastic films 

carry plasticizers ind other additives 

In Varying amounts and these can 
iffect the gas-permeability \ ilues 

I suggest that vou write to the man 

ufacturers of several types of plastic 


films and list the data on the gases vou 
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will be using at the temperature and 


humidity conditions in use and obtain 
information on 
different film 
From this information vou will be ab 

| ] 


tO adecice 


rate-ol perme ibility 


several thickne Sses 


le 
which film comes closest 
to your requirements and then you 
in select several different films for 
evaluation in your laboratory or in 
field trial 


type of film has the most promise ind 


A few tests will show whi h 


ilso indicate the 


te meet the 


thickness re quire d 


phy sical re quirements 


Gluing polyethylene bags 
QUESTION: We would 


fi you would advise 


j j 
the various posstibiliti« 


liti 
rethes thre oated and 

f pe liye thayle ne-coated 

ially in the manufacture of mutli ply 
papel bags where heat sealing is not 
feasible and a cold industrial adhesive 
would he / 


" 
most de sirabli 


ANSWER 


Is ex.reme ly 


iS \ ou know 


difficult to bond with 


Polyethylene 


conve itional or even special types ot 


idhesives. This is particularly tru 


whe Th IM he it 1s used ind whe Ti high 


speeds are re quire d 


} 


pag 


is is the situation 
nm youl machine 

lo my\ knowledges there is no satis 
factory adhesive for this purpose in 
this country. However, the 
has been solve 1 by making heat seals 
with the polvethvlen¢ 


face, then turning the sealed area and 


probl " 
coatings tace to 


pasting paper to paper 
For uses where extreme durability 
is a requirement, it has been proposed 
that a strip of polyethylene film be in 
troduced into the seal area and this 
then fused to the pape by heat seal 
ing. This type ol seal is very strong 
ind durable because of the extra 
quantity of resin present in the sealed 
area 
treatments tor 


There are surface 


polyethylene which make it more r 


to wqueous-based 


kn wl de ho 
worke d out the 


ceptive 
but to my 
proble m of using 
yr machine 


technique Sina bag 
Film pack for vegetable oil 
OUESTION: We would lik 
suggestions on how to package small 
quantities of vege table oil. We have in 
mind a package u hic h can hy ( isily 
made from transparent, flexible film 

100 cubic centi 


We would like to knou 


machine ind film t 


ANSWER 


films th if 


However 
too high an oxygen perme 
to package satisfactorily a vegetabl 


il for long periods of time in small 


problem 


tf be ng able to make a he it Se il It 


the presence ot the oil since the seal 


packages There 1S ilso the 


ing must be iccomplished ifter 


filling operation 

It is suggested that vou trv some of 
the many vinyl-type films on the mar 
ket, being sure to obtain films which 
have plasticizers ind other ingredi 


ents approved for food use. However 


there are many othe lastic films that 


) 


| 
ire greasetight ind iirtight ind 


should be evaluated for this uss 


Chere ire several machines 


narket which will handle thermop is 
fill and S¢ il pack 


tic film and make 


iges In the sizes vou have in mind 

It is suggested that vou contact 
such machine manufacturers and re 
quest that they submit various types 
of sample packages so that you can 
evaluate them in your laboratory to 
see whether or not they will be strong 
ind greaseprool enough and whether 
or not they will protect your product 
{ 


ifter storage under various conditions. 
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More re-orders for Ritter... 
using Du Pont CEL-O-SEAL Bands 


REG U S PAT. OFF 


“Although our new tomato juice con- 
tainer has been on the market only a short 
time, we’ve received more comments—and re- 
orders—than we ever anticipated. The big factor 
here, in helping us to this welcome business jump, 
is the way the Du Pont ‘Cel-O-Seal’ band sets our 


package off, makes it different-looking and more 





appealing to shoppers—especially to supermarket 
shoppers.” 
Says: Mr. W. H. Ritter, Jr., 
President, The P. J. Ritter Company 


a 


— 
— 


ieteeeeeeeeeeeneeee 


Ritter il 
% 
a 


° tu, gat 
*ANTEED ay tHe p 4 atten © 


EYE-CATCHING ‘‘Cel-O-Seal’’ bands can give you 
selling package, too! These colorful bands, printed with your 
brand name or sales message, can be an attractive label or DU PONT 
secondary closure—or both. Investigate the extra profit pos- 


sibilities of ‘““Cel-O-Seal’’ on your package 


FREE PACKAGING SERVICE: Sww what “ceiosat” oe GEL-O-SEAL BANDS 


for your products. Send in your package. Our packaging REG. U. S. PAT. OFF. 
experts will band it, make recommendations, return it for 

your inspection. Write: ‘‘Cel-O-Seal’’ Section, E. I. du Pont 

de Nemours & Co. (Inc.), 9529-K Nemours Building, Wil- 

mington 98, Delaware. 


a self- 


“Cel-O-Seal”’ cellulose bands are also sold by Armstrong ; 
Cork Co., Lancaster, Pa., and on the West Coast by I. F. BETTER THINGS FOR BETTER LIVING 
Schnier Co., San Francisco, Calif. > + + THROUGH CHEMISTRY 
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4 FULLY AUTOMATIC BAG SEALER AND HEADER 
ntroduced by the Peters Machinery Co., 4700 N. Ravenswood 
Chicago 40, is reported to mechanize pa kaging operations 
merly re quired hand labor. The new Peters Model L-2 
machine receives filled 
gusset-type cellophane 
bags from the packin 
conveyor times them 
into the machine proper, 
tucks the gusset ipplic S 
header or label then 
heat seals the bag ind 
label. Labels may be 
plain or thermoplastic 
coated. Code or dat 
utomatically uy plied to the label as desired 
chine operates at speeds of 65 or more bags per minute 
maker states, and is quickly and easily adjusted to handle a 


wide range of ¢ 


sset type bags Use of the machine eliminate 


pplyir , h iders by hand and issures unlftorm closure i d 


chine is of sturdy, rigid constru 


mechanism is easily i essibl 


ipplic tion of labels. The 


im the inside 


LOW-COST ZIP TAPE FOR CORRUGATED CASES 
has been announced by the Chicago Printed String Co., Z Pp 
Ope n | ip Div 2300 I ogan Blvd Cl ica 17 A factor in 


ichieving the low cost is that th supplier has been abl 
existing standard 

| tape-manufacturing ma a 
hinery for making this new CPS 

Zip-Open Tape 
the tape are being manufactured 
by the March Mfg. Co., 8015 
Lawndale Ave., Skokie, Ill. There 


ire two simple application meth- 


Applic itors for 


xis for the tape In one the ip 


plicator is mounted at the slitter 





station and in the other an ippli 

itor is added just ahead of the 

front end of the hotplate section 

When split runs are desired in either method ipplic itor guick 
so that pertect pl icement of the tape is ol 


rding to the manufacture 


A NEW BOTTLE CAPPER-CORKER MACHINE 
offered by Pneumatic Scale ( orp., Quincy 71, Mass., is a rotar 
unit for ipplying both flanged cork stoppers and _ turn-on 
closures, particularly 
adapt ible to the needs 
of the wine and dis 
tillery industries. Greater 
savings through higher 
efficiency and more eco 
nomical use of floor 
space in produ tion 
rooms are claimed for 
the new machine 
The new capper cork 
er comes in two- and 
four-head models. Metal 
or fragile molded, shal 
low or long-skirt closures 


ind flanged stoppers are said to be handled with ¢ qual ease. The 
machine is equ pped with helical type intake to provide con 
trolled-motion bottk feeding and containers are handled at con 
stant speed through the entire machine. The unit comes with 


ifety devices to prevent damage to glassware or machine part 


A STANDARDIZED TREATING MACHINE 
s now commercially available for the treatment of poly thylene 
by the Kreidl process. Until now, most of the firms using the 
Kreidl process have had to build their own equipment. This new 
standard machine, it is reported, can be used with only minor 
modifications for all type s of films 
ind laminations. The machine, 
in handle flat film, gus 
ted and ungusseted tubing, and 
polyethylene-coated paper and 
board, is built by Frank W. Egan 
115 Lincoln Blvd., Bound 
N. J. The design antici- 
pates i maximum speed of 325 
ft. per min it which excellent 
treatment is re ported to be easily 
Ibtained Higher 
readily be attained by mechani- 
il modifications, it is stated. The Kreid] Chemico-Physical C 


licenses th processes ind there are more than 60 license: 


speeds can 


throughout the world engaged in treating a variety 


thvlene irti les 


SHRINKABLE POLYETHYLENE BAGS 

ire being marketed by the Central States P iper & Bag Co., 522 
Natural Bridge, St. Louis 15, Mo., under the trade name Poly- 
Skin. The Visking polyethylene used in making the bags is 
reported to shrink 30% in both directions to make a snug, pro- 
tective, contoured fit for packaging turkeys, cut-up chicken 
parts, meat loaves, cold cuts, frankfurters, etc. After exhausting 
tir from the bag with conventional vacuum equipment, the bag 
is twisted and the top clamped shut. The bag is then dipped 
for three seconds in a 215-deg. solution containing propylene 
glycol, which raises the te mperature of the water sufficiently to 
ret full, rapid shrinkags After dipping, the package is iced or 


frozen in the usual manner 


4 NEW POLYETHYLENE CONTAINER 

featuring a hinged-on cap is now available from the Olympi 

Plastic Co., Inc., 215 E. Washington Blvd., Los Angeles 15 
Body and lid are molded in one piece 
thereby making loss of the « ip impos 
sible. A narrow strap of the polyethyl 
ene material unites the cap ind 
body, and any number of openings ind 
closing are said not to break the easy 
opening hinge. These new containers 
called the Polyvial, were first manu 
factured for the pharmaceutical in 
dustry, but have since been found 
useful for such produc ts as hardware 
fishing supplies, foods, seasonings 

scientific instruments, tools, machine 

parts and many others. Thin walls and 


high quality of the polyethylene mold 
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RUBBER 


“Thought for food’ 
Tote Boxes of U.S 


Food Fair Stores, Inc.—7th largest, and fastest 
CTOWINE food chain in the nation—has obt iously 
had many worthwhile thoughts on the handling 
and merchandising of food. And one of the latest 
S. Royalite Tote Boxes for the 


preparation and distribution of refrigerated meats 


is the use ot 


cheeses, fruits and vegetables 


Why U. S. Royalite? 
Food Fair found U. S. Royalite boxes are so 
tough they can be banged around all day without 
cracking, chipping, or splintering—even at sub- 
freezing temperatures. They're tough enough to 
outlast other types of containers a dozen times 
over! 

Extremely light, too, these Royalite tote boxes 
sharply reduce handling weight. And their special 
design allows both nesting when empty and posi- 


tive, non-slip stacking when full. 


UNITED 


STATES 





Royalite! 


And, of course, these U. S. Royalite tote boxes 
are completely non-toxic—unharmed by food 
juices and other chemicals encountered in food 
handling —approved by health authorities. 

Whether your thoughts run to food, small parts, 
or practically any materials handling problem, 
chances are you'll find it’s “another case for U. S. 
Royalite”. Available in a range of sizes and attrac- 
tive, clear-through colors, U. S. Royalite Tote 
Boxes have proved their value not only to Food 


Fair, but to manufacturers by the hundreds. 


Why not write us today? 


U.S.ROVALITE 


TOVGH PLASTIC PRODUCTS 


RUBBER 


2638 NORTH PULASKI ROAD, CHICAGO 39, ILLINOIS 
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COMPANY 


SPECIAL MACHINE 
DIVISION 


We are pioneers in the development and manufacture of 
filling machines. As specialists, we've been called on to 
develop machines to fill containers that were considered 
impossible. We always came up with the answer. No mat- 
ter what the material we will make the machine to do your 
filling . . . and it will be simple in design so that no skilled 
help will be required to run or maintain it. 








ANOTHER 
PACKAGING PROBLEM 
SOLVED 8Y mrm! 


Fully automatic rotary filler with special con- 
veyor designed to handle plastic containers that 
couldn’t be moved on standard conveyor. Spe- 
cial adaptors spaced over entire length, firmly 
hold container in place while filling at top speed. 


Write Dept. MP-11 or phone for an MRM packaging engineer no obligation 


) mrm company, inc. 
191 BERRY STREET, BROOKLYN 11,N.Y. 


Monutacturers of o complete line of fully automatic ond semi-auto 
PM 


EVergreen 7-3936 
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compounds make Polyvials highly transparent, the com 
pany reports, so that inserted labels ar plainly legible. Pressure 
sensitive labels can be used if outside labeling is preferred. The 
containers are now being manufactured in four standard sizes 
2.4, 7 and 10 drams 


A NEW PRODUCE PACKAGING TAPI 
for banding, sealing and identifying produce has been announced 
by Minnesota Mining & Mfg. Co., 900 F suquier St., St. Paul 6, 
Minn. This new “Scotch” brand 
pressure-sensitive colored paper \ 2 
tape No. 246 is available in red, | J 
green, blue or yellow, in %- and 
in. widths on 60-yd. rolls. It can 
] 


used 


be on regular heavy-duty 

dispensers for binding bananas, 

celery stalks, head lettuce or 

tray-packed items. For sealing } 

cellophane and pe lyethvlene bags 

it is designed for use with the Model P-35 “Scotch” brand 
bag-sealing dispenser. Marking of the tape with either 


pe ri il pe nor crayvon 


AN AUTOMATIC LABELER FOR ROUND BOTTLES 
in Germany by Johann Weiss of Berlin is being distributed 
in the U. S. by the New Jersey Machine Corp 16 St. & Willow 
Ave Hoboken, N. J 
Phis new machine 
known as the Jowe, in 
ludes the suction prin 
ciple of label handling 
which is the trademark 
of all New Jersey Ma 
hine labeling equip 
ment. The unit has a 
capacity of 165 bottles 
pel minute uses glue, 


] 
Iploys ¢ onstant 


motion principles of operation and is complete 
with a rotary disch irge iccumulator table. Each machine will be 
shipped to the U. 


uninte rrupte d produ tion by the user 


S. with a compl te set of spare parts to assure 


rHIN-WALL PLASTIC CONTAINERS 

made of cellulose acetate butyrate ire being marketed by 
Schwab & Frank, Inc 14234 Mellon Rd., Detroit 17, Mich., 
under the trade name of “See- 

clear” tubing. Transparent con- 
tainers are available is well as 
containers in opaque colors. Tub- 
ing comes in round and in rec 


tangular shapes and the contain 


Wes 


4 NEW HEAT-SEALING COATING 
specially formulated and deve loped by Pyroxylin Products, Inc 


1851 S. St. Louis Ave., Chicago 32, is reported to enable speedy 


ers can be made to any desired 


length “Seeclear” packaging 1S 
recommended for such products 
is tooth brushes, knives, tool parts 


or any small-sized items 


ind firm attachment of vacuum-formed blisters. The coating 


may be applied to the printed surface of the base card by either 
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More sales for more products in protective, eye-catching 


Here is low-cost packaging that creates profitable 


new merchandising opportunities 


Send your product to market in glistening Styron® packages Profits go up when you give your product its own smart 
ind you'll add not only eye-appeal but greater protection Styron package! 


that helps to maintain quality. : ; 
| Design possibilities are unlimited in crystal-clear, rich 


Whether you package foods, pharmaceuticals, cosmetics, color or attractive color combinations of Styron. Qualified 
small parts or tools, Styron will give your product every molders will meet your specific packaging requirements, 
packaging advantage . . . fresh eye-appeal . . . low-cost or you may choose from a wide range of standard shapes 
protection against costly damage from deterioration, han- and sizes. Let Dow help you. THE DOW CHEMICAL COMPANY 


dling, breakage .. . light weight to reduce shipping costs, Midland, Michigan, Plastics Sales PL 4011 


THE DOW CHEMICAL COMPANY, PLASTICS SALES DEPT., PACKAGING SECTION PL 461U, MIDLAND, MICHIGAN 


Please send me your latest packaging catalog featuring RIGID CONTAINERS MADE OF STYRON. 


Name Company Street 


City State Product to be packaged 


you can depend on DOW PLASTICS 
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SPECIAL 
PACKAGING 
FOIL 


A true ANORGANA 

achievement: 

it resists breakage, acids and 

caustic solutions, is steam-proof 

and has same ry 
roperty as GENOTHERM 


it's soft and pliable and 
can be welded and pasted 
like GUTTAGENA 
No ‘‘migrating’’ plasticizer! 
GUV Special Packaging Foil 
combines excellent mechanical 
properties with increased resistance 
to chemicals (especially oil, grease, 
and gasoline) and stays flexible 
through a wide range of tempera- 
tures from — 40°F to + 140°F 
GUV Special Packaging Foil 
is a new material designed to 
protect your goods — expensive 
machinery, delicate optical 
instruments etc. -- and to put them 
on a salesmaking display. 
Ask us today for detailed 
quotation without obligation. 
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varnishing machine, spray or roller-coating methods. The re 
sulting lacquered surface is said to give satisfactory heat-seal 
ittachment of both cellulose acetate and cellulose acetate buty 
rate blisters on the several types of heat-sealing units 


A NEW CASE-HANDLING MACHINE 

that is reported to reduce labor and case cost, floor space and 
glass breakage on both fast and moderate-speed automatic bot 
tling lines has been announced by Container Handling, Inc., 
Box 2545 Terminal Annex, Los Angeles 54. In this machine, 


cases and bottles while in cases are upright at all times. The 


tops of cases are sealed at the glass plant not the bottoms as is 
conventional. As bottles are upright in the case at all times, most 
of the bottle separators in the case may be shortened in height 
to the tops of the bottle shoulders. This saving in s« parator costs 
alone, the manufacturer claims, can pay for the equipment 
within the first year of operation. The process is limited to the 
use of single-tier RSC or AFM cases or bottles or cans and 


may be used only on lines with automatic bottling equipment 


4 NEW CODING MACHINE 

designed to imprint small cartons at the rate of 70 per minute 
is being offered by the Industrial Marking Equipment Co., 454 
Baltic St., Brooklyn 17. The unit, which is reported to make 
a uniform, legible ink impression on cartons, can be adjusted to 
make an impression on 

any desired location on 

the face of the carton. 

The machine consists of 

an indexing conveyor, 

ink printing unit, take- 

way belt and belt for 

turning cartons back to 





upright position for 
packing. The printing 
unit consists of motor-driven printing wheel, ink reservoir 
transfer roller and housing. Imprinting rubber dies may be 


hanged readily in a few seconds, the manufacturer reports 


MATCHED-COLOR PACKAGING LINE 

for specialty shops and department stores has been introduced 
by Lindley Box & Paper, Matched Color Packaging Division, 
Marion, Ind. The line includes boxes, bags and wrapping-paper 
rolls, all in the same solid-color backgrounds with the store 
signature imprinted on each. The matched-color packaging 
comes in a choice of many solid colors, in addition to black 
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The No. 1831 Press 


New Bliss Automatic Strip Feed Press 
will deliver more than 300 strokes per minute! 


From the ground up, it’s been engineered to slash 
maintenance needs and boost production speeds 


You wanted speed in your strip feed presses— 
reliable speed! And here it is: to 300 strokes 
per minute (or more, depending upon can 
size ), more than 18,000 strokes per hour all day 
long—without time-wasting stoppages for re- 
adjustment and repair. 

One of the major features of the new Bliss 
press is its precision counter-balanced crank- 
shaft and feed bar crank which holds vibration 


to an almost irreducible minimum and thereby 


BLISS 


SINCE 1857 


WES 


mH, 
v* - 


, og 
ee 


SLITTERS 
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permits smooth, quiet operation at high speed. 

Other features: combination disc friction 
clutch and brake—permits instant starting - 
feed bar is driven by crank instead of lever— 
and has adjustable fingers + a bigger bolster 
plate + no idle strokes between strips, if desired 
- slide stops instantly at top of stroke. 

Youll want to know more about these de- 
velopments. For complete details, write, wire 


Fr 


or phone 


E. W. BLISS COMPANY 
50 Church St., New York 7, N. Y. 


is more than a name...it’s a guarantee 


BLISS CAN AND CONTAINER MAKING MACHINERY 


ee), 
~ 


~ 





WHIZ~ PACKERS 


FILL ANY SIZE—ANY TYPE 
PACKAGES 


Faster — More Accurately . 


/*.¢ 
wv. 
ad 


« FROZEN FOODS « BEANS 
e SPICES « SOUP MIXES 
« PEANUTS « POPCORN ETC. 


NOW Available — 

A Complete Line of WHIZ-PACKER 
Automatic—Semi-Automatic, Net 
Weighing and Volumetric Package 
Filling Equipment and Accessories. 


Meet your production requirements with WHIZ-PACKER 


Speed up your production line 
Fill any size, any type packages, 
With the best of accuracies 


BENCH MODEL—One of 
the many WHIZ-PACKER 
Filling machines. 


FLOOR MODEL 


Send product sample and package for 
model recommendation, complete de- 
tails and prices. No obligation of course. 


RAZIER & SON 


20-01 Industrial West + Allwood, Clifton, N. J. 


# OSTeBUTORS 


CAMADIAN 
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i Cal 


1 be orde red i! 


bale ot bags ind t 


is in large qu intities 


A NEW PRICE-PANEL DESIGN 


for its stock cell phane bags has been ir 
troduced by The Dobeckmun Co r. as 
Box 6417, Cleveland 1, Ohio. It has three 
sections with headings of net weight, pric 
per pound and total price 

Printing is with a special ink, accordin; 
to the manufacturer, that enables stamp 
ing or marking of the bags with either 
crayon, grease pen l, ink or pem il 

The design will aid packers in clearly 
writing net weight price 
total price on each 


many weights and 


A NEW CHECK WEIGHER 


that will weigh pr ducts at rates of from 60 to 


te h 


is 


Milwaukee 


iunned Or packaged items will handk inv Size 


{i 


produ 


to 


} 


een 


ind 8] 


developed by TAB Engineers 


gden, Chicago 22. The uni 


r container from a fraction of an inch higl 


sized soap packages the company reports Weights 


} 


we igl 


NEW 


] 


aesig 


iS 


controlled to wi 


it iten 


hy 
Ol 


thin ! » O ounce. Overweig 
oth, can t ctec utomati 


RIGID ALUMINUM CONTAINERS 
1 


col 


i festive touch to baked 


ifections and restaurant take 
ivailabl 
Products 
Cicero Ave 


These Ekco-Foil 


ontainers iailable 


red or green triped pat 
terns ire ot S¢ umless 
construction 

suited for holiday 


| y y 
vund packagin 


ome in four stock 


umeter round 


1. oblong pan and a 4% 


ire ipplied by iniline 


NEW STOCK 40-LB. BULK TOMATO SHIPPER 
unnounced by Fibreboard Products, Inc., 1789 Montgomery St., 


San Francisco 11 


is reported to solve the problem of shipping 


naximum quantity of properly protected tomatoes at mini 


SS 


we ight 


Strong carrying qualities are said to b 
gained for this light-weight cor 
rugated case by an infold triple 
thickne ss bottom ind doubk 


side walls built up by the inner 


liner-divider Adequate venti 
lation is provided by eight vent 
slots on ¢ ich sick ind a hand 
hol it ¢ ich end the ¢« mpany 


reports The shipper has been 
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DESIGN MAKES THE DIFFERENCE 





How to shave packaging costs 


\ sl nple change in design can often cut container 
‘osts substantially. And many times that same design 
‘h mvge Calh mean even vreatel Savings In other Wavs 
It may Cause the container to run smoother, for in 


One may be an idea for your pa kage. If not. there ar 
nany other ways redesign can cut costs. Let our ce 
signers stucly your package and make recommenda 
tions. It could well mean a better pe rforming, less ex 
stance ... or it may permit re ducing the cost of other pensive container, See your Armstrong man or write 
packaging supplies used with it Armstrong Cork Company Glass and Closure Divi 


These four sketches show some o possibilities sion, 5411 Crystal Street, Lancaster, Pennsylvania 


i 


(Armstrong GLASS CONTAINERS 


glass that performs... packages that sell 





a i nat 
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Fully-automatic 
tube filling and 
closing machines 


INDUSTRIE-WERKE KARLSRUHE 
AKTIENGESELLSCHAFT - KARLSRUHE 
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irloadin plan 


h ind S¢ ilin 


HIGH-SPEED FILLING AND SEALING 
of “Bracon” plastic containers manuf ctured by the idl 
mtainer Corp of Mavnard. Mass.. is ( iplished by a new 
vy the MRM Co., Inc., 191 Berry St., 
Brool 
for 


' 
Phe entire 


A CAST VINYL FILM PRICE REDUCTION 
t tr 12 to 10 cent nd has bee 

lite Co i Divis 

M idison Ave Ne \ 
ents to $1.10 pel m™ 

range of 94 cents t 

standard Bakelite cas 

] 


de pending upon the 


A NEW LABEL LINE FOR PRE-PACKAGERS 
of fresh meat produce poultry ind cheese items is being offered 
by the Paramount Paper Products Co | 93 St.. Omaha 


11, Neb. There are 83 stock item names in the line Each 


label includes a full-color illustration 


] 


of i. complete eal featuring the pack 

the item name in bold let 
for write-in of we 

ost per pound ind total price heure 

They are printed on heat-se 

that will adhere to any of the 

transparent-film wraps These 

pict rial “Suggest-A-Meal” labels are 

ipproximately the same size as convet 

ind are sold at approximately the 

ports These new taste temptin 

designed to attract attention t 


move related food ite 
4 NEW CORRUGATING MEDIUM 


that is reported to give straw fibre new in ince as a paper 


board raw mate rial h s been innoun ed by he ltor 30x Boar | 
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Tri-Sure : Tri-Sure Tab Seal 
Polygonal Flange Tri-Sure with rolled edges Tri-Sure 
Polyethylene Closure Vented Closure 





Tri-Sure Tri-Sure Flange 
Lacquered Fittings Reconditioner 





Tri-Sure Portable 


| make your drum and 
ae AG pail shipments safer 


Tri-Sure* research and product development 
are a continuing process—as evidenced by the 
Tri-Sure new products and service items shown on this 
Gaskets page, all of which were introduced during the 


Withstonds intense heat 


6 


with greater heat resistance past year. 





All of these products and services can be ob- 
tained on specification—including Tri-Sure 
power tools for light and heavy lines, and for 
every size of filling operation—from one to 
1000 containers an hour. 


For continuing and progressive solutions to 
your shipping problems, ask your container 
supplier for Tri-Sure Closures for drums, pails 
and cans, and for Tri-Sure service items. If 


Tri-Sure 
Seal Removal 
Tool 
Tri-Sure , aie 
Se Combination you have special shipping problems, consult 
Tri-Sure Plug Gasket Offset Tri-Sure sales engineers, who will be glad to 
Applicators Wrench call at your convenience. 


ok Ss 
0? & 





*The “Tri-Sure’’ Trademark is a mark of reliability 
backed by over 30 years serving industry. It tells your 
customers that genuine Tri-Sure Flanges (inserted with 

genuine Tri-Sure dies), Plugs and Seals have been used. 
Tri-Sure Closures 


for 


Light Containers CLOSURES 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
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DRESS UP YOUR PACKAGES 
FOR COLORFUL EYE 
AND SALES APPEAL 


... With 


Color Printed 
Kraft Gummed 
Sealing Tape 


4 Points to remember about On-To-Sta 4 Color Sealing Tape 


*® Every carton and package leaving your plant carries your 


4-colorful advertising message everywhere. 
*® Your packages are padiocked with your company’s name 
—they're pilferage proof. Dust and dampness are locked 
out 
On-to-Sta tape is of uniform top quality. It seals securely 
and remains perfectly flat. 


Our creative art staff will skillfully prepere art work for 
4-color tape to fit your particular needs. 


An ATLANTIC Product 
“Sticks to the Last” 


Ask your local jobber about 
ATLANTIC’S 4 Color Tape, 
or contact us directly. 


ANTI GUMMED PAPER CORPORATION 
1 oe senueeainiesiys 1 ‘ Y 


BRANCH OFFICES: 
PHILADELPHIA * PITTSBURGH * CHICAGO 
BUFFALO * BOSTON * HAVANA 
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Co., Alton, Ill. Called Cor-U-Cel, the new medium involved 
several years of research and has been tested thoroughly in 
actual use, the company reports It has been found to have 
“unmatched” crush resistance and runability. In the past, wheat 
straw has been used in the production of paperboard, according 
to the company and the industry never utilized straw fibre in 


making high qu ilitv board 


A NEW CODE-DATING ATTACHMENT 

for Amsco rotary bag-sealing machines has been announced by 
Amsco Packaging Machinery, Inc., 3131 48th Ave., Long Island 
City 1, N. Y. The attachment works on either polyethylene or 
cellophane bags. The 

unit’s solenoid tripping 

wrangement is said t 

prevent build-up of ink 

on the type, since no 

ink is applied or a 

cumulated on the type 

whe n no bags are pass- 

ing through the ma- 

chine. Circumference of 

the type drum is ap 

proximately 12 in 

which consequently pre 

sents a 12-in. area for 

tvpe setting. To put th 

entire coding attach 

nent out of operation, it is only necessary to press the 

switch of the coder, rotate the reservoit t of position 

the ink wick, Since this takes only a few seconds, switching 


tro coded to uncoded bags ay be done with little effort 


4 PRICE REDUCTION IN POLYESTER FILM 

of 15 cents a pound has been announced by E. I. du Pont de 
Nemours & Co., Inc., Wilmington 98, Del., covering all types 
ind gauges of the company’s “Mylar” film except 25 gauge, the 
thinnest film. This places Mylar” in the price range of $2.85 a 


pound for heavier films to $4 a pound for 25 gauge 


4 NEW LINE OF PYROXYLIN-COATED PAPERS 

is be ing m irkete d under the name “Durahvace by the ( h indler 
Mtg. Co., Inc formerly the Chandler Oil Cloth & Buckram 
Co.), 103 Old ¢ olony Ave., East Taunton, Mass. The new line 


col prises 99 standard colors ind eight patte rms 


4 NEW AUTOMATIC TYING MACHINI 

that will serve a wide range of tving upplic itions effectively 
ind economically has been announced by the Inland Wir 
Products Co., 3947 S. Lowe Ave., 

Chicago 9. These ipplic itions in 

clude bundling knock-down cor 

rugated or fibre containers, shook 

shingles and general bundles 

bales and packages The me 

chanical simplification of this new 

Inland-Union automatic wire-ty 

ing machine is said to offer un 

usually low maintenance cost. All 

adjustable mechanisms are de 

signed and positioned to allow 

maximum work space. The wire 


twisting unit is easily accessible 
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If your product can be sprayed... 


if it can be sprinkled... 


= 
22 
we 








New products have moved to fame and old products 

have taken on bright new glamor, when they’re 

dressed in a Tailor-Made Millsplastic bottle. Made 

of polyethylene, these eye-catching bottles are 

MAAR R available in almost any color or style, in standard 

: sizes (2,3, 4, 6, 8 ounces) or custom-molded to your 
design. The smooth surface of a Millsplastic bottle 
takes your printed message beautifully. And its even 
wall thickness means a light touch will dispense the 
contents. Call in your Continental man now... let 
him help you glamorize your product. 
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EARNS M /1TS WAY 





doubles filling speed 





UNPARALLELED 
ACCURACY 


of FILL 


The Ideal Filler for 
GLASS 
PLASTIC 
TIN containers 


Accurate Ingredient 
Fill For 
Aerosol Packaging 











ELGIN 
MANUFACTURING 
COMPANY 


200 BROOK STREET 
ELGIN, ILLINOIS 
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NEW SIX-CELI 


] 
adeve 


A NEW 


Wes 


Equipment and materials 


the 
Maxi 
\ iil ible 


ertain 


T} 
rhe 


} 
t 


type 5 
s 24 ties per minute 


i five 


vear rent 


CARRIERS 
Ic 


BOTTLI 


Fibreboard Products y St., 


ved by 
pe 


It 


HIGH-GLOSS PARCHMENT 
The 
ip 
wrapper 
single, 


irt WI ip 


NEW WAXED PAPER COATING 
br vrappers, developed by | Inc., 
block 
utstanding 
\ feeling 


] ] 
il equip 


NEWLY DEVELOPED CONVEYOR BELT 
ti lip ré tant surtace hy ‘ beet ie velop | | 
Rockefeller Cente ew York 20 


icles ind 


United 
Paper 


is steep 
the 
ler | S 
nuch as 50% 
spi ngy, 
of the 
belt is self- 


surface 


Phe 


di von il rOWwWS 


surface of the 


ire 


dirt 


'p] 


ind 


ut 
ontams 
in. wide 


ipart both 


irl inged 
ind foreign 
yroximately 
sin long; 


len *thwise 
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Narrow-web Printing Perfection 
in 1l-sq. ft. of space 


MANHASSET 
“APS-Junior’ Flexographic Press 


Here it is Manhasset’s new 

precision-engineered roll-to-roll 

* precision printing press for webs up to 12” wide. An 
3 * efficient production machine that 
of . . : delivers excellent print quality at 

speeds up to 300-fpm on films, 400- 
fpm on paper stocks. Available 
in 2, 3 or 4 colors and printing 
widths from 4” to 12”. Furnished 
complete and ready-to-run with 





* * CELLOPHANE : 
** POLYETHYLENE - 
-* FOIL : 
. * TISSUE 

* * KRAFT 

- x BOXBOARD 


si ...and all other fountains, perforating unit, motor, 
films and papers ° etc. Readily adaptable for slitter 


rewind, tension control, leak-proof 


vit QV SNS 


for 
details MANHASSET MACHINE CO. 


Mineola, New York 





Wise packaging men... 


SLIPICONE. ’ 


"8 
on all 


Phevin@4- 


Pile-up 
Sticking 
Browning 
Ink Smear 


For faster, more efficient packaging 
USE SLIPICONE, the- heat stable 
Dow Corning Silicone Release Agent 


DOW CORNING 
SILICONES 


Order from your equipment supply house, or write 


DOW CORNING CORPORATION, MIDLAND, MICHIGAN 
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TEST for QUALITY CONTROL with CADY 


THICKNESS MICROMETERS 


CADY 
Hand Micrometer 


has die cast aluminum frame 
shaped to fit hand; con 
venient trigger raises and 
lowers anvil; capacity is 
thickness up to ye”; hori 
zontal glass covered 3” 
diam dial graduated 
1/1000ths of an inch. For 
use throughout the plant 
or when traveling. Ex 
tremely accurate; direct 
reading ; no computing 
Spherical end anvils avail 
able on order. $65.00, 
F.O.B Chicago, Illinois 


For calipering thicknesses of Papers, Boards, Foils, Felt, Glass, Metals, Plastics, 
Rubber; Sheet stock or Finished Products with thicknesses to one-half inch 


CADY 
Standard Gauge 


Registers thickness to 
5/16"; available with 4, 
7, 12 or 18” throats. 
Horizontal, glass covered 
dial is 6” diameter; gradu- 
ations 1/1000ths or .005 
inch. 


CADY 
Dead Weight Mike 


Dead Weight Anvil de- 
scends by gravity for ex- 
tremely uniform pressure 
and completely accurate 
calipering. 6” diameter 
glass covered dial with 
1/1000ths or .005 gradu- 
ations, 


110.00; Dead Weight Model: $126.50 
) inois 


B. Chicago, Til 


Write for data and prices: Burst Strength Testers, Basis Weight Scales. 


E. J. CADY & COMPANY, 642 N. Harlem Ave., River Forest, Ill. 
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And now Goodyear brings you 


VITA 


A New, Stronger, 


For sheets, towels, paper napkins, 


From Goodyear’s Film Development Laboratories 
comes another tremendously important film that prom- 
ises untold advantages to the packaging industry. It’sa 
new extruded Vinyl compound called VITAFILM. 

For sheets, pillow cases, blankets, drinking straws, 
napkins and similar items, VITAFILM offers a combination 
of benefits provided by no other transparent film: 


Exceptional resistance to sunlight—excellent aging qualities. 


Heat-sealability within a wide range of temperatures —the 
plastic film that heat-seals on current commercial overwrap 
equipment. 


Tremendous tensile strength. 


Outstanding tear-resistance—permitting almost limitless handling 
without danger of breakage. 


Superior clarity. 


Why not find out what this latest Goodyear innovation 
can do for you? The Goodyear Packaging Engineer will 
gladly help in designing a VITAFILM wrap to meet your 
specific problem. Write him at Goodyear, Packaging Film 
Department, Akron 16, Ohio. 
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FILM 


Clearer Film 


gift wraps and myriad other uses 


QUICK FACTS 
ABOUT VITAFILM 


Vitafilm is the first extruded 
Vinyl ever produced on a 
commercial basis for packaging 
Extruded in 1 mil thickness 
Yields 21,500 sq. inches per pound 
Brilliant transparency 
Heat-seal range is 325-360 degrees 
— positive welds 
Tougher, heat-sealable, printable, clearer 
These well-known textile manufacturers 


have already chosen VITAFILM to guard 
and glamorize their products. 
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Plants and people 


The heirs of Edwin J 


elinquished their interests in the 


Schoettle have gain in Hoor area. Winfield E. Chan- 


ning, sales manager of Chester Packaging 
Products; B. Richard Whitehill, general 
Id anager of Chesalm Corp.; and Steve 
id Rudd, 


laries, COwne rship has heer 


Edwin 
I. Schoettle ( o.,. | hil ude l 
phia manufacturer of fo 


ing boxes ind its subs general nanager of (¢ hesflex ( orp 


vill have their offices at the new address 


} 


vequired by Douglas 1 : 
Neale pre sident of Schoet rhe sale of American Paper Goods Co., 
tle Co., and principals of Kensington, Conn 
United Container Co., Kar- eaten gate 
om, 
don Box Co. and Philadel- Can Co 
f tors o ‘ ipanies. Confirmation 
ct to ratihcation 


manutacturer of paper 
ind bags, to Continental 

CCT pproved by the dire 

phia Container Co., all 

Philadelphia The tr 

bout $3.000.000. Mr. Neal 


tion 
| 
will continue s president of the 


American Paper 
yperate the busi 
pany, and there will be no inge it NESS . upp » tS paper con 
hanagement personnel I lished Cainer CIVISIO! 
John J. Halvorsen has been appointed 
rector ( ical services tor Con 
Hubbard has been 1 inental's IIs istic Pipe Div. and will 
| é Container Div.. s | n between the sales, research 
Jones & Laughlin Steel Corp.. Mills 


Pa. Mr will serve 


poli ies of the mp 


Chauncey K 


1 1 
eneral man I r the 


sections of the 
plant He 


division manager of 


Pittsburel nad inufacturing 


Hubbard s ( ds F. T. Barton. 


ering. John C. Jen- 
n division sales man 
of Millsplastic 
» ott 


ilso continue in his 


Lewis A 

ted t taff sales 

inager for Package 
Machinery Co., East Long 
low, Mass., manufa 

f pach ng machin 


| 
: signers. are 
Hjelm will @ 


} 
Curtis injection 


managcer?r for 


Lippincott & Margulies, industrial ce 
Ernest A elebrating their 10th anni 
ay era ae : moving their staff and offices 
ee — te red quarters at 430 Park Av 
Sa clitnes — ew ie firm will continue t 
dential and Government 


it White Plains N y 


negotiations to pur 


Reed-Prentice Corp., 


Andrew M. 
Toft and AI- 
len C. Staley, 
Jr.. have been 
rhe Forbes Lithograph Mfg. Co., B elected execu 


' - announced the foll tive vice presi 


dents of Na- 
tional Can 


wing addi 


tions to i les staff: Vincent C. Lani- 
gan, remb the Gravure Division, 
who w dk ‘ fort Corp., Chica 

’ ) go. Mr. Sta 


ley has 
John S. Morrison, vice 
ot sales will direct 


pany from the New 


be en 


' research and dev pr 
well as sales; Ogden J. Olson. N« 
branch staff; Harrison S. Wilson, 
York sales office, with activities conce1 
trated in the Greater Philadelphia irea Bemis Bro. Bag Co., St. Louis, Mo., is 
George E. Lasch, Jr., Cleveland brancl rT rating two new papel specialty 
staff: J. S. Wanberg, Chicago ar | one in Crossett Ark., and the 

N. Y. Both ar equipped 


Phe plants ind paper covers and liners 


offices of Chester Packag- 


ing Products Corp. and its diy 


for pac kaging 


| sizes, ranging from mattress bags and 


irticles of unusual shapes 
Cheslam Corp. and Chesflex Corp.., in 
moved to 684 Nepperhan 
Yonkers, N. Y. The new plant ce 


und built specifically for the productior 


been uutomobile covers to broom covers and 


in bags 
S. M. Spencer has been appointed as 


polyethylen pi »ducts repre sents a thre: st manager | mus St Louis 


plant and sales division. He is succeeded 
as supervisor of textile bag sales by W. J. 
Ray, formerly his assistant 

Western Lithograph Co., 
Los Ange les has elected 
John Shaw as vice presi 
dent, director of sales and 


board of 


Shaw was 


member of the 
directors. Mr 
formerly a member of the 

company’s sales organiza- 

tion. Paul Zander has been 

made assistant general sales Mr. Shau 
manager. Dee McConnell, who served 
formerly as vice president in charge of 
sales, is to remain with Western as sales 


consultant 


Russell C. Flom, director of 
pulp and paper sales for 
Marathon Corp., Menasha 
Wis., has been appointed 
director of the Forest Prod- 
ucts Div. in the Business & 
Defense Services Adminis- 
tration. Mr. Flom, who will 
Washington 

D. C., is on a leave of ab 

sence from Marathon un 
til July 1, 1955. The Forest Products Div 
which Mr 


tion over materials, equipment and prod 


resicke in 


Mr. Flom 


Flom will direct has jurisdic 


ucts in the pulp, paper and paperboard 


industries, lumber and wood product 


industries, and printing and publishing 


The formation of Formvac Corp., 247 
Park Ave., New York 17, has been an 
United 
Hvdro-Chemie’s 


forming 


nounce d 
States 


The corporation is the 
distributor for 
Formvac vacuum machine 
Agents have been appointed throughout 


the U 


point 


S. and the company plans to ap 
Assoc iated with 
the new firm are George Howell as sales 


idditional ones 


engineer and Robert D. Handley as sales 


manager 


Che pur hase of all of the assets of North- 
western Lithographing Co., Milwauker 
Wis., by the United States Printing & 
Lithograph Co., Cincinnati, Ohio, has 
been announced. The newly acquired 
company will be operated as a division 
of United States Printing & Lithograph 
Kenneth J. Wollaeger, former president 
of Northwestern Lithographing, will bx 
division manager in charge of flexibk 
packaging production. No other changes 
in office, sales or plant personnel ar 
planned 

Acquisition of the Simpson & Doeller 
Co., Baltimore Md by United States 
Printing & Lithograph has also been an- 
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ANOTHER 


Here’s a mew corrugated board 
H&D FIRST 


with a new uniformly brighter color 








and a new smoother-than-ever finish 


As another in a long list of “firsts,” Hinde & Dauch has 

produced CoRABRITE—an entirely new corrugated board. 
Over the years, H & D has developed strong, durable boy 
to meet an incredible number of packaging needs. 

Now, to this strength and durability, H & D has added 


a vastly improved surface. 


This lighter, smoother, stronger finish, which will be 
standard on all Hinde & Dauch regular shipping boxes, 
is the product of progressive paper chemistry at the 


laboratories of West Virginia Pulp and Paper Company. 


CoRABRITE offers a far better printing surface, thus 
enhancing the advertising value of your shipping boxes. 
Your boxes will have a more uniform appearance, too— 
CoRABRITE eliminates 80°o of the color variation found 
in natural finish kraft. 


Don’t wait. Write or 


. 
call yourH&D 
representative—ask 
about Corasrite. 
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PAC KAGE 


type 


pany will be 
Doeller Div ( 
inting & Lithograph will manufacture 
itions will be discon equipment in ¢ 
nt location and moved wanufacture 
to the Baltimore plant equipment 
1 Printing & Lithograph 
Henry Doeller. Jr.. will head the ne Interchemical Corp., 
S , n& D er Div pointed Dr. Zeno Wicks 
ion of a new Point-of-Sale Mer of the company’s cent 
indisin Dept nd the ippointment of tories. Dr. Wicks 
Ray Dubrowin to the newly created posi research on printing 
t point of-sale merchan ishes, textile ) 
unnounced by United oatings 


e States Printing & Lithograph. From head Mode Pienealinns 
pen rn ies ‘ yu rs in New York, Mr. Dubrowin will ( 2 na . ee ; aa, 
; CS] I | tor planning ind develop , eu 
it pes of lithe graphed point of-sal will; 
terial for the company a“ 

with FILMOTYPE — ce 

Ross R. Worthington has tor th 
h Ss been ] 


been made sales manager 

mplete hand lettering selection, oak ' : a, ! a 
Comp 9 f the Bagpak Div., Inter Web Leslie and Richard Eulitt have be: 
ppointed to the sales staff of Milprint 
Inc., Menasha, Wis 


national Paper Co., New 
York. Mr. Worthington suc 
Weights, condensities, styles for ' eeds Roy I. LaMarche, 


. ‘ is retiring as sales All of the assets of the Mittelmann Ele« 
every package design problem. nager aft neeme ol 


Mr. LaMarche will quired by Erdco Engineering Corp., Ad 


Yes, pennieswhereyou now spend dollars! ntinu¢ ve In an ad dison, Ill. Dr. Eugene Mittelmann w 
. 


Filmotype’s flick-of-a-finger operation I pacity uu ling ntinue with his private — * 


ly 


Brush, Scripts, Gothics, many more! 


sf) . 
er OV tronics Corp., Chicago, have been 


} 


produces razor-sharp, perfectly black nm as 
hand lettering and type in seconds. Re A. G. Clarke. 
production proofs at fantastically low 
cost! Filmotype includes over 700 popu 
lar hand lettering and type styles and 


Harold Robles ha been ippoint d gen 
Cellu-Craft Prod- 

d at New Hyde 

( ympany’s new 


! oa<« 
3.000 sa. ft. of space ’ > 
. ad 


Robert D. San Filippo | 
1 mana of the 
I | ing ce part 
rent ie Bradley Con- 
tainer Corp., Maynard, 
Mass ni ture ot 
Bi n olvethvlene col 


squeeze 
ju 


sizes a face for every packaging job! 
Result: maximum attention-pulling im 
pact in your package designs at in : 


yrint 
credible savings I 


e Convenient size Filmotype is only 
slightly larger than a typewriter! SU |} ich has been selected - Che re 

f f the new cellophane plant Mr d previously been with 

. Easy to_operate Anyone can be a » be construct in Indiana by the Olin San Filippo the Par acs n Airlines 
Filmotype expert after '9 hourinstruction Mathieson Chemical Corp. The plant it , 
Mark B. Royce has been ppointed to th 


self will be known as The Olin Works : ; 
e Ask about the Filmotype ‘‘Pay-as-you sales staff of Gibraltar Corrugated Paper 


profit’’ Plan. Your Filmotype savings will Muirson Label Co., Inc., San Jose, Calif Co., Inc., North Bergen, N. J. Mr. Rovece 
more than pay for your entire cost ippointed Richard O. Jacobus a will work with Cliff Taub in the Produc: 
( ist sales 1 anager Sales Div 


A new 50,000 sq ft 





I f 


Write fora FREE dem Oliver C. Tate has been made executive 


: clusively to the design 
onstration right in int chief engineer for John B. Koh- 


j ’ 11] fr ail of corrugated point-of-purchas¢ 
your own office and , t ( i firm providing 
for full details to msulting and special machine design 


department MP10 ~ seTVICES the paper and 


has been opene 1 for the Disp] 


Gibraltar 
paper convert 


Donald W. Bretherick has been ap 
pointed sales manage or the ddle t 
Kabar Mfg. Corp., New York, manufac pointed sal ger for t Middle A 


. , lantic Distri: of the Cr ‘ Div., 
TT LOM Aad =m" of clctrnic Theat sealers, has le, tat ofthe Cvenae Di 


ne re Chemical am 

bridge, Mass. Mr. Bretherick will head 

quarter in Philadelphia ind will handlk 

60 W. Superior, Chicago 10, Ill E. D. Jones & Sons Co., Pittsfield, Mass sales of Cryovac plastic bags and ma 
4 W. 40th Street. New York 18, N.Y nd Alexander Fleck, Ltd., Ottawa, Car hinery in Pennsylvani uthern Ne 
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KIMBLE SCREW CAP VIALS 















































CHOOSE YOUR VIAL 


to match the care you take with 


You compound your preparations 
with all the professional skill at your 
command. You use the finest phar 
Then what? 

Its wise to complete the picture 
with a pac kage that bespeaks qual 
ity—a pac kage that reflects your 


maceut als 


conscientious care and competence. 
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KIMBLE GLASS VIALS 


Kimble Vials are the answer. These 
trim, sparkling, lustrous containers 
not only have a top-quality look that 
builds your reputation for profes 
sional excellence, but they keep 
vour preparations fresh, dry, and 
potent until used 


You'll recognize the superior 


AN (1) PRODUCT 


its contents 


quality of Kimble Vials at first 
glance. They improve the salability 
of any product while they protect 
its qualitv. Find out how they can 
help to sell and protect, youn prod 
uct. Write Kimble Glass Company 
subsidiary of Owens-Illinois, Box 
1035, Toledo 1, Ohio. 


Owens-ILLINoIs 


GENERAI 


OFFICES FOLEDO 1, OHIO 





Repeat Orders 


Are the Best Proof of 


OF ol! & 


EFFICIENT PERFORMANCE 


ttn 


ta AnmenA + 


© abbas, or 


a These eight packaging lines in the Wildroot Plant in 
Buffalo, N. Y. have a combined capacity of approximately 
1000 bottles per minute. The Wildroot Company, manufac- 
turers of famous Wildroot Shampoo and allied products, 
have long been users of CaPeM screw cappers. The efficient 
performance turned in by earlier CaPeM machines was the 
determining factor in their selection when Wildroot recently 
equipped a new plant. 

CaPeM Screw Cappers handle all types of metal and 
plastic caps and are fully automatic. They operate on jars, 
cans, bottles and jugs ranging in size from 1 oz. to gallons. 


Speeds range from 40 to 300 containers per minute. 


For complete information on CaPeM Screw Cappers, 
or other packaging equipment, write Sales Manager, 
Consolidated Packaging Machinery Corp., Buffalo 13, N.Y. 


CaPeM SCREW CAPPERS 
LONSOLIGATED PULKALIME MALHINERY LOR? 


1400 West Ave., Buffalo 13, N. Y. 





Plants 
and people 


Jersey, Maryland, Delaware Virginia 
District of Columbia and West Virginia 
John F. Holbrook has been named 
general manager of the Cryovac Div. of 
Dewey & Almy Chemical Co. of Canada, 
Ltd., Toronto. Mr. Holbrook will super 
vise all manufacturing and marketing in 
Canada. David Lindsay is manager of the 


Canadian sales he idquarters in Toronto 


In a move to expand its San Antonio box 
manufacturing facilities, Gaylord Con- 
tainer Corp., St. Louis, Mo., is construct 
ing a modern box-converting plant. When 
completed about July, 1955, the one-story 
steel and masonry structure will corru 
gate, print, slot and fold containers of 
many types. Paperboard will be supplied 
from Gaylord’s Bogalusa, La., paper mill 
This will be the first completely int 
grated box-converting plant to be erected 
in San Antonio 


The Sidney Paper Box Co., whose plant 
in Sidney, Ohio, was partially destroyed 
by fire on June 26, has purchased a mod 
ern building located in Blanchester, Ohio 
containing approximate lv 10,000 sq. ft 
of floor space. All equipment of the com 
pany, thoroughly rebuilt and modernized 
has been set up and production began 
on Aug. 20 


Edward P. Brunner has been made direct 
mill representative in the Southwest for 
Chippewa Paper Products Co., Chicago 


Jay M. McGookey, Jr., has been ap 
po yinted — igent for Hinde & 


Dauch, Sandusky, Ohio, manufacturer of 
rrugated shipping boxes 


Herb-Shelly, Inc., Farmington, Minn., de 
signer and manufacturer of polyethylene 
packaging, has added the following rep 
resentatives to its sales organization 
Harold Felton, California and Arizona 
George Green, Florida, Georgia and the 
Carolinas; H. J. Brodbeck, Washington 
ind Oregon 


B. F. Goodrich Co., Cleveland, Ohio, has 
purchased the Sponge Rubber Products 
Co. of She lton Conn Spongs Rubbe I will 
be known as B. F. Goodrich Sponge Rub 
ber Products Div. of the B. F. Goodrich 
Co. Manufacturing operations will re 

main at Shelton 


Anchor Hocking Glass Corp., Lancaster, 
Ohio, has announced that its newly or 
ganized subsidiary, Tropical Glass & Box 
Co., a Florida corporation, has pur 
chased the plant and property owned by 
Antonio Scalise and known as the Tropi 
cal Glass & Box Co., Jacksonville, Fla. A 
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To take the pig out of the p 


Irs a selling axiom that wise shoppers buy no pigs 
in pokes—a big reason for the popularity of win- 
dow boxes made with Kodapak Sheet. 

The crystal-clear windows of these individual 
show cases let eyes see in, keep fingers out. Dis- 
played at their original best, products stay salable 
longer. 


Quality boxes—machine-made— Kodapak 
can be your best buy! Sheet 


Because tough, transparent Kodapak Sheet is uni- Se 

form in gauge and quality, it lends itself to efficient MAKES GOOD MERCHANDISE 
production. Roll-fed to today’s ingenious machines, SELL BETTER 

it emerges securely bonded to boxes exact in size 


and shape. 


For further information, also names of firms 
using Kodapak Sheet in production or handling it, 
call our representative or write: 


Cellulose Products Division 
Eastman Kodak Company, Rochester 4, N. Y. NEW... ALL NEW! Write 


for new edition of “Properties 
Sales offices: New York, Chicago, Atlanta. Sales representatives: 

Cleveland, Philadelphia, Providence. Distributors: San Francisco, j secidanies j j Kodak 
Los Angeles, Portland, Seattle (Wilson & Geo. Meyer & Co.); our pages of data about Koda 
Toronto, Montreal (Paper Sales, Ltd.). cellulosics 


of Kodapak Sheet” just printed. 
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cy 
LABELS 


The Mark of Quality 


plant modernization program is planned 
for the new subsidiary. When compk ted 
it is expected that the plant will be abk 
to accommodate all the glass-containe1 
requirements of the corporation’s South 
ern customers. No immediate changes in 


contemplated but Anchor 
Hocking engineers and technicians will 


wugment Tr pi il’s prese nt staff 


pe rsonmne l ire 


The Crown Can Div. of Crown Cork & 
Seal Co., Inc., Baltimore Md., has 
broken ground for a new plant in Bar 
tow, Fla. When finished in 1955, the new 
plant will be d 1 exclusively to the 


manutacture of citrus-concentrate cans 


The Black-Clawson Co., Fulton, N. ¥ 
nanutacturer of pulp-mill ind papet mill 
mverting equipment has formed a 
Black-Clawson 
Canada) Ltd., with offices in the Domin 
ion Square Bldg., Montreal. Cliff R. Craw- 
ford is president of the subsidiary and 


Edward M. Root is 


general manag 


lain subsidiary 


will function 
organization 
of Canadi 

chinery 

minated S Sales 1 lanutacturing 
igreement with Alexander Fleck, Ltd., 
Ottawa, Ont. Under the agreement, Fleck 
manufactured and sold Black 
machinery and equipment in ( 
iddition to their other lines of « 
for the pulp and paper industry 


Union Bag & Paper Corp., New 
has appointed Harry M. Recher 
tor of flexibl par kaging 
sales for the company Mr 
Recher, who has been a 
nember of Union Bag since 
1945, served 
is director f 

iles 

Union Bag & Paper 
“ 


Mr Re r he r 


Corp has been awarded an 
‘Oscar of Industry” in the 
Financial World survey of innual reports 
Union Bag was judged as having the 
best annual report in the field of paper 
products 


Atlantic Container Corp., Long Island 
City, N. Y., has pened in affiliated plant 
known as Atlantic Container Corp. of 
Pennsylvania at 58 St. and Grays Ave 
Philadelphia. The fully equipped, mod 
ern plant, with 50,000 sq. ft. of floor 
space will manufacture corrugated car 
tons, including color and design board 
Officers of the new corporation ar 
Arthur Feldman, president; Sydney L. 





Jacobs, executive vice pre sident: Max 


Feldman, treasurer; Henry Feldman, s« 
retary; and Don Blaze, assistant general 
nanager to Mr Jacobs 


rhe John H. Feaver Paper Co., Philadel 
phia, manufacturer of military specifica 
tion papers for protective packaging has 
opened a Michigan sales office at 1218 N 
Woodward Ave., Royal Oak, Mich., under 
the management of Jack Bode, packa 


enginee! 


Arkell & Smiths, Canajoharie, N. Y., ba 
ed Richard S. Ober 


national ror t sal manager f{ 


lanutfacturer 


ntinue 


Harold T. Decot, for 

logist with the esearcl 
Development Dis een appoint 
hief packa ing engi Craig Ma 

chine, Inc., Danvers, Mass., designers and 
vanufacturers of containers for electr 
juipment guided Iss1les 


ite equipment 


Robert L. Lasater and Albert P. Degen, 
1 association with Cornell Paperboard 
Products Co., Milwaukee, Wis., have pul 


] 1 


iased all outstanding stock the Na- 
tional Carton Co., Joliet, Ill. New offi 
f the firm are: Mr. Lasater, presid 


Mr Degen vice president John Jf. 


Clemens, secretary and treasurer; Leo J 
! 


Deiss, sales inager 

Stanley R. Venne has been named vic: 
president in cl ree f sales for Atlas Ply 
wood Corp., Boston, Mass 


Robert Gair Co., Inc., New York, has 
ippointe d Frank E. Newton manager of 
ts Pennsylvania Corrugated Box Div 
Philadelphia. Mr. Newton replaces Harry 
McPhilliamy, who will continue with 


the c mpany 


ssistant division man 
ive! performing such duties as _ his 
health will permit. Milton A. Nix has 
een mac i special sales representative 
it Gair’s Ohio Corrugated Box Div 
located in Cleveland 


1 
i 


The Gardner Board & Carton Co., Mid 
dletown, Ohio, has appointed Harold 
Sebald as manager of paperboard sales 
nd Dean K. Phillips as director of pu 
lic relations 


The Glass & Closure Div Armstrong 
Cork Co., Lancaster, Pa., has named 
George F. Esslinger assistant manager, 
Philadelphia district office. Robert H 
Allen has been m ice supe rvisor of Chi 


cago prescription container sales. Donald 
S. Welshon has been transferred from 
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FLEXOGRAPHIC PRINTERS ACCLAIM NEW IPI AQUALOX 
FOR ITS AMAZING ECONOMY AND RUB-RESISTANT GLOSS 
ON CARTONS AND KRAFT AND SULPHITE STOCKS 


Ideal for cartons and absorbent stocks, here is IPI’s \qualox saves you money as well. It needs less 


unique new Aqualox high gloss overprint varnish, 
which needs no solvent reducer. Aqualox varnish 
reduces with just ordinary tap water. 

It lays smoother... 


prints sharper... and not 


only produces unusual color depth, but retains its 


sparkle longer. Repeated commercial tests prove 


\qualox equal to alcohol and oil base varnishes in 


durability and rub-resistance. 


attention due to its excellent press stability and greater 


uniformity. Clean-ups are faster, easier, less costly. 
What’s more. Aqualox is safer to use and there are 
no unpleasant solvent fumes. 
When you next need a quality flexographic over- 
print varnish, first use the varnish that is first: IP] 
\qualox—first in appearance, first in toughness. first 


In economy, 


IPL IC and Aqualox are trademarks of Interchemical Corporation 


Interchemical Corporation 


PRINTING INK DIVISION ° 


RELY ON IPI FOR 


NOVEMBER 1954 


LEADERSHIP IN 


INTERCHEMICAL 
PRINTING INKS 


67 W. 44th ST., NEW YORK 36, N.Y. 


INK RESEARCH 


193 





Plants 
UNITABLE. oakienil 


BELT CONVEYOR 


Minne ipolis to Ch ro and John P 
Mahan, III, | been ved fro Pitt 


For Assembly - Inspection - Packaging burgh to the Ni 


Fluid Chemical Co., Inc., Newark, N. ] 
Most versatile slider-bed belt conveyor you can find. has appointed Stanton Sales Co., New 

10’ to 80’ lengths. Integrated Power-Pac York, and Charles A. Mooney, Los An 

drive saves money in initial cost, gel 
keep and performance Sales will handle aerosol-filling contracts 

in the irea from Chicago to the | 
Coast, while Mr. Mooney will cove 
counts in the West Coast are 


es, as special representatives Stanton 


4. D. Finkelstein & Co., Inc., 
packaging firm, has moved to 
expanded facilities t 15 Wayne Ave 
fern N y The new lox it n las ¢ 
5.000 ft. of manufacturing space 


idditional room for licht and he 


CONVEY . R j ie under controlled conditions 


Jack A. Wichert has been 
SPECIALTY _— sagen rages. 

COMPANY INC. = f ac an — a er 
iger of Schmidt Lithograph 


Co., San Francisco. Mr 
North Quincy 71, Mass. Wichert ill 


27 Newport Avenue 


W th 





Save on labelling...on package costs...on storage space 





PRINT YOUR “LABEL” RIGHT ON THE PACKAGE 


— 


> S1xt 


Consolidated Paper Co., Monroe 
ppointed John J. Fritz to its 
go sales staff. H. H. Witten has 
tl ipany’s Cleveland sal taff 


Shawano Paper Mills, Green Bay, Wi 
has announced the following promotions 
Jesse H. Trask, vice president in charg 
of manufacturing; Robert L. Leaf, Jr.. 
vice president in charge of development 
ind Donald W. Loeffler, treasurer 





RINTER production-line 





St. Regis Paper Co., New 
~ointed Harry A. Hughes 
| 


Finting MACHINE | seseval sates manager, Multiwal 


¢ Div. Succeeding Mr. I 
package? Eit} way the Gottscl 


imp 


erent pr 


{f 
y prer I 5 IOT Ici 41 


The MARKOPRINTER synchronizes is Howard C. Peterson, Jr. 
1utomatically prints names, numbers 
copy on one or more blank panels of shelf The Raymond Bag Co., M 
hipping cases and crates. Features quick copy Ohio, has ippointed W. Ray Raleigh an 
ty for different packace sizes 
ity for dillerent package sizes E. H. Pyle to the Chicago district sak 
For complete details... write-wire-phone... today 


office. Mr. Raleigh will cover a portion of 
Chicago and Illinois. Mr. Pyle will cover 
tic ADOLPH GOTTSCHO, INC. 50 ygpttion ol Clone and erent 
6 i 
In Can n solid and ‘ 





rive ey { The Deerfield Plastic Co 
Hillside 5, N. J. , * iggieneaee Aig tay? 


South Deerfield Ma ( trader 
ada: RICHARDSON AGENCIES, LTD., Toronto & Montreal lucer of polyethylen 
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Which package 


has S.@. 7*; 


5 


Krafibre makes the difference! 


Packages made of Krafibre have that plus quality — that combination of strength and 
attractive appearance that gives a par kage more shelf appeal . « . makes it say “Buy Me!” 


Krafibre gives you the 3 big features you're looking for in a box board: 


Greaf strength ond fear res Economy. It costs less than Lightness. It's lighter 
tance. It's much stronger than any other type of board of — and so, saves 
chipboard of equal thickness equal strength. 


shipping costs. 


Of course, Krafibre is available in natural, white lined and colors, and is adaptable to 


special treatments. It takes printing beautifully 


Krafibre is a development of Columbia Box Board Mills, Inc., . . . one of the largest 
INDEPENDENT BOARD MILLS in the east, continuously produc ing the best in boxboard 


since 1916. exclusively for the independent boxmaker. 


COLUMBIA BOX BOARD MILLS, INC. Weer” 
Chatham, New York ae 


J Please send me the Krafibre box sample kit. 
~ 


/ NAME 
If you want packages with i 
me more S.a., fill out this cou COMPANY 





>» 
- f 
A ) pon and we will see that ADDRESS 
me } you get a special sample . 
\ | hae af Mnalien beans al MY BOXMAKER IS Y 


nes ra 
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Wertrod 


THERMAL IMPULSE 
eal” Seale 


WILL GIVE YOU PERFECT SEALS ON— 


POLYETHYLENE 

@ SARAN 7 
POLYVINYL ALCOHOL 

@ MYLAR . 


@ PLIOFILM 
VINYL 
@ NYLON 

KEL-F 
Seals all thermoplastics thru 

Wrinkles - Gussets 

Liquids - Powders 
Foot pedal models up to 42 
Electro-magnetic model to 15” 
Complete operator safety without guards 

. « Why? 


Becouse—we use COLD heoter bars— 
sealing pressure begins AFTER the 
jews close. 


MODEL 1568 
ELECTRO-MAGNETIC POWERED MODEL 


Bench Model—Chassis 17” wide 

Produces seals up to 15 

Operates from 115 volt AC line—1500 watts 
Shipping Weight: 50 Ibs 


MODEL 9A 
FOOT PEDAL OPERATED MODEL 


Bench Model—Chassis 9” wide 
Produces seals up to 8 
Operates from 115 volt AC line—350 watts 
Foot pedal not shown 
Shipping Weight 15 Ibs 


Send for Descriptive Literature 


Manufactures under 160,460 2,574,095 2,633,443 
2,479,439 2,621,704 2,646,10 


2,574,094 2,630,396 2,650,183 


one or more of the 
following patents: 








Wertrod., 


THERMAL IMPULSE HEAT SEALING MACHINERY 


17 Williams Ave. , Brooklyn 7, N.Y 


WEST COAST PLASTIC DISTRIBUTORS, INC 
4 Ww elle Bivd s Angeles 
HERMAN & LEAL 

465 M ; Montrea 


Givebe Canoda 





j Pierson Associates, Bos 
ialists in package engineering 
nnounced. Beb Dalzell will be 


textile field for the new 


George Converse & Co., Inc., newly 
agement corporation 
IS E. 60 St., New 
erse, president of the 
as recently cquired the 
lagemen | licensing rights to all of 
the Harry |} 
tions ipplying to the pac kaging field 


iters patents ind inven 


Chippewa Paper Products Co., Chicago 
has appointed Philip Schencker as sales 
issociate to work with the Midwest dis 
David S. Block. Mr 

will cover Illinois, Wisconsin 
Minnesota, Kansas, Missouri, Ne 
Colorado and parts of Indiana 
Dakota and South Dakota 


inacer 


Ralph F. McLeod has been named sales 
er of The Chandler Mfg. Co., Inc.. 
n, Mass 


Bliss Co., Canton, Ohio, manufa 
er of mecha ind hydraulic presses 
| hie eq el has ippointed 

Arthur Sansom to tl iles engineering 


taff of its ¢ ichinery Div 


The Robert Bacon Co., Newton, Mass 
has been appointed New England repre 

ntative for Triangle Package Ma- 
chinery Co., Chicago, to handle both the 
lriangle nd Bagby lines 


John W. Stallings has been ippointed d 
re tor ot pur h ses f rT Atlas Plywood 


Corp., Boston 


Stocker Mfg. Co., Netcong, N ] has 
ippointe | M. J. Brosonski as spe ial sales 
representative covering the New York and 
New Jersey Metropolitan area. Mr 
Brosonski will head juarter in New York 
Hank Erl has been appointed to the Chi 
cago sales office and will cover part of 
the Mid-Western territory 
erecting a 28,000 sq ft 
idjoining the Netcong plant 
ind another warehouse of 25.000 sq ft. 


is to be added to its Stanhope plant. 


H. W. Andres has been appointed as 

sistant vice president of the Waters Co., 

Chicago. Mr. Andres will direct purchias 

ontrol, as well as special 

sales service and other administrative 

duties Joseph R. Carrier has been made 
sales manager of the Waters Co 

pro« tion and office facilities cov 

over 30,000 sq ft. at LLOL W 8 


ot. < hicago have been established by the 
Utility Plastic Bag Co. to handle the ex- 
panded business resulting from the com 


pany’s entry into the national market 


United States Plywood Corp., New York 
has ac quire d the Shasta Box Co. of north 
Shasta Boxy 


will be continued with Marshall Leeper, 


ern California operations 
former president and manager of the box 
company, acting as manager. Shasta will 
retain its properties located in Merced 
County, Calif 


Gen. Walter Bedell Smith, 
retired Under Secretary of 
State, has been elected vice 
board ot 
directors of American Ma- 


chairman of the 


chine & Foundry Co., New 
York. Gen. Smith, who has 
had a distinguished career 
in World Wars I and II 


Gen. Smith | 


ind has served the United 
States in a variety of capacities, will have 
broad administrative duties at American 
Machine & Foundry and will play a key 


policy making role in the ompany 


Roger V. Rogers has been named man 
iger of the Detroit office of Thatcher 
Glass Mfg. Co., Inc.. Elmira, New York 
Mr. Rogers replaces Bruce E. Sutton, who 


died recently after a brief illness 


Dacam Corp., Charlotte, N. ¢ 


turer of pac k iging machinery, has moved 


Tih inufas 


into a new office and shop building. The 
new quarters have 


i floor space of ap 


proximate ly 27,500 sq. ft 


Howard M. Wentlev has been ippointe d 
general manager of the Pittsburgh Div 
of Stone Container Corp., Chicago. Ed- 
ward Schneider has been promote d to as 


sistant general manager of the division 


Frank Markle has been appointed to th 
field sales force of Sutherland Paper Co., 
Kalamazoo, Mich. Mr. Markle will cover 
most all of the southern part of Minne 

sota as well as the northeastern section 


from headquarters in Minne ipolis 


rhe following additions and changes have 
of Package 
Machinery Co., East Longmeadow, Mass 
A new office has been opened in Minne 
headed by William Rangnow. 
Henry Nussbaum, formerly with Mara 


been made in the sales staff 


ipolis, 


thon ¢ orp has been assigned to the 
Cleveland office. Joseph Bradford, for 
merly with J. L. Ferguson Co. has joined 
the Boston office. Richard Whittier ha 
been named to the home office sales statt 
Ben Berk and Jack Egan have joined the 


Chicago office, while Hugh Holcombe 
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...and greetings to a profitable idea! 


Why is this card wrapped in cellophane? Customers just naturally like to handle 
greeting cards. Handling means fingerprints and fingerprints destroy cards. 
Now, here’s an idea as practiced by smart retailers... each sample card is individually 
wrapped in Sylvania Cellophane. Ideal for self-service. Remember, only cellophane 
gives protection plus sparkling eye appeal—at a price with budget appeal. Does this give 
iling turned thumbs down on you a profitable idea? Talk it over with your Sylvania man today. Sylvania Division, 


orofits ? Let Sylvania Research 


» the pratiom—cew you Sow American Viscose Corporation, 1617 Pennsylvania Boulevard, Philadelphia 3, Pa. 


keep it clean” with cellophane 


kaging 


AMERICAN VISCOSE CORPORATION f. 4’ 


AVISCO YARNS AND FIBERS:SYLVANIA CELLOPHANE ae, 
x 


ow 


i oe 








CAPPERS 





"A MODE 


el o Pot». tlieeet 


Capacity up 
to 60 per 
minute. 


Flexible 
Fast ~ * 
Fully \ ' 
Automatic avd 


Capacity 20 
to 60 per 
minute 


Other models available 
Le 
literature 


L FOR EVE 


RY PURPOSE... 


A SPEED FOR EVERY NEED! 


G 


RESINA 


Standard, single head, 
automatic screw capper. 


notte 


J 


RESINA 


High speed, straight line 
screw capper. Rated for 
speeds up to 300 per 
minute depending on 
size of container. 


a 


RESINA 


Automatic innerseal ma- 
chine for selecting and 
applying standard inner- 
seals to various types 
and sizes of tin cans as 
commonly used in the oil 
industry. 


Agents in principal cities through- 
out the United States and Canada 


ae) 
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has been added t the Atlanta office 
Ernest A. Hjelm has been promoted to 
New York sales manager and Robert S. 
Lyons has been transferred to the New 
York office. John Kelley is now on th 
Philadelphia staff, headed by Thomas I 
Jefferson, Mid-Atlantic u 


James W. McSwiney 
executive assistant 

The Mead Corp., Dayt 
f paper and paper! 


Dixie Wax Paper Co., 
Dallas, Tex., has ippointed 
Robert J. Schow as art di 
or. From 1937 to 1942 
Schow was connected 
Dixie as an artist in 
packag design depart 
ent and later did similar 
for another paper 

Mr. Schou onverter. Mr. Schow will 


| ivailable for pe rsonal contact to cus 
tomers as design ¢ nsultant 

The Sylvania Div., American Viscose 
Corp., Philadelphia, has named Robert 


H. Giljohann to assist in package design 


ind deve lopm nt work 


American Can Co., New York, has 
pointed C. E. Cummings as manage 

its Lemoyne, Pa plant to succeed G. A. 
Vaughan, who has been temporarily a 
signed as assistant manager at the Phila 
delphia factory. R. A. Fistere has been 
named plant manager in |] pa Fla 
succeeding Mr. Cum: 


The Foldis ( 

Co., Inc., has 

ner as plant 

John H. Fettinger 
the Thames River 
Conn ind Gail E. Posson 
manager at the Tl es River Div 


of Robert Gair 
| Russel D. Scrib- 
I lk] Ind 


Forbes Lithograph Mfg. Co., Boston 
Mass., has pro ted Matthew F. Allison 
to the position of superintendent of 
gravure printing. Vincent C. Lanigan has 
been appointed special sales assistant in 
the Gravure Div. and Howard J. Strate- 
man has been made gravure salesman 
ind assistant to Morgan Johnson in the 
New York branch. Chester R. Burchsted 
has been named administrative ssistant 


in the New York office 


Rudolph L. Tressner has been appointed 
to the newly created post of manufactur 
ing manager of The Ottawa River Paper 
Co., Toledo, Ohio. Mr. Tressner will have 


charge of all th company’s manutactur 
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service 


means to you! 


Our completely staffed plant contains every facility 

necessary to design, print and produce all types of 

flexible packaging quickly and economically. 

Our delivery schedule enables Western packagers to anticipate 
their requirements more closely than when ordering 

from Eastern suppliers. This eliminates the danger 


and possible loss of over-ordering, or running out. 


Modern Packages, Inc. 


MAIN OFFICE: 4500 E. Dunham St.—Los Angeles 23, Calif. 
SALES 420 Market St., San Francisco, Calif. 
OFFICES 4401 E. 46th St., Denver, Colorado 





searching? << 7 


Came '% 


Ts seeking? 


READERS’ SERVICE TELLS YOU 
WHERE TO BUY 


When trouble arises in the procurement of any Z 
packaging machinery, supplies, materials or serv- BAG SEALER 


k : - ’ Here is a faster, more economical way of 
ices Wise packagers more than 15.000) every . 
heat-sealing polyethylene or pliofilm bags. 
This inexpensive machine is foolproof in 
construction ... simple to use. Easy-action foot 
lever applies uniform pressure ‘at jaws... 
extensive files help Readers’ Service give you the makes a neat, perfectly welded seal every 
time! A unique device prevents the 
intormation you want past. material from sticking to the sealing bars. 
Fully guaranteed. Write for brochure! 


vear--turn to the Readers’ Service Department. 


Intimate familiarity with sources of supply. plus 


lo obtain this free service 


merely write or visit 12” Jaws (other sizes available)... $4125 


READERS SERVICE 


© MERCURY 


HEAT SEALING EQUIPMENT CO. 





\fodern Packaging 
575 Madison Avenue 


Cree ee Z Gj N.E. Cor. Howard & Huntingdon 


Philadelphia 33, Pennsylvania 
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Heat - Sealing 
Digest . « only 
publication about 
electronic sealing 
processes and 
techniques. New 
issue just owt... 
write for YOU 
copy! 


for ACETATE © RIGID VINYL 
® SARAN @ PLIOFILM ® and 
Other Hard to Seal Vinyl Materials 


Versatile! 


The only machine that can 
change from box corner 
sealing, to flat goods seal- 
ing, to contour sealing 





(sealing of vacuum formed 
or three dimensional 
material), at a mom- 
ent's notice. 


b pieces of .010 Acetate. 


@® Model =DH - HF - 2 
te seals 40 linear inches on 
/ ~~ two pieces of .010 Acetate. 


ee 


Both models are portable bench units 
with adjustable arms, 2° to 12”, for 
Acetate box corner sealing. Flat alumi- 
num bed for envclope or any flat work 
Operate fron 115 volts a-c 


awe MANUFACTURING CORPORATION 


1907 WHITE PLAINS RD., N. Y. 62, TA 3-5104 
“THE BETTER YOU SEAL... THE EASIER YOU SELL” 





MOLT A | Don't Overlook 


the Advantages 


PACKAGING of 
ad) 27 Fae | NIEAAND 





BROS. 
TUBULAR 


PAPER PACKAGING 


Distinctive ... Rugged . . . Economical! 
No wonder more and more progressive 
merchandisers switch to TUBULAR 
PAPER PACKAGING. Need a “glam- 
our” package ... a “protector” package 

. or both? NIEMAND BROS. have 
the answer. 





Plain or Printed e Decorative Papers 
Paper-Metal-Plastic Closures 


A Niemand Bros. 
Illustrated literature showing Packaging Engi- 
many interesting tubular meer” will be glad 
package applications, avail- 10 consult with yoy 
able on request. on your Package 
Problem 


MW |NIEMAND BROS., INC. 


| 3 Manufacturers f Paper Tube Puoducts 
37-01 Thirty-Fifth Avense . Long island City 1, 8. Y. 
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ing activities at the Toledo and Flint 
Mich., plants. Howard E. Lavender has 
been made superintendent at the Ohio 
plant and Florian F. Lehmann is assist 
ant superintendent. Donald F. Hatkow- 
sky has been made planning supervisor 
in charge of production planning and ad 


ministrative matters at the Ohio plant 


Dearborn Chemical Co., Chicago, manu 
facturer of rust preventatives ind protec 

tive wrappers, has appointed Joseph G. 
Surchek as senior research leader rust 


preve ntatives 


The Plastics Production Dept. of — th 
Dow Chemical Co., Midland, Mich., has 
promoted Max Key to the newly estab 
lished position of assistant production 
manager in charge of the department's 
Midland production operations oe 
Maasberg has been advanced to the 
newly created position of technical direc- 


tor of the departm« nt 


The Federal Paper Board Co., Inc., New 
York, has been awarded an “Oscar of In 
dustry” by Financial World for having 
the best annual report in the paperboard 
industry 


} 


C. Paul Fortner has been elected vic« 
president in charge of research and de 
velopment for Plax Corp., West Hartford 
Conn produc ers ot pl istic bottles and 


oriented sheet materials 


Food Machinery & Chemical Corp. has 
established corporate export offices at 161 
I. 42 St., New York. The new office com 
bines the export sales group of FMC’s 
chemical divisions under Robert R. Clark, 
manager of chemical export sales, and a 
sales engineering staff representing vari 
ous machinery divisions of the company 
The new office will provide in eastern 
contact point where exporters ind over 


seas visitors can get technical information 


With the opening of ,its new building at 
101-18 97th Ave., Ozone Park, N. Y., the 
R. G. White Engineering Co. has an 
nounced that it has been incorporated, 
with a change of name to the R. G. White 
Mfg. Corp. The new, modern equipped 
plant will increase its previous manu 
facturing facilities four-fold 


A. Schrader’s Son, Div. Scovill Mfg. Co.. 
Inc., Brooklyn, has moved its California 
branch into larger quarters at 6464 Flo 
tilla St., Los Angeles 22 


Donald Freeman has been appointed 


Eastern sales manager for The Ad-Stik 
This article continued on page 205) 
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fishers foils 


FISHER’S FOILS LIMITED - EXHIBITION GROUNDS - WEMBLEY - MIDDLESEX - ENGLAND 


TELEPHONE - WEMBLEY 6011 CABLES: LIOFNIT WEMBLEY (ABC CODE 6TH EDITION 
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+ A Quality Product of FISHER’S FOILS of LONDON, ENGLAND. 





Throughout all stages of manufacture, every roll 
of foil made by Fisher’s Foils of England is 
automatically controlled for gauge consistency 
by the latest beam gauge. Send today for wide 
range of samples or ask our representative to call. 


fishers 
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This article continued from page 200 
Co., Pittsburgh. He will be located at 
the co ipany s new sales office at 1170 
Broadway, New York, and will cover the 
Greater New York area, New Jersey, part 
{ New England and Eastern Pennsyl 


inia for the company 


Walter S. Snodell, Jr., has been appointe d 
sales manager of the Special Products 
Div. of Acme Steel Co., Chicago. Mr 
Snodell succeeds W. M. Minehart, who 

retiring after 38 vears of service with 


ompany 


H. B. Fuller Co., St. Paul, Minn., has ap 
inted James Sterling Ward as its ad 
es representative in the states of 

rth and South Carolina 


Frank B. Redington, founder of the F. B. 
Redington Co., Chicago, died on S« pt. 23 
it the age of 87. Early in his business 
career Mr. Redington had 

been associated with the 

Sanford Ink Co., founded 

by his father and ope! ited 

for many years bv his 

brother, W. H. Redington 

As a result of experiments 

to find a rubber-base paint 

Sanford Ink found _ itself 

Mr. manufacturing and _ selling 
Redington 4 brand of che wing gum 
lled Zeno. In an effort to automatically 
this gum, Mr. Redington became 

d in the creation of a wrapping 

for producing five-stick pack 
was successful and the forma 
F. B. Redington Co. was the 
tly after, Mr. Redington found 
to supplement the production 
f the « mnpany ind he developed the 
Redington counting machine, a_ small 
unit for counting the output of printing 
presses punch presses and many other 
sutomatic machines. Today, Redington 
yunting machines are used widely, par- 


ticularly in printing plants. 


William B. Petzold, supervisor of design 
for the Laminated & Insulating Products 
Dept. of General Electric Co., Pittsfield, 
Mass., died on Sept. 25 at the age of 43 
\ pioneer in plastics design and origina- 
tor of hundreds of new designs, patterns 
ind color combinations for G-E plastics 
produc ts since 1928, Mr. Petzold was the 
recipient of six Modern Plastics design 


vards for his outstanding work 
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Mfoexefygy SOLED THIS MARKING PROBLEM 


——————— 


TWO COLOR DECORATIVE MARKING 








Manufacturers of novelties, containers and parts can now mark them 
in one or two colors at production rates, using recently developed 
Markem machines. In a single operation, a decorative design, trade 
mark or description can be printed with precise color registration 
on almost any flat or curved surface object of plastic, glass, metal, 
fiber, etc. Such direct marking gives the product the important com- 
petitive advantages of increased sales appeal and identification, and 
saves the manufacturer time and money as well. Outside printing 
costs and label problems are eliminated. Markem printing elements 
and inks are specially designed to give clear, durable, attractive mark- 
ing on a wide variety of materials. 


can THE MarxeM metuopn nete you? 


be ao 
Designing equipment for effective two » 
color marking at production rates is 
just one example of how Markem 
solves industry’s marking problems. 
To answer the descriptive, decorative 
or control marking requirements of 
your product, part or package, ask 
Markem to apply the complete Markem 
Method to your needs: 
. ANALYSIS of your marking or 
imprinting problems 
2. RECOMMENDATION of appropriate 
Markem Machine, Markem Type 
and Markem Ink 
3. SERVICE in installation, instruction, 
maintenance and supply. 
This Markem Method has been providing 
a single source for savings in time, 
effort and inventory... since 1911. 


Markem Machine Company, Keene 1, N.H., U.S.A, 
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Leading manufacturers of these Products 
Choose the Universal Brightwood Box Machine 
for Boxes with the Ultimate in Strength and Appearance 


The boxes illustrated show the diversity of 3 wide and 34" deep to 21” long, 12’ wide 
sizes and types that are being produced on and 534" deep. 

the Model UN Brightwood. It produces The Model UN is functionally designed 
turned-over end boxes from flat blanks, either and built to employ high pressures. As a re- 
double sidewalled or lined, and is the only sult, it produces solidly glued, beautifully 
machine capable of making these types of squared boxes at speeds up to 70 per minute! 


boxes in the wide size range from 6” long, For complete information, write US today. 


THE UNIVERSAL BRIGHTWOOD BOX MACHINE 


PACKAGING 


U.S. AUTOMATIC BOX MACHINERY CO., INC. MACHINERY 


MANUFACTURERS 


Owning and Operating NATIONAL PACKAGING MACHINERY CO. « CARTONING MACHINERY CORP. INSTITUTE 


122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 


Branch Offices: New York & Chicago 
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KLEEN -STIK -- PERFECT FOR EVERY 
PRESSURE - SENSITIVE LABELING USE 


® Brand Identification © Guarantees ® Instructions 
® Seals *© Trade Marks ® Inspection © Prices 
® Operation Diagrams *® Other Volume Labeling 


SEE YOUR PRINTER for free 
samples of KLEEN-STIK Labels to 
test on your own package or 
product. And ask for full informa- 
tion about the handy Kleen-Stik 
Label Dispenser—helps cut your 


labeling costs in half! 


NEED HELP ON SPECIAL LABELING PROBLEMS? 


Our expert staff will be glad to study your re- 


quirements and submit recommendations, with- 
out cost or obligation. 


YOU MAY NEVER have to label an alligator—but 
you probably do have problems with hard-to-label 
materials such as glass, plastics, wood, ceramics, 


and many others. 


That’s where Kleen-Stik Pressure-Sensitive Labels 
can help you, with their fast, easy, economical ap- 
plication. Especially on all types of flexible plastic 
films, Kleen-Stik sticks tight— won't pop off or 
pucker. No wetting ... no heating . . . no wiping 
. simply press in place. Meets today’s need for 


removable labels on modern re-usable packages. 


On your next product or package label, specify 
Kleen-Stik. Available through your regular 


roll label printer (we do no printing 


KLEEN-STIK PRODUCTS, ANC. 
225 NORTH MICHIGAN AVENUE + CHICAGO IAILLINOIS 


. / 
Pioneers in Pressure Sensitives for Advertising and Labeling | 
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ohn A. Warren, { 
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t the Ameri- 


can Management Assn. as 


| 

Tenth Annual Folding Carton Competi 

tion, sponsore Folding Paper Box 

Assn. of America. sing dat r enti 
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ie Jury of Awards for 
1954 Package Designers Council’s annual 
tion is Irwin D. Wolf, vice p1 
lent f Kautmans Other 
f the judging panel are Egmont 
Arens. Raymond A. Ballinger of the Phil 
idelphia Museum School of Art Alan 
William 


Chair t the 


| ittsburg! 


embers « 


Berni. Bernice  Fitz-Gibbon, 


Golden of CBS Television, Robert Gruen, 


lim Nash and E. B. Weiss of Grey Adver 
losing date for entries is 
Is will be presented at 


t The Pla Ne 


Exposition and 


ounci iquarters, 66 W Ss St 


ew York 


The Third Canadian National Packaging 
National 


Packaging Assn. of 


Conterence, 


rv the 


Canada. Nov. 9-11, at the ¢ idian Na 


| Exhibition Grounds, Toronto, is « 
to attract more than 17,000 vis 
tual exhibit space will total 50,000 
00) display units in 
1953 show. This 


will be devoted 


ther 


lisplay 


Distribution ita ruide the vonthly 

publication ¢ h . S. Dept. of Com- 

merce Office of Distribution, Business 

and Defense Services Administration, h 

bee onverted to a subscription , basis 
ition lists brief anno 

ed recent publi itior 

Government 


individual copies 

es 20 cents. Subs riptions will 
by the Superintendent 

t Printing Office 

25, D. C., or through local 


ce Field Service Offices 


overnme! 


rs of machinery, equip 
supplies have reserved dis 
play space for the 1954 International 
Soft Drink Industry Exposition and Con- 
vention, to be held in Philadelphia's Cor 
vention Hall, Nov. 15-18. Attendance at 
this 29th exposition, sponsored by th 
Bottlers of Carbonated Bev 


eed 7.000 


American 


erages, is expect d to ey 


The Society of the Plastics Industry, Inc., 
has announced the publication of the se: 
md edition of “A Plastics Engineering 
Handbook” (Reinhold Publishing ( orp 
130 Park Ave New York 22. $15 This 


850 page illustrated volume was three 
ears in preparation and its 20 chapters 
have been prepared by more than 200 
uthorities in various branches of the 
worked on the 23 dif 
ferent Handbook Committees of the 

ety. This second edition ties in with the 


lustry who have 


vere prepared 
ional institution 


m Plastics Ech 


tail in a new 32 
How to Pack and 
Ship Plastics to Save Money, 


by Monsanto Chemical Co. The booklet 


] ] 


publishe d 


bound Engineers 
Wirebound Institute 


ipl yees ¢ t I! I 
her co nies Wirebound Box 
Mirs. Assn. uation linics” and 





What's doing 
Novy. 9-12—Grocery Mfrs. of Amer- 
ica, Waldorf Astor New York 
N 10 
ment Society, 1Sth Annual Time 
Motion St ind Manage 
nt 


12—Industrial Manage- 


( cago 

Nov 11-13—National Barrel & 
Drum Assn., Fall Meeting, Stat 
ler, New York 

Nov. 15-17 
sentials Show, Hotel Biltmore 
New York 

Nov 15-18—International Soft 
Drink Industry Exposition and 
36th Annual Convention, Con 
vention Hall, Philad Iphia 

Dec. 2—National Flexible Packag- 
ing Assn., Annual Meeting, Bilt 
more Hotel, New York 

6-S—American Pharmaceuti- 

cal Assn., Waldorf Astoria, New 
York 

Dec. 7-8S—Society of the Plastics 
Industry, Inc., Fifth Film, Sheet 

¢ & Coated Fabrics Div. Cor 

ference, Commodore Hotel, New 
York 


hird Advertising Es- 











MODERN PACKAGING 








® So widespread has been the pub- 


lic acceptance and demand for self- 


dispensing packages equipped with 
colorful Precision valves, that new 
type products and additional brands 
are added daily to the long list en- 
joying the plus values offered by 
Precision. To keep pace with this 
tremendous growth, Precision’s pro- 
duction and research are continually 
expanding both here and abroad so 
that your package may have the 
merchandising and technical advan- 
tages of a Precision valve regardless 
of the product, container or filling 


method involved. 


" 


i The wide range of Precision 
valves featuring positive, fingertip op- 
eration assures a successful solution to 
your specific spray characteristic 


requirements. 


YTAINER Precision has a valve 
engineered for the aerosol container of 
your « hoice plus the w idest selection of 
plastic colors to enhance the beauty of 


your package. 


R T Plastic construction 


eliminates corrosion enabling Precision 
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valves to perform efficiently for all 
products whether foam, residual or true 


aerosol. 


FILLING METHOD All types of aerosol 
products with Precision valves, are be- 
ing filled successfully by pressure as 


well as refrigeration at the lowest cost. 


QUALITY Precision’s basic research, 
production skill, development tech- 
niques and 100% inspection of over 
100,000,000 time-tested valves is your 


assurance of high quality. 


PRE 


700 NEPPERHAN 





ECONOMY The highest plant pro- 
duction efficiency, as well as the lowest 
rejection rates for filled containers, as- 
sures maximum economy with Precision 


valves. 


AVAILABILITY The world’s largest 
aerosol valve manufacturing facilities, 
are combined with the latest produc- 
tion methods and techniques, to give 
production schedules that assure 


prompt deliveries. 


AVENUE 


209 





Be sure to 
look at it 
(you won t have 


lo look for it ) 


in the 1955 
\Vlodern 


Packaging 


sf 


Kneyclopedia 


= 


Informative 
l-page 
Vashua 
insert on 


Flocked Papers 


“For 


of distinction...” 


packages 


Vashua 
Corporation 
Vashua, New Hampshire 


NASHUA 
Everything 
in flexible packaging 


J J 
that Sel/s 





380 the numl of personnel who have 


received the technical instruction directed 
by Harry A. Wolsdorf of Package Re 
search Laboratory and E. F. Gallivan of 
W.B.M.A. This was the third presentation 
of the Wirebound Institute 


its inauguration in 1947 


course since 


Formation of the Grocery Merchandising 


Advisory Council has been announced by 


Fatsy D'Agostino, former president of 


| 
the National Retail Grocers’ Assn. ( 


posed of | iding super varket anc 


store operat rs. tl up was co 


t disset Inat ni nation to 


inufac 
turers pI distributors 

point sale LIS} \ new pl duct possl 
bilities. sole promotio ind customer r 


ction 


A new edition of George Bickham’s “The 
Universal Penman” (Dover Publications 
In 1780 Broadway New York 19 
$8.50) has just been published The book 


the 


1s oO ipendium on penm n 
ship, flourishes and calligraphic illust: 
tons 1 shed ind sh uld fill 


irtists, de signers an 


designers have the 
ng directly from the 
nt or spe ial credit 


1} 


oklet showing tl 


k ld plastic by 


rhe Oppenheim Co. | 

\ mailthed ¢ 

on request t the comp it 55 W 

’ St.. New York 36 


pies ire i\ 


The American Iron and Steel Institute 
t the Business and De 
fense Services Administration, Commerce 
published 


Manual” as a service 


} 


ré juest f the 


Department, has 
Defense Planning 


to the iron and stee 


“Tndustrial 
industry and others 

publi ition helpful in 
planning. The booklet was prepared 
i Task Gror p f the Steel Products 
Industry Advisory Committe BDSA 
under the direction of the Iron and Steel 
wailable from the 
American Iron and Steel Institute, 350 
Fifth Ave., New York 1, at 50 


hy 


Division. Copies are 


ents ¢ ic] 


A technical handbook on_ pallets pul 
lished by the National Wooden Pallet 
Mfrs. Assn., outlines the major prin ipl S 
f good pallet construction and is de 
signed to place at the fing rtips of mate 
rials handling enginecrs purchasing 
igents and others concerned with such 
problems ill of the technical information 
needed to buy the best pallet possible and 
to use it properly. Included are a glossar 
f terms and a reference list of Goven 
ment specil tion The book tith 


Pallets and Palletization,” is printed ii 


color and extensively 


illustrated. It 


wailable without charg: 


upon request 
from most pallet suppliers, or may bi 
ordered through the 


quarters, Barr Bldg 


issociation’s head 
Washington 6, D. ¢ 
it $1 per copy 


Purdue University’s Institute for 
ing Personnel will be held 
This four-week in 
iv be taken 
ssion or in 
weeks | ich 
five weeks 


ientals cover 


iaterials used 


iddition 
iation to thi 
ts will be 
is $150. Detailed inf Ly 
tained from Mart I. Fowler, Divi 
Education, Room 11, F.W.A 
est Lat 


its IS cont Tie ith i new I ‘ VCl 

10k by G. R. Schreiber, editor of Vend 
e automat merchandising 

Titled “Automatic Selling hn Wil 

Sons In« 140 Fourth Ave New \ 

5 the bool pre ents an analysis « 

method of merchandising 
lready reaches 
$1.5 billion 


potent l 


new book by Louis Cheskin, direct 
f the Color Research Institute, tit 
“Color Guide for Marketing Media” (Th: 
MacMillan Co., 60 Fifth Ave., New Yor! 
11; $5), discusses all visual phases of man 
keting. Included are 12 color charts with 
100 colors pr <luced from black-and 
white art with four-color printing. Em 
pl methods of 


hasis is giver ichieving 


effectiveness 


in packagin i\dvertisil 
id other marketing medi 


New uniform pacity restrict 
lly pr POse 


| for a number of ICC px 
ons by th 


' 


Steel Shipping Container 
Institute, Inc., to provide added D 
tics for the 


ch stries have beet 


petroleu » and he 


idopted by 
state Commerce Commission, i\ 

Dec. 2 Specifications affected are IC¢ 

5B, 17C, 17E, 17H and 17X, wherein 
minimum actual capacity of containers is 
lefined as not less than rated (marked 
capacity plu j ind maximum actu 


pacity is not greater than rated 
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FOR 
DEPENDABILITY 


. for consistent product protection 
YOU CAN DEPEND UPON J&L 
STEEL CONTAINERS 


Through years of dependable service, J&L Steel 
Drums and Pails have proved that they meet the 
most rigid tests for product protection. You can be 
certain that the product quality your customers expect 
is thoroughly protected because: 


J&L Drums and Pails are made from 
high quality J&L Steel Sheet 


AN ? J&L Drums and Pails are made with 
‘\ 


care and accuracy in every detail 


You can obtain J&L Steel Drums and Pails through 
plants located in leading industrial centers. You'll 
find J&L service fast and efficient. 


Sones ¢ Laughlin 


The J&L line includes all types of STEEL CORPORATION Mittsburgl 


Closures and Finishes. Bright, colorful : 
decorations may be reproduced to CONTAINER DIVISION 
your specifications. Heavy-duty ICC 
Drums. Light-gauge Drums. 55, 30 
and 15 gal. capacity and 100-Ib. 
Grease Drums. Lightweight Drums for 
Chemical and Powdered Materials 
1-10 gal. capacity Steel Pails for 
Foods, Chemicals, Oils. 


405 Lexington Ave., New York 17, New York 
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EVER CONSIDER 


Individual Display Cases 


INSTEAD OF “JUST PACKAGES?” 


Tnwestigate Custom Packaging 


without Custom Costs... 


No X-Ray vision required! Package your prod- 
uct in a Continental “C-THRI Merchandiser, 
and there it is for your customer's inspection, yet 
it's fully protected from soil and damage. hink 
its expensive? You'll be surprised! Why not 
write us, giving inside dimensions of your pres 
ent box, or send us an actual box. Let us quote 
on the basis of our experience in producing 
many types of cases from one mold. No obliga 
tion . and in a C-THRU you may suddenly 
find sales increasing. This is worth investigating. 
A Vacuum-formed plastic cradle or shaped insert for thes: 
cases can be made to fit and hold product in position if 


required. CPC Vac-Forms have unlimited possibilitics for 
economical display. Write us 


Phone, Write, or Ask for Representative 


Continental Plastics Corporation 


Chicago 12, Illinois « 2934 West Lake Street « Phone: VA. 6-0144 





hor your 
information 


marked capacity plus 5% or rated 
marked) capacity plus 4% plus 1 qt 
whichever is greater. Th mendments 
are the result of studies by the Steel Ship 
ping Container Institute Techni il Ad 
visory Committee in cooperation with the 
Petroleum Packaging Committee of the 
Packaging Institute and the Manufactur 
ing Chemists Assn.’s Metal Pack 
Committee 


A case-history booklet on plywo d ship 
ping containers has been published by the 
Atlas Plywood Corp. It covers all the in 

portant manufacturing processes ind in 
cludes a section on the extensive Safe 
Transit Laboratory facilities, graphically 
showing how plywood shipping contain 
ers are engineered for maximum pr te 
tion to products. The 24-page illustrated 
booklet, titled “How Atlas Plywood Cuts 
Your Shipping Costs Safely,” is availabk 
on request to the Atlas Plywood Cory 

1427 Statler Bldg., Boston 16, Mass 


Long-range growth for the econo 

thead is predicted in the recently issue 

3ist Annual Report of the American 
Management Assn., copies of which have 
been sent to the association’s 19,000 com 
pany and individual members. The report 
contains an introduction by AMA presi 
dent, Lawrence A. Appley, together wit 
detailed activities of the various branches 
of the association including its public i 
tions, research management courses, et 
Copies may be had from AMA head 
juarters, 330 W. 42 St., New York 36 


Interest shown in a recent speech on 
packaging materials for the fresh produce 
industry, made by Fred Spannagel of th: 
Sylvania Div., American Viscose Corp.. 
has prompted the company to make 
copies available for distribution. The talk 
was presented aS part ot a panel discus 
sion on Packaging Problems at the recent 
6th annual Merchandising and Manage 

ment Conference of the United Fresh 
Fruit & Vegetable Assn. For copies, write 
to the Market Development Dept., Syl 
vania Div., American Viscose Corp., 1617 


Pennsylvania Blvd Philadelphia 3 Pa 


4 manual, useful to the maker and the 
user of point-of-purchase display material 
for packaged products, details the plan 
ning, construction and production of 
paperboard displays. The newly pub 
lished book, “Point of Purchase Card 
board Displays,’ by Victor Strauss 
Presentation Press, P. O. Box 3, Plane 
tarium Station, New York } 

fusely illustrated and include 


Displ imans Dictionary 
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Safe and Saleab/e... 


lop bananas today travel first-class 
wrapped in Olin Polvethvlene 
Standard Fruit and Steamship 
Company adopted this new “wonde1 
film” for many reasons: polyethylen 
protects this delicate fruit against 
ibrasive scarring—a banana’s greatest 
sales enemy ... helps retain freshness 


Irom trop al farm to consumer 


OLIN POLYETHYLENE 


more uniform ripening... visibility for 


easy inspection...cleanliness...low cost 

Perhaps your product, too, can be 
shipped, stored, sold or manufactured 
better using Olin Polyethylene or Cel- 
lophane. For up-to-date facts and fresh 
ideas, call in an Olin Film packaging 
consultant today. Olin Film 


655 Madison A ve - New York 


Division, 


{ Packaging Decision Can Change the Course of a Business 
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Set up 


boxes 


faster than ever 


Up to 150 per minute 


LUA 











Inman Duplex Automatic 
Setting Up Machine 





his machine is used for setting up conventional glue lap 
boxes and covers from died out blanks, up to 150 pieces 
per minute. A dual production line sets up two pieces at a 
time, for example one box and one cover, or two boxes, or 
two covers. Construction is simple and sturdy. 


SPECIFICATIONS 


Depth 4 

Maximum Length 12” 

Maximum Width 12” 

Largest Blank 16” x 17” 

Machine Speed Up to 75 per minute 
Production Up to 150 pieces per minute 
Floor Space 51” wide x 110” long 
Weight 5200 pounds 

Horsepower 2 


Inexpensive tools for extra sizes available. Equipped with 
rotary gluers and completely adjustable forming well. One 
operator. If sizes beyond those specified are required, they 
can be accommodated by changes In design. Price and 


delivery on request 


Inman Manufacturing Company, Inc. 


Amsterdam, New York 





new! 
AVERY 
P aR Mae Qik? 
LABELS 
available now! 
ee eT TN 


sensitive labeling yet...they stick to 


iob and stay stuck! 


Developed by the pioneer makers of 


the 


pressure-sensitive labels for those extra 


tough applications! 


e for free Perma-Grip samples 
1 vourself! See how they stick to 


package or product. 


AVERY ADHESIVE LABEL CORP., custom div, 127 
117 Liberty Street. New York 6 «+ 608 South Dearborn Street, Chicagc 
616 alifornia Ave Monrovia, Calif . ffices in other Principal C 


Send us free 
samples of 
Avery's new 
Perma-Grip 
labels 


Have the 





t ry 


Packaging Experts 








Manufacturers of 


TRANSPARENT 
ROUND 


BOXES 


Metal Bottoms 
Cardboard Bottoms 


for 


* Confectionery 
* Nuts 

* Pencils 

* Matches 

* Jewelry 

* Combs 

* Notions 


* Cosmetics 
* Toys 

* Underwear 
* Brushes 

* Bootees 

* Flowers 

* Dolls 

* Industrial Uses 


Gold Stamped * Screened * Printed 


AMERICAN 
CELLUBOX 
CORP 


27-01 Bridge Plaza North 
Long Island City, N.Y. 
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Inta-Roto 
Engraving Corporation 


—s 


Inta-Roto 
Machine Company 


INTACT 


New, Modern Plant Provides 


oe 


———— - y 3 
yoecigsaa | 


COMPLETE GRAVURE Service ...On ONE ORDER! 


Through the closely integrated operations of the Inta-Roto Machine Company 
and the Inta-Roto Engraving Corporation afhliated organizations, in adjacent 
buildings, under one management — you can have base cylinders made, copper 


plated, engraved, chrome plated, and proofed, at ONE location ... on ONE order! 


Ti7-telcel MACHINE COMPANY manufactures gravure base cylin 


ders. (We also make Rotogravure and Flexographic Presses, Laminating, Coating 
and Coloring Machines, Slitters and Embossers.) 


ENGRAVING CORPORATION, recently organized, has 


complete facilities and most modern equipment for copper plating, photographing, 
engraving, chrome plating, and color proofing. 


Both are staffed by expert craftsmen widely known in the profession — men 
who are experienced in rotogravure printing, in the design and manufacture of 
rotogravure printing machinery, in copper plating, and etching. Their skill as- 


sures precision engravings to meet the most exacting requirements, 


RFD 6, Box 61 * Byrd Airport * Richmond 23, Va. 
Telephone: Fairfield 4181 


We are only two minutes from the Richmond Airport Term- 
inal. If you are flying through and have a stop-over, 
come in and look around. 
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Inquiries by mail 
or telephone 
cordially invited 


Mr. Converter: 

Ask us to run a sample 
of your toughest laminat- 
ing job on one of our stand- 
ard machines Let our en- 
gineers work out your latest 
converting problems. Ask 


for demonstrat ion, 
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} patent 
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ertified hee k 


are 


Thermoplastic Materials, | 
1, N.Y U.S. 2,686,556, Aug. 17. An ap 
layers of therme fusible 
i first electrode, a layer of insulating 
said cutting and forming ele 
lectrode and means for moving said 
nt toward and away from said ir 
e ot electrical 

= | 


between th base cl sthe ovabl ut 


Machine for Sealing 
lors \ Brook 
plastic material 
base i 
el 
i“ 
high frequency energy 


ent is provided 


: 

and Tray, | 
Ohio U.S 
type 
ind end walls cc 


A. McElwee Phe 

9 686.627. Aug. 17 
in open-top tray comprising 
nnected with bottom 
] 


ana an 


Cartons With Locking Slide 
Ol B xboard Co., Rittman 
I lide-and-tray 
each 
outer member innet 
into substantially juxtaposed rela 
onstruction for each of said walls 


ynprising an 
foldable 
uble-wall 


to Waldorf | Products Co 


Aug. 17 


Mprising 


Egg 


St. Pa 


ipe I 


Shipping Case, R. Guyer 
l An 


Minn | S. 2.686.628 
n uter b tto ike Ss she ll ex 
| together 


panels 


egg case in 
and 


i series of sick 
with rectangular relation, a liner 
foldabls connected togethe r and 
he liner including a first bottom panel 
1 te opposite ends of bottom 
secured to the ends f said end 
inel being in surface mtact with the 


ured theret 


ain 


Collapsible Carton, W. H. In 
Aug. 17 


rk N. ¥ | S. 2 686.629 
ne bottom « 


to Bloomer Bros. Co 
7. A collapsible « 
ink cut 


ind a closure w 
} . 1) 


irtor 


] 


scored 


Machine and Method for Making Valve Bags, ¢ 

Kraft | ( ry New York, N. ¥ S. 2. 687.066 
I bag-mal machine, wherein val mags of the gussetless 
means tor trans 
ct lis from its intended 
wans whi h folds that portior 
which lies between end and 
rtion of s ie side wall 


Morri 
et] 


Article Carriers, FE. | Arneson (t 
687 067, Aug. 24. An 


iring 


Method of Making 
“te igo, Ill $. 2 
t ynprising prep 


the 


Salli ilong | 


i bottom panel lving 


creasing 

f side-wall panels 

longitudinal creases to said 
irhition panel lying 

i portion inter lly « 

nt side-wall panel 


ted by 


ngitudin il p 


} 
na 


hin 
dj wen 


onnecting sak 


Owens Illinois 
Aug. 24 
rectangular 


Apparatus, K. A. Strzala (to 
poration of Ohio U. S. 2.687.068 
ling the bottom flaps of a 
vanels inserted therein, said carton hav 
width of the end flaps being such that 
dges of the end flaps when they are 

m of carton 


arton Sealing 


to Cowan Boyden Corp., Provi 

Aug. 24. A container having 
having idijacent 
interconnecting 


owan 
7157 


Plastic Container 
. 2.65; 


R. I { 
p base 


characterized bi 


orting nd sections sicle 


cove! 


] 


i strap hinge Same and 
ral therewith strap hinge joining base and cover sec 

n ¢ ich along a line intermediate the upper ind lower edges 

‘f such side walls, container being composed of a thermoplastic 
ynthetic resin selected from 


Salad 


i group consisting of polyethylen 
Flexible Container, H. A. Owen (to International Latex Cor 
Dover. Del U. S. 2,687,158, Aug. 24. In a collapsible con 
tainer for with an outer casing of substantially non-stretch 
lastic flexible fibrous material. the combination of 


use 


rtant pu 


those who are neernmed with 
Patent Offwe Washington, at 25 
cepted. Edited by H. A. Levey 


} 


ich outer casing, outer bladder having relatively tl 
walls and inner bladder having substantially elasti: 
thin walls of liquidproof material, inner bladder bein 
within outer bladder 


Bag-Cutting Means, C. E. Richens, Richmond, Va. | 

687,174, Aug. 24. In a machine for making paper-like bags, th« 

combination of a cutting element over which a piece of paper 

like material in the nature of a paper like tube is idapted to 

pass, said cutting element having a straight perpendiculai 

ce and a flat bottom face, a cutting edge formed 
I 1 outer face 


Screw-Type Filling Machine, W. R. Peterson (to St. Regis 
Paper Co., New York, N. Y U. S. 2,687,244, Aug. 24. A 
filling screw trough having an outlet at one extremity thereof 
i filling screw in trough adapted for forcing material throug] 
said outlet, a centrifugal impeller having a plurality of blades 
ind positioned idjacent said filling screw blades f such l pel 
ler being movable int with filling screw for forcing 
material into the sp the screw surface of filling 

rew, the axis of rotation of impeller being transversely dis 

relative to the axis of rotation of 


outer! 


the 


along 


proximity 


hy tween 


filling screw 


poser 
t 


Pack for Fruit 
Canal National 


and Other 
Bank of 


s ile s carton 


Articles, W. H 
Portland U.S 
An expendabk for packaging 
irticles such as fruits and vegetables iid carton Mprisin 
ntegral molded-pulp sheet of substantially uniform. thick 
ntoured i plurality of « 
ive tray sections each long enough t 
pheri urticles and shallow e1 rh ft 
Or ‘¢ ‘4 ent ft ¢ irti le 


Ran 
9 687.246 


' 1] 
Benerauy 


to provide 
like 
il 


-extensive 


Article, F. A. Cl 
Chi Zo Ill I 

open-ended tubular structure capabk 
1) top carrier for cans 

ird folded at right 
i top panel i bott 
uir of spac 


Collapsible Paperboard 
of America 


said stru 


pape rb 
provicde 
1 

Va panes i | 
letels icross ft 


l 
of each side wall 


om 


portion 


Automatic Container-Filling and Weighing 
Schieser and s Kelley to The I 

Ohio U. S. 2.687.272. Aug. 24 
veans for feeding n 


Apparatus 

xact Weight Scale Co 

In this 

plu ilits 

for suppving current to 
lity of relay 

current flow to the vi 

wrators and a plurality of photo-electric cells including a com 

on light source to de the 


lumbus Ziz 
vaterial controlled by 
ibrators n electrical circuit 


| vibrators connected therein i plura 


switches it 
1 
+] 


] 


circuit adapted to make and break 


energize relay switches 

Can Carrier, K. A. Weimer (to Morris Paper Mills. Chicago. Tl 

U. S. 2,687,800, Aug. 31. A paperboard article-packaging unit 
idapted to be assembled in box-like i plural 
itv of cans or similar identical objects arranged in row forma 
t said unit comprising a paw of generally 
inter ills connected to 

including a it correspond 

disposed flatwis in face-to-face contact 


une mare, 

Hill and F. I 
Bettendorf, 
machine 


outline to encase 


ion similar rectangular 
inother by 


ins thereof an 


pape rboard 


! sections 


ome 


neans crease 


Labeling Machine, G 
Bakery Equipment Co 
Aug 5] \ labeling 


having a continuously 


Bennett to Bettendorf 

lowa) | S. 2.687.819 

comprising an article runway 

driven, endless article-carrying belt, a 

labeling mechanism mounted alongside said runway including 

n article-stop and label-applying means and means for deliver 
irticles to said belt 


Machine for Applying Adhesive Labels to Cylindrical Objects, 
H. E. Rothmann and J. Weimont (to A. Kimball Co.. New 
York, N. Y U.S. 2,687,820, Aug. 31. In a machine for appl 

ing idhesive labe ls to evlindrical objects, in combination a 
table ilong which a cylindrical object may be rolled. a label 


holder ounted for movement relative to table including a cam 
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sof U.S 


built to take rough handling 


VISQUEEN 


ethylene Ubu 


VISQUEEN film was created to absorb punishment —to outlast the product it 


by proce 


polyethylene 
ec 


Only VISQUEEN, prod 


Patents No 


ear 


The VISKING Cort 


\ 


IMPORTANT: \ 


benefit of re 


ethylene but nota 


g my area 
State —= — 


protects. VISQUEEN won’t split, crack, shatter or run; won’t curl, break or dry 
out under display lights. VISQUEEN remains soft and pliable at 70 degrees 
below zero. So most manufacturers specify VISQUEEN for flexible packages. 
Another reason why VISQUEEN outsells all other brands of polyethylene. 


Converters of VISQUEEN film are leading experts in design 
and manufacture of flexible packages. Their skills are 
backed by VISKING’s technical knowhow. Let them help 
you obtain better packaging. The coupon will bring names 
of those serving your area. 


Send me names of converters of VISQUEEN film servin 
Company 


This advertisement is one of a series telling facts about VISQUEEN film 





The VISKING Corporation, Box H11-1410—Plastics Division, Terre Haute, Indiana 


Address 


° ® 
YsQuin film... a product of 


THE VISKING CORPORATION 


World's largest producers of polyethylene sheeting 
and tubing 

Plastics Division, Terre Haute, Indiane 

in Canada: VISKING Limited, Lindsay, Ontario 

in England: British VISQUEEN Limited, London 
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Me 


NOW AVAILABLE IN THE FOLLOWING NEW SIZES 


nd 


x X 
CROWN 


CROWN CORK & SEAL COMPANY, INC. 
SPECIALTY DIVISION « ST. LOUIS 15, MO. 
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Single-Blank Display and Shipping Carton, \ 
The United States Printing & Lithograph ¢ 

U. S. 2.688.396. Si 

tr 


ty 


With Rip Strip Having 
Rip-Strip Width, |. I 
New York, N. ¥ { 


Container 
Within the 
( In 


Lock and Lap Portions 
t to Continental Can 


> 6SS.419 ept. 7 In 


Iray and Box, | 
Sr. | 


Compartmented Carton 
; ; { 


Receptacle Attachment for Powder-Dispensing Con 
err Denver Co U. S. 2.688.422 


Sanitary 
tainers, |. P. Kise 


\ tt ] nt t 


Container, |. Kk 
| 2 688.43] 


Carton, W. | 
Sept. 7. In a 
m of a bottom | ‘ | 

lges of the bottom panel le 
inner and an yuiter wall member spaced fr 
integrally 
ite the re 


Mill 
with each a 


top wall member, a irtition flay 


by the bottom panel inter ned 
botton 


mn panel 

Container, |. P. Hamilton (to Charles Dreift Ir.. San Fr 

cisco, Calif { S. 2,688,433, Sept. 7 A or 

1 single integral piece of sheet material sucl 
' Is 


ntainer comprisin 
s paperboard cut 
rectangular botto 


scored and tolded to provide a genet 
upwardly from each of one pair of 


} 
1] Pomel 
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When you think of saving... 


Think of TAPE! 


JOINING 


REDUCED PRICES on “Scotch”’ Brand Cellophane Tape mean 
even greater savings on your packaging costs. Increased de- 
mand and new production techniques have made it possible 
to cut prices on this crystal-clear, quick-sticking tape an 
average of 12% on most popular lengths and widths. Let 
your regular supplier show you how inexpensively you can 
now use “Scotch”? Cellophane Tape—both transparent and 
in colors. For more information on ways to use it, write on 
your letterhead to Dept. MP-114 


———— 


—== 


CELLOPHANE TAPE... ONE OF 


PRESSURE- ) REG. U.S. PAT. OFF 
SENSITIVE 
TAPES 


for industry onan BRAND 


Ainnesota Mining and Manufacturing | 
4 York 7, N.Y. in Canada; London * , 


tae* 
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LOOK what 
you can do 
with it! 


taco . r 
NEAT PACKAGING of i irregular shapes 
is easy with “Scotch” Brand Cello 
phane Tape. This meat-packing ex 
ample shows how well tape performs 
on refrigerated package. 


ADD PREMIUMS to regular shelf par k 
ages quickly, easily, inexpensively 
This tape-of-all-work sticks at a touch 
to any clean, dry surface holds 
securely in transit and on shelves 


CARTON CLOSURES that sfay closed 
are easily applied. Example: sealing 
bulk packages of butter pats with 
clear-as-glass “‘Scotch’’ Brand Cello 
phane Tape. Tape doesn’t hide printed 
message, holds cover securely 


AIR-TIGHT SEAL keeps potato chips 
fresh and saleable for long periods 

one of the hundreds of profit-making, 
money-saving uses for versatile 
“Scotch” Brand. Got a 


f pac k iving 
problem? Think first of tape 


219 





f bottom wall ch wall including an oute 


nner panel disposed in substantially parallel 


elation to one another and joined along upper edges 


Chained Enwrapment, C. W. Vogt, Norwalk, Conn. U. § 
2,688,435, Se pt 7 A plu ility of bags eat h ot whi h in lude S 
panels ind connecting edge W ills tab eleme nts struck 
: ills and extending outwardly from a side panel 
nto overlapping relation with edge walls of adja- 


nd detachably secured thereto 


Container Handler for Label-Affixing Machines, ]. Kantor, | 
Rosenberg ind A. C Small to The Liquid Carbonic Corp., 
Chicago, Ill U. S. 2,689,057, Sept. 14. A container-feeding 
veans for octagonal containers comprising a rotary table, means 
for depositing a container in a pre-determined position of table 
means f I ipplving idhesive coated labels to i side ot con 
y | 


tainer and an outfeed star for removing a container from tal 


Cover or Lid for Boxes, A. Katzman (to I. D. Co., New York 
S. 2,689,060, Sept. 14. A container comprising a hol 
lov having a bottom and upstanding side walls with 
A MILE LONG LINE Ipp dges defining an open top, a lid for closing open top 
OF MEN d ig a depressed center portion to receive qrnamental 


] 
AND MACHINES = = : 


raised periphery terminating in a_ peripheral 
said side walls telescopically, raised periphery 
mulating a picture frame 


( ollapsible Vube, S.C. Willis (to Container ¢ ip Co., Moultrie 
Ga U.S. 2.689.064, Sept. 14. A collapsible tube for dispens 
ing tooth paste, shaving cream and the like having an integral 


hollow spherical segment-shaped dispensing head provided with 
I i dispensing op ind circular opening offset from the 
DEVO ED to longitudinal iX1IS ol the tul 1 concave-conve,. closure member 
slidably mounted with said head with its mvex surfa in 
osed engagement with the internal surface of head 


p Bottle-Capping Machine, C. S. Price, Rutherford 
2,689,074, Sept. 14. In a bottle-capping machine 
lrauli¢ | leformable 


n, an | evlinder, a de crimping « 


uid which when subjected to press 


Packing and Shipping Container, J. W. Mair 
eadership ir Corp. of America, Chicago, Ill U.S. 2,689,077 I 
7 pos 8 packing and shipping container for fruit and her frang 


t 
cnihettes ; 
. eee “e ind perishable articles comprising a rectangular box-lik 


ed 


years of research ture formed from a single piece of paperboard cut, scored 
folded to provide i bott m-W ill panel, 1 side Ww ill panel 
stantially contiguous with and connected to the bottom-w 
ge, sma panel ilong € ich side the reot ind an end W ill panel conner 
here is no package to « cl end of the b ttom-w ill pane ls ind ¢ ich end of « ich 
r Kennedy's men and the side-wall panels, the three end-wall panels at each end « 
th production facilities the container being lapped one upon another with one of tl 
sew, paste, seal and print end-wall panels that is connected to a side-wall panel i 
ar load quantities er 1 disposed it utsice of container ena 


ynder Kennedy's regular 


; 


) 
; 


Je the nation's lead Textile Shipping Container, J]. B. W. Andrew, Jr. (to Container 
Corp. of America, Chicago, III U.S. 2.689.078, Sept. 14. A 
shipping container comprising a four-sided lower cover sectior 

, i liner body comprising three connected side-wall members 
elapse: gcaseratersaprall neg disposed to fit within cover section in contact with three of side 
IS} Le | 

walls thereof, liner body being open at its ends and open for its 
full height at one side and a closure member disconnected fro 

liner body and closing one side thereof 


hallenge to produce a better pack 
age for the protection or display of 


your product 


Container, J. E. Timer (to Chippewa Paper Products ( 

Chicago, Ill U.S. 2,689,079, Sept. 14. An envelope-ty) 

lividual corrugated 
) 


tainer comprising an outer pair of in 
each of plies comprising an inner corrugated layer and an o 
non-corrugated layer, an inner pair of individual cor 

] ] 


plies, each of plies comprising an outer corrugated lave 


ken ned inner non-corrugated laver, and means securing all nlies t 
: gether about three edges thereof 
Gelatin Gel Package and Method, E. W. Colt (to Le ter 


SHELBYVILLE, INDIANA Evanston, Ill U.S. 2,689,183, Sept. 14. In a gelatir 
product package including a container providing a 
idapted for molding and dispensing a gelatin food produ 
gelatine-containing food product in gelled condition wi 
ivity and conforming to its walls, and a layer of non-toxic 
terial between food product and cavity walls, laver in conta 
vith food product having a substantially lower cohesive stren 
than the cohe Sive strength ot food prod t in it elled 
tion tor promoting the release of food product from 
ubstantial intact nditior 
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[F your problem is — 


4 cost of formulation or production 


scuff resistance 








blocking 
mileage 
CHEESE flaking 


bulging 





leakers 


BUTTER lactic acid absorption 





IT will pay you to investigate — 





AC Polyethylene 


Low-molecular-weight A-C POLYETHYLENE can improve 
your dairy cartons in a number of ways without increasing 


your coaling costs 


With this polymer in your wax formulation, your paper 
containers can be stronger and more attractive. And they 
will have greater sales appeal 


Using A-C PoLYETHYLENE may permit you to consider lighter 
weight paper stock. Savings would perhaps pay for your 
coating materials 


Investigate this versatile plastic today. Since even small 
quantities of this polymer substantially upgrade your wax blend, 
it may help put your products in a more favorable competitive 
position and, perhaps, open new markets for you. 


For additional information, contact 





SEMET-SOLVAY PETROCHEMICAL DIVISION 
Allied Chemical & Dye Corporation 
40 Rector Street, New York 6, N. Y. 
a New York—Chicago—Cleveland 
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A Big Step Towards Perfection 


Poly-coated... DOUBLE FOLD 


one or both sides 


Here’s something new! A Bag Machine that heat 
seals paper bags. See us for details. We have the 
equipment and the “know-how” to show you how. 





Single or double-fold pasted bottom, flat or 
square bags . . . Poly-coated one or two sides. A THE H.H.H. HEAT-SEAL MACHINE 
quality bag that appeals to the eye. . . is economical FOR PAPER BAGS PROVIDES 
to use and provides extra protection for contents. ahs nde Rebbe on 
Heat sealed seams and bottoms assure a strong, — 

isture- f il hine-fill i ide 
moisture-proof, easily machine-fi ed bag, ina wi sid teh eines led 
range of sizes and provides unlimited use of PAPER Machines. 
in place of more costly cellophane, foil, etc. Adds Closure of filled bags can be 


i Heat Sealed. 
sales appeal to all types of packaged commodities. 
High Protective Features. 


Flat or square bags. 





Heat Sealed Seams and Bottoms. 
Single or Double Pasted Bottom 
Fold. 


Polyethylene Coated Stock 
Provides Double-Wall Advantages 
with Single Wall. 








H.H.HEINRICH 
. © &@ Fi eae 


111 EIGHTH AVENUE NEW YORK 11,N. Y 


WAtkins 4-6970-1-2 
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Oo SELECT the items you want 


2) CIRCLE the corresponding numbers on the post card 
3) FILL IN the information requested 


4) MAIL — no postage required 


EQUIPMENT 


UNIVERSAL MARKER. Bulletin on the Al- 
gene Koller Printer which replaces sten- 
cils in the marking of packages, shipping 
cartons, drums, burlap bags, etc. Aigene 
Marking Equipment Co, (K-451) 
CORRUGATED WRAPPERS. Folder shows five 
types of white single-face corrugated 
wrappers for use in protecting cosmetic, 
pharmaceutical, ceramic and industrial 
products. ‘lhe Hankins Container Co, 
(K-452) 
FLEXOGRAPHIC PRESS. Data on small press 
designed tor tiexographic register printing 
on paper, cellophane and polyethylene 
film. Wolverine Paper Converting Ma- 
chinery Corporation. (K-453) 
INDUSTRIAL PACKAGING. A full range of 
laminated and single-ply flexible pack- 
aging materials and containers for protec- 
tive packaging of industrial parts and 
products are described in a folder issued 
by Kennedy Car Liner & Bag Co., Inc. 
(K-454) 
STUB SHAFT ASSEMBLY. Information on a 
shaft assembly that is applicable , a an 
type of equipment in which paper, boar 
film, foil or tabric is fed from rolls on ro 
stands. Cut-away drawing illustrates ad- 
vantages found in this type of shaft as- 
sembly. The Clark-Aiken Company. 
(K-45 5) 
STRAIGHT LINE LIQUID FILLERS. Bulletin des- 
cribes vacuum filler equipment and de- 
tailed drawing explains vacuum filling 
principle. Lllustrates and gives specifica- 
tions of six straight line models, both 
vacuum and gravity types. Pneumatic 
Scale Corporation, Ltd. (K-456) 
GUMMED CORRUGATORS TAPES. Portfolio 
contains 15 samples of gummed tapes in 
a variety of colors and backings. Included 
is a glass-fibre tape, bonded with a non- 
asphalt laminate. Two samples of each is 
included to permit ample testing. Nashua 
Corporation. (K-457) 
WIRE STITCHING. New catalogue contains 
information on wire stitching in box mak- 
ing. Discusses advantages of the wire 
stitching assembly and closure methods; 
tells how it is possible to reduce material 
and labor cost. Acme Steel Company. 
(K-458) 
PROTECTIVE WRAPPING PAPER. Folder illus- 
trates uses and features of “Pro-Tex- 
Mor”, a specially treated paper to protect 
fine wood, metal and plastic finishes. 
Points out a — variety of packaging 
operations in which this paper is applic- 
able. Central States Paper and Bag Com- 
pany. (K-459) 
MOTORS AND TRANSMISSIONS. Four-color 
brochure describes finger-tip speed con- 
trol with new “Vari-S Motodrive.” 
Unit combines motor, speed changing 
mechanism and gear reducer in one pack- 
age. Also discusses and gives specifica- 
tions rr variable transmissions. 
Reeves Pulley Company. (K-460) 
EDGE POSITION CONTROL. Bulletin des- 
cribes regulator for use in suiding webs. 
Case histories relate use in laminating, 
printing, positioning, examining and slit- 
ting. Diagram shows simplicity of control. 
Askania Regulator Company. (K-461) 


HELPFUL LITERATURE GREE 


There is valuable data — worth dollars and cents to you— 


in the literature and samples described below. 


SUPPLIES 


MEDIUM SPEED BREAD WRAPPER. Bulletin 
discusses “Micro Model 30” wrapper. 
Among features pointed out are no-pinch 
loaf transfer, adjustable web drape table 
wrap control, improved paper supply and 
refrigerated sealing. American Machine 
and Foundry Company. (K-462) 


BOTTLE WADDING EQUIPMENT. Folder des- 
cribes unit for use on capsule and tablet 
lines where wadding is necessary. Speci- 
fications point out simple adjustability 
automatic safety features, capacity and 
approximate floor space required. Con- 
solidated Packaging Machinery Corpora- 
tion. (K-463) 
FILLING MACHINES FOR FREE FLOWING 
PRODUCTS. Data on rotary “Whiz-Packer” 
filling machinery for handling containers 
with restricted openings, for filling prod- 
ucts requiring settling in a tight pack, 
and for eliminating product dusting. 
Frazier & Son. (K-464) 


FIBROUS GLASS CUSHIONING MATERIAL. De- 
ils on the use and performance 
teristics of * ‘Vibraglass” cushioning ma- 
terial which is available in sheets, pads, 
molded pads, and cushion cases for pro- 
tecting equipment from shock and 
vibration. Glass Fibers, Inc. (K-465) 


ANNIVERSARY BOOKLET. Manufacturer of 
functional materials for protective pack- 
aging, such as oiled, waxed, laminated, 
reinforced and plastic coated papers, 
fabrics, foil and film describes a 
facilities and policies of organization in 
50th Anniversary booklet. H. P. Smith 
Paper Company. (K-466) 
VARIGRAPH LETTERING INSTRUMENT. De- 
9 about a device which enables anyone 
» pee professional-looking lettering 
gh speed. Illustrations of the wide 
he. of available type styles and sizes. 
The Varigraph Co., (K-467) 


Fill out and mail this card now 


SERVICES 


BAG MAKING MACHINE. Folder discusses 
three models designed for use with poly- 
ethylene, pliofilm, c-- and other 
heat seal coated films. Gives specifications 
concerning bag types, range of sizes, elec- 
trical requirements and dimensions and 
weights of equipment. Roto Bag Machine 
Corporation. (K-468) 


“BBD NEWS AND TIPS.” Newsletter for 
paper converters and package printers 
contains news of the industry and data on 
current developments, Bensing Brothers 
and Deeney. (K-469) 


ACETATE FIBRE TAPES. Folder discusses 
how colored and transparent “Scotch” 
brand acetate fibre and film tapes have 
been engineered for varied industrial 
taping applications. Shows methods for 
using colored and printed types for com- 
bination deal ab 4 labeling and 
identification, and for point of purchase 
messages. Minnesota Mining =a Manu- 
facturing Company. (K-470) 


SOAP POWDER PACKER. Detailed bulletin 
gives complete specifications and descrip- 
tion of 19 pieces of equipment used in 
measuring and packing soap powders, 
bleaching powders and scouring powders. 
Discusses carton folders, filling machines, 
weight controls and automatic cut-outs. 
Geveke and Company. (K-471) 


JOB-ENGINEERED PACKAGES, Brochure de- 
tails step-by-step method of solving dif- 
ficult packaging problems. M of 
ae g and testing are also shown and 
nt = pew illustrate case his- 

x Company. (K-472) 


MODERN PACKAGING 
Manufacturers’ Literature Service 


| am interested in the following items: 


K-451 K-452 K-453 K-454 K-455 K-456 
K-462 K-463 K-464 K-465 K-466 K-467 K-468 K-469 K-470 K-471 K-472 
K-473 K-474 K-475 K-476 K-477 K-478 
K-484 K-485 K-486 K-487 K-488 K-489 


if you deo not now subscribe te MODERN PACKAGING, but wish to receive the next 12 
issvee (U.S.A. & Canada, $6; Pam America, $8; all other countries $12) just check here 


POSITION . 


(This card cannot be honored after February 15, 1955) 





K-457 K-458 K-459 K-460 K-461 


K-479 K-480 K-481 K-482 K-483 
K-490 K-491 K-492 K-493 K-494 


FE HELPFUL LITERATURE 


There is valuable data — worth dollars and cents to you — 


in the literature and samples described below 


Oo SELECT the items you want 

(2) CIRCLE the corresponding numbers on the post card 
3) FILL IN the information requested 

4) MAIL — no postage required 


EQUIPMENT + SUPPLIES + SERVICES 


EXPORT PACKING SERVICE. Data on the fa- 
cilities and type of work done by this 
company for the armed services, elec- 
tronics manufacturers, government con- 
tractors, common carriers, and others who 
need climate-proof packaging. Cargo 
Packers, Inc. (K-473) 


TEXTILE WRAPPING MACHINERY. Details on 
vial unit designed for wrapping towels, 
ts and other textile products. Machine 

features automatic thermostatic control to 

insure proper sealing temperatures for all 
types of heat-sealing wrapping materials. 

Hayssen Manufacturing Company. (K-474) 


AUTOMATIC WEB GUIDE. Literature de- 
scribes and illustrates web guide for print- 
ing presses, slitting, laminating and wind- 
up operations, Explains principle of 
operation. Gives specifications concerning 
maximum roll weights handled, as well as 
speed in feet per minute. Stanford En- 
gineering Company. (K-47 5) 


INFORMATIVE LABELING. Booklet tells man- 
ufacturers and retailers how informative 
labeling aids sales promotion, helps pur- 
chasers, overcomes price competition, and 
ties in with product advertising. Dennison 
Manufacturing Co. (K-476) 


SEMI-AUTOMATIC WRAPPING MACHINES. 
Leaflet describes two wrapping machines 
for use with sheeted cellophane, wax or 
foil, plain or printed paper. Machines have 
a wide adjustment range and are ther- 
mostatically controlled to prevent scorch 
or damage to products from heat. Schooler 
Manufacturing Company. (K-477) 
INSULATING AND CUSHIONING MATERIALS. 
Folder discusses “Tufflex” insulation and 
cushioning material for use in shipping 
containers and air cargo packs. Charts 
give full specifications concerning 

and densities. Wood Conversion CoiK-478) 


Fill out and mail this card now 


Postage 
Will Be Paid 
by 
Addressee 


CEMENTING RUBBER PLATES. Information on 
five different cements used in bonding 
rubber to steel plate cylinders. Chart 
shows type of cement, purpose, directions 
for use, and solvent pre-cleaner recom- 
mended. Mosstype Materials, Inc. (K-479) 


“PALLETITE” ADHESIVES. Folder explains use 
of adhesives when products are handled 
through palletizing. Gives brief descrip- 
tion of two adhesive products as well as 
methods of use and approximate cost. 
Swift and Company. (K-480) 


REGISTRATION CONTROL UNITS. Data on 
four standard registration control units for 
use with continuous rotary machines and 
intermittent operating machines. 

matic illustration shows a typical installa- 
tion on a rotary type cut-off machine. 
Electronic Machine Parts, Inc. (K-481) 


AUTOMATIC ROTARY LIQUID FILLERS. Pam- 
phlet deals with vacuum and gravity {fill- 
ers for all types of foamy and still liquids. 
Complete specification chart correlates 
number of spouts with motors required, 
actual filling speed, and containers han- 
dled. M.R.M. Company, Inc. (K-482) 


MATERIALS HANDLING. Booklet fully de- 
scribes the techniques for using a fork lift 
truck to handle different types of loads. 
The booklet also points out a number of 
different operations a fork lift truck should 
be able to perform and lists a group of 
time-saving suggestions. Yale & Towne 
Mfg. Co. (K-483) 


SPIRAL FEEDERS. Facts on the use of vibra- 
tory motion in a spiral ramp elevator as a 
method of elevating or lowering bulk ma- 
terials and controlling the speed of eleva- 
tion. Pamphlet lists advantages and speci- 
fications. Syntron Company. (K-484) 


No 
Postage Stamp 
Necessary 
If Mailed in the 
United States 





BUSINESS R 





4, 


First Class Permit No. 2656 (Sec. 34.9, 


: 


& R.), New York, N. 








MODERN PACKAGING 
575 Madison Avenue 
New York 22, N. Y. 


CARTON STAPLER. Bulletin describes equip- 
ment for closing simultaneously both ends 
of tull overlap or telescope cartons, cor- 
rugated or fibre. Diagram and sketches 
illustrate how retractable anvils produce a 
unigue closure without damaging the car- 
ton’s contents. International Stapling Ma- 
chines. (K-485) 
PACKAGING MATERIALS. Data describes a 
new line of “Jiity Rugated” packaging 
niaterials designed for cushioning, interior 
and exterior packaging, surface protection, 
shock absorption. Cut-away drawings 
show multipie layers of diiterent types 
available. Folder illustrates wide variety 
of uses. Jitty Manutacturing Company. 
(K-486) 
FRUIT AND VEGETABLE PACKAGER. Litera- 
ture shows complete fruit and vegetable 
packaging set-up built about an “Auto- 
bagger’ automatic bagging machine and 
including elevating rolier grader, rotary 
table, take away belt and bag closing ma- 
chine. The Trescott Company, Inc. 
(K-487) 
“WHEEL-EZY" HAND TRUCK. Leaflet illus- 
trates new design in hand truck with 
beveled nose and loop handle for secure 
grip at any angle. Also shows four dif- 
ferent models and four types of wheels 
available to meet many materials handling 
requirements. The Rapids-Standard Com- 
pany, Inc. (K-488) 
“VELVA-GLO 40." Price list and printed 
samples of this light-weight fluorescent 
paper for box covers, labels, gift wraps, 
and other packaging assignments. Radiant 
Color Co. (K-489) 
PACKAGING MACHINERY. Complete file dis- 
cusses a wide variety of equipment de- 
signed to handle a multitude of packaging 
operations including pre-packaging, wrap- 
ping with textiles and cellophane, bun- 
and carton forming. Literature 
show machinery and type of package each 
is capable of as well as the specifications 
of each machine. Package Machinery 
Company. (K-490) 
AUTOMATIC HEAT SEALERS. Data sheet de- 
scribes and illustrates various semi- and 
fully automatic feeding mechanisms for 
automatically packaging a wide variety of 
items in heat sealing materials. Pak- 
Rapid, Inc. (K-491) 
FINE SCREEN PRINTING. Company offers 
MoperRN Packacinc reprint discussing 
such graphic arts techniques as letterpress, 
offset lithography, rotogravure, and sheet- 
avure, Reprint describes the appli- 
cability of each and tells where they are 
most frequently used in the packaging 
industry. Champlain Company, Inc. 
(K-492) 
“DRUMPAK" CARTONS. Handy folder ex- 
plains how kdown-construction 
“Drumpak” cartons are tailored to the re- 
quirements of products needing protective 
cartoning. Gaylord Container 
(K-493) 
WEB UNROLLS. Five styles of unrolls and 
various of web processing equi 
ment are described in a folder nual - 
John Waldron Corporation. (K-494) 





JHEPRIELD TUBER 


with McKESSON & ROBBINS’ TAWN...the brush is purely ornamental 


0.0.0.0.0.0.-0.-0-0-0.4 





Yes. the brush is old... 

and purely ornamental. Popular Tawn 
Brushless Shave is new...and efficiently 
serves the comfort of modern men. 

Two such established firms as Sheffield 
Tube and McKesson & Robbins, Inc., 

are old hands at turning their experience 
into new packaging concepts that 

make pleasant nrusic on the cash register! 
For collapsible tubes better designed 

to sell and protect, try Sheffie ld 


Process Tubes on your next order. 


THE SHEFFIELD TUBE corporation 


Factory and Home Office: New London, Connecticut + Sales Offices: New York + Chicago + Los Angeles 





mort PARTITIONS! 


Solve YOUR 
Internal Packaging Problems 


SAFELY—SECURELY! 


Made to Your 
Exacting Specifications 
for Pharmaceuticals 
Candy 
Heart Box Inserts 
Collapsible Tubes 
Toys and other fragile items 


Plain and Die Cut 














Prompt Delivery 


Write or Call for Complete Data 


R API CUTTING 


CO., INC. 


90-96 ENGERT AVE. 
BROOKLYN 22, N.Y. 


EVergreen 8-2512-3-4 
(Formerly at 169-173 Franklin Ave.) 


Se a 








What do packagers want? 


his article continued from page 103 
costly. In food and hardware fields, 
wider-mouthed jars are desired and 
one respondent would like to see 
“sharper and crisper molded detail” 
to improve appearance 

In the drug group there were sug- 
gestions for closer weight and dimen- 
sional tolerances of glass containers 
and requests for machines to apply 
easily removed labels for prescription 
items and tablet filling for small runs 

Several drug firms would like to see 
a line of plastic bottles in standard 
c.c. sizes the same as glass. Closure 
improvement of polyethylene bottles 
was frequently suggested 

Rigid plastic boxes obviously have 
great interest, but many say costs are 
too high. 
greate! strength are desired to stand 
some 


rransparent boxes with 
strain without breaking easily 


mentioned that greater acceptance 
could be encouraged by h iving more 
stock sizes in a variety of styles and 
Another asked for stronger 
hinging of lids 
] 


discourage 
lids back too far 

Cellophane users in all product 
uld like t his useful 


materials 


as well as devices to 
} ] ] 
consumers trom bending 


str ‘ I eliminating 


brittleness due to aging and drying 


To measure up t what users want 
nolucthulon 


} 


film needs two prin ipal 


mprovements—gre iter clarity and 


These 


mments 


needs are in 


ilong the fol 
lowing lines “An ethic ent he it Sé iler 
] 


on a produ tion-line 


easiel handlin y 


dic ited by CC 


set-up,” “Easier 
ypening of polyethylene bag for fill 
ing,” “Means of handling so that it 
can be used much faster.” One would 
like to se polyethylene more recep 
tive to rotogravure printing Also 
wanted is polyethylene with a lower 
water-vapor-transmission rate, more 
resistant to oils, and less permeable 
by odors 

Paper-bag users want stronger bags 
and better protection for hygroscopic 
materials against atmospheric mois 
ture—at a reasonable price. They want 
cold-weather flexibility for asphalt- 
laminated paper. One wants glassine 
with a thermoplastic seal at lower 
Another thinks 


there is opportunity for more imagina- 


cost for 5-cent items. 


tion on the part of opaque bag or en- 
velope manufacturers in developing 
new _ styles improving construction 


and using more of the varieties of 


paper stocks which are now available. 
food 
looking for metal closures with better 


Certain manutacturers are 
seals. They want hermetic closures 
with easier original removal and ef- 
fective sealing, unsealing and reseal- 
ing. All answers to this question were 
along these lines. 

9. Is there a material for pack 
aging presently being offered which 
you have not adopted, yet would like 
to adopt? 

A goodly portion in most industries 
answered “yes” to this question, but 
few were specific in identifying their 
desires. 

When asked to explain the reason 
for not having adopted a material they 
would like to use, a good 44% of thos 
who answered this question indicated 
that the reason was “high cost.” Since 
65% of those identifying their desires 
identified plastic materials, this was 
pretty convincing evidence that pack 
feel that the cost of 
plastic packaging today is still out of 


agers gener! ally 


reach. But criticism of high costs was 
not restricted to this area. Scattered 


references to high cost were found 
under almost every classification 

10. What new kinds of packages or 
packaging materials, not presently 
available, would you like to see de 
veloped—and why? 

Many of the 


tion mentioned things that are “un 


inswers to this ques 


available” because ot cost 

In the food field 
are looking for the perfect packaging 
film: strength to withstand low hu 


pac kaging men 


midity and low temperatures without 
breaking, a single film that combines 
all the qualities of a satisfactory gas 
barrier; superior printing qualities i 
safe, practical anti-myotic-coated 
transparent film. 
Packagers want a laminated fibr 
board container with zero water-va 
por-transmission rate; a self-contained 
unit (without inner bag) which can be 
used to package hy groscopic m iterials 
One packager needs a fibre drum of 
40- to 50-gal. capacity, sufficiently 
moisture resistant to stand handling in 
and out of 36 deg. F 


liquid products. 


. cold storage for 


\ dairy firm wants “inexpensive” 
single-use transparent plastic milk and 
One_ beverage 
firm wants really disposable—“burn- 


able” pop and beer containers, 


ice-cream containers. 


\ paint firm suggests self-sealing 
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new directions 
in packaging 


From continuous research in design 
and construction come modern, 


cost-cutting packages that promote sales. 


we SEFTON 


t. Louis New Orlea 


FIBRE CAN CO. 


Portland, Ore. - Piqua, O. 
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artitions for 


Do 


‘otective for faster packing 
at lower cost! 


WRITE, PHONE or WIRE 
for QUOTATIONS on 
YOUR REQUIREMENTS 


ackaging 
peter partition corp. 
Manufacturers of Cardboard Partitions 


19-21 HEYWARD ST. ,,.{*<Pros.. BROOKLYN II, N. Y. 


TRiangle 5-4033 
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| Inexpensive .. . INDIVIDUAL 
MINIATURE flexographic & ROTO-GRAVURE 


Printing Units 10” web width 


(also 15° and 20” 
web widths) 


L se me of these 
POLYETHYLENI 
more on your MACHINE = and 
bag or pack- 


Mount one 01 


ur Sales increasé 

aging machine. 

Print as you These PRINTING I NITS can also be purchased 
package! in Main Frames. as COMPLETE PRINTING 
PRESSES 











FRANCIS C. KILB CO. INC. i 
\ lt 
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A policy of 


containment... 


package your product in 





L 


BEETLE adds distinction... 


3EETLE’s lustrous, scratch-resistant finish has an 
unmistakable smart, quality look; adds 

distinction to your product package. 

BEETLE will conform to any shape, and can be 
produced in an unlimited range of warm, 

glowing colors to match your packaging theme... 
to draw the shopper’s eye. 





BEETLE protects... 


3EETLE is strong, durable, and has a hard finish 
that resists staining...is unaffected by 

essential oils, alcohol, acetone or other common 
solvents. Moreover, your BEETLE package builds up 
no electrostatic charge to attract dust on counters. 


BEETLE means economy ... 


This thermosetting urea plastic is reasonable 
in both raw material and molding costs... 
has color (any color you choose) built 
right in to last the lifetime of the package. 


NOVEMBER 1954 
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plastic 


Calumet Mfg. Co. 


Molded by 
Rathbun Molding Corp. 


Molded by 
Waterbury Companies, Inc. 


© eens 


? 
AMERICANA Cyanamid LOM PANY 





PLASTICS AND RESINS DIVISION 


Rockefeller Plaza, New York 20,N. Y 











In Canoeda: North American Cyonomid Limited, Toronto & Montreal 
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| CITY CUTS NEW HIGHWAY 


| THROUGH CMC .. . CMC CUTS 


PRICES TO MOVE FLOOR STOCK 


HOE A CO., ING SPECIAL SIN 
( bE ROLI LNIT ROTARY WEB 
rELEGRAPH BLANK PERFECI 
ING PRESS t STRAIGHT 
LINE SINGLE DECK Wibi 
PLATE CYLINDERS PLATE 
Wibe \ PLATES AROUND 
PRINTING BLANKS ON 
SIDES \ ‘ ( POrF 
t HOF A co IN¢ SPECTAI 
SINGLE ROLI SINGLE UNIT RO 
PARY PELEGRAPH BLANK 
PRINTING PRESS { 
STRAIGHT LINE SINGLE DECK 
Wibe PLATI ‘ CYLINDER 
PLATES Wibt x PLATES 
AROUND PRINTING §' BLANKS 
ON SIDE ONLY SHEET Dt 
LIVERY siZt X 48 CLTOFE 


CRAFTSMEN <2" 


ATLANTKI BOSTON, MASS 
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Creams, lotions and ointments are 


safe in these attractive foil enve- 
\ Bakevire Vinvl Resin coat 
the inner surface of the foil 
ists chemicals 


covers pinhole . 


tii 


perm ts high spe d heat-sealing 
The coating 


ilkkalies and most acids. It 


withstands wate r, oil 
keeps contents pure by preventing 
them from reacting chemically with 


thi foil 


BAKELITE COMPANY, 4 Di: 


NOVEMBER 1954 


Tough flexible BAKELITI 


Vinvl Resin seals out air and wate) 


glossy 
a4 


It strengthens the foil and reduces 
puncturing by coarse contents. And 
it won't work loose, peel or flake off 
For detailed advice or technical 
assistance on the pa kaging uses of 
BAKELITE Vinyl Resin coating writ 
to Dept ANt)-O0 
Lee Comy ’ k4,N J 


The Dobeckmun Company 
( 11.0 


BAKELITE 
VINYL RESINS 


/B\ 
TRADE \SO) war 





1 Street, New 





In usual shippin 


S-tt drop is rather improb 


YOU CAN TELL 
A HAYSSEN-WRAPPED PACKAGE 
BY THE WRAPPING IT KEEPS! 





Regardless of size or shape, you get 





easy, a neat, tight wrap on every package 
automatic with a Hayssen automatic wrapping 


machine. Wrapping’s easier! Also, 


operation production men report savings up to 


50 over previous “w rapping costs. 


No complicated adjustments from 

* 
simple size-to-size on a Hayssen. No gears 
or sproc kets to remove or change 
fo ...no need for expensive mechanics 
adi st to change size, either. So simple the 


operator does it on the job. 


Hayssen’s simple, rugged design, 


using fewer moving parts, keeps 
more 


these machines working and sav- 
sturdily ing through years of dependable, 
trouble-free service. Every moving 
part is in the open and easily reached 


for maintenance and cleaning. 





\\ 
Wi 


MY $5EM nes comrany 








laa JOT sh ire 


Dept. MP-11, SHEBOYGAN, WISCONSIN 


' 
New York e + . . e V 7 
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ferent plastic caps are repre- 


, ° 
Ire—ours aiong with 


\ ght, could you 
1e that’s best for you? 
t. We doubt if you 


| 
isual means. 


aps might work im- 
capping chucks—or 
but not seal or might in 
down your production 
That costs money 
delivery tocustomers. 
“aps do look alike and 
~them are good. The trouble 
it afford to spend your 


ey sorting out the good 


want 1s a combinati 


id Service, but you 


quality means flawless 


nn your production 


be tough, fast to go on, Se- 


curely sealed when closed, clean as 


bright 
' 


wh 


Can vou pick the ONE that’s best for vou? 


That kind of Quality is dest for you. 

For service you want capacity to 
get caps to you in best-for-you quanti- 
ties, when you want them. You don’t 
want to have to protect yourself with 
big inventories. You want a source 
that has the equipraent and the experi- 
ence and the will to give you preferred 
Service. 

That kind of Service 1s dest for you. 

W hi it’s b st-for-ye u is the guide that 


C 
} 
{ 
4 


has decided our capacity, built for us 


1e of the country’s most modern clos- 
ure plants, and sets up our production 
and delivery schedules 

Best-for-you puts a little extra tough- 
ness in our caps where the stresses of 
your high-speed filling line hit; adds a 
little extra provision for secure liners; 
takes a little extra care to give a better 
finish. Our caps are tough alright, but 
they’re pretty too—and that counts 
— at the Retail level 


] 1} 


e hoy ye Vo lu WI Talk with us about 


your tei’ ton 


“Best for You” 


BerNARpbIn 





Packaging export possibilities 

have maintained 
n the postw rel 
cipal markets ha 
vreater Huctuation 

Exports of unfilled 

id closures have greatly 
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eX] rts im 


] 
pronximiatel 





PICTURE 


Your Product in 





fibre shipping 
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ng about 200 
$3,987 
following 
vas the third highe st 
vhicl bed ) ( terms of dollar \ 
LUSTEROID — - 1953 re 
Container xports of metal drums an 
Company, is and other 
Write for samples inc. / gradually decreased iso buying substantial amounts 
and prices today e J peak dollar-volume Folding and set-up boxes accounted 
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a Mexico, Venezuela e Netherland 
liquid the Philippines ind th Belgian ¢ onde 
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12 West Parker Avenue, Maplewood, N.J. { reign marke ! ie 
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50 years The vereatile ‘Oliver’ 


of HALLEY craftsmanship afford the 


ultimate efficiencies in gravure, flexographic 
and letterpress rotaries. 


HALLEY engineering yields maximum 


production dividends with minimum 2 
labor cost. us | ore 


Noteworthy features — 





Advanced constant tension control 
Hairline register 

Uniform impression control 

High velocity air drying 

Flying splice feed and rewind 


Interchangeable units 





Heavy construction 


5 ‘ Technical data and prices on request 


Halley Rotopress Corporation 


Phone BUckingham 1-4330 Fextiles, baked goods, paper special 
ties, bacon, frankturters. If your pro 
duct is remotely similar to any of 
these, an “Oliver” will give you fine 
packages at low cost. Using cartons HOT CUPS 
trays, U-boards, cards, or without With Handles 


supports, it neatly wraps and secure 
ly heat or glue seals your product ““OLIVER’’ ROLL-TYPE 
for utmost protection. It also heat LABELING SYSTEM 


3312 North Ravenswood Avenue, Chicago 13, Illinois 














seals a smart label to the packag 
“Oliver” quick adjustability means ee 
less down-time. Each of & models ( ‘ re Lal 


handles packages in a wide range of 
sizes--speeds up to 50 a minute. Infeed 
conveyors 6 to 15 feet long. Print 
ed wrappers registered by an elec 
tric eve. “Oliver” features will save 
you dollars daily. Write for details. 








SCIENTIFICALLY EXTRUDED 


SHEETS 


UNIFORM IN GAUGE 
Color range to suit your job thickness 
from .003 to .200. Our Acetate and 
Styrene Sheets, Rolls, and Films are 
suitable for 


VACUUM FORMING 


Perfect for Silk Screening. 
Furnished in widths from 1” 
to 60 inches. 








& Many new products are being 
“Nog, made from our materials. 


Acer We can provide technical _ u ° H 
Ale eile » tee ye “Oliver” Wrapping Machine 


1 SHEETS STYRENE ons with Automatic Roll-Type Labeling System 


JOSEPH DAVIS PLASTICS CO. 


432 Schuyler Ave., Arlington, N. J 























OLIVER MACHINERY COMPANY - GRAND RAPIDS 2, MICH. 
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INK 
FOR EVERY 
PURPOSE 


INK 
FOR ANY 
SURFACE 


There isn't any type of package that doesn't look brighter, cleaner, sharper, when 
it’s printed with S&V ink. And you can always be sure of meeting special packaging requirements when you print with an S&V ink 
that's “tailor made” to suit your particular purpose. S&V supplies the finest inks, in a wide range of blacks and colors, for 


FOIL @ POLYETHYLENE © VINYL @ CELLOPHANE 
WAXED PAPER © CARTONS @ PAPER STOCKS OF ALL KINDS 


Sinclair and Valentine Co. 


Main office and factory: 611 West 129th St., New York 27, N. Y. 
OVER 35 BRANCHES PROVIDE SERVICE FROM COAST TO COAST 














P 


THE TENTH 
INTERNATIONAL 
PRINTING 
MACHINERY AND 
ALLIED TRADES’ 

EXHIBITION ae aduaias acca metamadeaean ae 
July 5th—I6th, 1955 py of the Official Catalogue 


OLYMPIA LONDON 





430,000 sq. ft. of exhibition space—under one roof 


(PEX| 


Director, Fe W. BRIDGES & SONS LTD., G: ind Buildings, Trafalgar Sq., London W.C.2, Englan 


THE ASSOCIATION OF BRITISH MANUFACTURERS OF PRINTERS’ MACHINERY (PROPRIETARY 
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WRAP-ADE 


AUTOMATIC 


UNIT PACKAGER 


A VERSATILE, LOW COST MACHINE FOR 
PACKAGING PRACTICALLY ANY SMALL ITEM! 


eccosocoaeeeee eee 


The WRAP-ADE UNIT PACKAGER performs an entire 
cycle of packaging operations—including feeding, fill-e 
ing, forming and sealing practically every type of heat ® 
sealing material. It has been built on the simplest pos- ¢ 
sible principles conducive to high speed packaging, e 
versatility, and low upkeep costs 


CHECK THESE OUTSTANDING FEATURES: 


@ FEEDING MECHANISMS available for all types of @ 
products conveyor magozine rotary table volumetric @ 
filler ovtomatic hoppers 


“N 


SIZES: Can bed qned for any products up to 3 
CAPACITY: Sma tems such as tablets—300-350 per 
minute units the size of a bottle cap—125 per 
minute (sing row* powder packets—2” x 3”°—70 per 


minute sing row* *Duplex feed, where practical 


will double 


ALSO Quick adjustmer or m io cut-off, no gear change 
AVAILABLE: n 


ssary 
Semi-Automatic Unit Packas 
with smoller capacity at “ @ May be quipped to print markings in register 


Send us a sample of your product today for our prompt quotation 
You will be surprised to see how much you can save! 


MACHINE CO., INC. 


Manufacturers of Packaging Machinery for over 20 
83 VALLEY STREET, BELLEVILLE 9, NEW JERSEYs 
. 


PHONE—PLYMOUTH 9-6150 e 
SSCHSSSSHSSHSOSSSSSHSGSSOSSHOSHOSSSSSSSSHSHSHSSSHEHOSSSSSSSESSESEEEESE 


SSHSHSSSSSSHSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSSESSSSSSESHOOBLSSEE 
“< 
a 
e 





LATEST 

IDEAS IN 
PLASTIC 
FABRICATING 
MACHINES 


Taber aNSTRUMENT CORPORATION (SECTION 12 


CLIP THIS 112 Goundry Street, North 
cou PON Please send latest literature 


Taber Plastic Fabricating Machines 


1 
TO YOUR = | 


Tonawanda, New York 


LETTERHEAD 
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PLASTIC 


at lower than most other box prices! 


= 


SY 


. 


752 D Gold Spray Cover 
7'\, x 4’, x 2 Hinged 
7S5HK Crystali—also molded 
with design 

7',x4 


x 1 


2w, 3w, 4w 
Hinged square 
1 high 


1% inside 


clear or tutone 


962— 

$ , 0.0 

s+, | high 
clear or tutone 


Aristocrat Chest with 
3 boxes or trays 
also clear or tutone 
5, x 3 x 4° high o.d 


> 


\ 
¥ , 


#£ 


“a 


les 
M. L. MODEL OF 
Mary and Little Lamb 


purse Approx. 3 x 2 


The Harmon Company 


STOCK BOXES 


There are hundreds of stock 
plastic boxes to choose from 
Standard and novelty boxes 
that do a 


smart merchan 


dising job and add eye 
appeal for any product 

plus a reusable container 
which result 


will in in 


creased sales for you 


CUSTOM MADE BOXES 


lf mold costs have pre 
vented you from using a 
tailor-made box, here is a 


new opportunty for you 
Harmon engineers will de 
sign a plastic molded box 
to meet your specific re 
mold 


quirements without 


charces. Just send us a 
sample of your product with 
price limitations and quanti 
ties used annually; we wiil 
create a package and make 
full recommendations with 


out obligation to you 


Write or call for brochure 


or send your product for 


sample 


731 
2 & 2g x 15/16 hinged 


also % or 11/4” high 


331 Madison Avenue, 
New York 17, N. Y. 


MUrray Hill 7-7644 
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SEPARATED eeeoeVenal 


[here are many mothers who have never 
their arms even at Christmas. [hese 
berculosis, contagious and deadly unless 
at ited in time 

Yet TBc 
ivo 


( 1 Cal 


held 


n someday 

1 help hasten that da 

» all out with two « 
kage send at Cl 


This year 


buy Christmas Seals 
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MODEL “0 4 


This marvelous new machine compe Is 
a reexamination of the packaging 


possitbilitre s of your product. 


ECONOMICAL, HIGH SPEED 
machin : FLEXIBLE PACKAGING 


in the The pronounced sales-appeal of flexible packages i 

pera overturning merchandise concepts in every field. You 

ind e , can now enjoy thes« ferred feature visability, 
l-ce. ! ; 

} economic advantages flexible packaging affords 
solution ° , lowe1 la st, le age space and shipping 
weights. Roto-Wrap brings them to you with the 
simplest operation at the highest commercial speed 
(rates over 100 packages per minute attainable) 


ESPECIALLY APPLICABLE TO 


I] f ntinued tre page 12 a The Model “O” will package Alemite Fittings to 
Zircons — singly or in multiple units — in plain 
or printed materials such as cellophane, aluminum 
foil, glassine and laminations of Pliofilm, poly 
ethylene, Saran and other films. Even odd-shaped 
or irregular object traditionally difficult or im- 
possible to package economically present no 
Committee 7 problem for the highly versatile Roto Wrap. 


present the baking 


complete protection and durability, as well as the 


Ser toy 


ind 





t 


Inte 


e Wide range of package sizes by simple adjustment 
e Photo-registration for printed materials 

e Tear-notch for easy opening 

x on this e Perforating for multiple packaging 

esentatives of e Pyrometer control of sealing temperatures 


Hing’ industry 


ind the COL 


i = Assn se Send A Sample of Your 
inutacture laminated : Product For Free Analysis 
DI tectively coatec 
kKaves ind packaging 
1 VarlOUs bakers prod 
cartons travs | . 
or blanks, dividers 
committee's long 


iimed toward im EZ 
ee dod 7 CONAPAC MACHINE COMPANY 
120 EAST 13th STREET, NEW YORK 3, WN. Y. 


better stack 
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THE TEAR RESISTANT CELLOPHANE BA 
with the STRING ON TOP! 


THE STRENGTH OF POLYETHYLENE... 


THE TRANSPARENCY OF CELLOP 





EXCLUSIVE with 


elrose packaging 


814 St. Anns Avenue, New York 56, N. Y. 


¢ CYpress 2-3703 


P 


G 





HANE! 





corp. 








HIGH-SPEED ACCURATE 
FILLING witha... 


FILLMASTER 


For Dry and 
Semi-Dry Products 


ENGINEERING COMPANY 
107 STUYVESANT AVE. 
LYNDHURST, N. J. 








industry s 1 | 


ot package ' 


ery conmce 


their 


SIZCS 


rolls to halt i 


port 











CACC 





l. B \ er 


cupy only a 
t 


Ot 
ot display space 


Service distributors 


added, that the 
method of merchandisit 


is to limit the 
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FITS ALL TYPE CAN LIDS 


Now in Use for Self-Dispensing Pressurized Products 


AMERICAN 
7 DOME_TYPE 


x q 
u™ of ° 
go <t® 05”, 


% 
oe ss : JT Mg Ven, 
oom, : . 
baal > Ww Si | Yat 


THE DILL 
AEROSOL 
VALVE 

Open or Closed Type 


A Safety-Seal, 


— 


{ pAaaRAd 


Precise-Action 
Valve that produces a finer, 
uniform molecular spray with- 
out leak or after-drip. Avail- 
able in 2 styles — Ready-to-use 
or with Non-Pierced valve open- 
ing. 


CONTINENTAL 
CONCAVE TYPE 


High Type 
with Recessed 
Spray Opening 


AVAILABLE WITH VARIOUS TYPE 
AND COLOR DISPENSING BUTTON 


Cellulose Acetate or Nylon Construction 
High Type 


Low Type 


7 
“ING “ bg 


“TOPS” for Reli- 
able Services and 
Sales Attraction 


A PRODUCT OF 45 YEARS’ 


EXPERIENCE IN THE DESIGN AEROSOL 
AND MANUFACTURE OF 
SAFETY SEAL VALVES 


VALVES 
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Used daily on 
millions of packages 


on all types of machines as well as hand labeled 


PROXMELT 


THERMOPLASTIC 
ADHESIVES 




















“—“PROXMELT THERMOPLASTIC ADHESIVES are used on: 
LABELS « IDENTIFICATION BANDS « BAG STRIPS 
BOTTLES « TITEWRAPS * BAG SADDLES « TAGS 
END SEALS « PHOTO-MASKS « STAY-TAPE * CARTONS 











PRODUCTS, INC., CHICAGO 32 PAOLI, PENNA. WICHITA, KANS 





Award winner 


lop iward I thr 
match industry's packaging ( 
tion has been won by a 


the shape of a trailer, in whic 


Information Bureau, | 
billion match books used 
Americans are now d 
rect mail in | ickages 
cartons. oblon: 
both ends, cell pl ihe 
tainers shaped 
idvertiser 
\ pane 1 of mercl 
Ing experts 
ot ie three 
Hoida Lumber 
Wis., for the bes 
Tri-Arts Press 
the best celle ph ume 
Members t tl 
He W ird Ke tcl itll 
James H. Pickeri 
Co merchandising 
Gianninoto pack 
Hagens managin 
PACKAGIN« une 


Robert Gair & Ci 





New Mylar plant 


Ommercilal pl 


iveste! fil 


Anti Ipating 


tion goes up 


duced price S 


type s and g 


+= 
-) gauge 


duction amounts 


ind Vauges ind | 
price range ot 
heavier films t 


oo 


Tau 
] 
The Circl Ve plant 


process of Start Up SINCE 


4 is necessary to prove out ca hi ste 
with great care ind thoroughness 
because the plant in effect, was do 

something that had never be 
before. Practically all of the pro 
equipment in us¢ it the new plant had 
to be specially designed for the job 
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....THERE’S AN ANCHOR CAP 
FOR EVERY SEALING PURPOSE 


NCHOR HOCKING makes eleven stvles of screw, 
Pi lug. friction and vacuum closures for food prod- 


ducts. Each 1s designed tor specil sealing purposes — 


all provide de pe ndable. economical, attractive and 
eflicient seals 


For 


ipplication of vacuum and friction « aps. thirteen 


different types « nchor Sealing Macl 


able. Phey tippy ¢ ips il 
p nin 


chines are avall- 


{ speeds ranging from 20 to as 


high as 625 er! 


Che uniformly | quality ¢ Anchor ¢ ips us the 
result of pracucal careltul 


To 
igen 


selection. testin 
oh quality control 
ugh laboratory tests and regular Inspections, 
" 
If vou Pacnape oO! Lass 


let us recommen ma 


CIOSLTES 


best suited to particular need he services of our 


your 
| 
Pac Kaging | ngimeeril tboratories are 


alsoavailable to help vou y proble ms. 


Anchor’ Deep Screw Caps 
able in G and K sizes—lacquered 
rivatels Dee 


| GLASS CORPORATION 
LANCASTER, OHIO 
> 


The Most Famous Name in Glass 
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Control Today’s Costs 
PRINT the Weight! 


New Toledo Printweigh Scales meet your needs today for 





/ 


closer cost control Stop human errors in reading, remember- 
ing, recording . provide accurately printed weights with 
split-second speed iccurately recorded! 

Printweighs are available for dial type scales in the great 
new line of Industrial Toledos! 44 new features include 
new clean-line design . . . double-pendulum mechanism in 
one-piece sector... lifetime fulcrum. Send for new condensed 
( italog No. 2001. Toledo Scale Co., Toledo 1, Ohio. 


r regu 
preventio® 
ou 





Chemical symposium 


\ technical symposium 
pack ving labs ling und ti inspe 
was part of the Sth National ¢ 
Exposition held recently in Chicag 
under the sponsorship « t the America 
Chemical Society. The s\ mposium was 
conducted by the Manutacturing 
Chemists Assn whi ent 
more than 90 
pacity of the che 

Five industry 
ing chemicals 
ind steel discus 
future use { 
drums, evlinders 
for the transpo 
products Plastic 
ing an 
small 
drums 
EK. Pruett 

i 

including 
Che steel 

ch has sol 
lem bv lining 
| lacquers 
type ot i 
tainer has 
sh Wil 
production 
1953 as comp 

Che industry 
Ing program wa 
Minteer of Mor 
Unitorm labeling 
the industry are b 
cle veloped by 
Precautionary Intor 
Phat committe 
the Chemical Speci 
working la 
pl ducts ipplying 
ciples \ pi vram 
Importance 
lanned 
isk 
Warning 

\ jump i 
erosol-containe! ini 
predicted by H. W. Ha 
ing direc 


' 
} 
t 


that the re 

vill be aby 
million 
different type 
the ConsUu 
Mr. Hamilton pr 

ly insportation ind distributi 
in the United States 
ment of raw materials 
product { | 
total ap) 
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FIBREBOARD PRODUCTS INC. 
Head Office: San Francisco 11, California 

FIBREBOARD PRODUCTS (EASTERN DiVISION) INC. 
Philadelphia and Baltimore 


Sales Offices: We Denver « Fresno e tos Angeles « Dallas « Oakland « Phoenix « Portland « Sacramento e Salem 


Salt Lake City e San Diego an Fre sco « San Jose « Seattle « Stockton « Yakima; (East) Baltimore « Easton « Lancaster « New York e Philadelphia 
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Ward, director ot 
Olin Mathie SOn 


] 
discussin I 


pressed thr bye 
I 

remalt tle xible 
than becor 


railroads 





Purchasing Agent makes 
Patapar underwater test 


ts me « its diversified uses: 


ra- 


‘ rk lou s. chee a 


poultry, mar 


lin Cal vis 
g separators; 
eets for direct 
dialyzing rie ihe 
wrapping ar- 
live steam. It is 
heets., plain or 


Patapar resists grease too 


‘d with colorful 


In your business perliaps there is a 

NON-TONK that could be done better with 

Fell us about it. and we wil 

Some of Patapar’s many uses ani mation and testing sample 

of Patapar we recommend 
] } 

anes than 


rolled steel o1 


erally speaking t 


ON 
r differences betwes 
Peo 1% ral. Penns> what iain 
} i 
_* l 


it 
phoric icid pickle 


Vegetable Parchment . } ” mic-acid rinse v 


results This 





HEADQUARTERS FOR VEGETABLE PARCHMENT SINCE 1885 tive 
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It's 





another 
rLAKO @& 


success ~ 


, FLAKO -y PAKORE 


PiE CRUST 
1 








PLAKO 


PNEUMATIC SCALE Corp., Ltp 


} f-¢ 


* p \" F U M AT | + Packaging and Bottling Equipment 
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Carefully Controlled 


C ONTRACT PACKAGIN G ageing 





} 


by Fischer-Wehmann 
| 


| drugs @ foods @ novelties @ cosmetics 


strip packages 
catch covers | Manufacturers who use Fischer-Wehmann’s service 
flexible packages free themselves, once and for all, from problems 
bottle filling connected with packaging their products. Fischer- 
powder filling Wehmann packages, inspects, cartons, ships. Every 
heat sealing ph ise of our operation Is supervised and con- 
inserting trolled to maintain highest standards of quality 
collating ind service, Our efficient, automatic equipment 


assembling keeps costs at rock-bottom 


Let us know Vour pack 
iging requirements and 
we will promptly sub- 
mit an estimate 


Complete humidity and 
temperature controlled 
facilities available for 
the packaging of sensi 
tive products 





FISCHER-WEHMANN CORPORATION 


4916 Hudson Boulevard West New York, N. J Union 3-8954 














r 
COMPLETE CARTONING 


FLEXIBILITY WITH THESE 
VERSATILE SET-UP MACHINES 


TUCK-O0-MAT 


onhdence 
del 50 TUCK-O-MAT needs the : ss 


ipparent 





... 





ne of only one attendant and greatly I 
cartoning labor costs. The versatile TUCK-O- ventory 
*s a wide range of carton sizes and has an output 


) cartons per hour 


| unit (2 x 4 x3 high) is portable for 
Quick changeovers are made with in- 
parts. Write for folder Bl-4 


CONVEY-O-MAT : MODEL 518 CARTON CLOSER of consume: 


Model 54 CONVEY-O-MAT adds . Used with the CONVEY-O-MAT, the 
r the advantages of Mode! 518 CARTON CLOSER provide 
the set-up 2 complete cartoning system. Many 1S highl 


ot the 
on the con ombinations are possible with these business 

In idditi 
| 


the stabilit 


your product versatile units. 


micTre ist iti 
encouraging 

, 
general outiook 


} 





DIST. BY NEW JERSEY MACHINE CORP... HOBOKEN, CINCINNATI, CHICAGO, LOS ANGELES 
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wih $teigerwald 


Heat Seal Labels 


NO GLUE - NO WATER - NO CLEAN-UP 
NO BLISTERED LABELS - NO WRINKLED LABELS 
NO MESS - NO LOOSE EDGES - NO SMEARS N 


~— 


Label Dri Challenger 


applying 


STEIGERWALD 


| 
4 Heat Seal Labels 


tt 


=< 


On flat, round, or tapered containers including 


BOTTLES — JARS — BOXES — AMPULES 
JUGS — CANS — BOXES — HARDWARE 
DRY GOODS -— SPOOLS — DISHES, ETC. 


STEIGERWALD HEAT SEAL LABELS without glue save labor 
and result in better labeling. Regardless of the size, shape 
or design of the product and the label—there’s a STEIGER- 
WALD HEAT SEAL LABEL without glue for every labeling 


operation. 


it’s well worth a phone call to investigate 
labeling without glue... 


( 


Phone or Write 
a. m. steigerwald company 
910 W. VAN BUREN ST. TAylor 9-5400 CHICAGO 7, ILLINOIS 


CHARLOTTE, MICH EAST AURORA, N.Y KANSAS CITY, MO MEMPHIS MINNEAPOLIS OAKLAND, CAL 
M. Clork E A. Brewer A. 8. Masor Edword M j. &. ond L. Moor Jeo Ponte 
Pleosont St 33 Pork Plo ¢ efle t 8 S. Front St IC t Ave 600 Sixteenth St 

Phone: 1004 BAltimore 9834 MEmphis 8-2574 LOcust 5309 TEmplebar 27-1745 
CLEVELAND, OHIO FORT WORTH, TEX LOUISVILLE, KY MILWAUKEE, WIS NEW YORK, N.Y ST. LOUIS, MO 
foA ond te Roy A. ( gha e He He kowsk H. Mclore M Yotes ( 

310 Hippodrome Bldg 3236 versity Drive 416 lefle 84 82nd 00 Ww i Arcade Bldg 

CHerry 1-2468 Wilson 7468 WAbosh 1257 Bluemound 8-0065 MOnument 2-0737 GArfeld 1-0741 

CINCINNATI, OHIG. Stolimaler & Son Inc. 307 EF. 4th St. Main 2966 








eeeeeeeeneeeeeeeeeeeeee 


Manufacturers of Aniline ond Gravure Presses, Folders, interfolders, 
Leminetors, Woxers, Embossers, Siitters, Sheeters, Roll Winders, Pock- 
eging Machines, Crepers and Tissve Converting Units. 





NEW YORK: 55 WEST 42 STREET 
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This revolutionary machine brings tremendous 
economies to users of labelled heat-sealable bags! 


. Uses labels printed on ordinary 
printer's enameled stock. No special thermo-plastic 
coated papers required 

4 ‘ MA TANE < as bags are sealed 
Handles tent or saddle-type labels 
" Neatly heat-seals 
against moisture, evaporation and contamination. No 
staples, no pins, no unsightly closures. One operator 
does the work ot two oO! more! 


‘ A LA I] yphane 
pliofilm polyethylene. 


PROV f RMAN Simple design, continually im 
proved over many years, is your insurance of long life 
and trouble-free performance! Ask for literature! 


Full line of HI \T SI AL-I [ mat hrine Sat ailabl 


x GLOBE * 
HEAT-SEAL, INC. 
HEAT SEAL-IT DIVISION 





: Beat the high cost of 


rubber plate rolle with 


Revolutionary new sleeve-and-mandrel assembly 
gives you accuracy of shafted rolls at far less cost 


Now you can keep more jobs standing, carry more re- 

I sconomical new “D-MOUNT” Cylinders 
D-Mounts’” work on a unique but proved principle. In the 
fied n system you combine a light alloy 
ndrel » a shrink-fit assembly that 
Sex: d‘’ while on the press yet 
Write for descriptive hich is quickly disassembled at the end of the run. And 
literature and ov _ you are assured of perfect as ibly every time fool 
complete details about von ae eS ee ee ee ee ee 
..""D-Mount” Cylinders Brag tiy ws. pe nl ticaagere eg a 
re tnan steel 5 ~ an 

oo nutes by untrained 


peats by using « 


“‘D-Mounts” are available as bare cylinders for 
plates you mount yourself ...or as bases for 
MOSSTYPE DESIGN ROLLERS 


= Mosstype Roller Co., Inc. °. 
~~“ General Office - 4 
33 Flatbush Ave., Brooklyn, N. Y. 
Waldwick, New Jersey 
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CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 


BUSINESS OPPORTUNITIES + EQUIPMENT (used or resale only) 


EMPLOYMENT + 








MACHINERY AND 


EQUIPMENT FOR SALE 





POR SALE 
collaps« 


2—bBri d Box Machine 
std Koapp Self-Adjusting 


nits Poeumatic 


omp. t 
late ty pe 
& Gravity Fillers 
& Colto Auto. Tube Fillers & 
partial list. Send our 
Products Co. Ine ‘ 
N. J. HO 4-4425 Tel 


HA 


irden 





AVAILABLE AT TERRIFIE 


Capem and K Automatic 
pers. Stokes A and B 
Piaudler, Ho MEM 
lers. Stokes Smith Gl, G2 
Powder Filler Triangle Ele« 
‘,2¢ Ni¢ A6C A and Whiz Fillers. Fille 
6, 10-Head Piston Fillers. Knapp 429 
Ceeo Carton Closers. I ‘ Kyler A 
Burt Wraparound Lab 
und RK A. Jo 
Machinery Co 
Hayssen 3-7 
phane Wrapper 
Auto. Cellophane 
partial list. Tell us » 


Vacuum 
and 


Tri-Pak 


anal 


FA 
Automatic 

Hudson 
Wrapper 


Sharp 
This 


requirement 


is on 
our 
Standard Equipment ¢ 
$18-322 Lafavette Street 
New York 12, N. ¥ 


t nion 





Rotary ¢ 


SAVINGS 


r 


and 


ls 


ompany 


ap 
Transwraps 
Fil 
HEcsa 
Aa 


Redington 
Package 

t Wrappers 
Celle 
Campbell 


4 








POR SALI 
Niagara 


Immediately available 
Model 230 bag ‘ 
Will handle 


sling machi 


excellent condition 
und or heat 


hine plain ba 


ma 
tintie , losin 
other imilar 


cotlee but 


Box 


sitable 


FOR SALI Simplex Model 7-24 
Automatic Bag Machine 1 Doughboy 
PHS Koetary Heat Sealer 1 Wrap-ade 
matic jaw heat sealer with 14 
Button 
with 2 fr leads t ta 
All good 
Reply 2220 Na Ave 


ty pe 
jaws 1 Surtace 


noo 1 


coated 
Cutter equipment in 
hw ille 


SEY BOLD 
CHINES ‘4 
Hand 


(utting 


POWER PAPER CUTTING 
‘u SS > 65 75 i9 
Sheridan & 
Presse 20x30 18x32 
litters, nev used. Barclay 
17S Weeoster St New Vork 


Lever Cutter 


Lb4x22 


abeles 

Filler 
cler equipp. 
and 


FOR SALI Iwo ¢ ton Model 
nm fillers teu 
Also 
S500 « 
Le 


i140 1 
like me 


combination 


sranteed = rebuilt 


Stokes 


ach or nearest 


closer reasonable 


Brown and Airport, Haverhill, Mass 


PLEXNOGRAPHIE 


wide 


PRINTING 
Web 


PRESS: Two 
omplete with 
Press was 


Web 


narrow 10 


rewind, dryer and motor 
Built for a Special Jo f 10 
overhauled, like ew, T arranges 
lemon Kilb—tI40 
Mineola Velephone 


191. Pri 4 tt , 


pletely 
tration 


Se om 


bags fro 


High 


| 


dine 
and 


ially 


p 


=p 
Model 
auto 


& 


Thomson 
22x41 

Machinery 
GR 7 


lype Pyrometer 


real 


operat- 


New 


MA 
40 
Die 


B300 


d 
bottle dro 


” 


‘ 


Custom 


ube 


erimper 


N 


offer 


unwind 


fo 


POR SALE 
Mod 101 range 
on 26 x 38 Dic 
Purpose Coaters 
“0 Parry 
orrugating 


Packa 


Potdevin F & S Bag Machine a- 
No. 6 Brightwood Thom 
Cutter; 32° Rutherford “All 
60° Moore & White Sheeter 
Many Set-Up, Folding and 
Machines. Box 886, Modern 


Liner 
Box 


in 





«oN 


Motor 
bottles 


Ross PACKAGING 
attached 


artonm size 


MACHINE 
For packing 
silt,’ x2% 
Machine 
seem at time ‘ ble 
quick sale, Call 

Joseph A. Gilosa 

601 West 26 Street 
York 1. New York, OR 


inte cartons 


2% x t atic ean 


any price 


for for inter 


New 5-B8362 











MACHINERY AND 
EQUIPMENT WANTED 





ANTED: Pneumatic Seale 
upper, Labeller 


Church ™ 


Packaging 
W rapper 
New Vork 


Cellophans 


ox 1451 Station 





PACKAGING MACHINERY MERS 


idered the export 
ry’ With the 


industrialization 


Have vou con possibilities 
lor 


trend 


world wide 
the 


constantly in 


your machir 


towards demand 
American Machinery is 


This additional volume 
. obtained 
specialists in 
markets 
these countries. An 
high 


reputation 


interesting 


un best be for vou 


field 
known 


experienced vour 


familiar with foreigt and 


te the i trialist ot 


old time export firm of class com 


financial already 
ted 


olicits 


mercial and 


representing a selec number of American 
additional 
out their 

broad 


details to 


manufacturers several 


manufacturing accounts to round 
ging Machinery 
with 


Box 


activities 
and 
Packaging 


stalog 


BRO, Modern 











WANTED Po 
make. Box 


Machir 


BBS Modern 


Simplex 


Packaging 


other 





CREPER, LAMINATOR AND TUBER 


Creper Approximately 60° wide, secondary 


machine with complete drying equip 
stands. I 
maximum laminator 
heads 


weight 


reping 
ment, unwind and rewind aminator 
preferably reverse roll ¢ 
roll to roll tor 
Adjustable 

Please 


number 


16 minimum te 
ating heavy» 
medium 
tuber 4 
make at 


duty 
Puber 
to sheet 


paper 
roll 


serial ondition and where 


sible 


een in operation if 


Box 893, Modern Packaging 











STORESWR 


State 


IRANSWRAP A or B oor 
Ks 


number if 


with olumetric weighing 


quipped with photo 
what 


produ 











rECHNICATI 
Technical 


with a 


SERVICE 

Field Repre- 
backgrou 

in polyethylene 


We 


sentative 


need a Service 


good chemical 


and several years’ experience 


films. A really 
for growth 


or competitive unusual op- 
with top-rated, rapidly 


Send re 


portunity 


growing nationwide organization 


ane slary 


Rex nHI Modern 


Packagin 











. 


verter of 


is 
P 
n 
p 
P 


ALESMAN WANTED: A known con 
and waxed pape 
adding to its sales fo in New York and 
hiladelphia. Experience in packaging desirable 
tial. Salary llemt 
ortunity for ' it mar Box BHI Marder 
whaging 


nationally 


printed cellophane 


ot ¢ and bonus. Exce 








ROTOGRAVURE FNECUTIVE WANTED 


hastern m deing a national 
field 
on lara 
help 
production 
Write for 
data 


Packagin 


nutacturer 


ness in the packaging 


going 
multicolor rotogravure 


needs man to mana 


Replic 


imte 


experienced 


operation of sales and 
will be held 


view. giving all 


Box 887 


confidential 
pertinent 


Modern 








- 
N 


line 
packaging 
ful 


1 


Write te 


Set-up, 1 


stop 


full 
pected to 


ALESMAN 
ew York 


ontainers 


WANTED 


manufacturer ot 


tablished 


transparent acetat« 


large 


and Celluboxes Excellent tie-in 
handlin 
Wonder 


for aggressive salesn now 


materials and relat items 


opportunity with co ompeti 


ive prices. We are modernly equipped for 
Plea 


territory 


roderate to volume 
full 


ov erage 


BRO 


productior runs 


varticular on experience 
1 


and = = other entl handlin 


Modern Packa 


lines pre 


tox ing 


STIMATOR 


WANTED 
etup boxes 
Modern 


Experienced 
and) fold 
Packagin 


Box 


"ACKAGING MACTIINE 


xperienced on high 


OPERATORS Must be 
speed packaging equipment 
Experience in 


Smith Newer 


intain and operate 
Stoke 
Splendid 


Company 


letergent field, or on and 
Models helpful 
xpanding Chemical 
details of 
Box 


opportunity with 


W rite 


givin 
past slary ex 
891 


experience 


Mae n» Packagin 


S™LPERVISOR: For high speed Automatic 
sein Machin Experiences on Stokes 
Smith Models helpful. Must be capable 

responsibility for 


Splendid 


kag 
opportunity 
W rite 


uming entire pac 


operation future and 


with expanding detergent 


full details o past 
expected to Bex 892, Modern 


company 
giving experience 


Packagin 


slary 


cil PE RREEPORY 


with 


Acar AND 


ressive 


MIDWEST 
salesman ae 
Lithographer b 
Processed Paper Mill. We 
representation in the Chicage area 
Rex BOF vl ert Packagin 


to age 
Makers 
Coated 


quainted 
Printer 


and 


MANAGER 
sellir 


have 


“ALES erienced in bex 
field 
should 
tionally known 
field. This tomed to 
sround 825.000 midwest All 
be handled in strictest 
Berger 
Avenue 
charged 


rds Executive 
with large 
folding « 


contact 
the 


personal 
concerns in 
individual is accu earning 
yearly Location 
conhdence 
Management Consultant 
Minne ta 


inquiries will 
Write Wm. K 
O31 Marquette 
No fee will be 


Minneapoli 
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Introducing a 


World’s Finest Flexographic Press 
WOLVERINE Hydro-Printer 





SPECIFICATIONS 


1 to 6 colors 

26” to 80” wide 

Up to 40” stand- 
ard repeat 

Repeats to 60 
available 


Write wire or 
phone today for 
descriptive lit 
erature on the 
Wolverine 
dro-Printer 














PAPER CONVERTING MACHINERY CORPORATION 
18584 Fitzpatrick Avenue Detroit 28, Michigan 





ROUND BOTTLES, JARS, 
CANS, CONTAINERS 


Get in Line! 


ROTARY 
UNSCRAMBLING 
TABLE 


@ Cartons of bottles, jars, cans Or containers are inverted on 
& Bini 3. to the tilt top table and their contents pushed onto the revolving 





Ti od disc. Units are automatically regimented and despatched in 
=) 
V oq 4 


single file to the conveyor 
? 


LOWERS HANDLING COSTS — ACCELERATES PRODUCTION 


@ Conveyor carries units to other operations such as filling, 


%, = 

a) F , 

or? See 

° SS BOXES 

> capping, labelling, etc, Handles up to 100 units per minute 
depending upon diameter 


N 


4 MAIL THIS COUPON FOR FULL DETAILS 


ISLAND EQUIPMENT CORP. Dept. MPI 
27-01 Bridge Plaza North 
Long Island City 1, N.Y. 


Please send particulars « 
Rotary Unscrambling Table 


PAPER PACKAGES, INC. 


ST. PAUL 3, MINN. «© PHONE US « CApital 6-8804 
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— Come to 
the''Shepherd ” 


CLAREMONT WASTE MFG. CO. 


World's Largest Manufacturer of Flock 
CLAREMONT, NEW HAMPSHIRE 
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Performance Proves 


HERBERT 


ELIMINATE STATIC 


Where Others Fail! 


Measure up the Herbert Oxy 

Cold Bar with any other 
means of static elimination compare point 
by point . . . let the facts prove what thousands 
of users already know! Oxy is your best invest- 
ment, for any material and on any equipment, in 
terms of efficiency, safety, and cost-saving per- 
formance. For full specifications and prices, 
please forward details of your machine. 


HERBERT 
PRODUCTS INC. 


74-30 Jamaica Ave. - Woodhaven 21, N. Y 
Phone: Michigan 2-4887 
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National Starch Produets Ine. 


Speed is an essential factor 
in today’s packaging. Lynch The Lynch Model RS 


engineers strive constantly offers you these outstanding advantages: 


to serve the changing needs 


Wraps round or square cookie or cracker sandwiches 
of the packaging industry. 


Provides neater, more attractive packages 
“More units per minute” is 


Maintains a high production speed 
one of their aims in designing 


Cuts scrap loss to an amazing degree 
Lynch Packaging Machines. 


Assures steady, dependable production 


Write to Dept. M for full details 


shark ; ee Pee ‘ Branches: New York @ Toledo @ Chicago @ San Francisco @ Los Angeles 
ANDERSON, INDIANA tt , © Atlanta @ Dallas @ Toronto Export Dept.; 13 East 40th St., New York 16, N. Y. 
i a Sees Cables: ARLAB 
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Go Places- Do Things with an 


Ever Ready Lobel 


IN A FAST CHANGING WORLD 
with its millions of new products and 
by-products--new problems of labelling 
present themselves. Where, better than 
at Ever Ready can the answers to your 
label problems be found? Few things are 


4 beyond our scope or ken 
Oneida ak 


THERE IS NO LABEL PROBLEM WE CAN'T LICK! 
THAT'S OUR CHALLENGE .. ACCEPT IT PLEASE! 


paper products, inc. 
. ; > SEND FOR Red-E-Stik ''Test-It-Yourself”” Kit 
Clifton Boulevard, Clifton, New Jersey 


rth, Tex. e Los Angeles, Calif. ¢ Centralia, | l 
maETs ano ems cone i, rma =a Ready Corp. 
aT as = 363 Cortlandt St..¢ Belleville 9, N. J. 
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competitive price. 


“Small Fry” bubble bath sales have been bubbling 
over with the help of this appealing competi- 
priced package produced for Cort-Living- 
y Harcord. It’s the catch-the-ey 
lls the small fry, too! Revion’s colorful promotion for “Cherries in the Snow” de- 
manded a “shock” package that would be a traffic-stopper. 
The now well-known art theme made a provocative entree 
in packaging produced by Harcord. 


A paper canister kept 
the package richly distinctive . . 


. yet promotionally priced. 


You Sell It Better. . . because 


You Say It Best with 





PAPER CANISTERS by 





Blue Waltz dusting powder woos the women... 
thousands more of them every year! Nestle Le 
Mur credits the sales conquest, in large part, to 
the feminine 


“ 


boudoir” package . . . another 
quality-production job by Harcord. 
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“Showcase” your products 
for bigger profits 
with Monsanto's 


Vender-display made of transparent Vuepak for Jack's Cookie 
Co., Baton Rouge, La., was designed and fabricated by Central 
States Paper & Bag Co., St. Louis, Mo. 


Meet more Monsanto products 
on CBS-TV's “Morning Show" 


SERVING INDUSTRY WHICH SERVES MANKIND 
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Impressions in the driveway 


Service station items must be seen to be appreciated, or even 
thought of. Catching the motorist’s eye from his car is a duty 
well performed by Continental's colorfully-lithographed con- 
tainers. Their good impression on the buyer is matched by the 
good impression they make on the attendant. With a line to be 
proud of, he displays and promotes it energetically. Continental's 
lithographed containers are always functional as they are 
beautiful. 


CONTINENTAL E CAN COMPANY 


Eastern Division: 100 East 42nd Street, New York 17 
Central Division: 135 So. La Salle Street, Chicago 3 
Pacific Division: Russ Building, San Francisco 4 





